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and the privacy paradox
How social networking is changing our notion of privacy.
There was a time when many people

By Tim Cigelske
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that they have a strong concern about
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the privacy of their personal information
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“If you want to have friendships on
Facebook, you need to part with some
of your information to make it worth-

controls on Facebook, students allow

while for someone to friend you,” D’Urso

personal information to be seen by

says. “The more information you share

“friends,” D’Urso and Feldner found. But
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information sharing has become a social
norm. They call this “the privacy paradox.”
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residence hall and hometown may all

especially in an online context. Students

they did the year before.”
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