College of Business Administration
Marketing - Undergraduate

Marquette Online Course Evaluation System

Spring 2012 Semester

Spring 2012: Classes and Instructors to be Evaluated

To make change to this listing, please contact courseval@marquette.edu

Class (Session) | Description Primary Instructor(s) Enrollment
MARK 3001 101 (1) |Intro to Marketing Rex,Scott N 38
MARK 3001 102 (1) |Intro to Marketing Lysonski,Steven John 34
MARK 3001 103 (1) |Intro to Marketing Lysonski,Steven John 34
MARK 3001 104 (1) |Intro to Marketing Robinson,Richard Kent 113
MARK 3001 105 (1) |Intro to Marketing Garrett,Dennis Edward 35
MARK 3001 106 (1) |Intro to Marketing Garrett,Dennis Edward 34
MARK 4005 101 (1) |Sport Marketing Terrian,Joseph Michael 31
MARK 4010 101 (1) |Consumer Behavior Bauer,Connie Lynn 42
MARK 4010 102 (1) |Consumer Behavior Bauer,Connie Lynn 42
MARK 4030 101 (1) |Customer Relationship Mgmt Rex,Scott N 46
MARK 4040 101 (1) |International Marketing Akhter,Syed 37
MARK 4040 102 (1) |International Marketing Akhter,Syed 37
MARK 4050 101 (1) |e-Marketing Strategy Bauer,Connie Lynn 39
MARK 4060 101 (1) |Marketing Research Durvasula,Srinivas 48
MARK 4060 102 (1) |Marketing Research Durvasula,Srinivas 50
MARK 4094 101 (1) |Sales Management Robinson,Richard Kent 51
MARK 4094 102 (1) |Sales Management Robinson,Richard Kent 49
MARK 4110 101 (1) |Marketing Management Andrews,John Craig 38

*

Combined Section; combined sections of a class will be evaluated and reported together.
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Class (Session)  |Description Primary Instructor(s) Enrollment
MARK 4110 102 (1) |Marketing Management Andrews,John Craig 39
MARK 4931 101 (1) |Topics In Marketing;: Rex,Scott N 32
MARK 4953 101 (1) |Seminar in Marketing Miller,Felicia M 39

Combined Section; combined sections of a class will be evaluated and reported together.
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