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Dean’s Message I

his spring the College of Business Administration will celebrate its 75th

anniversary as an accredited business school. There are fewer than 40

business programs in the United States that have been accredited as long as
Marquette.

This achievement reflects our history of commitment to excellence in busi-
ness education. It also reminds us of the need to continuously rededicate our-
selves to the support of our students and the Marquette University mission.

One contemporary piece of conventional wisdom in many organizations is
the need to have customers who are more than satisfied; they should be
delighted. In a highly competitive world, including higher education, this goal
becomes increasingly important and one we strive to meet every day.

Our programs are outstanding. They provide our students with tremendous
educational opportunities built on Marquette’s Catholic, Jesuit heritage and
our commitment to prepare the next generation of leaders. Indeed, in an
era of distrust of business leadership because of the actions of a few, we
can point proudly to our long-standing tradition of ethics-based business
education, going back to our founding in 1910.

This issue of Business includes many examples of student, alumni, and
faculty activities that are both interesting and noteworthy. In the center of the
magazine is a special overview section of the College’s goals for which we are
soliciting the financial support of our friends. In the increasingly competitive
environment for higher education, our continued success depends on our
ability to offer distinctive educational programs. This, in turn, is tied to our
ability to attract the highest quality students, attract and retain top faculty,
build key partnerships in the business community, and provide facilities that
support state-of-the-art educational programs.

Achieving these objectives depends on the commitment of our faculty, staff,
and administrators to build welcoming, high-quality educational programs
and services. However, it also requires resources.

As you read this issue of Business, please reflect on the achievements of
your College and its outstanding students, alumni, faculty, and friends.

Please also consider how you might be able to assist us in
the coming months with your time and financial

[ \ support of the initiatives that are so critical to the

College’s future.
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getting real

Mark J. Eppli is Professor and
Robert B. Bell, Sr., Chair in
Real Estate at Marquette
University. Professor Eppli
earned his B.B.A. in Finance
from the University of
Wisconsin. He also received
his M.S. and Ph.D. from the
University of Wisconsin, con-
centrating in Real Estate and
Urban Land Economics. He
and his wife, Eliza Webb, have
a four-year-old daughter,

Madeleine.

ark Eppli, Ph.D., is the new kid on the
M block. And it's a pretty sizable chunk of

real estate that he’s inherited. This fall,
the College of Business Administration at
Marquette University appointed Mark J. Eppli,
Ph.D., as the new Robert Bernard Bell, Sr. Chair
in Real Estate in the Department of Finance. Last
year, the College of Business Administration
received a $3.75 million gift—the largest gift the
college has ever received—ifrom the family of
Robert Bernard Bell Sr., retired president of First
Realty Co., a family-owned real estate manage-
ment and investment firm, to endow the new
chair in his honor. Mr. Bell has six grown chil-
dren, all graduates of Marquette University.

Making it happen

“The generous support of Peter Bell and his
family, naming the chair in honor of their father,
enables us to continue to foster the ideals that
underlie a Marquette education and bring the
next generation of leaders into the real estate
industry,” said David Shrock, dean of the College
of Business Administration.

A key factor in the success of the College of
Business Administration is the intensity with
which we engage the business community, and
now is our chance to do so in the area of real
estate, a discipline that—until now—uwe had not
had the chance to initiate,” Dean Shrock said.

Most recently a professor of finance and real
estate in the School of Business and Public
Management and director of the master of busi-
ness administration program in real estate and
urban development at George Washington
University, Mark brings to Marquette a wealth of
both academic and corporate experience.

Mark Eppli is a perfect it for this position. He
was educated at Wisconsin, arguably the leading
real estate program in the nation. He has both

4 Marquette University Business

practical and outstanding academic experience.
During his time at George Washington, he built a
strong academic record as well as great relation-
ships with the real estate community, locally and
nationally. In effect, he knows how to build the
kind of program we are looking for — and has
the capability to do so.

Prior to joining George Washington University,
Mark taught and earned his PhD from the
University of Wisconsin from 1987 to 1991. He
has been an instructor for the Urban Land
Institute’s Real Estate School in Washington, D.C.,
since 1992. Additionally, he has published
research on shopping centers economics, single-
family housing valuation, commercial mortgage
default and more. He has published a book on
new urbanism and written several book sections
for the Urban Land Institute (ULI)—a 15,000
member organization of developers, lenders,
contractors and real estate professionals dedicat-
ed to building our environment. He also is
coauthor of the forthcoming new edition Real
Estate Development textbook published by ULI,
which is the best selling text in the field.

Mark also has worked with PM Realty Advisors
and General Electric Capital. Over the past
decade, he has served as a consultant to a
number of finance, real estate and government
entities. This combination of academic
knowledge and applied experience makes for
a rich and diverse classroom experience for
his students.

Building the program

Mark will be the “general contractor” in help-
ing the university establish undergraduate and
graduate programs in real estate, which will
prepare students for careers in development,
property valuation, construction management,

Mark Eppli, Ph.D.
Bell Chair in Real Estate

financial services and commercial and residen-
tial real estate sales. He will be doing this while
juggling three priorities: teaching, conducting
research and reaching out the university and
community to, according to him, “provide the
real estate community with innovative, effective,
ethically committed real estate decision-mak-
ers.”

He further intends to make Marquette
University the premier real estate program by
raising the awareness of the real estate man-
agement profession on campus and in the com-
munity; providing leadership in developing
undergraduate and graduate programs; and
speaking about related areas such as property
management, real estate development, apprais-

al, risk management, entrepreneurship, and
project and construction management. He will
also organize an “interactive” lecture series
that will enable real estate leaders within the
Milwaukee business community, as well as
from across the country, to discuss real estate
issues with students and community leaders.

Preparing leaders

The impact of real estate development on our
daily lives is virtually everywhere in Milwaukee.
The city is fertile ground for careers in real
estate. “It is our commitment,” Mark said, “to
educate real estate leaders who are innovative
problem solvers capable of distinguishing our
city and Marquette as leaders.

As the Robert B. Bell, Sr.
Chair in Real Estate,
Mark Eppli will provide
our students with out-
standing educational
opportunities and build
strong relationships with
the real estate leaders in
Milwaukee and Southeast
Wisconsin.

—Dean David Shrock
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Campus News

Monica Adya has been appointed assistant professor in the Department of
Management. She has a very diverse and extensive teaching background, hav-
ing taught strategic use of information systems, decision support systems,

telecommunications, systems analysis and design, artificial intelligence and
operations management. She also brings to the College varied research
interests such as decision support systems, use of artificial intelligence
techniques in business, business forecasting, replication, extension and
validation of research.
As a result of this work, she has published in Information Systems
Research (ISR), the International Journal of Forecasting, and the Journal
of Forecasting. She also serves on the editorial board of the International
Journal of Forecasting.
She earned her B.Com. (Honors) in Business at Shri Ram College of Commerce in
1987, an M.S. in Computer Systems Management at Creighton University and a Ph.D. in Information
Systems at Case Western Reserve University.

She is happy to be at Marquette and says that, “Marquette brought to me the close-knit community
atmosphere that | have always enjoyed working in. The faculty here have a strong commitment to the
student body as well as to the non-university community.” Dr. Adya can be reached at 414-288-7526 or
via E-mail: monica.adya@marquette.edu.

Michaél Dewally, assistant professor of finance, is teaching Introduction to
Financial Management and Investment Analysis. His research interests include
investments, information asymmetry and corporate governance. He earned
his M.S. in Material Science at Ismra / ENSI de Caen, an M.B.A. at the
University of Oklahoma and a Ph.D. in Finance at the University of
Oklahoma.
“I chose Marquette University for the opportunity to impact students’
lives beyond the classroom in the Ignatian tradition. Milwaukee is a well-
suited town for a university with many corporate units and contacts to draw
expertise from and bring in the classroom,” he said. Dr. Dewally can be
reached at 414-288-1442 or via E-mail: michael.dewally@marquette.edu.

Visiting International Business Faculty

Benigno Valdés Diaz, ICADE — Madrid, Spain (2002-2003 Academic Year) Dr. Valdés is professor
of economics and vice-dean of the ICADE Faculty of Economics and Business in Madrid where he teach-
es Macroeconomic Theory and Policy. He holds both a Ph.D. and M.A. in Economics. Before joining
ICADE, Dr. Valdés taught in various American, Spanish, and Mexican universities.

Marquette University Business

often work behind the scenes—Kkeeping schedules in

sync, phones answered, paperwork filed, questions
answered, events planned and lives organized. Marquette
College of Business Administration is blessed with an
extraordinary support staff who make all this, and more,
happen. Their professionalism and positive attitudes are
acknowledged and appreciated. They are, left to right:

Roberta Karol, office assistant, has worked for
Marquette for 11 years and has been with the college for
five years. Her responsibilities include providing support for
the Assistant Dean of Undergraduate Programs, Director of
International Business and the Director of Career
Management.

Kim Newman, administrative assistant and event coordi-
nator, has been with Marquette for 10 years and has been
with the College a cumulative of seven years. Kim supports
Dean David Shrock and also coordinates all internal events
for the College.

Diane Dess, office support, recently joined the College
and has been with Marquette for 16 years. Diane provides
support to the departments of Management and Accounting.

Florence (Florie) Greenhill, Office Assistant, has been
with the College for a year. Florie provides support to the

Q vital link in every organization is the support staff who

main office in a variety of ways. Included in her responsibil-
ities are supervision of student employees, purchasing and
coordinating large mailings for the college.

Sue Fligor, office support, has been employed at the
university for 33 years. She has been with the College of
Business Administration for three years. Sue provides sup-
port to the departments of Economics, Finance and
Marketing.

Connie Knoll, office assistant, has been with the College
for nine years. She provides support to the Graduate
Programs and the Assistant Dean for the Graduate Programs
and Director of Student Services.

Shirley Haig, records coordinator, has worked for
Marquette for 12 years, and has been in College of Business
three years. Shirley maintains student records, aids in fresh-
man advising, and assists with registration.

Laurie Zello, office support, has been with Marquette for
10 years and with the College for six years. Laurie provides
support to the Center for Family Business.

Sonia Beaumont, (not pictured) program assistant, has
been with the College for a year. Sonia supports the intern-
ship program by managing the College of Business job data-
base and marketing the Office of Career Management.
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leading us

Don Davis
Chairman and CEO
Rockwell Automation

As a key component of a rigorous business
curriculum, the Business Leaders Forum provides
students the opportunity to interact with the leaders
of today’s business community, gain valuable
insights into leadership and management styles and
integrate classroom learning with real-life examples.
Students learn about the ideas and forces shaping
American and international business from

executives who face these issues daily.

8 Marquette University Business

Into the future

Automation proved it at the 2002 Marquette University Business Leaders Forum

held Oct. 22. In yet another example of Marquette’s ongoing and growing rela-
tionships with the community and corporate world, Don spoke to a crowd of more than
300 faculty, staff, alumni, students and business leaders about “The Strategic
Transformation of Rockwell.” He spoke about Rockwell’s growth, even through tumul-
tuous markets and spin-offs. “Today, Rockwell Automation—despite some of the worst
markets for manufacturing businesses and unprecedented declines—is in a better pos-
tion than we have ever been in the history of this business.”

Change precedes growth and Don H. Davis, Jr., chairman and CEO of Rockwell

The Speaker

Don brought a wealth of insight and experience
to the Business Leaders Forum, having served in
Rockwell Automation and its precursor companies
for nearly 40 years.

He joined Allen-Bradley in 1963 (acquired by
Rockwell in 1985) as an engineering sales trainee
and held a series of key corporate and business unit
executive positions, culminating with his appoint-
ment in 1995 as Rockwell’s president and chief
executive officer. As president of Allen-Bradley, Don
provided the leadership for significant growth out-
side the United States, as well as the establishment
of a number of successful commercial initiatives,
creating the foundation for what has become
Rockwell Automation, the world’s leading automa-
tion supplier.

He earned a bachelor’s degree in mechanical
engineering and an MBA from Texas A&M
University. In addition to the Rockwell Automation
board, Don is a member of the boards of directors
of the Illinois Tool Works, Apogent Technologies,
and Ingram Micro. He also is a member of the
Business Council, the Business Roundtable, and The
Conference Board. He is past chairman of the board
of governors of the National Electrical
Manufacturers Association, Washington, D.C.

An active supporter of education and community
programs, Don serves on the board of the Business
Committee for the Arts and as a regent for the
Milwaukee School of Engineering. He is a member
of a number of educational and civic councils,
including the Greater Milwaukee Committee, the
Board of Trustees for the Museum of Science and
Industry in Chicago, is a National Trustee for Boys
and Girls Club of America, was the co-chairperson
for the 2002 United Way Campaign for Greater
Milwaukee.

The Forum

The Business Leaders Forum program in
Marquette’s College of Business Administration,
established in 2000, allows Marquette to build prac-
tical knowledge into its business curriculum and
enriches the experience of students by allowing
them exposure to leaders in their field. The pro-
gram draws on the desire of many corporate lead-
ers to give back to their community by sharing their
many gifts with the next generation of leaders.

The speakers, drawn from among the nation’s top
business executives, have consistently expressed
their enthusiasm and willingness to teach under-
graduate and MBA students without the long-term
commitment of a semester course. They significantly
enrich the lives of our students by sharing “real-
life” examples, challenges and solutions.

Local businesses also play a critical role in the
success of this program. Through active participa-
tion the luncheon seminar, local business leaders
provide invaluable opportunities for students to
inquire about business trends and practices and get
a glimpse of the business climate.

A tradition of excellence

Don joins other prestigious speakers—most
recently 2001 Executive Speaker, Dick Burke,
Chairman, Trek Bicycle Corp., and 2000 Executive
Speaker, Wayne Sanders, then CEO, Kimberly Clark
Group.

“Through sharing their time and talents, our fea-
tured speakers demonstrate in actions the highest
ideals we call our students to embody,” said Rev.
Robert A. Wild, S.J., President, Marquette University.
“We could not ask for better models for our stu-
dents to emulate.”

The Kathleen and Frank Thometz Foundation has
made The Business Leaders Forum speaker series
possible through a special endowment. «

"The Business Leaders
Forum provides our
students with an
invaluable opportunity
to interact and learn
from our nation's top
business leaders. We
greatly appreciate the
commitment and
generosity these
speakers have shown
to the next generation
of leaders."

—David Shrock, Dean
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s News Notes

John Bergstrom, B '67

College of Business Administration,
Distinguished Alumnus, 1988
All-University

Alumnus of the Year, 2003

_——

Jim Keyes, B '62

College of Business Administration,
Distinguished Alumnus, 1986;
All-University

Alumnus of the Year, 1991

Wayne Sanders, G ' 72

College of Business Administration,
Distinguished Alumnus, 1994;
All-University Alumnus of the Year, 2001.

ceos In the news

arquette University has a long, rich history
M of attracting and graduating remarkable

people who make a positive difference in
the world. Three such men, all distinguished alum-
ni from the College of Business Administration,
were recently featured in three prominent publica-
tions for their contributions to the community, the
economy and their alma mater.

John Bergstrom, President & CEO, Bergstrom
Corporation, Marquette Board of Trustees member
and Dean’s Advisory Council member, was featured
in the Wall Street Journal on Sept. 9. In an article
entitled “While Auto Makers Sputter, Their Dealers
Go Full Throttle,” Karen Lundegaard expounded on
the success of John’s Appleton-based car dealership
and the generosity of the men who built the
empire—John and his brother, Richard. Hard-
working and generous, John was recognized for his
ongoing commitment to charitable causes, chief
among them the recently opened Dental School at
Marquette.

10 Marquette University Business

James Keyes, recently retired CEO and current
chairman of Johnson Controls, was the cover story
in the Sept. 23 issue of Business Week. Article
author Nanett Byrnes tracked the success of
Johnson Controls and tied it closely to Jim Keyes
and his commitment to his company. In the article
“The Customer Advocate,” Jim was recognized for
his 37 years at Johnson Controls, and his passionate
consideration of his customers.

Kimberly-Clark chairman Wayne Sanders was
featured in a series of articles in The Milwaukee
Journal Sentinel in mid October by Joel Dresang.
The first article, “CEOs urge investors to look long
term,” quotes Wayne commenting on quarterly
reporting and the effect on the stock market. On
QOct. 12, an article introduced Tom Falk as the new
CEO of Kimberly-Clark Corp., in which Wayne
Sanders commented on the grooming and selection
of Falk as his successor.

Belgium

This past summer, 47 undergraduate business students
participated in the annual study abroad program at the
University of Antwerp (UFSIA), a Jesuit school in
Antwerp, Belgium. This three-week program focuses on
the business implications in the European Union during
which students listen to presentations by UFSIA faculty,
tour several companies (e.g., Ford, KBC), meet with the
representatives of the Council of Ministers at the head-
quarters of the European Union in Brussels, explore the
medieval towns of Ghent and Bruges, visit Paris and
Amsterdam and experience the many social benefits that
the city of Antwerp provides. Joe Terrian, assistant dean
in the College of Business Administration, has directed
the program since its inception in 1992; George Mueller,
graduate assistant of the EMBA Program, assisted him.
This past year was the 11th consecutive year of this high-
ly successful program.

England

This summer the Marquette MBA program had 31 of
its students travel to Oxford, England as part of the
BUAD 280 curriculum. This trip included visits to com-
panies such as Abbott Labs and IBM, lectures by profes-
sors from some of the top English business schools, and
a number of cultural experiences and opportunities.
Spanning 10 days, the travel component of the trip also
included side trips that varied from medieval English
castles to the bustling modernity of London. Topics cov-
ered in the session included the Euro and its effect on
European business, similarities and differences between
European and American managerial styles, the history of
the common economic union, and the potential out-
comes for England as a result of this currency union.
Upon return to the U.S. students welcomed local busi-
ness professionals as guest lecturers from companies
such as Harley-Davidson and Rockwell Automation.

In summer of 2003, the MBA program will be return-
ing to Europe. Besides classes held at Marquette, this
course includes 10 days in Strasbourg, France with side
trips to Basel, Switzerland, and Frankfurt, Germany.

In addition to seminars taught in English by local
faculty, the program will include presentations by
local businesses.

NEW OVERSEAS PROGRAMS

City University — London

The City University — London is a very highly rated
school. Its Executive MBA program is ranked number 10
in the world and number 2 in the UK. The business
school has been consistently among the top three in the
UK. The City University program has something special
to offer Marquette students. Available only to Marquette
students is a special pre-term two-week program focus-
ing on the UK, Europe, European Union, and the
European Monetary Union. It will include travel to Paris,
Brussels, and Amsterdam.

IECS — Robert Schuman School of Business, Strasbourg,
France

After several years of partnership with the Robert
Schuman School of Business in Strashourg, we have now
set up an exchange program that is available to all MU
students. Among the options available to the students are
two Summer programs: 1) Summer classes and 2)
Summer Internships.

Summer classes will involve the students taking one
MU course and up to two courses from 1ECS. The pro-
gram is designed to be very affordable.

The Internships are available only to the students with
French fluency at the level that enables them to live and
work in France independently. Internships will run from
May 20th to August 20th. Students will earn three MU
credits for the internships.

ETEA — Catholic University of Cordoba, Spain

Having established our partnerships with Deusto
University in San Sebastian, Bilbao in the north of Spain
and ICADE/ICAI as well as the MU Madrid in the Capital
city, we were seeking partnership with a southern Spain
university. Fortunately, we were able to establish an
exchange program with the Institucion, Universitaria de
la Compafiia de Jesus, a Jesuit University in Cordoba,
Spain. This exchange program is most suitable for busi-
ness students who would study on the ETEA Campus of
this university. We currently have two students from ETEA
with us among our 2002-2003 exchange students.

Winter 2003
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B News to Use

Contributed by

Bradley J. Kalscheur,
Bus '89, Law '95

Michael Best
& Friedrich, LLP

is a qualified retirement plan, which includes

401(K) plans and IRAs (both referred to in
this article as “retirement plans™). The IRS issued
final regulations in April 2002, which simplify the
rules for distributions from retirement plans.

The largest single asset most older people own

Distributions During Lifetime

Generally a participant does not need to start
taking minimum required distributions (MRDs)
from a retirement plan until April 1 of the year
after turning age 70 1/2, which is referred to as the
required beginning date (RBD). In order to deter-
mine his MRD, the participant looks to the Uniform
Lifetime Table (found in the final regulations),
determines his age as of the end of the current
year, finds the applicable distribution period for
that age, and then divides the balance of the retire-
ment plan as of the end of the previous plan year
by the applicable distribution period to determine
his MRD.

Distributions After Death of Participant

To calculate the MRD after the death of the par-
ticipant, the life expectancy of the beneficiary who
inherits the retirement plan will be used to deter-
mine the applicable distribution period. The final
regulations have moved the applicable date for
determining post-death distributions to December

12 Marquette University Business

Final MRD Requlations

and distributions from
retirement plans

to charities

31 of the year following the participant’s death,
providing time to perform some post-mortem clean
up.

In order to use the life of a beneficiary to deter-
mine the MRD, that beneficiary must qualify as a
“Designated Beneficiary” (DB). DBs can only be
individuals and certain types of trusts. The final
regulations have set the date for determining who
is a DB at September 30 of the year following the
year of the participant’s death. “Bad” beneficiar-
ies—those that do not qualify as DBs—such as
charities or the participant’s estate, can be elimi-
nated by distributing any amount payable to them
under the qualified plan prior to September 30 of
the year following the participant’s death.

If a participant dies before his RBD, the period
over which his retirement plan benefits must be
distributed depends on who is named as benefici-
ary. If there is a DB, then the first year distribution
for that beneficiary is determined based on the
Single Life Table (found in the regulations) for the
age of the beneficiary in the first distribution year.
For each successive year, that number is reduced
by one. If no DB is named, the entire retirement
plan balance must be distributed no later than
December 31 of the fifth anniversary year of the
participant’s death.

If a participant dies after his RBD, the period
over which his retirement plan benefits must be
distributed also depends on the life expectancy of
the beneficiary. Regardless of the beneficiary, the

continued on page 13

continued from page 12

retirement plan must first distribute the MRD for year of the
participant’s death. If the participant has DB, the calcula-
tion of the MRDs for the year following participant’s death
and successive years is the same as above. If the partici-
pant dies after his RBD without a DB, the applicable distri-
bution period for the retirement plan benefits will be the
remaining life expectancy of the deceased participant.

Charity as Named Beneficiary

As stated above, a non-individual, such as a charity, can-
not be a DB. This does not mean that qualifying charities,
such as Marquette University, should never be named as the
beneficiary of a retirement plan. On the contrary, when
making charitable distributions from your estate plan, your
retirement plan is probably the best asset to leave to
Marquette University for both estate and income tax pur-
poses. Retirement plans are included in the taxable estate
of the participant, so they will be subject to estate tax. But,
if Marquette is named as a beneficiary of your retirement
plan, your estate receives a charitable deduction for the
amount going to Marquette. Also, when monies are distrib-
uted from a retirement plan, they are subject to income tax.
A charity, like Marquette, is income tax-exempt, so when
the retirement plan is distributed to Marquette, it escapes
income taxation. Caveat: remember to distribute the
amount from the retirement plan to Marquette no later than
September 30 of the year following the participant’s date of
death in order to receive the extended deferral of the plan
benefits for the other beneficiaries of the retirement plan.

Assume grandfather has an IRA balance of $1,000,000
and dies in April of 2005. He has designated his IRA be
distributed 20% to Marquette University, with the balance
going to grandson. His estate includes the full $1,000,000,
but he receives a charitable deduction of $200,000 for the
amount going to Marquette. His estate distributes
$200,000 to Marquette on April 4, 2006, which is well
before the September 30, 2006, deadline for paying out
non-individual beneficiaries. No income tax is due from
the plan when it is distributed to Marquette. Grandson is
then able to take the remaining $800,000 and have it dis-
tributed to him over his remaining life expectancy of 80.6
years, but unlike Marquette, grandson has to pay income
taxes on the distributions.

For a more detailed explanation of the new rules, go to:
www.mbf-law.com/pubs/articles/676.cfm.

2 O O 3

SATURDAY, JANUARY 25

BASKETBALL RECEPTION

MU vs DePaul, 1:00 p.m., at the Bradley Center.
Pre-game reception in the Bradley Room at the
Bradley Center from 11 a.m .- 1 p.m. Check the
website at http://www.mu.edu/alumni/college/busi-
ness/ or contact Ed Wucker in the Office of Alumni
Relations (414-288-7433 or 800-344-7544;

E-mail: ed.wucker@marquette.edu).

SATURDAY, FEBRUARY 15

CASE COMPETITION

9:00 a.m. to 1:00 p.m. David Straz Hall on the
Marquette campus. High school teams propose
solutions to a business problem. If you want more
information or would like to serve as a judge please
contact Joe Terrian (414-288-7142; E-mail:
joseph.terrian@marquette.edu) .

FRIDAY, APRIL 25

AWARDS LUNCHEON

Alumni Memorial Union, Monaghan Ballroom. 11:30
a.m reception followed by lunch at noon. Watch for
the awards invitation brochure in March or check

the website at www.marquette.edu/alumni/awards/

after March 1 a listing of alumni award recipients
and additional details.

THURSDAY, JUNE 12

ALUMNI ASSOCIATION

SCHOLARSHIP GOLF OUTING

At The Bog in Saukville, just north of Milwaukee.
Golf, dinner, raffle and silent auction to benefit stu-
dents in the College of Business Administration. If
you're interested in golfing or donating items for the
raffle and silent auction, contact Ed Wucker in the
Office of Alumni Relations (414-288-7433 or
800-344-7544; E-mail: edwucker@marquette.edu).

FEBRUARY 15
NATIONAL MARQUETTE DAY,
Check the master calendar at

www.marquette.edu/alumni/ for an event in
your area.

JUNE 7
NATIONAL SERVICE DAY
For a contact in your area, check the master

calendar at www.marquette.edu/alumni/.

Winter 2003

13



Coleman Chair
in Entrepreneurs
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To create a forum for members to contact each other for
networking purposes, and to foster the development of

new business opportunities. Provide the mentoring and
networking assistance for students and friends that is

essential for building successful new businesses, and

make available opportunities for members to learn

from each other. Connect people with new and unusual network
sources, thereby providing an expanded range of opportunities
and maintain consistency with the Jesuit mission of Marquette
University.

The Marquette University Golden Angels network is a t started as a dream, a vision...
select group of Marquette University alumni and friends I

with experience and interests in entrepreneurial

endeavors. These angels are interested in

supporting new venture development by Marquette

University alumni, students, faculty and friends.

... and then, with the intervention of some amazing people, it grew into a
plan. This year, under the leadership of Tim Keane, entrepreneur-in-residence

14 Marquette University Business

and Alex Stewart, Coleman Chair in Entrepreneurship, a program—called the
Golden Angels—took flight. Modeled after a national program that matches angel
investment with start-up businesses, the Marquette Golden Angels established their
charter and began the process of inviting angels into the flock.

The Golden Angels are Marquette University alumni and friends from around
the world. They are entrepreneurs, corporate leaders and senior executives, small
business owners, venture capitalists, lawyers, bankers, scientists, and others.
Their invaluable experience help make the entrepreneurs they work with more
successful.

The efforts are coordinated through the Kohler Center for
Entrepreneurship which was founded in 2000 with a grant from the Kohler
Company. The Kohler Center believes that the creation of entrepreneurial wealth
serves the community through not only economic benefits but also growth in
community and service. “It is our goal to create for students and entrepreneurs
within the Marquette family a positive orientation toward the art of the possible,”
said Alex. “We do this by helping each person acquire a personal collection of
knowledge, experience and personal contacts.” The idea that the Kohler Center
should work without boundaries in the community was the vision of Alex
Stewart,” said Tim. “His vision to move the work of entrepreneurship throughout
students into the community is a powerful way of connecting,” added Tim. “l am
involved as the director because | believe in the vision and the opportunity to help
entrepreneurs grow.”

Win-win-win situation

In addition to investors and entrepreneurs, Marquette students benefit greatly
from the program as well. The Marquette Golden Angels network provides the
basis for building networks of contacts beyond school and classmates, and rein-
forces, strengthens and validates classroom and work experiences.
“Entrepreneurs need startup capital,” said Tim. “Both financial and intellectual.”
“If you believe that wealth creation benefits society, and we know that small entre-
preneurial businesses create the majority of jobs, then providing startup capital is
a great idea for young businesses.”

Dean David Shrock added that “our principal goals are to provide opportunities
for our students and to bring us, as a college, into closer alliance with business
on a practical level. We also want to help foster entrepreneurship in the inner city
in Milwaukee, a form of outreach directly related the University’s mission. ”

Members

Membership in the Golden Angels network is by invitation only, based on entre-
preneurial experience, willingness to mentor entrepreneurs, support for new ven-
ture development and affiliation with Marquette University.

For more information about the Marquette University Golden Angels network,
contact the Kohler Center for Entrepreneurship at 414-288-0670 or E-mail
tim.keane@marquette.edu.

Do You Have a Great Idea
for a New Business?

The Kohler Center for
Entrepreneurship invites all
Marquette Alumni to submit their
entries for the Inaugural Business
Plan Competition. Teams will
compete for a Grand Prize of $15,000
along with other special category
and in-kind prizes. The Business
Plan Competition provides a
tremendous opportunity for
entrepreneurial-minded members of
the Marquette community to come
together for the purpose of fostering
new business development.

Representatives from venture capital
firms will attend the final event, as
will members of the Golden Angels
Network, a special group of entrepre-
neurs within the Marquette commu-
nity who support new venture cre-
ation. Each alumni team entry must
consist of at least one alumnus.
Executive summaries need to be
submitted by January 13, 2003. The
Finalist Presentations will be held at
Marquette University April 2-3, 2003.

Registration information is available
at www.mukohlercenter.org.

For more information contact Kay
Bokowy at 414-288-6441.
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a group of young movers and shakers. Meet
two of them: Laura Wake, a current EMBA
student, and Jeff Sherman (Bus "91). Both were
recently featured in Milwaukee Magazine’s
(September 2002) cover story: Faces of the
Future: 35 up-and-coming young leaders.
The article featured 35 professionals under 35
years old who are young, ambitious and want a
chance to reshape Milwaukee—and two of
them are from Marquette’s College of
Business.*
Laura, an economic development and
media specialist for the Milwaukee
Department of City Development and presi-
dent-elect of the Young Professionals of
Milwaukee, was cited as being involved as
a leader with projects that could shape
the city’s future. Laura’s commitment to
building a strong urban forum stems, in
part, from her experiences at
Marquette. “Marquette’s emphasis on
service and spirituality played a vital
role in developing my interest in work
in urban revitalization,” said Laura.
While a student at Marquette (she
earned political science and public
relations degrees) she participated
in the congressional internship
program on Capital Hill, in
Marquette Action Program and
other campus ministry efforts. After
graduation she served as a Jesuit
volunteer doing neighborhood rede-
velopment in Bridgeport, Connecticut.
“Service is woven through teaching and
learning at Marquette,” she said, and very
much woven into the fabric of who she is.

The face of Milwaukee is changing thanks to

e .
Her da;s‘almreally

:

the impact that she could have on improving the
workplace, family life and the community.

She lives her philosophy, not only at her job
with the city, but also in her role with the Young
Professionals of Milwaukee (YPM), a 1500-mem-
ber (and growing) organization of the
Metropolitan Milwaukee Association of
Commerce was created to improve how
Milwaukee retains and attracts talent. The group
partners with area employers to help promote
Milwaukee as a hot place for young talent and
connects young professionals to each other and
to metro Milwaukee for the purposes of career
development, community involvement and a little
bit of fun. [Find out more about YPM at
http://ypm.mmac.org].

As president-elect of YPM, Laura and her coun-
terparts are dedicated and passionate about
attracting and retaining people to Milwaukee.
“We all need to be ambassadors for the city,”
explained Laura. Plans are underway to formally
establish a program within YPM that pairs
engaged young professionals with new recruits to
the area. Through this an other programs, YPM
hopes to stop the so-called brain drain from
Milwaukee. The plan is that there will be a brain
gain as companies that are proud to call
Milwaukee home, such as Direct Supply, GE
Medical Systems and Harley-Davidson continue to
expand “With the renaissance of downtown and
several neighborhoods, there’s a lot going on in
Milwaukee,” said Laura. “These very things are
what brought me back here after working out of
state,” said Laura. “And it is this kind of contin-
ued momentum and excitement of this great city
that will keep me and others here.”

Others, like Jeff Sherman, who is co-founder,

co-owner and vice pre's'ident of marketing of
OnMilwaukee.com, an online city guide, and cur-
rent president of YPM. Jeff is a life-long Milwaukee
guy with a huge civic heart, which he attributes to
genetics: his father is senior vice president at
Goodwill. As president of YPM, he is one of
Milwaukee’s biggest fans and clearly one of its best
promoters. Together with his efforts of his online
magazine, [www.onmilwaukee.com], Jeff gets the
young and young-thinking energized. “It's about get-
ting others to not only think outside the box,” he
explained, “but to get them to think into other peo-
ple’s boxes while cultivating new relationships.”

Together with his business partners and talented
staff of 12, he is presenting the city like we’ve never
seen it before and people are beginning to take
notice. He was recognized in Milwaukee Magazine
for “creatively communicating how unigque and hip
Milwaukee is.” Jeff also was named in the Business
Journal’s 40 under 40 in 2000.

Jeff loves the city and it shows. “It has a big-city
pulse with a small-town heart,” he said. “I love the
change of seasons and the creative blend of old and
new that Milwaukee offers.”

The city, though, is not without its challenges. But
Jeff believes that a new way of thinking is emerging,
exuding from this new breed of young professionals.
“Milwaukee is learning the power of optimism and
risk taking,” he said. A self-avowed “civic entrepre-
neur,” Jeff has found a way to promote the city he
adores—and get paid for some of it! And he comes
well trained to do it.

Prior to founding OnMilwaukee.com, Jeff worked
for Mueller communications, the Wisconsin Sports
Authority and former Milwaukee County Executive,
David Schulz. He is active on several committees
and boards that help market—you guessed—
Milwaukee. He is a member of the board of direc-
tors of Future Milwaukee, the CAP Fund and

Milwaukee Press Club and serves as a marketing
consultant for the Wisconsin Sports Development
Corporation. He lives in downtown Milwaukee and
never plans on moving!

He attributes his success at his relatively young
age of 33 to his ability to go from failure to fail-
ure with enthusiasm. “I like to lead and be cre-
ative in ways that help to make people
happy,” he said. He is an avid proponent of
forging partnerships like the ones that are
growing and changing Milwaukee.
“Milwaukee is being made by
brave, bold community groups
and collaborations of pub-
lic and private entities,”
he explained. And
Marquette is a player
in all of this. “Its city
setting, history and
sense of excellence
helped make me
want to go into life
and make the world
a better place,” said
Jeff.

Partnerships the
college and the univer-
sity continue to establish
will also contribute to the
flourishing and rebirth of the
city while offering students
more opportunities to connect
with others and get involved.
This, in turn, fosters a sense
of passion and commitment
to Milwaukee in people like
Laura and Jeff—just the kind
of forward thinkers we want
to stick around.

Business *Qther Marquette University graduates and employees are also featured. For a copy of the article,
go to www.milwaukeemagazine.com/092002/young_leaders.html




Student and Alumni

scholars
dedicated

to service

Service, Excellence, Leadership and Faith—

values embraced by faculty, staff and students
alike. The College of Business Administration is grateful
for the extraordinary support provided by the William
G. McGowan Charitable Fund that allows the recognition
of two such outstanding students—Jeffrey Ruidl and
Megan Schultz, students who, in addition to their class-
work and jobs, find time to help the underserved.

Q t the very heart of the university’s mission are

The Scholarships

The purposes of the William G. McGowan Scholars
Program are to increase the awareness of the
contributions of William G. McGowan, founder and
Chair of MCI to the fields of business, telecommunica-
tions and entrepreneurship to recognize academic
achievement of business students, to encourage leader-
ship ability, interpersonal skills and significant involve-
ment in academic, campus and community activities,
and to reward excellence of character, intellectual
curiosity, and a spirit of innovation and entrepreneurial
potential. In addition, students must have a cumulative
grade point average of 3.0 and be a full-time student
majoring in business. Students are eligible when they
have achieved junior standing and plan on spending
their next academic year at the same institution.
Students must be recommended for this award by at
least one member of the Business College faculty.

“It is gratifying to be able to recognize, in such a
meaningful way, not only the academic achievements of
these individuals, but also their exemplary service to
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Megan Schultz
McGowan Scholar

Jeffrey Ruidl
McGowan Scholar

both the campus and the wider community,” said Cheryl
Maranto, Ph.D., associate dean of the College of
Business Administration.

Marquette University’s College of Business
Administration is grateful for again received funding
from the William G. McGowan Charitable Fund to award
two full-tuition scholarships to business students for
their senior year.

The Scholars

Jeff is now a senior majoring in finance and econom-
ics. His campus activities include membership on the
Schroeder Residence Hall Council, AIESEC
(International Business Organization), and the
Marquette University Crew Team. Last year he served as
executive financial director for Senior Week for MUSG
(Marquette University Student Government). His com-
munity service includes being the head coach of the 6th
grade basketball team for Nativity Jesuit Middle School
(he led them to the school's first league champi-

onship), and director and supervisor of the nightly study
hall program for at-risk graduates of the all-male, all-
Hispanic middle school. He also serves on the Alumni
Board of Marquette University High School. “Since receiv-
ing this scholarship | feel an even greater desire and need
to give back to my community both financially and with my
time,” said Jeffrey. “One day | would like to offer a similar
opportunity to young business students.”

Megan Schultz is a senior majoring in accounting. Her
campus activities include Fundraising Chair for Habitat for
Humanity in 1999-2000, Hunger Clean-Up team leader and
fundraising planning committee member in 1999-00, Best
Buddies since 2000, Beta Alpha Psi (Professional
Accounting Fraternity). Her community service activities
include work for Al's Run and Hope House.

The scholarship has allowed Megan to concentrate
on her studies and freed up valuable time for her to
prepare for her Law School Admission Test (LSAT)
while remaining active in the community without having
financial concerns.

Marquette University Burke
Scholarship Program Doubles

Through the generosity of Richard A. Burke, Chairman
and CEO of Trek Bicycle Corporation and a 1956 graduate
of Marquette's College of Business Administration,
Marquette University is pleased to offer the Burke
Scholarship, a four-year, full-tuition scholarship.

This year, Mr. Burke and the University doubled the
number of scholarships from five to up to 10 annually.

The Burke Scholarship Program recognizes, honors and
encourages lifetime development of a humanitarian ethic
manifested in a commitment to serve others. It is
awarded annually to up to 10 academically talented
Wisconsin high school seniors who exhibit leadership

in a manner that reflects exceptional commitment to
community. Scholarship winners also receive an
allowance for living expenses starting at $3,300 per
term and adjusted annually for inflation.

The scholarship is renewable each year provided the
recipient maintains a 3.0/B grade-point average,
completes 450 hours of meaningful service each
academic year and lives on campus during the first two
years of the program.

Award winners participate in extracurricular activities
sponsored by the program as well as special academic
programs focusing on the spirit of Jesuit education and
service to others. The Burke Scholarship Program
culminates in the recipients’ commitment to make sub-
stantial service to others a part of their lives following
graduation.
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Endorse an Applicant! It works.

Alumni are encouraged to endorse
applicants to the university. By pro-
viding an alumni application or sim-
ply by signing the student’s applica-
tion, the fee to applying is waived.
Alumni may endorse as many appli-
cants as they wish. Additional
applications can be obtained by
contacting the Office of Alumni
Relations (414.288.7441 or
800.344.7544). Alumni can also
refer students to the online applica-
tion at www.marquette.edu/alumni/
and provide the student the infor-
mation the application request
(alumnus/na's name, address, col-
lege, and year of graduation.)

Total freshmen apps for fall 2002:
7356.

Total alumni endorsed freshmen
apps for fall 2002: 1278.

Total BusAd freshmen apps for fall
2002: 1229.

Total BusAd alumni endorsed fresh-
men apps: 212.
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Message from the alumni association president

Dear alumni and friends,

I am thrilled to be serving as the president of the Marquette University College of
Business Alumni Association. | want to thank our past president, Tom Flierl, for his
leadership of our board during the past year. Tom and | both grew up in a little fishing
village 30 minutes north of Milwaukee, but never knew we would some day grow up to
both have a strong passion for our alma mater—Marquette.

In addition to Tom, there is another group of past presidents that | have worked
with over the last several years which significantly aided in creating an alumni associa-
tion we can be proud of. Larry Kean, Mike Steffes, Tim Hanley, Catherine Tenke
Teichert, Dan Tranchita and Jane Beste—thank you for all you have done.

The theme of this issue is Marquette’s involvement in the business community.
Fortunately for Marquette, we have so many alumni who are local to Marquette and
have the opportunity to create a close tie with the college and the university as a
whole. When | was contemplating what to write, | looked back over the last several
issues of the magazine. Many of them have promoted the events we sponsor as an
alumni association. You are probably familiar with these events already; but if not,
please go to www.mu.edu/alumni/college/business. | feature a different event each
month on our web-site with details on how to get involved. You will find out how to
participate in the Mentoring Program, Career Night, the Basketball Reception, the
Young Alumni Committee, the Alumni Awards Luncheon, and, of course, our
Scholarship Golf Outing. What | really want to call attention to is why you might want
to get involved and what kind of skills we are seeking.

As a graduate of the Marquette University College of Business, you are automatically
a member of the College of Business Alumni Association. There are no dues or appli-
cation—it’s just a privilege you receive for having spent four (or more) years at
Marquette to earn your degree. So why might you want to get involved with the college
or alumni events? The answer is very simple. You might want to give something back to
Marquette; you might want to make a difference; or you might want to reconnect with
people with whom you already have a strong connection.

What kind of people are we seeking to get involved? Another easy answer... people
who want to meet other alums; people who want to get involved; good leaders, cre-
ative, outgoing, strategic, financially sawy, risk takers, marketers and entrepreneurs.
Basically, all types of people. If you notice, these are all skills that Marquette helped
you to develop and refine. So, what | am hinting at is that all of you are qualified.

We continue to look for more ways the alumni association can meet the needs of
our alumni. Your ideas are always welcome. Please respond to my email or any of the
board members listed on page 21. This board is extremely active and zealous about
making Marquette the best it can be.

| still need to thank one more group of people—my hushand, Dave, for being my
date at all the many, many Marquette functions we attend; my parents, Jim and Mary
Flynn, for serving as our babysitters so we can attend the events; and my two girls
Rachel and Kennedy, who know they cannot interrupt me when it is a “Marquette
phone call.” After all, Marquette might be their alma mater one day.

I thank you all for your continued support of Marquette University!

Lisa Flynn Ross, Grad "95
President, Business Administration Alumni Association

ALUMNI ASSOCIATION
BOARD OF DIRECTORS 2001-02

PRESIDENT

Lisa Flynn Ross, G '95

Consultant

(262) 377-0667 « dirkross@msn.com

VICE PRESIDENT/PRESIDENT ELECT

Mary E. Cyrier, '84

Vice President, Human Resources,

Schwarz Pharma, Inc.

(262) 238-5465 ¢« MCYRIER@SCHWARZUSA.COM

SECRETARY

Paul J. Raab, '86

Managing Director, Facilitator Capital Fund
(608) 227-2919 « bpraab@aol.com

TREASURER

Bradley J. Kalscheur,’89, L '95

Michael Best & Friedrich LLP

(414) 271-6560 » muwarrior89@hotmail.com

IMMEDIATE PAST PRESIDENT

MUAA REPRESENTATIVE

Thomas W. Flierl, Bus Ad '92

Director of Business Development, SysLogic, Inc.
(262) 780-0380, ext 104 « twflierl@yahoo.com

DIRECTORS

Anthony W. Bartell, G '95

Vice President, Bank One, Wisconsin

Corporate Banking

(414) 765-2424 « Anthony_Bartell@bankone.com

Robin R. Birr, '96
Audit Manager, Grant Thornton LLP
(414) 289-8200 -+ Robin.Birr@GT.com

Thomas J. Bray, '89
PSG Sales Specialist, Hewlett-Packard Company
(262) 780-0443 « tom.bray@hp.com

Carrie Grubanowitch,’93
Data Architect, Kohl's
(262) 703-2798 « carrie.grubanowitch@kohls.com

Michael R. Hodan,'88, G '95
Vice President, M&! Bank
(414) 223-1464 « michael.hodan@micorp.com

John L Hogan, Bus Ad '83
Financial Advisor, Robert W. Baird & Co.
(262) 567-9230  jhogan@rwbaird.com

Craig G. Hulce, G '97
Product Manager, Metavante Corporation
(414) 577-9779 « craig.hulce@metavante.com

Lori Caminata Malett,’94
Vice President, Hatch Staffing Services
(414) 272-4544 x109 « lori@hatch.com

Jason W. Marshall, Bus Ad '97
V.P. of Marketing & Strategy, Direct Supply, Inc.
(414) 358-2805

Lora Neitzel Olenchek,'93
Assistant Vice President, U.S. Bank Capital Markets
(414) 765-6307 « lora.olenchek@usbank.com

Russ Plewa, Bus Ad '87
Vice President, M&! Marshall & llsley Bank
(414) 765-7684 « russell.plewa@micorp.com

James A. Schubilske, '87, G '96
Assistant Treasurer, We Energies
(414) 221-3893 « Jim.Schubilske@we-energies.com

Mary L. Tobin, G ‘99
Strategy Manager, Metavante Corporation
(414) 357-2570 « mary.tobin@metavante.com

Michael J. Van Handel,'81

Senior Vice President-Chief Financial Officer
Manpower Inc.

(414) 906-6305
MICHAEL.VANHANDEL@NA.MANPOWER.COM

Dean David Shrock (standing, center), along with MU Business

Alumni Association immediate past president, Tom Flierl (standing sixth from
left), and current Alumni Association president, Lisa Flynn Ross (standing far
left), unveiled a plague (inset) honoring the past presidents of the Business
Administration Alumni Board at a reception following the board's annual
planning session last May.

Bus Ad Alumni remembered

Trustee Emeritus Everett J. Moen (seated center in the above photo), one of
Marquette’s first lay trustees, died Nov. 12 at the age of 96. Moen graduated from
the College of Business Administration in 1932 with a degree in accounting and
was elected to the Marquette University Board of Trustees in 1969. He was elected
an emeritus member in 1977.

Moen, a native of Lansing, lowa, served as a senior officer for Wisconsin
Telephone Co. (now SBC Ameritech) for most of his career and briefly worked for
Red Star Yeast Co. He was named Marquette’s 1971 Alumnus of the Year and the
Business Administration Man of the Year in 1965. He was also a founder and the
first president of the College of Business Administration Alumni Association.

Ralph A. Pelton, B '54, died Nov. 6 at the age of 70. He was a past president of
the Marquette University Business Administration Alumni Assocation and was very
involved in other civic and church-related activities. He retired as an executive offi-
cer with Northwestern Mutual after 40 years of dedicated service, where he was
greatly respeced in the field of real estate.

WIN a Marquette University College of Business Administration
MBA Sweatshirt
Send your bio information to the college and you stand a chance of winning
an MBA Sweatshirt. Winner will be drawn at random from the pool of all
alumni who submit bio information, either via USPS mail or e-mail. Be sure
to include your mailing address so we can ship your prize to you when you
win! Winner’s name will be published in the next issue of Business.
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Robert E. O'Brien, '45, is a soft-
ware quality specialist in the Applied
Physics lab at John Hopkins
University in Columbia, Md. He
works on software for Navy Trident
missiles. Robert enjoys meeting with
his classmates and showing them
the sights of the Baltimore-
Washington area metro area.

Alfred "Al" Schlecht, '53 has been
re-appointed to The Milwaukee
River Revitalization Council for three
years by Wisconsin Gov. Scott
McCallum. He has served on the
Council for the past three years and
was originally appointed by Gov.
Tommy Thompson. Al received the
Metropolitan Milwaukee Civic
Alliance "Salute to Volunteerism
Award" in April for more than 30
years with the International Institute
of Wisconsin. He served in various
capacities, including more than 12
years on the board of directors and
four years as president of the board.

Richard T. Kass, '57, is retired and
winters in Arizona where he plays
softball (fourth from left in back row)
and tennis. He spends the summer
in Chippewa Falls, Wis., where he
plays tennis with a men’s group,
bikes with his wife, and does a little
fishing. He sends a message to his
classmates: “Work hard, practice
MU ethics and keep your body in
good physical shape so that you
may be able to retire and enjoy your

22 Marquette University Business

final years...and thank the good
Lord every day that you were pro-
vided a good Christian education at
Marquette University. GO
WARRIORS (oops...I| mean Golden
Eagles!).”

Anthony J. Mayer, '58, president of
Anthony J. Mayer, Inc., in
Milwaukee, recently received a
certificate of commendation from
Gov. Scott McCallum for being a
successful citizen of Wisconsin.

Donald J. Laurent, *61, retired in
October, 2001, after more than 40
years with the U.S. Department of
Labor. Before retirement, he was the
wage and hour division district
director in South Bend, Ind. Don
plans to participate in volunteer
activities for the visually disabled,
golf, bowl, fish and enjoy his five
grandchildren’s activities during his
retirement.

Bill Sturm, '63, Law '66, is a man-
aging partner with the Milwaukee
law firm of Rausch, Sturm, Israel &
Hornik S.C. He is the president of
the Commercial Law League of
America, the first Wisconsin lawyer
to hold that position in the 107-year
history of this international group of
attorneys and credit professionals.
He and his wife, Kay, BSN, MSN,
and PhD all from MU, have five chil-
dren and live in Brookfield, Wis.

and the winner is...

Joseph B. Gorman, 64, recently
attended the Florida Silver Hair
Legislature’s annual legislative ses-
sion in Tallahassee, Fla. He was
also elected president of his local
homeowners’ organization that has
an active adult community of nearly
30,000. He continues as president
of Corporate Development Advisors,
Inc., a consulting firm that special-
izes in mergers and acquisitions in
the medical products industry. Joe is
editor and publisher of The
Acquisition Newsletter. He and his
wife, Rose, live in Lady Lake, Fla.

Brian Carey, '82, is director of man-
aged care and retail for Roche
Diagnostics’ U.S. Diabetes Care
business. Brian and his wife, Diana,
reside in Carmel, Ind. with their two
sons, Patrick and Jack.

Mary K.
Knasinski, '83,
MAAE '85, is

student services
coordinator for
the tutoring and
academic
resource

center at UW-
Milwaukee, where she manages the
supplemental instruction tutoring
program, hiring math, science and
business tutors. She is grateful to all
of her Marquette instructors and
employers at Marquette, where she
worked while attending school.

Jeff Day, 88, works in Indianapolis
at Irwin Mortgage Corporation as a

Winner of a College of Business Administration MBA sweatshirt is

Garrett Lafferty, Bus Ad '95

Congratulations! Take a chance on being our next winner. Tell us
what’s going on. Send your bio information in TODAY!

loan officer, where he counsels
potential home owners during the
the application process regarding
financing options. He and his wife,
Susan, live in Noblesville, Ind., with
their children, Will and Jack, twins
who just turned three, and their one-
year-old, Drew.

Jacqueline Marie Stowell Fitch,
'93, is the IT audit manager at
Northwestern Mutual in Mllwaukee.
She and her husband had a baby in
February, Lauren Marie, who joins
brothers Darren and Adam.

Garrett Lafferty, Bus Ad '95 has
relocated to the Syracuse, N.Y.,
area and accepted a position with
American Music Group, adivision
of Guitar Center Stores Inc., in
Liverpool, N.Y. He is vice president
of purchasing, responsible for

all purchasing for the band and

orchestral division of the industry’s
largest retailer. Wife, Kathy, and
daughters, Molly and Grace, all love
upstate NY.

Amy Elizabeth (Crisanti)
Neurauter, '95, is a senior systems
analyst at Allegiance Healthcare in
McGaw Park, Ill. Paul Michael
Neurauter Ill, MBA '02, works as a
business process manager at Kraft
Foods in Northfield, lll. The
Neurauters had a baby boy on April
22, 2002 and named him Logan
Paul Neurauter.

Sara (Genzel) Steffen, '95,

Law '98, is an assistant attorney
general with the Florida Office of the
Attorney General, where she spe-
cializes in civil defense litigation and
forfeiture prosecution. Her husband,
David Steffen (A/S '95, Law '98) is
an associate with Constangy,
Brooks, & Smith. They reside in
Tampa, Fla., are expecting a child
this fall, and are actively involved in

Alum Notes

MU Alumni activities in Central
Florida.

Andrew P. Rajec,
'96, a political

appointee in the
Administration,
i was recently pro-
“ moted to special
Secretary of
Labor, Elaine Chao. Andrew is presi-
dent of the Marquette Alumni club in

I Bush
assistant to the
Washington, D.C.
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alumni: how you doing?

Please take a few minutes to fill out the form below and return it with your non-returnable photo, if possible, to:
Editor, MU Business, Marquette University College of Business Administration, P.O. Box 1881, Milwaukee, Wl 53201-1881.

E-mail biographical information to: andyhaas@wi.rr.com. E-mail address changes to: ed.wucker@marquette.edu

Name

Employer

Position and brief description of job

Degree/Year of Graduation from MU

Work Location

Please tell my classmates...
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Campaign Update

MAGIS: The Campaign for Marguette University

fulfill our commitment to our students, guiding them to knowledge based on intellectual and spiritual discov-

ery and dreams based on a desire to enrich the world. And we must do so with such excellence that when
asked to name the three or four best Catholic universities in America, people will include Marquette as a matter of
course. Magis: The Campaign for Marquette will help us achieve this goal.

Our vision is to provide a Catholic, Jesuit education that is genuinely transformational. We must continue to

About the Campaign

Jesuits often invoke the term magis — a Latin word meaning “more" — to inspire in others a boundless desire to
reach ever-higher levels of excellence. To give your best effort. To make the most of your talents. To strive for excel-
lence in your career, your community, your life.

Magis: The Campaign for Marquette, reminds us of the Jesuit ideal for excellence and extends the
Ignatian challenge “to do more” to Marquette’s family of friends, alumni and supporters.

Through your generous contributions and support, Magis will enable Marquette to continue challenging its stu-
dents to strive for excellence in all things, and in doing so bring ever greater glory to God.

Magis: The Campaign for Marquette, is a seven-year comprehensive campaign which began in October 1998 to
support the following goals: scholarship funds, academic program endowments, capital projects (including a new
dental school, the John P. Raynor, S.J., Library, and the Al McGuire Center), technology and renovation projects, and
aesthetic improvements to the general campus.

In a setting that challenged tradition, convention, expectations and even the weather, the University announced the
$250 million goal of Magis: The Campaign for Marquette at a special dinner on September 28, 2002. A candlelit tent
on the central mall welcomed nearly 600 guests who were celebrating the generosity of Marquette’s Board of
Trustees, alumni, parents and friends. Contributions to the Campaign already exceed $189 million.

As capital projects are completed, the Campaign will shift focus to scholarships and academic programs.
Marquette’s institutional challenge is to enhance its endowment for these priorities so that the University can rise to
that next level of excellence in providing a truly transformational education for its students.
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