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and e-commerce as well as legal and ethical uses 
of the Internet. Course does NOT provide instruction 
on how to create Web pages or any of the other 
technical aspects of Internet use. Course focuses 
on discussion of strategic approaches to using 
the Internet for advertising and public relations 
applications. Prereq: ADPR 140; or ADPR 180.

▲ADPR 151. Multicultural and International 
Advertising and Public Relations 
3 sem. hrs.

This course develops knowledge and enhances 
skills necessary for advertising and public relations 
professionals for communication with diverse audi-
ences. Topics include the role of culture, unique 
characteristics of groups, and effective strategies 
when communicating with multicultural audiences 
within the U.S. Students also learn to navigate the 
cultural, regulatory, and media environment for 
effective communication with audiences in countries 
outside the U.S. Offered occasionally. 
Prereq: ADPR 140 or ADPR 180 or cons. of instr.

ADPR 180. Public Relations Principles 
3 sem. hrs.

Principles, history, theory and practice of public 
relations in business, organizations and agen-
cies. Analyses of public relations programs; the 
responsibility of the public relations practitioner to 
management and to relevant publics; ethics of public 
relations practice; the future of the field and career 
opportunities. Offered every term.

ADPR 181. Public Relations Writing 3 sem. hrs.
The course covers the basics of public relations 
writing, including the principles of effective profes-
sional writing, finding and generating newsworthy 
information for print, electronic and “new” media. 
Topics covered include: news releases, fact sheets, 
brochures, online public relations, media kits, 
speech writing, crisis communication, and spokes-
person training. Writing portfolios are assembled for 
purposes of future internships and employment. All 
classes held in a computerized writing laboratory. 
Offered every term. Prereq: ADPR 8 and ADPR 180; 
or ADPR 180 and JOUR 8.

ADPR 183. Public Relations Campaigns 
3 sem. hrs.

Senior capstone course in public relations issues 
management for corporations, government and non-
profit groups. Working in teams, students design a 
public communication campaign involving media 
management, community relations, educational 
outreach or other methods of advocacy in the public 
forum for achieving social justice goals using public 
relations strategies and tactics. Students design 
public communication campaign proposals for local 
or national clients. Student campaign designs are 
read and responded to by industry professionals, 
the client and the instructor. Students conduct field 
research, analyze results and incorporate findings in 
their action plans. Offered every term. 
Prereq: ADPR 142 and ADPR 181; or cons. of instr.

Demonstrate proficiency on the Macintosh computer 
with industry standard software or attend computer 
workshop.

ADPR 145. Advertising Media Planning 
3 sem. hrs.

Study of the evaluation and selection of advertis-
ing media to meet specific advertising objectives. 
Theory and practice of media planning, including: 
audience measurement; reach, frequency, and con-
tinuity strategy; inter- and intra-media comparisons; 
budgeting. Principles of media scheduling and buy-
ing, computer media models. Testing media effec-
tiveness. Offered fall term. 
Prereq: ADPR 140 and MARK 140 and PSYC 60; or 
ADPR 140 and MARK 140 and MATH 60.

ADPR 146. Advertising Campaigns 3 sem. hrs.
Senior capstone course in integrated advertising 
campaign planning. Students working in groups, plan 
and develop advertising campaigns for real world 
advertisers. Campaigns include research, objective 
setting, strategy, media selection, message prepa-
ration, sales promotion and public relations, and 
budgets. Project culminates in formal, competitive 
presentations. Offered spring term. Prereq: ADPR 
144 and ADPR 145 and CMST 52; or cons. of instr.

ADPR 147. Advanced Advertising 
Copywriting 3 sem. hrs.

A continuation of ADPR 144. Emphasis on formulat-
ing strategy and producing executions for coordi-
nated, multi-media campaigns. Each student will 
create a portfolio which will showcase his or her 
talent and ability to work as a professional copy-
writer. Offered occasionally. 
Prereq: ADPR 144; or cons. of instr.

ADPR 148. Advertising and Public Relations 
Account Management 3 sem. hrs.

The fundamentals of management in both the cli-
ent and agency environments. Analyzes client and 
agency structures and functions. Explores project 
estimating, budgeting and time management. 
Examines account profitability maintenance and 
account team productivity. Reviews techniques for 
agency and supplier selection. Special emphasis 
on the ethical aspects of account work. Offered 
occasionally. 
Prereq: ADPR 140; or ADPR 180.

ADPR 149. Business to Business 
Communication 3 sem. hrs.

Study of how businesses promote their goods and 
services to other businesses. Examines products, 
markets, objectives, strategies, media techniques 
and evaluation. Covers advertising, public relations, 
direct marketing and sales promotion. Includes case 
studies, outside speakers and field trips. Offered 
occasionally. 
Prereq: ADPR 140; or ADPR 180; or cons. of instr.

ADPR 150. Advertising, Public Relations and 
the Internet 3 sem. hrs.

To introduce students to contemporary issues fac-
ing advertising and public relations practitioners 
using the Internet to improve communication for 
their clients or organizations. To investigate in some 
depth the implications of the Internet as a com-
munication tool in major areas of advertising and 
public relations, including audiences, messages, 
integration with other more traditional media, public 
opinion, relationship building with various publics, 

Advertising and 
Public Relations 
(ADPR)
Professor: Badaracco
Associate Professor: Baxter (Emeritus), Crowley 
(Emeritus), Ekachai, Pokrywczynski, Wolburg
Assistant Professor: Berg, Grow
Professional in Residence: Menck
Lecturer: Altstiel, Barnes, Branigan, Cary, Casey, 
Cissne, Gaillard, Gaudynski, Ingles, Lewis, McClellan, 
Stadler, Vollrath, Williams, Wright

ADPR 8. Media Writing 3 sem. hrs.
Factual and persuasive writing for the mass media. 
Introduction to and practice in newswriting, public 
relations writing and advertising copywriting. Basic 
information gathering. In-class writing exercises 
require use of computers. Offered every term. 
Prereq: ENGL 1 or equiv. and ENGL 2 or equiv.

ADPR 140. Advertising Principles 3 sem. hrs. 
An overview of advertising as it relates to marketing 
and mass media. The course examines the advertis-
ing industry, including advertisers, advertising media 
and ad agencies, advertising history, its social and 
economic effects, advertising law and ethical stan-
dards. Students are introduced to the advertising 
planning process: product, market and consumer 
research, creative and media strategy, production 
of messages and evaluation of advertising effective-
ness. Offered every term.

ADPR 142. Strategic Research for 
Advertising and Public Relations 
3 sem. hrs.

Introduction to fundamental standards and practices 
of advertising and public relations research, focus-
ing on audiences, messages, media, public opinion 
and issues management. Students learn to use 
research and to evaluate the quality of information 
for strategic planning based on validity, consis-
tency, and reliability. Provides an opportunity for 
critique and practice of professional communication 
research. Offered every term. 
Prereq: ADPR 140; or ADPR 180.

ADPR 143. Marketing Communications 
Design and Production 3 sem. hrs. 

Fundamentals of marketing communications design 
focusing on advertisements, newsletters, brochures 
and posters. Students learn basic concepts and 
develop basic skills through planning, executing and 
evaluating effective designs. 
Prereq: ADPR 8 and ADPR 140; or ADPR 180 and 
JOUR 8; or ADPR 8 and ADPR 180; or ADPR 140 and 
JOUR 8; or cons. of instr. Demonstrate proficiency 
on the Macintosh computer with industry standard 
software or attend computer workshop.

ADPR 144. Advertising Copywriting 
3 sem. hrs.

Rigorous study and practice in planning and prepa-
ration of advertising messages. Emphasis on writ-
ing for all media. Artistic and scientific aspects of 
advertising creativity. Principles of creative strategy 
including: product/service research, target audience 
analysis, and selection of persuasive appeals and 
creative approaches. Evaluation of advertising effec-
tiveness. Lecture/lab format. Offered every term. 
Prereq: ADPR 8 and ADPR 140; or cons. of instr. 

Course Descriptions

▲ Indicates UCCS courses
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▲ ADPR 185. Cultural Identity, Media and 
World Religions 3 sem. hrs.

Framed through a media lens, this seminar studies 
the diversity of ethnic and spiritual beliefs that make 
America multicultural and religiously pluralistic. The 
course examines manifestations of religion in print 
and electronic news, advertising and public rela-
tions, the uses of media by religious groups, and bias 
and prejudice about religion in the secular media, 
and bias about secularism in religious media. The 
course deconstructs consumer and material culture, 
and offers a critique of cultural consumption based 
on philosophies embedded in world religions. A vari-
ety of media will be used in instruction. 
Prereq: Jr. stndg.

ADPR 193. Internship in Advertising and 
Public Relations 0-3 sem. hrs.

Work experience in advertising or public relations 
in specific organizational settings, supervised by 
an approved professional coupled with related 
academic work assigned. Approval of departmental 
internship director required in advance of intern-
ship. May be taken more than once to a maximum 
of three total credits. Offered every term. S/U grade 
assessment. 
Prereq: ADPR 8 and ADPR 140 and cons. of dept. 
ch.; or ADPR 140 and JOUR 8 and cons. of dept. ch.; 
or ADPR 8 and ADPR 180 and cons. of dept. ch.; or 
ADPR 180 and JOUR 8 and cons. of dept. ch.

ADPR 194. Special Institute/Workshop/
Project 1-3 sem. hrs.

Offered occasionally. 
Prereq: ADVE major; or ADVE minor; or PURE major; 
or PURE minor.

ADPR 195. Independent Study 1-3 sem. hrs.
Offered every term. S/U grade assessment. 
Prereq: Cons. of dept. ch.

ADPR 196. Seminar in Advertising and 
Public Relations 1-3 sem. hrs.

Specific subjects of seminars to be announced in 
the Schedule of Classes. Variable topics. Offered 
occasionally.

ADPR 199. Senior Thesis 1-3 sem. hrs.
The application of rigorous methodology in develop-
ing and writing a thesis under the direction of an 
adviser. Offered every term. 
Prereq: Cons. of dept. ch.

Broadcast  
and Electronic 
Communication (BREC)
Associate Professor: Grams, Havice, Slattery
Assistant Professor: Chattopadhyay, Ugland
Adjunct Instructor: Volbrecht (Broadcast Media 
Adviser)
Lecturer: Held, Nault, Rosene

BREC 1. Practicum in Student Broadcasting 
1 sem. hr.

Students receive hands-on experience at the 
student-run radio and television stations, MUR and 
MUTV. Guided by their interests, students will be 
able to experience one or more departments includ-
ing news, production, promotion, programming, 
etc. Students are also introduced to career options 
within the electronic media industries and are 
expected to perform critical analyses of new media 
formats, including the Web. Offered fall and spring 
terms. S/U grade assessment.

BREC 5. Production Techniques 3 sem. hrs.
Basic audio and video production techniques as 
utilized in radio, television, cable, education, and 
corporate communications. Lecture/lab format. 
Offered every term.

BREC 35. Script and Continuity 3 sem. hrs.
Students learn to write in the proper script style for 
a variety of broadcast, video, Web and film formats. 
Practice in aural writing techniques with an empha-
sis on form and content. Offered every term. 
Prereq: ENGL 1 and COMM 11 or equiv.

BREC 45. Broadcast Newswriting and 
Editing 3 sem. hrs.

Theory and practice in writing and editing news for 
the electronic media. Includes gathering and writ-
ing local news, editing and rewrite of wire copy, 
interviews, and on-the-air coverage of news events. 
Offered every term. 
Prereq: ENGL 1 and COMM 11 or equiv.

BREC 50. Television Production 3 sem. hrs.
Practical application of the theories of television 
production. Emphasis on studio and field produc-
tions, development of basic directing skills, single 
camera video techniques, video editing. Production 
of short programs. Offered every spring. 
Prereq: BREC 5 and BREC 35; or BREC 5 and BREC 45.

BREC 121. Sound Design 3 sem. hrs.
Aesthetics of audio mixing in various program 
genres (drama, commercial, documentary, interview-
ing, feature, etc.) utilizing stereo and multi-track 
consoles and digital effects devices and work
stations. Offered occasionally. 
Prereq: BREC 50; or cons. of instr.

BREC 130. Program Development 3 sem. hrs.
Planning and development of programs for spe-
cialized audience and objectives. Preparation of 
program layouts for television, cable, and corporate 
systems. Offered every term.

BREC 135. Advanced Scriptwriting 3 sem. hrs.
Development and writing of full-length scripts for 
entertainment television or feature film. Includes 
development of concepts for new television series, 
miniseries, and movies-for-television, and study of 
their specific writing requirements, as well as writ-
ing for current television series. Writing workshop 
approach. Offered spring term in even-numbered 
years.

BREC 140. Television Performance 3 sem. hrs.
Application of performance techniques to the 
television medium. Extensive in-studio practice. 
Concentration on performance in television commer-
cials, news anchoring, interviewing, and possible 
role-playing in comedy and dramatic scripts. Offered 
spring term.

BREC 145. Radio Reporting/Performance 
3 sem. hrs.

Extensive practice in gathering, writing, and report-
ing radio news. An emphasis on vocal development 
and performance techniques appropriate to news, 
interviews, and features. Offered fall term. 
Prereq: BREC 5 and BREC 45.

BREC 146. Television Reporting 3 sem. hrs.
Extensive practice in gathering, writing, and present-
ing television news. Emphasis on field production, 
performance, and editing of news actualities. Topics 
include narration, interviews, and problem stories. 
Offered spring term. Prereq: BREC 5 and BREC 45.

BREC 147. News and Information Gathering 
3 sem. hrs.

Analysis of the community with a view to the prob-
lems and opportunities for the broadcast media on 
the political, public, administrative, financial and 
commercial, labor, social welfare, and educational 
affairs of the community. Offered occasionally.

BREC 150. Advanced Television Production 
and Direction 3 sem. hrs.

Development of program-length dramatic and 
non-dramatic productions for television, cable, 
educational, and corporate distribution. Particular 
attention to the integration of the various media used 
in television production and to legal and financial 
considerations. Offered fall term. 
Prereq: BREC 50.

BREC 155. Corporate Media 3 sem. hrs.
Analysis and practice in the development, acqui-
sition and utilization of electronic media in the 
corporate world. Emphasis on problems of budget, 
audience, objectives, evaluation and production as 
encountered in corporate media communication. 
Offered fall term.

BREC 156. Technology and Learning 
3 sem. hrs.

Learning theories applied to design, use and evalu-
ation of electronic communication technologies in 
instructional settings. Offered fall term. 
Prereq: Jr. stndg. and BREC 5 and BREC 35; or Jr. 
stndg. and BREC 5 and BREC 45; or cons. of instr.

BREC 157. Multi-Media Authoring 3 sem. hrs.
Study of electronic media within the context of 
training/learning systems. Multi-media authoring 
software used to design, produce and evaluate 
instructional lessons. Offered spring term. 
Prereq: Jr. stndg. and BREC 156; or cons. of instr.

BREC 164. Television Criticism 3 sem. hrs.
Examination of the major critical approaches which 
have historically been applied to television program-
ming. Study of major television critics whose work 
appears in academic publications and the mass 
media. Offered fall term.

BREC 170. Radio Programming 3 sem. hrs.
Examination and case study analysis of the contem-
porary radio industry. Emphasis on music formats, 
news, talk, sports, syndication, and other sources of 
program material. Audience demographics, profiles, 
ratings, and promotions. Practical experience in 
applying for FCC license. Offered spring term.

BREC 171. Television Programming 3 sem. hrs.
Analysis of television programming theories. 
Includes data-based criticisms of different program-
ming strategies. Primary emphasis on prime-time 
network entertainment programming; includes con-
sideration of effective programming for other “day 
parts” and news. Students will program their own 
network on the basis of theories and data provided. 
Offered occasionally.

BREC 172. Broadcast Sales and Promotion 
3 sem. hrs.

Methods, organization, compensation, and 
administration of sales and promotion activities. 
Motivational and organizational techniques; methods 
of selling and alternative approaches to market, 
product, and media analysis. Case study approach. 
Offered occasionally.
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BREC 183. Early History of Broadcasting 
3 sem. hrs.

History of the American system of broadcasting from 
its inception to approximately 1950. Examination of 
the technological, social, cultural, economic and 
political forces which shaped the industry. Emphasis 
on the roles of the broadcasters as agencies of 
information and entertainment by an analysis of 
trends in radio and early television programming. 
Offered fall term.

BREC 184. American Television: 1946-Present 
3 sem. hrs.

Historical, cultural and commercial growth of 
American television, with special emphasis on pro-
gramming, from pre-commercial beginnings to the 
present. Key genres, persons, issues and trends in 
the development of American prime-time television. 
Offered spring term.

BREC 186. Communication and Social Issues 
of the Internet 3 sem. hrs.

This course examines the ways in which online 
communication impacts the daily lives of our society 
and its individual members. Particular attention is 
given to the use of online communication to build 
community and social life and to the ways in which 
online communication is similar to or different from 
other forms of mediated communication. The course 
culminates with the presentation of a major original 
research project. Offered spring term.

BREC 189. Public Policy in 
Telecommunications 3 sem. hrs.

Analysis of the public policy process and its impact 
on the development of media and telecommunica-
tions systems. Emphasis on current policy issues 
relating to content, economics, technological 
change, and social effects. Offered fall term.

BREC 191. Senior Capstone 2 sem. hrs.
In order to demonstrate professional proficiency, 
students will create a media project designed to 
meet a community need. They will prepare a case 
study evaluating relevant scholarly research, ethical 
and legal implications. Discussion of career alterna-
tives and preparation of resume and supporting 
materials. Prereq: BREC major, Sr. stndg.

BREC 193. Internship in Broadcast and 
Electronic Communication 0-1 sem. hrs.

Observation, participation, and experience in a radio, 
television, cable, or corporate setting. Augmented 
with selected readings, papers or conferences with 
adviser. Offered every term. S/U grade assessment. 
Prereq: Cons. of dept. ch.

BREC 194. Special Institute/Workshop/
Project 1-3 sem. hrs.

BREC 195. Independent Study 1-3 sem. hrs.
Prereq: Cons. of dept. ch.

BREC 196. Seminar in Broadcast and 
Electronic Communication 1-3 sem. hrs.

Special subjects of seminar to be announced in 
the Schedule of Classes. Variable topics. Offered 
occasionally.

BREC 197. Topics in Broadcast and Electronic 
Communication 1-3 sem. hrs.

Special topics in broadcast and electronic communi-
cation to be announced in the Schedule of Classes. 
Includes extensive screening and/or other activities. 
Lecture/lab format. Offered occasionally.

BREC 199. Senior Thesis 1-3 sem. hrs.
The application of rigorous methodology in develop-
ing and writing a thesis under the direction of an 
adviser. Offered every term. 
Prereq: Cons. of dept. ch.

Communication 
(COMM)
William R. Burleigh and  
E.W. Scripps Professor: Pauly
Professor and Gretchen and  
Cyril Colnick Chair in Communication: Soley
Lecturer: Muckerheide, Smith

▲COMM 11. Contemporary Presentation 
3 sem. hrs.

Principles and extended practice of rhetorical ele-
ments of written and oral presentation. Individual 
work in various essay and oral forms; group presen-
tation; and use of presentation software. Essays of 
definition, comparison and contrast, process, and 
summary; oral presentation in introductory, exposi-
tory, persuasive and ceremonial forms. Offered every 
term. 3 hrs. lec., disc. Prereq: ENGL 1.

COMM 20. Media in Society 3 sem. hrs.
Surveys the historical, economic and cultural devel-
opment of the mass media in America. Introduces 
the theoretic approaches utilized to understand the 
media’s role in society. Offered spring term.

▲COMM 21. Introduction to Visual 
Communication 3 sem. hrs.

Broad in scope, this course is an introduction to 
visual communication. Not discipline-oriented, the 
course focuses on the principles and elements of 
visual communication. Through application of lan-
guage and principles, students learn to analyze and 
address 2D and 3D visual communication problems. 
Offered every term. 3 hrs. lec., disc.

COMM 101. International Study in 
Communication 0-3 sem. hrs.

Structured travel and study programs in 
International Communication. Program includes 
special advising, reading, and a required paper. 
Approved for full-time study at another college/uni-
versity abroad, but will NOT be certified as full-time 
by Marquette University. Offered every term. S/U 
grade assessment. Prereq: Cons. of dept. ch.

COMM 110. Co-op/Internship Work Period 
0 sem. hrs.

Intensive internship demanding extensive hours 
throughout the term directly related to the student’s 
academic area. Enrollment in this course qualifies 
student as full-time status. Prereq: Jr. stndg. and 
cons. of dept. ch. SNC/UNC grade assessment.

COMM 160. Mass Media and the American 
Family 3 sem. hrs.

The impact of the mass media on family communi-
cation patterns, familial value structures, develop-
ment of children, and orientation to news media. 
Examination of news, advertising, and entertainment 
content from educational, cultural and economic 
perspectives. Emphasis on empirical social science 
research which examines relationships between 
media and families. Offered spring term. 
Prereq: Jr. stndg.

COMM 161. Ethical Problems of Mass 
Communications 3 sem. hrs.

The practice of journalism and mass communica-
tions as ordered by moral principles. Offered every 
term. Prereq: Jr. stndg. and PHIL 104.

COMM 162. International Communication 
3 sem. hrs.

History of the comparison among present structures 
of national media systems and the role of journalism 
within them. Principles of international news flow, 
gatekeeping, impact of technology, and the relation-
ship between developing countries. Exploration of 
various models of press-government relationships. 
Offered annually. Prereq: Jr. stndg.

COMM 164. Introduction to Survey Research 
in the Communications Media 
3 sem. hrs.

How to conduct and understand the results of 
political polls and other forms of sample surveys in 
the communications media. Includes a discussion 
of ethical considerations in survey research, an 
introduction to principles and techniques of sam-
pling, questionnaire construction and interviewing, 
practice in data analysis and related reasoning, and 
the presentation of results for various audiences. 
Offered spring term in even-numbered years. 
Prereq: Jr. stndg.; MATH 60 or SOCI 60 or PSYC 60 
recommended but not required as prerequisites.

COMM 165. Media Law 3 sem. hrs.
Legal standards/doctrines governing libel, privacy 
and other areas of law directly affecting the media. 
Special consideration of legal problems in advertis-
ing, broadcast and electronic communication, jour-
nalism and public relations. Emphasis on the consti-
tutional protection of freedom of expression and the 
media. Analysis of how these standards, doctrines 
and constitutional procedures affect the work of 
media professionals. Offered every term. 
Prereq: Jr. stndg.

COMM 166. Mass Communication Theory 
and Research 3 sem. hrs.

Theoretical and methodological considerations 
involved in mass media research. Examines quanti-
tative and qualitative approaches within the context 
of the media as social institutions. Offered fall term. 
Prereq: Jr. stndg; or cons. of instr.

COMM 167. Race and Gender Issues in Mass 
Media 3 sem. hrs.

Surveys the past and present relationship between 
women and racial and ethnic minorities in the United 
States and the mass media. Specifically, the issues 
of how women and people of color are portrayed 
in the news and entertainment media, the role of 
ownership, employment and access to the media 
institutions will be studied. Women’s Studies elec-
tive. Offered annually. Prereq: Jr. stndg.

COMM 177. Media Management 3 sem. hrs.
Staffing, organization, economics, salaries, law, 
labor negotiations and community relations as 
involved in the mass media. Theoretical and practi-
cal approaches to the problems of management. 
Offered spring term.

COMM 181. Media and Politics 3 sem. hrs.
How the news media cover politics and how politi-
cians deal with news coverage. Emphasis is on 
recent presidential campaigns, with special atten-
tion to ethical issues, the impact of new media, cam-
paign advertising and strategies used by politicians 
and journalists. Offered fall term in even-numbered 
years. Prereq: Jr. stndg. and POSC 20.
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COMM 190. Communication Undergraduate 
International Exchange 0 sem. hrs.

Study abroad as part of an international student 
exchange program. Upon approval, students are 
enrolled in a college or university abroad as a full-
time student for a term or a year. Course credits 
transfer to Marquette. Prereq: Approval by College 
of Communication. SNC/UNC grade assessment.

COMM 193. Internship in Communication 
0-3 sem. hrs.

Provides students with the opportunity to apply theo-
ries, skills, and techniques in communication. S/U 
grade assessment. 
Prereq: Cons. of dept. ch.; cons. of associate dean.

COMM 194. Special Institute/Workshop/
Project 0-3 sem. hrs.

COMM 195. Independent Study 1-3 sem. hrs.
Offered every term. Prereq: Cons. of dept. ch.

COMM 196. Seminar in Communication 
1-3 sem. hrs.

Special topics of seminar to be announced in 
the Schedule of Classes. Variable topics. Offered 
occasionally.

COMM 199. Senior Thesis 1-3 sem. hrs.
The application of rigorous methodology in develop-
ing and writing a thesis under the direction of an 
adviser. Offered every term. 
Prereq: Cons. of dept. ch.

COMM 212. Seminar in Rhetorical Criticism 
3 sem. hrs.

Explores the nature, function, principle, and methods 
of contemporary rhetorical criticism. Interrogates a 
variety of critical approaches useful in describing, 
analyzing, interpreting and evaluating a variety of 
persuasive messages and contexts. Offered once 
every two years.

COMM 851. Communications Affiliated 
Study Abroad Program 0 sem. hrs.

A zero-credit, 3 credit hour equivalent course 
designed to keep student’s files active while study-
ing through an affiliated study abroad program. 
Prereq: Cons. of instr. and acceptance by the pro-
gram. SNC/UNC grade assessment.

Communication 
Studies (CMST)
Professor: Goldzwig, Shuter, Turner
Associate Professor: Meyer
Assistant Professor: D’Urso, Feldner
Lecturer: Balistreri, Carey, Christopher, Egdorf, 
Kellner, Kempf, Noonan, Rosene, Smith, Voell, 
Weigel, T.

CMST 10. Introduction to Communication 
3 sem. hrs.

A survey of communication principles and processes 
as they relate to interpersonal communication, small 
group communication, culture and communication, 
persuasion, communication in organizations, and 
mediated communication. Offered every term.

CMST 12. Public Speaking 2 sem. hrs.
Examines theory and practice of effective public 
speaking. The course includes informative, persua-
sive, and occasional speaking. Criticism and critical 
listening skills will also be emphasized. Offered 
every term.

CMST 14. Oral Interpretation of Literature 
3 sem. hrs.

Fundamentals and practice of interpretation by using 
representative literary forms. Offered occasionally.

CMST 22. Public Speaking for Business 
2 sem. hrs.

Provides students with the opportunity to explore 
and develop the presentation skills necessary for 
success within the context of business through a 
study of communication and theory. Includes infor-
mative, persuasive, and small group presentations, 
as well as an emphasis on critical thinking, listening, 
non-verbal and technological presentation skills. 
Offered every term. Students may not receive credit 
for both CMST 22 and CMST 12. Prereq: Soph. Stndg. 
and enrolled in College of Business

CMST 31. Interpersonal Communication 
3 sem. hrs.

Examines person-to-person communication with 
a focus on such topics as social roles, conflict 
management, relationship development, perception, 
communication effectiveness and relevant theories. 
Offered every term. Prereq: CMST 10.

CMST 50. Debate/Forensic Practicum 
1-2 sem. hrs.

Students participate in intercollegiate debate and/or 
individual events and travel to various tournaments. 
A maximum of 2 credits can apply towards gradua-
tion. Offered every term.

CMST 52. Introduction to Small Group 
Communication 3 sem. hrs.

Examines theories, principles and methods of small 
group communication. The course will focus on such 
topics as: leadership, problem solving, roles, norms, 
and climate. The class takes a systems approach to 
groups and students will have hands-on experience 
in a decision making group. Offered every term.

CMST 53. Argumentation 3 sem. hrs.
Explores the role of argument in contemporary 
society. Includes analysis and application of vari-
ous theories of public argumentation. Areas include 
identification of fallacies, refutation, forms of argu-
ment, and formal and informal logic. Offered every 
term.

CMST 54. Foundations of Communication 
Studies 3 sem. hrs.

Surveys major theoretical approaches to communi-
cation studies, reviews the history of the discipline 
and introduces students to basic research methods 
in the field. Offered every term.

CMST 61. Nonverbal Communication 
3 sem. hrs.

Examines the varied approaches, channels, and 
functions of nonverbal behavior in human interac-
tion. Sensitizes students to the pervasiveness of 
controversial issues in and origins of nonverbal 
communication. Explores theoretical and popular 
issues as well as relationships between verbal and 
nonverbal systems. Offered occasionally.

CMST 78. Communication Approaches to 
Interviewing 3 sem. hrs.

Stresses communication theory and current 
research related to interviewing. Provides in-class 
practice with interchanging roles as interviewer/
interviewee in several types of interviews. Current 
research in interviewing techniques, assistance in 
resume preparation and legal guidelines for ques-
tions are among the topics for discussion. Offered 
annually.

CMST 81. Listening 3 sem. hrs.
Explores current and past approaches to listening, 
readability/listenability issues, recall tests, training 
and development techniques, silence, human infor-
mation processing issues, and perceptual biases. 
Listening techniques for comprehension, evaluation, 
and empathy are explored. The role of listening in 
various contexts is explored. Offered occasionally. 
Prereq: CMST 10.

CMST 121. Principles and Methods of 
Teaching Speech Communication 
3 sem. hrs.

Examines the theory and practice of teaching 
speech communication in secondary schools. Areas 
include public speaking, interpersonal communica-
tion, small group communication, and mass com-
munication. Minimum 30-hour clinical experience 
required. Offered occasionally. 
Prereq: Enrolled in Education and EDUC 79.

CMST 124. Directing Speech Activities 
3 sem. hrs.

Theory and practice in the organization and man-
agement of co-curricular speech activities in high 
school and college. Offered occasionally.

CMST 132. Organizational Communication 
3 sem. hrs.

Presents historical and current perspectives on the 
origins and usefulness of organizational theories as 
they relate to communication issues. Emphasizes the 
relationship between organizational life and com-
munication principles. Ultimate goals, assumptions, 
and cases relating to organizational communication 
theories are developed and discussed. Offered every 
term.

CMST 133. Group Dynamics 3 sem. hrs.
Examines dynamics of small groups integral to 
understanding group communication. An advanced 
groups’ class, it examines such topics as cohe-
siveness, risky shift, cross-national behavior, and 
social loafing. Small group diagnostic tools are also 
explored. Offered occasionally. Prereq: CMST 52.

CMST 134. Communication and Conflict 
3 sem. hrs.

Communication and conflict explores theoretical and 
experiential avenues to conflict management, reso-
lution, and regulation through communication styles 
and methods. The communicative contexts for inves-
tigation are interpersonal and organizational (profit 
and non-profit). Exercises and case studies provide 
an opportunity to implement theoretical learning 
from the course. Offered every other year.

CMST 135. Communication Approaches to 
Training and Development 3 sem. hrs.

Emphasizes development of training sessions within 
organizations. Diagnostic methods for assessing 
needs and determining the utility of specific training 
are explored. Roles of consultant, in-house human 
resource trainer, and liaison with subject matter 
experts are differentiated. Students develop training 
modules for communication skills training. Offered 
annually.

CMST 136. Managerial Communication 
3 sem. hrs.

The communication relationship between manag-
ers and employees involves a set of circumstances 
not often found in everyday communication with 
friends and colleagues. The differences in power, 
knowledge, job description, and life experiences 
create many unique and challenging interactions. 
This course looks in-depth at the circumstances 
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which affect communication between managers and 
their employees as well as at a number of theories 
and strategies for improving communication in the 
workplace. Offered occasionally.

CMST 137. Gender and Communication 
3 sem. hrs.

Examines the relationship between gender and 
communication. Includes discussion of verbal and 
nonverbal communication patterns of males and 
females, various explanations for these patterns, 
perceptions of gender differences and the implica-
tions these perceptions have for people in several 
contexts (public, interpersonal, and organizational). 
Offered annually.

CMST 140. Intercultural Communication 
3 sem. hrs.

Examines the influence of culture on communica-
tion within Europe, Asia, Latin America, and Africa. 
International in scope, the course also analyzes 
communication between people from different 
national cultures and provides an analytical frame-
work for dissecting intercultural exchanges. Offered 
annually.

CMST 141. Cross-Cultural Communication in 
the United States 3 sem. hrs.

Explores the dynamics of cross-cultural communica-
tion in the U.S. and obstacles to effective interaction 
across American co-cultures. Examines the inter-
personal patterns of selected ethnic groups, races, 
religions, and social classes in the U.S. with the aim 
of improving cross-cultural understanding and com-
munication. Offered annually.

CMST 142. Communicating in Multinational 
Organizations 3 sem. hrs.

Examines the influence of culture on communication 
in organizations. Global comparisons in organiza-
tional communication are offered including analysis 
of European, Asian, and Latin American corporate 
cultures. Intercultural communication in U.S. organi-
zations is also explored. Offered occasionally.

CMST 144. Leadership and Communication 
3 sem. hrs.

Explores communication variables involved when 
leaders attempt to influence members to achieve a 
goal. Topics include: power, credibility, motivation, 
research on leader traits, styles and situations, 
and current models of leadership such as transac-
tional, transformational, charismatic, and functional 
approaches. The different leadership challenges 
posed by community and institutional settings will 
also be explored. Offered occasionally. 
Prereq: CMST 132 or cons. of instr.

CMST 145. Family Communication 3 sem. hrs.
Introduces communication phenomena in the family 
setting. Examines how communication affects the 
development, maintenance, and enhancement of 
family relations. Offered annually.

CMST 146. Health Communication 3 sem. hrs.
Provides an introduction to the field of health 
communication. This course examines the role of 
communication in health care with a focus on pro-
vider training and the provider-patient relationship. 
Theoretical models for developing effective health 
communication programs are discussed and applied 
within a variety of health care settings. Offered 
occasionally.

CMST 147. New Communication 
Technologies in the Workplace 
3 sem. hrs.

Presents a historical and theoretical review of the 
impact of new communication technologies on 
organizations and their membership. Course focuses 
on the organizational, social and communicative 
implications of new communication technologies 
across a broad range of contexts in the organiza-
tional setting, including: interpersonal, groups and 
teams, management, and technological innovations. 
Course includes some special topics particularly rel-
evant to new communication technologies including: 
anonymity, privacy and surveillance, and technology 
apprehension. Offered annually. 
Prereq: CMST 132 or cons. of instr.

CMST 148. Diffusion of Innovations: 
The Role of Communication in 
Technological Change 3 sem. hrs.

Introduces the role communication plays in the 
spread of new ideas through social systems. By 
investigating the variables that influence the dif-
fusion process, students will learn how to assess 
and proactively affect change processes. Offered 
occasionally.

CMST 150. Philosophy of Communication 
3 sem. hrs.

This course outlines foundational theories and 
concepts regarding rhetoric’s contribution to our 
understanding of reality, knowledge, truth, and 
certainty. Topics include: the role of rhetoric in the 
construction of our knowledge of science, politics, 
ethics, religion, law, gender, and culture. Offered 
occasionally.

CMST 154. Persuasion 3 sem. hrs.
Surveys theories, principles, and practices of per-
suasion. Special emphasis on the social, psychologi-
cal and cultural study of influence. Offered every 
term. Prereq: CMST 10.

CMST 155. Business and Professional 
Presentations 3 sem. hrs.

Explores and offers practice in the types of oral 
communication faced in organizational settings. The 
emphasis is on creation, development, and delivery 
of professional presentations building on persuasion 
and informative speaking skills. Offered annually.

CMST 156. Classical Rhetorical Theory 
3 sem. hrs.

Analyzes Greek and Roman rhetorical theory from 
the rise of the early sophists in Greece to rhetoric’s 
decline in the early Christian era. Special emphasis 
on Plato, Aristotle, Cicero, and Quintilian. Offered 
occasionally. 
Prereq: CMST 10 and CMST 154; or cons. of instr.

CMST 157. Modern Rhetorical Theory and 
Criticism 3 sem. hrs.

Discusses contemporary theoretical and critical 
approaches to the description, analysis, interpreta-
tion, and evaluation of public discourse. Examines 
and applies principles established by such theorists 
as Kenneth Burke, Ernest G. Bormann, Chaim 
Perelman, and Stephen Toulmin, among others. 
Offered occasionally. 
Prereq: CMST 10 and CMST 154; or cons. of instr.

CMST 160. Rhetoric of Social Movements 
3 sem. hrs.

Examines the rhetoric of social change and meth-
odologies for analysis and appraisal of social move-
ment discourse. Rhetorical strategies will be traced 
through contemporary movements including: civil 

rights, feminism, Native American, anti-nuclear, 
abortion, gun control, Ku Klux Klan, and others. 
Offered occasionally. 
Prereq: CMST 10 and CMST 154; or cons. of instr.

CMST 165. Ethics in Human Communication 
3 sem. hrs.

Explores theoretical and practical ethical questions 
of importance to responsible communicators in 
personal and public contexts. Discussion of ethical 
theories in communication studies will provide an 
opportunity to explore case studies and contem-
porary communication dilemmas critically, while 
heightening personal sensitivity to the underlying 
ethical implications of human communication. 
Offered occasionally.

CMST 166. Freedom of Speech 3 sem. hrs.
Examines definitions, issues, problems, and require-
ments for protecting or curbing free expression of 
speech in areas such as defamation and invasion 
of privacy; religious-moral heresy; provocation to 
anger; commercial speech; time, place, manner and 
institutional constraints; and prior restraint. Analysis 
of landmark cases and contemporary public argu-
ments. Offered occasionally.

CMST 167. Communication and the Legal 
Process 3 sem. hrs.

This course focuses on the role of communication in 
the American legal system. The course is designed 
to acquaint students with the various dimensions 
of communication in the practice of law with a 
particular emphasis on the trial process. Offered 
occasionally.

CMST 170. Communication and Urban 
Families 3 sem. hrs.

This course investigates communication about urban 
families, the communication links between urban 
families and institutions, and communication prac-
tices within urban families. The course emphasizes 
the diversity among urban families as well as the 
stressors and strengths found in the urban context. 
Offered occasionally. 
Prereq: CMST 10 and CMST 131.

CMST 180. Communication Audits and 
Consulting 3 sem. hrs.

Students are introduced to communication consult-
ing and the design implementation of communication 
audits for corporate and non-profit settings. Surveys 
various models of consulting. Students learn to 
design and implement a communication audit that 
includes needs assessment, interpretation, and 
recommendations. Methods of audits include survey 
design, interviews and focus groups. Offered fall 
term. 
Prereq: CMST 10, and CMST 132; or cons. of instr.

CMST 193. Internship in Communication 
Studies 1-3 sem. hrs.

Internship in Communication and Rhetorical Studies 
provides students with the opportunity to apply 
theories, skills, and techniques in communication as 
believed appropriate within specific organizational 
settings. S/U grade assessment. 
Prereq: CMST 10 and CMST 52 and CMST 53 and 
cons. of dept. ch.; plus three upper division CMST 
credits.

CMST 194. Special Institute/Workshop/
Project 1-3 sem. hrs.

CMST 195. Independent Study 1-3 sem. hrs.
Offered every term. 
Prereq: Cons. of dept. ch.
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CMST 196. Seminar in Communication 
Studies 1-3 sem. hrs.

Special subjects of seminar to be announced in 
the Schedule of Classes. Variable topics. Offered 
occasionally.

CMST 199. Senior Thesis 1-3 sem. hrs.
The application of rigorous methodology in develop-
ing and writing a thesis under the direction of an 
adviser. Offered every term. 
Prereq: Cons. of dept. ch.

Corporate 
Communication 
(CCOM)
Associate Professor: Meyer
Assistant Professor: Berg, D’Urso, Feldner

CCOM 80. Issues in Corporate 
Communication 3 sem. hrs.

Offers an introduction to contemporary issues in 
corporate communication. Traces the history of the 
corporation and examines its relationship to con-
temporary issues in society. Explores concepts such 
as corporate voice, corporate identity construction, 
mission and branding. Considers the way in which 
communication is vital to both the day-to-day opera-
tions of the corporation and the corporation’s ability 
to achieve its overall mission. Offered fall term.

CCOM 120. Corporate Writing 3 sem. hrs.
Takes a practical and analytical approach to the 
development of content and style in corporate com-
munication. Emphasis on the development of effec-
tive writing skills for clear, concise and audience-
centered business documents. Additional focus on 
correct communication in corporate practice as 
related to corporate image and identity. Offered fall 
term. Prereq: CCOM 80 or cons. of instr.

CCOM 160. Corporate Rhetoric 3 sem. hrs.
Emphasizes the development of messages that tar-
get multiple stakeholder groups by making strategic 
choices of available communication media and 
channels. Includes a focus on audience analysis and 
selection of appropriate media. Students will learn to 
design messages that help corporations enact spe-
cific strategies to meet corporate objectives. Offered 
spring term. Prereq: CCOM 80.

CCOM 191. Corporate Social Responsibility 
3 sem. hrs.

Analyzes the range of public debates about the 
social responsibilities of corporations. Key questions 
explored in this integrative, capstone-type course 
include the following: What sorts of public commu-
nication practices are commonly taken to hinder or 
promote corporate social responsibility? What are 
the ethical implications for civic life of corporations’ 
internal communication practices? How do corpo-
rations manage their ethical relations with com-
munities, nongovernmental organizations and other 
stakeholders? What sorts of groups have historically 
participated in public controversies over corporate 
social responsibility? Offered spring term. 
Prereq: CCOM 80; SR. stndg. or cons. of dept. chair.

CCOM 193. Corporate Communication 
Internship 0-1 sem. hrs.

Provides students with the opportunity to apply theo-
ries, skills and techniques in a real-world corporate 
communication setting. Offered every term. 0 credit 
will be SNC/UNC grade assessment; 1 credit will be 
S/U grade assessment. 
Prereq: CCOM 80 and cons. of dept. chair.

Fine Arts (FIAR)
FIAR 1. Basic Drawing 3 sem. hrs.
A one-term course in which students meet twice 
weekly and will be introduced to the visual language 
of drawing. How the parts of the drawing relate to 
each other and to the composition as a whole is 
explored while each student strives to develop skills 
using traditional black-and-white media. One-half 
of the course places primary emphasis on depicting 
the human form; the other half places emphasis on 
depicting objects in space. Prereq: Cons. of dept. 
Fee paid to MIAD. MIAD # [F100].

FIAR 11. Visual Dynamics 1: Concept, 
Process and Composition 3 sem. hrs.

Visual Dynamics 1 is a problem solving course in 
which the student investigates the dynamic visual 
forces involved in composing on a two-dimensional 
plane. Students explore the interrelationships of 
composition, process, perception and intention. 
The course broadens the student’s skill level in idea 
development, research strategies, and technique 
through the understanding and application of con-
cepts, processes and the visual language. One-third 
of the semester is spent in a digital environment 
introducing the student to the computer lab and digi-
tal imaging. Prereq: Cons. of dept. Fee paid to MIAD. 
MIAD # [F110].

FIAR 21. Visual Dynamics 2: Color, Light and 
Time 3 sem. hrs.

Visual Dynamics 2 is a problem-solving course that 
builds on the visual exploration begun in FIAR 11 
with a concentration on issues of color and time. 
Color and light are explored as a visual phenom-
enon, as a perceptual occurrence, as pigment with 
specific mixing properties, and as an element with 
powerful expressive and symbolic potential. Time, 
the fourth dimension, is investigated through prob-
lems dealing with simultaneity and sequentiality. The 
range of tools includes traditional materials/medi-
ums and digital imaging. One-third of the semester is 
spent working in a digital environment. 
Prereq: FIAR 11; Cons of dept. Fee paid to MIAD. 
MIAD # [F111].

FIAR 31. Space, Form and Materials 
3 sem. hrs.

Space, Form and Materials investigates three-di-
mensional visual experiences and the application of 
design principles to the creation of vital and expres-
sive forms. Three-dimensional design techniques 
are studied through projects dealing with the devel-
opment of ideas via handmade forms. Within the 
course, students receive an orientation to MIAD’s 
3-D lab which includes instruction in the proper and 
safe use of simple hand tools and power equipment. 
Prereq: Cons. of dept. Fee paid to MIAD. MIAD 
#[F130].

FIAR 33. Principles of Etching 3 sem. hrs.
An introductory course to the following etching 
techniques: hard ground, soft ground, aquatint and 
drypoint. Covers the preparation, etching and print-
ing from copper and steel plates. A wide range of 
visual concepts will be addressed, that pertain to 
particular characteristics of different etching tech-
niques. Issues of composition, space, tone, texture 
and value will be emphasized. Students will be 
encouraged to discover their personal voice while 
learning principles of etching. Prereq: Cons. of dept. 
Fee paid to MIAD. MIAD # [FA260].

FIAR 34. Non-traditional Intaglio 3 sem. hrs.
Explores a technique of collagraph, a non-etch 
intaglio technique where image is constructed using 
various textured materials and the plate is printed 
either as intaglio or relief. This innovative method 
allows creating unique surfaces, use of cut plates, 
working in large format and combined intaglio and 
relief printing. Issues of composition, space, tone, 
texture and value will be addressed, with a focus 
on large format prints. Students will be encouraged 
to discover their personal voice while learning the 
principles of collagraph. Prereq: Cons. of dept. Fee 
paid to MIAD. MIAD # [FA261].

FIAR 35. Principles of Stone Lithography 
3 sem. hrs.

Examines the basic methods and techniques of fine 
art lithography. All aspects of preparing a stone 
for drawing, as well as the printing process and 
editioning will be covered. Students will work using 
various drawing and lithographic tools. There is a 
strong emphasis on drawing, exploring a wide range 
of visual issues including composition, handling of 
materials and the investigation of spatial tonal and 
textural relationships. Students will be encouraged 
to seek and develop a personal voice, while learning 
rudimentary concepts of drawing and printmaking. 
Prereq: Cons. of dept. Fee paid to MIAD. MIAD # 
[FA270].

FIAR 36. Principles of Photo and Plate 
Lithography 3 sem. hrs.

This course is a continuation of Stone Lithography 
and Artist’s Book. The students further their knowl-
edge of stone, learning about color lithography, reg-
istration and editioning. The students will examine 
various traditional and contemporary approaches in 
digital imaging and computer application. 
Prereq: Cons of dept. Fee paid to MIAD. MIAD # 
[FA271].

FIAR 37. Principles of Screenprinting 
3 sem. hrs.

Covers a wide range of screenprinting techniques 
using water-based inks. Various methods of creating 
an image on the screen will be covered, including 
photographic, block out digitally created stencils. 
While learning the proper screen preparation and 
competent use of the equipment, the course will 
focus on presenting important visual and conceptual 
problems relevant to the screenprinting process. 
Prereq: FIAR 1 and FIAR 11; cons. of dept. Fee paid 
to MIAD. MIAD # [FA230].

FIAR 38. Principles of Relief Print 3 sem. hrs.
Covers monochromatic and color relief-printing 
techniques using wood and linoleum. The students 
will learn the proper use of tools and equipment. The 
course will focus on presenting important visual and 
conceptual problems relevant to the relief process. 
Both traditional and contemporary approaches will 
be covered. Prereq: FIAR 1 and FIAR 11;cons. of 
dept. Fee paid to MIAD. MIAD # [FA 231].

FIAR 51. Visual Statement 1.5 sem. hrs.
In Visual Statement courses students examine the 
means of visual communication and artistic expres-
sion. Each course emphasizes concept, process and 
creativity — exploiting subject matter and media as 
a means of obtaining conceptual goals. Students are 
made aware of the interconnections which link the 
visual arts. Prereq: FIAR 31; cons. of dept. Fee paid 
to MIAD. MIAD # [F150-159].
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FIAR 61. Painting 1-Direct Methods 
3 sem. hrs.

Direct painting materials, techniques, and practices 
are introduced in acrylic and oil media. Working 
from direct observation, students are introduced to 
the formal visual principles emphasizing composition 
and color as elements of a stable pictorial space. 
Demonstrations, slide lectures and critiques support 
studio assignments and instruction in traditional and 
contemporary formats. Prereq: FIAR 1 and FIAR 11; 
cons. of dept. Fee paid to MIAD. MIAD # [F220].

FIAR 62. Painting 2-Direct Methods 
3 sem. hrs.

Indirect painting and glaze medium and techniques 
are introduced and practiced within traditional and 
contemporary painting philosophies. Transparent 
color theories, perception and formal principles pro-
vide the basis for directly observed studio assign-
ments. Slide lectures, demonstrations and critiques 
assist in developing an expanded visual vocabulary. 
Prereq: FIAR 1, FIAR 11 and cons. of dept. Fee paid 
to MIAD. MIAD # [F 221].

FIAR 63. Drawing 1 3 sem. hrs.
Drawing 1 challenges the student with various com-
plicated compositional problems. Technical profi-
ciency and diversity are enriched through the use of 
familiar drawing media as well as aggressive experi-
mentation with new media and manners of working. 
Additionally, the drawing experience is broadened 
by confronting a wide variety of drawing subjects. 
Prereq: FIAR 1 and FIAR 11; cons. of dept. Fee paid 
to MIAD. MIAD # [FA200].

FIAR 64. Drawing 2 3 sem. hrs.
Drawing 2 presents open-ended involvements which 
require students to determine their own artistic 
reactions, concerns and pursuits. In addition, anat-
omy of the head and neck is studied as an integral 
component to the expressive and inventive aspects 
of the portrait and the self-portrait. 
Prereq: FIAR 63; cons. of dept. Fee paid to MIAD. 
MIAD # [FA201].

FIAR 65. Sculpture: Carving and Casting 
3 sem. hrs.

Sculpture: Carving and Casting investigates spe-
cific sculpture techniques, methods, philosophical 
concerns, and ways of seeing/working that give 
personal expression to material form. The shaping 
of permanent materials such as wood and stone by 
reductive approaches conceptually contrasts and 
complements problems in introductory casting of 
metals and other materials. Demonstrations, lec-
tures, field trips, readings and critiques will develop 
the student’s awareness of historical precedents 
and contemporary sculpture issues. Consideration 
of the interrelationships among form, material, 
technique and content will hone student’s ability to 
analyze their own and others work in critiques. 
Prereq: FIAR 31; cons. of dept. Fee paid to MIAD. 
MIAD # [FA 250].

FIAR 66. Sculpture: Construction — Metal 
and Wood 3 sem. hrs.

Sculpture: Construction, Metal and Wood focuses 
on material meaning discovered through thoughtful 
and skillful additive approaches. Structural and spa-
tial possibilities in wood and steel are explored for 
their expressive potential. Intermediate woodwork-
ing — joining, bending, shaping, finishing — are 
introduced in conjunction with metal fabrication and 
construction. Welding as a direct fluid medium of 
unique capabilities, from literally drawing in space 
to architectural strength, are explored through oxy-
acetylene and ARC, and MIG techniques. Students 

further critique skills by examining and questioning 
the interplay of form, material, technique and con-
tent. Prereq: Cons. of dept. Fee paid to MIAD. MIAD 
# [FA 251].

FIAR 71. Figure Sculpture 1 3 sem. hrs.
To understand human form in three dimensions, 
students begin by mastering manual/perceptual 
skills of direct rendering in clay from live models. 
A foundation of figurative realism will be gained by 
learning anatomy, proportion, structure, pose and 
gesture with an awareness of historical precedents. 
Clay plasticity can facilitate a dynamic liveliness. 
Basic methods of hand building such as coil, slab 
construction, and modeling are explored, followed 
by firing and finishing. The course includes using 
armatures, mold-making and casting. Weekly inves-
tigations of materials, techniques and content will 
be engaged through demonstrations, slide lectures, 
discussions, and critiques. 
Prereq: FIAR 1 and FIAR 31; or FIAR 11 and FIAR 31; 
cons. of dept. Fee paid to MIAD. MIAD # [FA 252].

FIAR 72. Figure Sculpture 2 3 sem. hrs.
Figure Sculpture 2 progresses from the skills devel-
oped in the first sculpture course toward more con-
tent-based work with concern for context. Diverse 
ways of interpreting the figure’s planes, volumes, 
mass, structure, and movement initiate ideas about 
the figure as clear representation, abstract form, or 
metaphor. Assignments include a large body of work 
in clay, armatures, direct plaster modeling, multiples, 
body casting, mixed media and kinetics. Attention 
to surface, texture and finish is measured against 
questions of credibility. Serious research evidenced 
in work, discussions and critiques is emphasized. 
Prereq: FIAR 71; cons. of dept. Fee paid to MIAD. 
MIAD # [FA 253].

FIAR 73. Communication Design 1 3 sem. hrs.
Fundamentals of communication design are intro-
duced to the student with theoretical and applied 
studies in design, problem solving, communication, 
and verbal and visual presentation. Prereq: FIAR 11; 
cons. of dept. Fee paid to MIAD. MIAD # [DS200].

FIAR 74. Communication Design 2 3 sem. hrs.
Fundamentals of communication design are intro-
duced to the student with theoretical and applied 
studies in design, problem solving, communication, 
and verbal and visual presentation. 
Prereq: FIAR 73; cons. of dept. Fee paid to MIAD. 
MIAD # [DS201].

FIAR 75. Principles of Photography 3 sem. hrs.
Introduction to photography. This course covers 
basic principles of all forms of photography, with an 
emphasis on black and white photography and using 
the 4x5 view camera. Projects encompass camera 
handling, film exposure and development, darkroom 
procedures, print finishing, and evaluation. Students 
investigate depth of field, motion, burning, dodg-
ing, spotting and print presentation. The history of 
photography from its invention to 1950 is covered in 
this introductory course. One hour of history lecture 
is required each week. Students must have a 35mm 
camera with adjustable aperture and shutter speed 
controls and a light meter. Prereq: Cons. of dept. Fee 
paid to MIAD. MIAD # [FA 280].

FIAR 76. Digital Imaging 3 sem. hrs.
Computer-based class for photographers. Beginning 
with the basics of image acquisition, manipulation 
and output, the course will progress to an in-depth 
exploration of image manipulation software and 
aesthetics specific to electronic photographs. The 
course provides essential skills for those antici-

pating a career in photography, and provides an 
opportunity to use the computer as a fine art tool. 
Individual creative pursuits are emphasized. 
Prereq: FIAR 75; cons. of dept. Fee paid to MIAD. 
MIAD # [FA281].

FIAR 98. Topics in Fine Arts 1-3 sem. hrs.
Prereq: Cons. of dept.

FIAR 180. History of Modernism:  
20th Century Design 3 sem. hrs.

Primarily an object driven course, FIAR 180 outlines 
major styles and trends in communication design, 
illustration, industrial design, architecture and inte-
rior architecture and design from the beginning of 
the industrial period to the present. Through inten-
sive reading, writing, research and oral assignments, 
students have the opportunity to study the philo-
sophical, social, cultural and commercial concerns 
of such primary movements as Arts and Crafts, Art 
Nouveau, Art Deco, and Post-Modernism within 
Europe, the United States, and Japan. 
Prereq: HIST 7 and HIST 8; cons. of dept. Fee paid to 
MIAD. MIAD #[AH213].

FIAR 182. History of Modernism:  
20th Century Art 3 sem. hrs.

Primarily an object-driven course, FIAR 182 provides 
an in-depth study of modern and contemporary art 
makers and movements in the context of the criti-
cal, cultural and social issues surrounding them. 
Through intensive reading, writing, research, and 
oral assignments, students have the opportunity 
to study key figures, movements and theories. The 
course begins with a review of major trends in art 
since the end of the 19th century and follows with a 
close examination of art from the 1950s through the 
present day. Prereq: HIST 7 and HIST 8; cons of dept. 
Fee paid to MIAD. MIAD # [AH212].

FIAR 191. Computer Studio 1 3 sem. hrs.
This course introduces students to the general 
structure of the Macintosh computing platform and 
engages them in an intensive tool — and function-
based experience with the current versions of 
QuarkXPress and Adobe Illustrator. Digital pre-press 
fundamentals are also introduced. Prereq: Jr. stndg; 
cons of dept. Fee paid to MIAD. MIAD # [DS230].

FIAR 192. Computer Studio 2 3 sem. hrs.
An introduction to the fundamental workings of the 
tools and functions inherent in the current version 
of Adobe Photoshop. Additional challenges include 
interfacing between QuarkXPress, Adobe Illustrator 
and Adobe Photoshop to create more complex 
documents, and advanced aspects of the digital pre-
press. Prereq: Jr. stndg. and FIAR 191; cons of dept. 
Fee paid to MIAD. MIAD # [DS231].

FIAR 198. Upper Division Topics in Fine Arts 
0-3 sem. hrs.

Prereq: Cons. of dept. ch.; cons. of associate dean, 
College of Arts and Sciences. Fee paid to MIAD.
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forecasting, market information, and other publicized 
data. Management, labor, and other corporate prob-
lem areas. Offered occasionally.

JOUR 175. Public Affairs Reporting 3 sem. hrs.
Analysis of the community with a view to the prob-
lems and opportunities for the public affairs reporter. 
Practice in reporting the political, public, administra-
tive, financial and commercial, labor, social, welfare, 
and educational affairs of the community. Offered 
every term. Prereq: Jr. stndg. and JOUR 10 and POSC 
20; or cons. of instr.

JOUR 177. Computer-Assisted Reporting 
3 sem. hrs.

Advanced reporting strategies focusing on inter-
pretation and analysis of trends, issues, events 
and problems in public affairs. Use of computers to 
investigate and research public records and to ana-
lyze data for depth reports. Offered spring term. 
Prereq: Cons. of instr.

JOUR 182. News Media and Foreign Policy 
3 sem. hrs.

Examines how media affect the design and imple-
mentation of foreign policy. Analyzes history of this 
process and issues of professional responsibility in 
relation to news coverage and humanitarian emer-
gencies.

JOUR 185. School Publications 3 sem. hrs.
The special nature and functions of school publica-
tions. Their educational value. Projects in planning 
publications to fit their nature and functions. The 
role of the publication adviser. Lecture/lab format. 
Offered occasionally. Journalism credit will be 
allowed for this course for all majors. 
Prereq: Jr. stndg. and JOUR 10; or Jr. stndg. and 
BREC 45 or equiv.

JOUR 193. Internship in Journalism 
0-3 sem. hrs.

Work experience in an area related to major 
supervised by an approved professional coupled 
with related academic work assigned. Approval of 
adviser and Internship Program Director required 
in advance of internship. May not substitute for a 
Journalism writing requirement. May be taken more 
than once to a maximum of three credits. S/U grade 
assessment. 
Prereq: Jr. stndg.; JOUR major; and cons. of dept. ch.

JOUR 194. Special Institute/Workshop/
Project 1-3 sem. hrs.

Prereq: Jr. stndg.

JOUR 195. Independent Study 1-3 sem. hrs.
Offered every term. 
Prereq: Jr. stndg. and cons. of dept. ch.

JOUR 196. Seminar in Journalism 
1-3 sem. hrs.

Specific subjects of seminars to be announced in 
the Schedule of Classes. Variable topics. Offered 
occasionally. Prereq: Jr. stndg.

JOUR 197. Special Topics in Journalism 
3 sem. hrs.

Study of, and practice in, various areas of special-
ized work such as regional, small community, union, 
organization journalism, and the special interest 
press. Offered occasionally. Prereq: Jr. stndg.

JOUR 199. Senior Thesis 1-3 sem. hrs.
The application of rigorous methodology in develop-
ing and writing a thesis under the direction of an 
adviser. Offered every term. 
Prereq: Jr. stndg. and cons. of dept. ch.

Journalism (JOUR)
Professor: Griffin, Pauly
Lucius W. Nieman Professor: Leonard (Emeritus)
Associate Professor: Garner, Scotton, Thorn
Assistant Professor: Webb
Adjunct Instructor: Byers (Student Media Adviser)
Lecturer: Borowski, Briggs-Gammon, Buehler, 
Franzen, Gillespie, Jones, Klein, Perlick, Rummler, 
Salsini, Thome, Weber

JOUR 1. Practicum in Student Publications 
1 sem. hr.

Under faculty direction, students work in Student 
Publications. Assignments in writing, editing, and 
production. Guest speakers from mass communica-
tion fields. S/U grade assessment.

JOUR 8. News Media Writing 3 sem. hrs.
Principles and extensive practice in writing various 
forms and types of news for print and broadcast 
media based on sets of facts, documents, printed 
speeches, press releases and the like. Information 
sources and fact verification. News selection, 
newsroom organization, reportorial responsibilities. 
Readings in outstanding reportage. Offered every 
term. Prereq: ENGL 1 or equiv.

JOUR 10. Reporting 3 sem. hrs.
Principles and extensive practice in gathering and 
writing news from a beat and from live events such 
as meetings, speeches, and trials. Interviewing, 
verification of information, multiple sources, and 
backgrounding. Reporting strategies and techniques. 
Responsibilities of the journalist. Readings in out-
standing reportage. Offered every term. 
Prereq: ADPR 8; or JOUR 8.

JOUR 20. Basic Photography 3 sem. hrs.
Introduction to basic photography using traditional 
and digital methods, including the 35mm camera, 
lenses, films, natural and artificial lighting, and con-
trol of motion. Lab work is devoted to digital output 
using negative scanners, Photoshop, and color print-
ers. Emphasis on visual communication. Lecture/lab 
format. Offered every term. Camera rental optional.

JOUR 100. Publications Editing 3 sem. hrs.
Editing principles and practices for print and online 
news publications. Editing copy, photos, charts and 
graphs; verification of information; writing headlines 
and captions. News judgment, wire services, back-
pack journalism, digital newsroom; digital production 
software. Offered every term. Prereq: JOUR 10; or 
ADPR 180; or ENGL 104; or cons. of dept. ch.

JOUR 110. Persuasive Writing 3 sem. hrs.
An advanced writing course giving the student 
directed practice in the work of moving readers to 
assents and to acts according to the principles of 
Aristotle’s rhetoric as they apply to the instruments 
and techniques of journalism. Offered fall term. 
Prereq: Jr. stndg. and JOUR 10 or equiv.

JOUR 111. Feature Writing 3 sem. hrs.
Writing a range of features for newspapers and mag-
azines, from short stories to profiles, using narrative 
nonfiction and literary journalism techniques. Offered 
every term. Prereq: Jr. stndg. and JOUR 10 or equiv.

JOUR 112. Critical Writing 3 sem. hrs.
An advanced writing course giving the students 
understanding and directed practice in the arts criti-
cism function in the mass media. Reviewing books, 
plays, films, television, music, restaurants primarily 
for print media. Development of critical theories for 
evaluation of the arts. Offered spring term. Prereq: 
Jr. stndg. and JOUR 10 or equiv.

JOUR 150. Newspaper Design and 
Production 3 sem. hrs.

Fundamentals of design and production for print and 
online newspapers. Students develop skills in work-
ing with separate and integrated print and online 
delivery systems. Introduction to digital forms of 
news content for online news publications: audio, 
video, slide shows and podcasts. Digital production 
software. Offered fall term. 
Prereq: JOUR 100 or cons. of instr.

JOUR 151. Magazine Design and Production 
3 sem. hrs.

Fundamentals of magazine design and production. 
Students develop understanding of basic elements 
of publication design and critical skills through anal-
ysis of various design problems. Offered spring term. 
Prereq: JOUR 100; computer workshop or demon-
strated proficiency on the Macintosh computer with 
current design software.

JOUR 152. Web Design and Production for 
Journalists 3 sem. hrs.

Fundamental principles of processing and manag-
ing information in verbal and visual forms for Web 
publication. An emphasis on special editing and 
design issues created by the online environment and 
internet technology. Legal and ethical issues on the 
Internet. Offered annually. 
Prereq: JOUR 100; computer workshop or demon-
strated proficiency on the Macintosh computer with 
current design software.

JOUR 163. History of American News Media 
3 sem. hrs.

The origin and development of Journalism in the 
United States considered in relation to American 
political, social and economic history. Consideration 
of newspapers, magazines, the electronic media, 
and important figures within each field. Offered fall 
term. Prereq: Jr. stndg.

JOUR 171. Communication of Urban Issues 
3 sem. hrs.

Study and practice of communicating urban issues 
with public with an emphasis on reporting in vari-
ous forms of media. Scope and types of media in 
the modern metropolis. Media interaction with 
political and social forces in the urban environ-
ment. Audience use of news media and other 
sources of information about urban issues. Offered 
occasionally.

JOUR 172. Religious Journalism 3 sem. hrs.
Study of, and practice in, mass media coverage 
of contemporary religion with an emphasis on the 
Catholic Church. Purposes and practices of religious 
publications; religion coverage in the secular media. 
Offered occasionally.

JOUR 173. Health, Science and 
Environmental Communication 
3 sem. hrs.

Study of and practice in communication of health, 
science, environmental, and risk information with 
the public and other non-experts, especially through 
mass, specialized and new media. Includes over-
view of some current issues. Available for graduate 
credit. Usually offered spring term of odd-numbered 
calendar years.

JOUR 174. Business and Economic 
Journalism 3 sem. hrs.

Study of, and practice in, mass media coverage of 
business and economic issues. Survey of business 
publications and business reporting; economic pub-
lications and economic reporting. Corporate reports, 



203
Com

m
unication

J. William and Mary Diederich College of Communication

DANC 50. Composition: Improvisational 
Sources 3 sem. hrs.

The examination of improvisational techniques and 
structures from a dance/movement perspective. The 
course is a combination of practical and analytical 
perspectives of improvisational movement. 
Prereq: Cons. of instr.

DANC 111. Staging Musical Productions 
2 sem. hrs.

Advanced staging techniques for theatre and dance. 
Prereq: DANC 39 or equiv. and DANC 41 or equiv.

DANC 194. Special Institute/Workshop/
Project 1-3 sem. hrs.

DANC 195. Independent Study 1-3 sem. hrs.
Offered every term. Prereq: Cons. of dept. ch.

DANC 196. Seminar in Dance 1-3 sem. hrs.
Specific subjects of seminars to be announced in 
the Schedule of Classes. Variable topics. Offered 
occasionally.

DANC 199. Senior Thesis 1-3 sem. hrs.
The application of rigorous methodology in develop-
ing and writing a thesis under the direction of an 
adviser. Offered every term. 
Prereq: Cons. of dept. ch.

Film (FILM)
FILM 110. History of Film 3 sem. hrs.
Traces the development of film as a distinctive mode 
of communication and an important art form within 
societal and theoretical contexts. Particular empha-
sis on films and the film industries of the United 
States and Europe. Offered annually.

FILM 111. Issues in Film Studies 3 sem. hrs.
Intensive examination of a topical issue in film. 
Specialized focus changes but may include issues 
such as women in film, minorities in film, regional 
or national films, auteur studies, genre studies, etc. 
Topics announced in Schedule of Classes. Offered 
occasionally.

FILM 115. Film as Communication 3 sem. hrs.
Nature and characteristics of the film medium as a 
means of conveying information, ideas and attitudes. 
The interpretation of film messages. Offered alter-
nate spring terms.

FILM 116. Film as Art 3 sem. hrs.
Study and evaluation of film as an art-form. The vari-
ous theories of cinematic excellence and aesthetics. 
A critical approach to film in all its contemporary 
forms and genres. Offered alternate spring terms.

FILM 117. Film and Popular Culture 3 sem. hrs.
Study of popular culture and its varied categories 
(myths, stereotypes, icons, heroes, etc.) applied to 
contemporary American movies and to some other 
popular entertainment, including television, radio, 
music and print. Impact of popular media on society, 
culture and values. Offered occasionally.

FILM 118. Economic and Social Aspects of 
Film 3 sem. hrs.

Examines the economic structure of the film indus-
try, the effect that this structure has on the making 
and content of motion pictures, and the affect of 
motion picture content on viewers, particularly chil-
dren and young adults. Offered occasionally.

Performing Arts 
(PEAR)
Artistic Director: Ravel
Associate Professor Emeritus: Price
Adjunct Associate Professor: Krajec
Adjunct Assistant Professor: Hudson-Mairet, 
Loeffler-Bell, Petersen
Lecturer: Brinkman-Sustach, Carpenter (Director of 
Chorus/Choir), Eubanks, Janners (Director of Bands/
Orchestra), Kess, Kilmurry, Kramer, McGilligan, 
Salsini, Schneider, Wacker

PEAR 1. Performing Arts Practicum 
0.5 sem. hrs.

Students will learn through practical application the 
basic elements of theatrical production. The purpose 
is to educate and train artists of the theatre and to 
provide for its students a foundation of professional-
ism and dedication to their art within a climate of 
diversity, discovery and risk. Practical application 
of stage craft, state properties, costumes, stage 
lighting, etc. by participation in acting and technical 
crews. Crew assignments will be a discretion of the 
faculty. Offered every term.

PEAR 40. Survey of Performing Arts 
3 sem. hrs.

Survey of the Performing Arts examines live the-
atre, dance, music, and the audio/visual recorded 
performance. The major focus of the course is the 
comparative study of each performing art and its 
relationship to the artist, the audience, and the critic.

Dance (DANC)
DANC 38. Disciplines of Movement 2 sem. hrs.
Introduction to movement disciplines like Alexander, 
Feldenkrais, and Tai Chi for performers. Training 
geared toward relaxation, loss of inhibition, and 
ease of flexibility. 
Prereq: THAR major or THAR minor or cons. of instr.

DANC 39. Theatre Dance 2 sem. hrs.
Basic musical theatre dance techniques for actors 
and dancers. Movement and dance training geared 
toward developing an individual’s movement poten-
tial to its fullest ideal. A study of various techniques 
of musical comedy dance and traditional dance 
forms. Offered spring term.

DANC 40. Tap Dance 1 2 sem. hrs.
Emphasis will be placed on fundamental tap dance 
techniques. No previous tap dance needed. Offered 
fall term.

DANC 41. Tap Dance 2 2 sem. hrs.
Continuation of DANC 40. Offered occasionally. 
Prereq: DANC 40 or equiv.

DANC 42. Beginning Dance Technique 1 
2 sem. hrs.

Emphasis will be placed on fundamental modern and 
jazz techniques. No previous dance needed. Offered 
fall term.

DANC 43. Beginning Dance Technique 2 
2 sem. hrs.

Continuation of DANC 42. Offered spring term. 
Prereq: DANC 42 or equiv.

FILM 166. The Documentary 3 sem. hrs.
Study of the documentary film in America and 
Europe, covering most of the significant films and 
styles, including Lumiere, Flaherty, Grierson, the 
propaganda films of the Thirties and Forties, the 
compilation film, Wiseman, Ophuls and contempo-
rary direct cinema. The “reality films” viewed and 
discussed touch on most of the personal and social 
problems of the 20th century. Course subtitle to 
be announced in the Schedule of Classes. Offered 
occasionally.

FILM 172. Film Production 3 sem. hrs.
Basic techniques in how to make a film. Emphasis on 
preproduction (script analysis, story-boarding, cast-
ing, rehearsing), directing, editing and postproduc-
tion of short narrative films. Utilizes the creative use 
of camcorders, microphones, and the Avid editing 
system. Lecture/lab format. Offered fall term. 
Prereq: BREC 5 and BREC 35.

FILM 194. Special Institute/Workshop/
Project 1-3 sem. hrs.

FILM 195. Independent Study 1-3 sem. hrs.
Offered every term. Prereq: Cons. of dept. ch.

FILM 196. Seminar in Film 1-3 sem. hrs.
Specific subjects of seminars to be announced in 
the Schedule of Classes. Variable topics. Offered 
occasionally.

FILM 199. Senior Thesis 1-3 sem. hrs.
The application of rigorous methodology in develop-
ing and writing a thesis under the direction of an 
adviser. Offered every term. 
Prereq: Cons. of dept. ch.

Music (MUSI)
MUSI 10. University Chorus 0-1 sem. hrs.
Open to all students who qualify through auditions 
held during fall registration week. At least one con-
cert per term. Offered annually. Audition. 0 credit 
will be SNC/UNC grade assessment; 1 credit will be 
graded.

MUSI 12. Liturgical Choir 0 sem. hrs.
Choir members concentrate on Liturgical music in 
rehearsals and concert performances. SNC/UNC 
grade assessment. Prereq: Cons. of Instr.

MUSI 15. Chamber Choir 0 sem. hrs.
Chamber Choir is an auditioned choir of women who 
meet twice weekly. The choir performs regularly 
with other ensembles on campus and does at least 
two performances per term. The choir performs a 
large variety of styles and genres. Auditions are held 
during the first three days of the fall and spring term. 
SNC/UNC grade assessment.

MUSI 16. Gospel Choir 0 sem. hrs.
Open to all students who qualify through audition 
held during fall registration week. Offered annually. 
Audition. SNC/UNC grade assessment.

MUSI 20. Symphony Orchestra — Theatre 
Orchestra 0-1 sem. hrs.

Open to all students, faculty, and alumni interested in 
continuing their music pursuits. All orchestra instru-
mentation and skill levels are welcome. Literature 
will be selected from all periods of music history. 
Performance will include at least one formal concert 
per term. Some university owned instruments are 
available. Offered every term. 0 credit will be SNC/
UNC grade assessment; 1 credit will be graded.
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Theatre Arts (THAR)
THAR 10. Acting 1 — Fundamental Technique 

3 sem. hrs.
Basic stage technique for the beginning actor, 
including blocking, use of the setting, and analysis 
and illustration of units. Introduction to the ter-
minology of the modern actor and the concepts 
of Constantin Stanislavsky. Offered fall term. Lab 
required. 
Prereq: THAR major or THAR minor; or cons. of instr.

THAR 11. Acting 2 — Characterization 
3 sem. hrs.

A continuation of the work begun in THAR 10; refine-
ment of the script analysis and research for the 
actor as well as exploration of the physical self in 
creating and developing a character for the stage 
through scene and monologues. Offered spring term 
of even-numbered years. Lab required. 
Prereq: THAR 10.

THAR 12. Make-Up 3 sem. hrs.
The fundamental techniques of stage makeup 
through using a variety of materials and exercises. 
Offered fall term.

THAR 16. Stagecraft 3 sem. hrs.
The basic techniques of stagecrafts including con-
struction of scenery and props, painting and rigging, 
lighting and running of shows. Offered fall term. 
Prereq: THAR 17 must be taken concurrently.

THAR 17. Stagecraft Practicum 0.5 sem. hrs.
Stagecraft practicum provides hands-on training 
of basic techniques of stagecraft in construction of 
scenery and props, painting and rigging, lighting and 
running of shows. S/U grade assessment. Offered 
every term. 
Prereq: Must be concurrently enrolled in THAR 16.

THAR 23. Basic Costume Technology 
3 sem. hrs.

Primary costuming techniques. Emphasis on obtain-
ing a working knowledge of skills necessary to 
construct theatrical costumes. Includes hand and 
machine sewing as well as some costume crafts. 
Students apply skills to mainstage productions. 
Offered every term. 
Prereq: THAR 24 must be taken concurrently.

THAR 24. Basic Costume Technology 
Practicum 0.5 sem. hrs.

Basic Costume Technology Practicum provides 
hands-on training for primary costuming techniques 
including hand and machine sewing. S/U grade 
assessment. Offered every term. 
Prereq: Must be concurrently enrolled in THAR 23.

THAR 26. Voice and Movement for Stage 
3 sem. hrs.

Study of the foundational aspects of voice produc-
tion through movement; linking of the actor’s vocal, 
physical and emotional resources through text and 
sound. Movement exercises to free, develop and 
strengthen the voice; study and practice of relax-
ation, projection and resonance, breath control, 
variety and vibration. Offered every term. 
Prereq: THAR 10.

THAR 28. Voice and Speech 1 3 sem. hrs.
Continued work on vocal relaxation and production 
with an added concentration on removing regional-
ism and substandard sounds and acquiring clear, 
unaffected vibrant speech for the stage. Offered 
spring term. Prereq: THAR 26.

recording and sampling, video applications and edit-
ing. Offered occasionally. Prereq: MUSI 50.

MUSI 85. Carillon Discovery: An Introduction 
3 sem. hrs.

In this introduction to the world of carillon, students 
explore the history, musical characteristics, bell 
foundries and carillons worldwide through readings, 
recordings, the internet and visits to the university 
carillon. This discovery is designed for a greater 
appreciation of the carillon for both musicians and 
non-musicians. Offered occasionally.

MUSI 90. Music Theory 2 3 sem. hrs.
Study of more advanced concepts of music theory, 
including modulation, chromaticism, altered chords, 
modal mixture, atonality, 12-tone composition, and 
other modernistic compositional techniques. Offered 
spring term. Prereq: MUSI 50.

MUSI 115. The Phonograph Record and 
Popular Culture 3 sem. hrs.

An examination of the history of the record industry 
from Edison to stereo. Technology, distribution 
systems and the development of a mass “popular” 
market. A study of the record as a medium of in-
group and mass communications, socialization, and 
culture transmission. Elements of basic discography. 
Offered occasionally.

MUSI 150. Music History 3 sem. hrs.
Survey of the growth and development of Western 
Art Music from antiquity to the present time. 
Includes discussion of Medieval and Renaissance 
music, the Baroque Classical and Romantic periods, 
twentieth century and twenty-first century music. 
Offered fall term of odd-numbered years. 
Prereq: MUSI 50 and MUSI 90.

▲MUSI 152. History of the Musical in 
America 3 sem. hrs.

Origins and development of the musical theatre 
in America from its early beginnings before The 
Black Crook (1866) to the production of the current 
Broadway season. Offered fall term. Credit may be 
applied towards a Film minor.

MUSI 154. History of Jazz 3 sem. hrs.
Traces the colorful history of Americas unique con-
tribution to music, jazz, from its roots in African and 
European music of the nineteenth century to the ful-
ly-developed and many-faceted art form it is today. 
Many recorded musical examples and first-hand 
interviews highlight the lectures. Offered annually.

MUSI 160. Conducting 3 sem. hrs.
Class instruction in the basic skills of the art of con-
ducting. Covers the manual technique of conducting, 
including patterns, style, fermatas, accents and 
expressive techniques. Includes concepts of score 
study interpretation, and leadership. Offered occa-
sionally. Prereq: MUSI 150

MUSI 194. Special Institute/Workshop/
Project 1-3 sem. hrs.

MUSI 195. Independent Study 1-3 sem. hrs.
Offered every term. Prereq: Cons. of dept. ch.

MUSI 196. Seminar in Music 1-3 sem. hrs.
Specific subjects of seminars to be announced in 
the Schedule of Classes. Variable topics. Offered 
occasionally.

MUSI 199. Senior Thesis 1-3 sem. hrs.
The application of rigorous methodology in develop-
ing and writing a thesis under the direction of an 
adviser. Offered every term. 
Prereq: Cons. of dept. ch.

MUSI 30. Symphonic Band 0-1 sem. hrs.
Open to all students interested in continuing their 
musical pursuits. All symphonic band instrumentation 
and skill levels are welcome. Pep band members will 
be recruited from the symphonic band. Performances 
will include all home basketball games (for pep band) 
and at least one formal concert each term (for sym-
phonic band). Literature for symphonic band will be 
selected from all periods of music history while pep 
band literature will include appropriate high energy 
arrangements representing all areas of pop, rock 
and jazz. There are also possibilities of organizing 
ensembles for more playing experience, depending 
on interest and time. Some university owned instru-
ments are available. Offered every term. Annual fall 
audition is held for chair placement only. No one is 
denied admission. 0 credit will be SNC/UNC grade 
assessment; 1 credit will be graded.

MUSI 31. Jazz Ensemble 0 sem. hrs.
Open to all interested members of the symphonic 
band and orchestra. Literature to include hits 
from the big band swing era through current jazz 
standards. Currently there are two complete jazz 
ensembles on campus rehearsing at 4 p.m. and 7 
p.m. on Tuesdays. Performances include at least one 
formal concert per term. Offered every term. 
Prereq: MUSI 20 which must be taken concurrently; 
or MUSI 30 which must be taken concurrently. SNC/
UNC grade assessment.

MUSI 50. Music Theory 1 3 sem. hrs.
An introductory course designed for the non-music 
major who wishes to learn the fundamentals of 
musical notation, scale construction, intervals, 
chords, the writing of elementary harmonic progres-
sion, and basic techniques of traditional harmony. 
Offered every term.

▲MUSI 51. Appreciation of Music 3 sem. hrs.
An introductory course designed for the non-music 
major who wishes to develop musical perception 
through the development of more acute listening 
techniques, and structured to emphasize elements of 
musical style and their development in an historical 
context. Offered every term.

MUSI 52. Wind Band History and Analysis 
3 sem. hrs.

History of the wind band in America from the 
American Revolution to modern times. Deals with 
early influences on the band as well as with those 
individuals who popularize this medium of perfor-
mance. Included will be structural analysis of pieces 
written specifically for the wind band. Offered every 
term. Prereq: MUSI 30; or cons. of instr.

MUSI 60. Vocal Music Practicum 0 sem. hrs.
Private vocal techniques includes sight reading, 
correct phrasing and good tone, the rudiments of 
music, vocal scales. Advanced vocal techniques will 
include repertoire from European arts songs, oper-
atic arias, and musical theatre. May be taken more 
than once. Offered every term. Prereq: THAR major; 
or TTHA major. SNC/UNC grade assessment.

MUSI 70. The Business of Music 3 sem. hrs.
Comprehensive overview of the practical aspects 
of the music industry. Marketing, production and 
distribution, resume preparation, economics of 
the music business and issues of taxation. Offered 
occasionally.

MUSI 80. Music Technology 3 sem. hrs.
Technological applications in the music industry. 
Finale, Sibelius, Performer, ProTools and Pyware 
computer applications. Includes audio mixing, 
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THAR 133. Acting for Camera 3 sem. hrs.
Basic film/TV technique for the beginning camera 
actor, including: blocking, use of set/location, and 
analysis and illustration of scripts. Introduction to 
terminology and basic technical skills in camera/
microphone usage and performance recording. 
Offered spring term. Prereq: THAR 51 for non-majors; 
THAR 11 for Theatre majors and minors.

THAR 134. Musical Theatre Practicum 
3 sem. hrs.

The Musical Theatre Practicum is the continued 
development of the students’ singer/actor skills. The 
course centers on the creation of a musical revue 
for public performance. The performance will inte-
grate acting, vocal and movement skills developed in 
beginning and intermediate courses. Offered alter-
nate spring terms. Prereq: Cons. of instr.

THAR 136. Voice — Dialects 2 sem. hrs.
Study and practice of phonetics and commonly used 
stage dialects including: Standard English, Cockney, 
Irish, American, Southern, Brooklynese and French. 
Offered alternate fall terms. Prereq: THAR 28.

THAR 140. Playwriting 3 sem. hrs.
Study of the structure and execution of dramatic 
scripts for theatre. Assignments to write and analyze 
scenes and one act plays. Offered fall term of odd-
numbered years.

THAR 150. History of Theatre 3 sem. hrs.
A chronological survey of theatre history from its 
origins to 1914. Particular emphasis paid to major 
periods of theatrical achievement, studying conjec-
tural and documented styles in acting, design and 
production methods. Offered spring term. 
Prereq: Soph. stndg.

THAR 153. Contemporary Theatre 3 sem. hrs.
A survey of 20th century theatre practice from 
modern European theories of the late 19th century 
through Postmodernism. Special attention given to 
innovative aspects, such as surrealism and expres-
sionism, epic theatre, the absurd movement, multi-
media presentations, environmental theatre and 
multi-media presentations. Offered spring term of 
even-numbered years. Prereq: Soph. stndg.

THAR 160. Theatre Management 3 sem. hrs.
Study and practice of Theatre Management and 
Publicity. Offered fall term. Lab requirement in pro-
duction and/or stage management.

THAR 168. Independent Project in Theatre 
Arts 0-3 sem. hrs.

Offered every term. Prereq: Cons. of instr.

THAR 170. Principles and Methods of 
Teaching Performing Arts 3 sem. hrs.

Investigation of methods used in teaching Theatre 
Arts. Offered occasionally. Prereq: EDUC 79; and 
admission to the College of Education.

THAR 171. Computer Applications for the 
Theatre 3 sem. hrs.

The study and use of various software packages 
to support the principles of scenic, lighting, and 
costume design. An introduction to the development 
of theatrical design presentation using digital tech-
nology. Explores the use of digital tools in drafting, 
modeling, and rendering skills as a means towards 
basic theatrical design. Offered spring term of odd-
number years.

THAR 122. Costume Design 3 sem. hrs.
Study of the aesthetic and practical application of 
costume design and how it relates to the theatrical 
production process. Includes research, script analy-
sis and costume renderings for in class projects. 
Offered alternate spring terms. 
Prereq: THAR 118; or cons. of instr.

THAR 123. History of Clothing 1 3 sem. hrs.
The study of clothing from historical perspectives. 
Clothing examined within sociological, artistic, and 
economic context. Clothing regarded as essential to 
Western culture, studied for a better understanding 
of peoples in different cultures and epochs. Offered 
fall term of odd-numbered years.

THAR 124. Advanced Costume Technique 
3 sem. hrs.

Course covers advanced methods of costuming 
such as beginning pattern drafting, basic tailoring 
techniques, fabric modification through dyeing and 
painting, millinery, and costume crafts construction. 
Offered spring term. 
Prereq: THAR 23; or cons. of instr.

THAR 125. History of Clothing 2 3 sem. hrs.
The study of clothing from historical perspectives. 
Clothing examined within sociological, artistic, and 
economic context. Clothing regarded as essential to 
Western culture, studied for a better understanding 
of peoples in different cultures and epochs. Offered 
fall term of even-numbered years.

THAR 126. Play Direction 3 sem. hrs.
The principles of play direction as a creative and 
interpretative art on the stage. Offered fall term. 
Prereq: THAR 10 and cons. of instr.

THAR 127. Scenery Design 3 sem. hrs.
Study of the principles and practices of designing 
scenery for the stage. Offered fall term of even-
numbered years. 
Prereq: THAR 118; or cons. of instr.

THAR 128. Advanced Play Direction 
3 sem. hrs.

Study of interpretative styles of play direction, 
rehearsal techniques, audience analysis, and con-
temporary trends. Opportunity to test principles in 
assigned laboratory productions. Offered spring 
term. Prereq: THAR 126; or cons. of instr.

THAR 129. Period Styles 3 sem. hrs.
Period movements as they relate to period clothing, 
decorative arts, architecture, music, etc., as they 
relate to different styles of theatrical performance 
and apply to actors, directors and designers. Offered 
occasionally.

THAR 132. Acting 5 — Professional Auditions 
and Career Preparation 3 sem. hrs.

Designed to prepare the student for professional 
auditions. Emphasis is placed on presentation, 
appropriate material selection, analysis and 
arrangement of material, and developing a repertoire 
of audition pieces. In addition to prepared mono-
logues the student will develop skills for other audi-
tion situations including improvisation, interviews, 
cold readings, and callbacks. Offered fall term. Lab 
required. 
Prereq: THAR 26 and THAR 31 and cons. of instr.

THAR 30. Advanced Scene Study 3 sem. hrs.
The application of acting fundamentals to text work 
through study and performance of scenes from 
realistic drama. Emphasis is on creating a personal 
process through which the actor can come to 
understand the character and, through creative use 
of self, bring that character to a full life of the stage. 
Areas of study include research and text analysis, 
developing a vocabulary of method related termi-
nology, and familiarity with a variety of rehearsal 
techniques as tools to clarifying the objectives, 
obstacles, and actions of the character within the 
context of a play. Offered every term. Lab required. 
Prereq: THAR 11.

THAR 31. Acting 4 — Shakespeare 3 sem. hrs.
Concentrates on the skills needed to perform 
Shakespearean texts through monologue and scene 
work. Emphasis on understanding and connecting 
with the material and then developing the language 
skills necessary to convey that knowledge to an 
audience. Exploration of Shakespeare as a product 
of the Elizabethan world, as well as its universality in 
modern production. Offered spring term. Lab required. 
Prereq: THAR 26 and THAR 30; or cons. of instr.

▲THAR 50. Theatre Appreciation 3 sem. hrs.
Introduces the student to the experience of theatre 
and seeks to give an understanding of theatrical his-
tory and practices, and a deepening appreciation of 
theatre as an art. Offered every term.

THAR 51. Acting for Non-Theatre Majors 
3 sem. hrs.

Developing individual skills through the use of 
theatre games, improvisation, and scene study. 
Development of critical knowledge of and apprecia-
tion for the theatrical performer. Offered every term.

THAR 52. Play Analysis 1 3 sem. hrs.
Analyzes tragedy and comedy. Emphasis on perfor-
mance, drama theory, and historical context of plays. 
Offered fall term.

THAR 118. Aspects of Theatrical Design 
3 sem. hrs.

Collaborative communication techniques for theatre 
artists. The exploration of the designer/director/per-
former relationship through development of visual 
and three-dimensional communication skills. Offered 
fall term. 
Prereq: Soph. stndg. and THAR 16; or cons. of instr.

THAR 119. Scenographic Techniques 
3 sem. hrs.

A study of rendering and mechanical drawing as it 
relates to theatrical design. An exploration of color 
media and perspective. Offered alternate spring 
terms. Prereq: THAR 16; or cons. of instr.

THAR 120. Lighting Design 3 sem. hrs.
The study and practice of theatrical lighting script 
analysis, research and planning techniques. 
Culminates in a realized collaboration. Offered spring 
term. Prereq: THAR 16; or cons. of instr.

THAR 121. Crafts for the Theatre 3 sem. hrs.
A techniques course that encompasses traditional 
and new materials which may be used in special 
projects often encountered in the creation of props 
and costumes. Includes casting and molding, ther-
moplastics, mask making, foam carving, jewelry, 
armor, etc. Offered occasionally.
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THAR 194. Special Institute/Workshop/
Project 0-3 sem. hrs.

THAR 195. Independent Study 1-3 sem. hrs.
Offered every term. 
Prereq: Cons. of dept. ch.; cons. of artistic director.

THAR 196. Seminar in Theatre Arts 
1-3 sem. hrs.

Specific subjects of seminars to be announced in 
the Schedule of Classes. Variable topics. Offered 
occasionally.

THAR 199. Senior Thesis 1-3 sem. hrs.
The application of rigorous methodology in develop-
ing and writing a thesis under the direction of an 
adviser. Offered fall term. Prereq: Cons. of dept ch.

THAR 192. Career and Preparation Studies 
Seminar 1 sem. hr.

Emphasis will be on dissemination of information 
that will prepare the student for pursuing a career 
in the entertainment industry. Topics include: 
Professional internships and jobs in the entertain-
ment industry, career planning including graduate 
school, internships, entry level jobs in performance, 
design, technical theatre, literary management, 
stage management, theatre management, portfolios 
for design and technical theatre, resume and photos 
for performance, professional unions, equity con-
tracts and organizations. Offered spring term. S/U 
grade assessment. Prereq: THAR major.

THAR 193. Internship in Theatre Arts 
0-3 sem. hrs.

S/U grade assessment. Prereq: Cons. of dept ch.

THAR 191. Senior Capstone 3 sem. hrs.
In order to demonstrate artistic proficiency, students 
go beyond what has been learned in the classroom, 
studio, and stage, and begin to replicate the world 
students will encounter upon graduation. A capstone 
project requires student to utilize not only their core 
skills but to develop new “real world” skills they will 
need in their profession, such as decision making, 
presentation, and communication skills. This project 
incorporates and synthesizes knowledge gained 
through coursework within the Performing Arts 
curriculum. Senior Capstone Projects normally take 
place in the spring of the final year of study. 
Prereq: THAR major and Sr. stndg.




