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H. 

Preface 

This thesis aims to explore the field and study the problems of 

marketing postage stamps from stamp issuing governments to the actual 

final stamp collector and all marketing speciali8t. between the two. 

With one or two exceptions, little hal been published in recent 

years to further the skills and technique. of successful stamp marketing. 

The large firms are aucces.ful becau.e they .pply modern marketing idea. 

to their bu.ine.s. The majority of 8tamp dealer. are either one man 

operation. or even part-time operators with little idea of how succes.

ful merchandising in other fields can be applied to marketing stamps. 

It is to thi. group that this paper is dedicated. 

Various books and pamphlets which have been published on the 

subject of stamp dealing since the turn of the century, the trade 

journals of the United States and Great Britain, a few non-philatelic 

books) the .tamp collectors' publicationa, and mail questionnaires 

and personal interviews of stamp dealer. and pottal admini.trator. of 

various countries have been the sources con.ulted. 

Organizational features and operation. of the more Bucce.sful 

firms heve been .tudied. All data ha. been compiled, consolidated, 

and analyzed showing the be.t marketing techniques for po.tage stampa 

for collectora in the opin10n of this writer bat.d on his re8earchel 

over a tvo year period. 
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Chapter I 

lntroduction 

Histor~ of St!!p Marketing 

In 1840 Sir Rowland lUll of Great Britain invented the first 

adhesive postage stamp for the prepayment of mail. Prior to this time 

mail was either paid for in cash with the po.tmaater inscribing the 

work "PAlD" and hitJ initials or name on the envelope or employing some 

type of stamping device to serve the same purpose. Other mail was 

sent unpaid to be paid by addressee when delivered. The many abuses 

of this system whereby much mail made two trip. and was never paid for, 

prompted the adoption of Hill-. adhesive poatase stamp in ~y, 1840. 

In relatively short time other countries took hold of the idea 

and by 1880 almo.t every country and colonial possession in the world 

had postage stamps.l 

It wasntt long after the issuance of postage stamps, that 

collectors in a somewhat crude approach to the hobby appeared on the 

scene. In the 1840's a fashionable young London lady advertised in a 

newspaper to obtain as many used copies of the new postage stamps as 

possible with the idea o~ decorating her boudoir in wallpaper fashion. 

MOre serious collectors followed, and with them came philatelic 

societies and stamp merchants allover the glob •• 

lSidney R. I.ten, '7irst Stamp I.sues from 1340 to l8S( 
Topical Till, V, No.2 (March-April, 1954), 62-65. 
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Societies were established to provide local meetings for 

adherents of this hobby of collecting bits of postal paper. Trading 

was, and still is, one of the prime purposes behind such SOCieties. 

Collectors bring their duplicates to these meetings and trade by means 

of barter, either stamp for stamp as it was in the beginning or on the 

basis of an established catalog value. 

As years went by some enthusiastic collectors organized national 

stamp societies which have come to encompass thousands of stamp collectors 

in every state, territory and foreign countries. These larger organ

izations offer greater opportunities for trading with collectors at 

greater di.tances enabling collectors to incre ... the size of their 

collectors more than that possible by local trading. 

These organizations established Sale. and Ixchange department. 

whereby members might purchase small booklets with 100 empty spaces for 

mounting po.tage stamp. for sale. Above and below the collector fill. 

in information such as Scott's Standard Po.tage Stamp Catalogue number, 

Scott's price and net price. He in turn can request book. on his col

lecting interests from the Sales Department which were prepared by other 

members. Por this service the Sales Department manager receives a com

mission of between 12\% and 15X. Exhibit A, page 3 shows a Sales Book 

of the American Topical Association. 

If a member collector wishes to trade independent of the departM 

ment, he can make personal contacts with other member. and arrange his 

own barter of stampe by mail. 



.. 

SALES DEPARTMENT 

American Topical Association 

Book No., ______ _ Net Book Value $, _____ _ 

Topical Contents _________________________ _ 

Owner Owner's Book No., ___ _ 

Sales Dept. 

Manager 

Note Rules and Regulations before mounting or removing stamps from this book. This book must 
not be used for any other purpose than llloullling stamps for circulation In the Sales Department 
of this Association. 

lxhib1t A 

Sal.. Book of the American Topical ABsociation 

3. 
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Collectors now had opportunities to oDtain stamps from col

lectors locally, nationally, and to a more limited extent international

ly; but there was still something lacking. Barter was sometimes an 

awkward means of exchanging. A new element was needed on the stamp col

lecting horizon--the professional stamp dealer selling for money to col

lectors, either as a full time business or a part time operation. 

Soon after trading among collectors began some of them accumu

lated more stamps th~l they could dispose of through nOl~l channels of 

trading, so they tried to reach more collectors to dispose of these 

stamps. If the collector holding many duplicates already had all of 

the stamps offered by the other in his collection, he would ask for 

cash for his stamps. He waa then on his way to becoming either a part 

time or full time stamp dealer. 

As the number of eo llec tors grew and arew wi til the years, so 

did the number of stamp dealers, so that now the leading stamp trade 

journal, The Ita W'holesal!r reaches clo.e to 7,000 full or part time 

dealers in the United States alone. 

One of the very early stamp dealers should naturally have begun 

in England, the birthplace of the postage stamp and the center of world 

trade at the time. He was Stanley Gibbons who began dealing in postage 

stamps in London as early as 1856, just sixteen years after the issuance 

of the first stamp of the world • 
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Today Stanley Gibbons Ltd.) established for 102 years, is one 

of the foremost stamp dealers and album and catalog publishers in the 

world. This writer had the opportunity to visit their four story 

premises in Londan and interviewed several of the principle members of 

the firm in 1957. 1 

Scope of the lnduptry 

rew stamp organizations own their own buildings, though there 

are exceptions such as the Gibbons organization and Ernst MUller of 

Basel, SWitzerland which has just erected a magnificent new center 

which includes a hotel for his out of city customer •• 

Seven Seas Scamps, an international stamp firm in Australia, 

built in 1957 a building with 70 foot frontage exclusively devoted to 

its stamp .. depling activities. Two of the unusual special features of 

the new equipment in the building are a stamp mounting hinge machine 

which praGuees 4000 statlql hinges per minute in a special air conditioned 

room to prevent the special hinge paper from either becoming overly 

moist and sticky or over dry and brittle and a special heat-sealing 

lInterview with James Watson, Stanley G1bbons, Ltd., London, 
August 27, 1957. 

Charles J. Phillips, Fifty Years of Philately (London: Stanley 
Gibbons Co., 1906). 

(Jame. Watson), The Stanley Gibbon! Ceptenary. 1856-1956 
(London: Stanley Gibbons, Ltd., 1956). 
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machine for closing stamp packets as quickly as 1000 per hour. The firm 

has two thousand mail order clients in the United States alone and dis-

tributes to many more customers in Australia. l 

In the U'[\i ted States, however, tOOS t dealers rent their premises 

in office buildings on upper floors or occasionally in street floor 

locations. The giant of American stamp firms 1s H. I. Harris & Co. of 

Boston founded within the past 40 years. The Harris Company occupies 

one and one-half floors of the Transit building as well as another 

building in New l1ampshire for the 48sembly of assorted packages of 

stamps called packets in the trade. The Harris organization employs 

an amazing total of over 250 employees which is treL'.Cndous :!.n ttc 

stamp busine8s. 2 

Other large organizations occupying large offices are the 

auction houses of New York, London and elsewhere. 

Stamp centers have been built up in London, Paris, Vienna and 

new York. London still claims to be the lea4er of the world, though 

New Yorkers prefer to feel that their Nassau Street is the stamp 

marketing center of the world. 

If'Largest (Ph:llatel1c) luilding South of lquator, U !tpp News 
(Australia), IV, No.8 (August 1, 1957), 4. 

2"Ioston', Fabulous Stamp Man, tI Cor!)net(August, 1955), 36-38. 

liThe 'Stamp Man' From Boston, H St., News (Australia) , III, 
No.5 (May 1, 1956), 4. 

H. I. Harris, H. I. Harris It Your Slnico (Boston: H. B. 
Harris & Co. ,1947). 
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On Nassau Street in lower Manhattan just off Wall Street and 

near the Battery, one can find literally millions of stamps and about 

one hundred stamp retailers and wholesalers includit~ nearly a dozen 

street floor shops. 

One buildi~ of about ten stories called the Stamp Center at 

116 Nassau Street contains nothing but stamp dealers on every floor 

and in every office. 

In midtowa 11anhattan is the Minkus organization which has made 

tremendous growth in its brief 27 years existence. Starting as a 

single stamp sales counter in Gimbels New York City store 27 years ago, 

Jacques Minkus has established 14 such stamp departments in leading 

department stores from coast to coast; published a complete line of 

stamp albums distributed not only through the usual stamp trade and 

Minkus' own departments, but through the book selling trade via the 

Grosset & Dunlap organization; establisl~d a stamp distributing 

organization for the governments of Israel and Switzerland; and pub-

lished the first new world wide stamp catalog published in America 

since the turn of the century. 

Grosset & Dunlap 801d $1,000,000 worth of philatelic albums, 

books, and lupplies through book store outlet. alone during 1955. 1 

This does not include sales of similar material through stamp dealers 

lJacques Minku., How to Increase Profits with Stf!P Albums and 
Outfits (New York: Minkus Publications, Inc., no date), p.l. 
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and repre.ents only one line, those issued by H1nku8 Publications, Inc. 

The Minkus organization, which started as a one man business twenty

five years ago, now has a payroll of half a million dollars. I 

The standard catalog in America is Scott'. Stand,rd Postage 

Stamp Catalog which in 2000 pages chronicles all the stamps from 

hundreds of stamp issuing entities from 1840 to date. The huge volume 

appears annually and is supplemented monthly in the Scott's MOnthly 

Journal. 

The backbone of tlle stamp trade is the one man operator working 

from his home or from a small office with perhaps one or two clerks 

frequently matobers of his i1llllediate family. There are literally 

thousands of them in America alone catering to an estimated one million 

to ten million collectors in the United States. 

Limited capital i. needed to start a stamp bUSiness. It does 

not have to be started in a big way. All early receipts can be used 

to increase the capital investment if it is a part-tima business and 

the owner is earning a living from another occupation. 2 

Ivery city of 50,000 to 100,000 population and over supports 

at least one or two full time operators with offices or small shops. 

lll'ayroll of Half a Million Dollars, It Itanw News (Australia), 
IV, No. 1 (January 1, 1957), 6. 

2Thorn Smith, How to be a St'!2 Dealer (Holton, Kansas: Gossip 
Printery, no date), p. 2 • 
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Milwaukee, which is considered as supporting less stamp dealers then 

most cities of its size, still has listings of five full time stamp 

dealers in the telephone book yellow section in addition to.the Minkus 

stamp department at Gimbels (downtown) Department Store. 

The American Stamp Dealers Association 

The trade is supported by an organization of nearly 1000 

leading dealers called the American Stamp Dealers Association with 

headquarters at 116 Nassau Street, New York 01 ty. 

The organization limits membership to adult dealers with at 

least one year of full time experience or part-time deaUn::;; of at least 

two years. Applicants for membership are required to furnish philatelic 

and commercial references and to subscribe to the A.S.D.A. code of 

ethics. 

This code binds the member to: furnish Bound philateliC advice 

to his clients; buy stamps from the public at fair prices; sell stamps 

to collectors at reasonable prices; refrain from misleading or deroga

tory advertising; refrain from handling counterfeit, altered, or re

paired stamps; and assist government authorities in the prosecution 

of violators of the law in philatelic matters. 

In their relations with other dealers, A.S.D.A. members agree 

to refrain from adverse criticism of other menbers or their merchandise; 

recognize and respect contract. and obligatione; exchange credit infor-
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mation wl~n requested by fellow members; avoid false statements or mis-

representation in relat:l.ons wi.th competi tors; and gener.ally to co-operate 

for the betterment of the industry and the hobby. 

The A.S.D.A. continually promotes ita triangular symbol and 

encourages collectors to deal only with ite members who subscribe to 

its code of ethics. Annually it sponsors the National Postage Stamp 

Show in New York City which draws about 65,000 collectors in a three 

day duration. Similar smaller shows are promoted across the country by 

A.S.D.A. Chapters. At these events dealers rent booths or tables to 

display and sell their wares to collectors. 

The American Stamp Dealers Association is not a perfect trade 

aSSOCiation; it ia as nearly perfect aa its members make it. Like moat 

trade aSSOCiations, it suffers from leas-than-enthusiastic support from 

the stamp trade in general. There are, of cour •• , a great many more 

than a thousand stamp dealera who are eligible for membership.l 

The Stamp Collectors Societies 

!be groups looking after the interests of the many diverse 

type of stamp collectors are legion. In addition to hundreds of local 

clubs, there are well over one hundred national clubs most of which 

cater to distinet collecting phases such as the Cover Collectors 

lLuciu8 Jackson, Stamp Dealing for Pleasure and f!ofit 
(Burlington, Vermont: Lucius Jackson, 1955), p. 139 • 
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Circuit Club, The Issay-Proof Society, and the Germany Philatelic 

Society. 

One of the newest and yet the largest of the stamp collectors' 

specialist societies is the American Topical Association with close to 

5000 members in the forty-eight states, the territories, and forty other 

countries. This group unlike the others prov14e. information on topical 

subjects on stamp. such as art, religion, history, transportation, etc. 

Over 260 distinct fields of human activity as depicted on stamps are 

collected by members. Similar to other large groups the ATA prov14es 

a magazine for it. members; publishes specialized handbooks to guide 

members, hold. an annual exhibition of stamps along with its convention 

in various parts of the country, manages a sales department, an Infor-

mation and Translation service, and otherwise aids the collecting 

activities of its members. 

The two larger groups than ATA are general collectors' .ocieties 

which include many types of collectors of diveree typee of philatelic 

material mainly by country rather than by topic arrangement. They are 

the American Philatelic Society, established in 1886, with 12,000 

members and the Society of Philatelic American., established in 1894, 

with 5,500 members. 1 

Pub lica tions 

To complete the study of the scope of the industry, we look at 

IIbid., 140. 
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the publications supported by collectors and dealers. There is one 

major stamp trade journal, The St!mP Wholesaler, reaching about 7000 

dealers 21 times a year. A newcomer, The Stamp Dealer, has a somewhat 

smaller following. 

The collectors' publications are more legion than the collee~

tors' 8o¢ieties. Collectors support six week stamp magazines or news

papers with a combined circulation of about 150,000. In addition 

there ar. many 8mall monthlies usually published by the various 

societies. A complete study of tllese publications will be made 

later in this paper when a stamp dealer'. advertising il considered. 

Personal Nlture of the Jusipess 

Despite the possibilities of expanding an operation to employ 

hundreds of employees, the fact remains that selling stamps il a very 

personal business wbether it is conducted by mail or over tbe counter. 

Stamp collectors endeavoring to complete certain country or 

topical collections submit their want lists to dealers, who mu8t give 

much personal attention to locating these item. tn order to satisfy 

the customer. Many dealers keep such lists on band and as new stamps 

are acquired of the type desired by bis client be sends them out. 

Unlike other businesses many stamps cannot be obtitned direct 

from manufacturers (the issuing governments) or through wholesalers, 
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but must be obtained by purchase of existing collections. A great deal 

of personal effort and expert knftledge must be exercised both by the 

dealer when be buys such a collection and when he classifies all the 

stamps for re-sale. Minor variations in a stamp's production such 

as perforations or watermark in the paper can cause the value of a 

stamp to fluctuate many hundreds of dollars and in some cases 

thousands. 

Most current stamps can be obtained directly from the countries 

of issuance or if the dealer is small and cannot afford to make diverse 

foreign contacts, through a wholesaler. WhoLaaalers also supply older 

stamps except the rarer ones which are only found in auction sales of 

collections • 
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Tbe Hark'ti;na :Mencies in the Field of St_ Dealins 

There are many diverse forms of distribution of stamps ex

cluding pure barter or trading among collectors. Roughly the stamp 

field follows the same channels as do other products: manufacturer 

(tile stamp issuing government), wholesalera, and retailers with some 

commission agents in between the stamp issuing entity and the whole· 

salers at times. 

14. 

There are several different types of retailing establishments, 

the mail order predominating and followed by over-the-counter busi

ness. Mail order business employs a distinct means of distribution 

known as "approvalsu which will be described later. 

Unlike the diatribution of molt other products, auction 

service ia one means of .elling .tamps that is particularly well 

adopted to the higher priced items. 

Governmen t Mene les 

Many countries have official government philatelic agencies 

whicb sell current stamps to collectors and dealer. directly or in some 

cases to jutt dealere only. The degree of service varies with coun

tries. Some offer very efficient complete service and others offer 

none. 

The United States Philatelic Agency is one of the best. It 

" 
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offers current regular ordinary stamps in all denominations as well as 

almost every c01'llmamorative or speCial issue which has appeared in the 

past two years. Stamps are supplied in best centering available and 

selected to please collectors. There is no minimum order. A flat 

registration charge of fifty cents regardless of value is optional, 

though all patrons must pay a serviCe fee which includes postage of 

just five cents to seventy-five cents depending on the size of the 

order. See Ixhibit B, Philat9lic Agency Sale. Sheet on page 16. 

We.tern European countries have developed extremely flne 

philatelic agencies where collectors can obtain new issues against 

an advance deposit automatically without ordering each item as it 

appears. They also i.sue price lists of various stamps available at 

face value plus postage, registration, and sometimes a small handling 

fee. ntese postal administrations do a wonderful job of promoting 

their new issues with colored brochures advertising them and photo-

graphs with news release. in Inglish to all of the stamp magazines. 

It naturally follow. that those countries which do the best job of pro-

viding information about their issue. and make ordering easy receive the 

greater interest of collectors than those countries which do not offer 

any service. l 

ISa1e •• heets and instruction. for ordering stamps issued by 
various governments .uch as The Netherlands, Germany, Austria, Lux~ 
bourg, and SWitzerland. 
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u.s, Pos~ Ollie, p,~.rtme~1r·~rt:telie Agen,~ Sal •• "beet 16. 

I POST OFJI'ICE DEPARTMENT Thisispace lor use 0/ Philatelic Sales Agency only 

ORDER FOR STAMPED 'PAPER ON SALE AT PHILATELIC SALES AGENCY 
P .f<. LIST 349 MARCH 17, 1958 

(See ina'ructlona on reverse) 

,QUANTITY ITEM VALUE QUANTITY ITEM VALUE 

CQOIDIORATlVE AIR MAIL 

8¢ blue Rotary Internat. 1955 25¢ 'blue 194'l 
3¢ blue Atoms for Peace .. 15¢ green .. 
3¢ blue B. T. Washington 195~ 10¢ black .. 
3¢ Kreen Food " Drug .. 6¢ red •• 1949 
3¢ brown Wheatland .. 80¢ purple 19~ 
3~ blue Labor Day' .. 4¢ blu ••• 19~ 
3¢ blk.-orange Nassau Hall .. ORDINARY ISSUE 1938 •• 

3¢ pur. Devils To ... er .. 
7'c' senia Jackson 1----. 

3¢ green King Salmon .. 
9¢ pink lila. H. Harrison 

3¢ blue Children'. .. loQ: salmon Tyler -
3¢ red Alex. Hamilton 195'. l::l¢ ~ Buchanan 
3¢ purple Polio .. 20¢ green Garfield I 
3¢ blue Coast " Geodetic .. 25¢ burgundy McKinley 

I 
3¢ pur. Architects .. MIGRATORY BIRD IMITING , 

3¢ blue Steel Industry .. $2 blue 195:S-~ 
3¢ river aqua Jamestown .. $2 black 19::16-5~ 

3¢ blue Oklahoma .. $2 green 1957.,.~ 

3¢ maroon Teachers .. CERTIFIED MAIL 

4¢ red .... h •• "bl. U.S.Flag .. l::l¢ red 19::1J 
6¢ blue U.S. Air Force .. SPECIAL DELIVERY 1--
3¢ pU1'. ShipbUilding. .. 20¢ blue 195 1---

19::1~ 1---. 
8¢ red. bl. &ocher Magsaysay... .. 30¢ maroon 

3¢ maroon Lafayette .. SPECIAL HANDLING 

3¢ bl.gr.&yell. Wh. Crane .. 10¢ green 19~ 

3¢ blk. Flushing Remon- .. l5¢ green .. 
strance 20¢~een .. 

f----
3¢ steen Horticulture 19::18 ROTARY PRESS SIDEWISE COILS 

LIBERTY SERIES 1954-58 •• U¢ brown M. Wash~on 19~ 

!¢ orange Franklin ::I¢ blue Monroe .. 
l¢ green washington 6¢ orange J. Q. Adams .. 

l!¢ brown Mt. Vernon l¢ green Wash~_on 19~ 

2¢ red Jefferson 2¢ red Jefferson .. 
3¢ pU1'ple Liberty 3¢ purple Liber~y .. 
4¢ lavender Lincoln ROTARY PRESS ENDWISE COILS 

::I¢ blue Monroe l¢ green Wash~on 19;!!! 

6¢ red 'lbeo. Roosevelt ~le Jefferson .. 
7¢ maroon Woodrow Wilson 8¢ red Air Mail 194~ 

8¢ blue " red Liberty 1954 POSTAGE DUE - ISSUE 1930 

8¢ blue" red Liber..,iy (G1o.1'1) .i9 red 
available 3/24/::18 l¢ .. 

9¢ red Aleao 2¢ .. 
~O¢ red Independence Hall 3¢ .. 
~O¢ blue Monticello 5¢ .. 
~O¢ gray Robert E. Le. 10¢ .. 
~O¢ brown John Marshall 30¢ .. 
bO¢ PUrple Susan B AnthonY 50¢ .. 
$1 purple Patrick Henry $1 .. 
$::1 black Alex. Hamilton $::1 .. 

INTERHATIQlAL POSTAL CARDS 

4¢ siugle 1958 
8¢ reply (double) .. 

* Printed in sheets of 70 .. ·Printed in sh •• ts of 100 ""·Print.d in sh •• ts of 48 TOTAL VALUE OF 
Postage stamps not indicated by asterisks are printed in ,heels of 50 STAMPS ORDERED 

, 
NA ME (Typ. ot prInt) SEND ORDERS TO: _Posta,e& IuJndlln, char,es 

-Registration 
STREET ADORES, PHILATELIC SALES 

AGENCY GRAND TOTAL , 
f- -
CITY-ZONE.STATE POST OFFICE DEPT. 

WASHINGTON 25, D. C. • Seo par.,raph 3 on rOYerse 

POD Form 3300 Altor receipt 01 the IllIed older any correspondence rel.Un, th.r.to mu.t be 
accompanied by the ori,/nal order 

(O".t) POD, WASH •• D. C. 
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In Iron Curtain countries, the official di.stdbution of both 

old and new stamps is done thro~gh a government agency and there are no 

stamp dealers in existence. TIley prepare stamps cancelled to order 

and sell them to dealers around the globe. Despite their aggressive 

promotion these issues are not favored in this country because of 

some of the unethical practices conducted by the.e countries such as 

cancelling to order. MOst collectors prefer to have cancelled stamps 

th&t have actually gone through the mail and buy only unused (mint) 

stamps from government agencies. 

It is amazing to note that Great Britain. the birthplace of the 

postage at.." does not have a philatelic agency for the sale of its 

current stamps to collectors and dealers. further British stcmps are 

the most uninapired issues of the world and not very popular with col-

lectors outaide of the United Kingdom. 

Despite the unattractiveness of British stamp., its colonial 

issues are SOIII8 of the moat colorful and beautifully engraved. Despite 

Britain's 10 •• of much of its empire during the past twelve years, it 

still boasts over sixty colonies all of which issue stamps mostly for 

sale to collectors .. most of these posse.eionl are remote island out

posts such a. the Falkland! and Pitcairn I.lands2 which have little 

use for postage stamps. 
___ ""*I' 

lTrevor Marshall, "Mall Day in the Falkland blanda," Ste 
Collecting (London), (January 17. 1958), 577. 

2Lu18 Marden, "I found the Bones of the Bounty, II National 
Geoar!phic Magazine, CXII, No. 6 (December, 1957), 770. 
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The Crown Agents for the Colonies and Overseas Administrations 

offers a service to Bri tish and American dealers only if such dealer 

is placed upon an approved special list. A fee of 10/· or $1.40 is 

placed on each order from each colony, so dealers must place extremely 

large orders in order to make a savings over the price they can obtain 

the material from a wholesaler. If all 60 colonies were purchased, 

the fee would be clo •• to $100 plus shipping charg.s. l 

Some countri •• without any philatelic agency like many of the 

Middle East countries m1d some Latin American countries are either 

ignorant of the possibilities or feel that their local dealers &1d 

wholesalars should have the privilege of makina a profit on their 

stamps. Some countries like France a.."'1d colonies offer only a limited 

philatelic service up to 10,000 Francs (about $23.00), wltich eliminates 

most orders from foreign dealers and wholesalers. 2 

In cas •• where foreigners cannot buy «irect from the government 

by mail or can only to limited dollar amounts, American wholesalers and 

dealers must buy their needs of new and current issues from foreign 

wholesalers or commission men who obtain tbe It&opS at the post office 

and supply them at commissions of 5t or lOt over face value plus 

shipping ehargea, 10:: ~~am.ple an agent in Paria can purchase French 

ISa1e• sheet and infcrmation sheet of the Crown Agents, London. 

2S&1 •• sheet of Agonce Comptable des Timbres-poate D'outre-mer 
('rench colonial philatelic agency), Paris. 
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colonial stamps at the Agence Comptable des Timbres-posta n'Outre-mer 

at small fractlons of a cent a pi.ece for the low values and ship to 

American dealers at a small commission. l 

Wholesalers 

To meet the need of dealers desiring to obtain new and old 

issues in quantitYJ numerous wholesalers operate in many countries 

selling to American dealers. Kvon with this wholesale service, few 

dealers are large enough or buy in large enough quantities to cope 

with the coat. and problems of foreian exchange, so there are eBtah-

lisbed several hundred wholesaler. here in the United Stato. to cater 

to the need. of the average dealer. The center for theee merchants 

is again New York City as it is with retail dealers. 

American wholesalers obtain their new stamps from government 

agencies or from commission men in the countries of issuance. They 

purchase older stamps from foreign wholesaler., other American whole-

ealers that may be overloaded with certain item8, or from dealers with 

exceuive stocks. 

Tn.se wholesalers publish price lists of their stock and circu-

late these to deal~:~r, .. ~~ ',e11 as advertising in the two trade maga-

zines, The ItM Who1tsaler and The It .. "aler. 

lA, W. Bullard, How to Make ~ney in the It_ Business (No 
city given: A. w. Bullard, no dateS, p. 5 • 
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To become 11 ~·Jholesaler. !'C'lnircs <J large cap.;.tal of at least 

$50) 000 as quantities of each iSS:lC (u:e pur,:!hased ir, the tens of thou-

sands and up and sold to deale:::s in quanti ties generally of ten and 

one hundred of each stamp. A knowledge of the functioning of foreign 

trade is nec •• sary as well as skill in manipulating currency exchanges. 

Skilled buyers obtain material at the best available rate of exchange, 

l(lhich may vary with the source. 

For example, it is les8 expensive buying the new stamps of 

France from a commission man in Paris including 11is 5% commission than 

:t t is buying direct from the Rece5:Jour Principe des P. T. T. (head post 

offIce), Paris as the commission man can take 'tfree rate" francs which 

cost a wholesaler 450 francs per dollar in New York whereas the govern" 

ment will accept francs obtained only at the official rate of exchange 

of 420 francs per dollar.. This is n perfectly legal transaction as 

there are no limitations imposed on currency trading in the United 

States. 

There il less competition in the wholesale field than in the 

retail business because wholesaling takes a larger capital. There is 

a lack of a wholesaler with sufficient capital. well arranged stock, 

and a sense of reevcl.':'~!I:.1ity.l 

There are several types of wholesalers. Anyone may be a c~ 

bil~(;1tion of several types or just specialize in one of the f.acito. 

lAlvin Jama. Fa1rbrook, How to BecQ!! a Succ!,.ful St!!P Dealer 
(Portland, Maine: Alvin James Fairbrook, 1948), p. 37. 
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Wholesale in United States St!mPs 

Few wholesalers specialize solely in the stamps of the United 

States. Thi8 is due to the limited number of U.S. stamps available in 

wholesale quantities. It is very difficult to build up U.S. nineteenth 

century iS8ues in wholesale quantities. Mos\: dollalers combine U.S. 

wholesale business with t'etail business. For twendeth century stamps 

there are some specialized wholesalers, but not enough to fill all 

dealers' want lists at wholesale prices. This a wide open field for 

someone who is financially able to stock U.S. on a large scale at 

wholesale prices. l 

One. of the best ways to obtain lightly cancelled used United 

States st..,. in quantity is through organizing and operating a Mail 

Control. A un control i8 best de8cribed u any means whereby the 

common values of postage, normally used regularly in quantity, are sub-
., 

stituted with stamps of philatelic value • .t;;. Such controlled mail situ-

ationa can be set up with insurance cc.,..aniea. banks, brokerage 

companies, and law firms. The operator of the mail control pays the 

company a percentage of the face value of the nsed stamps delivered to 

the operator, usually 201, as an incentive to firm in lowering their 

postage bill. 3 A mail control must be controlled at both ends; the 

1 leii. p. 39. 

2e. H. Leveridge, How to I..ocate and 0nr,te a Controlled tg,11 
(New York: Charles H. Leveridge, 1957), p. 4. 

3 Ib1:.4, p. 15 ... 16. 



office where the mail is sent from and the receiving office, so the 

best situation is where a large firm is sending mail to its branch 

offices which are not too numerous • 

.. D21eia1!, in roreia It..,. 
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Success in this field depends on connections and correspondents 

in foreign countries. Two types are general wholesalers or new issue 

wholesalers. Now issues are extremely popular. A wholesale business 

mus t be conduc ted according to the dealer'. buying power. 1 t is 

impossible to stock everything, so it is best to specialize in a cer

tain line or certain country_ 

Whol,sale in Foreign Singles 

There is a continuous and large demand for used singles in all 

quantities. Sui.table offers in foreign ma,aazines 8l.."e appearing can ... 

tinuously, so it shoull.i not l.>e ;';00 difficult to find the dght sources 

£01.' a wholesale singles Hue. Main ccstomers of these wholesalen are 

the large packet Llakers of cheap foreign in singles in quanti ties up to 

10,000 each. MOre expensive singles are 801d to retail dealers in 

quanti tie. of ten and one hundred copy lots. 

This type of business carries a large overhead resulting from 

long hours arrangit~ the quantities of material, so large minimum 

orders muat be required to reduce ~ldling. Material of thiS type is 

frequently advertised ei't~r in special lists or in ada in the trade 

magazines. 
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Whol~sale in Packets and ~Iixtllrel!! 

A packet is a group of stamps soaked off paper usually all 

different from a particular country, group, or topic 801d by quantity 

and usually appealing t'J beginni.ng o:ollectora. A mixture is a group 

of st.amps still on original pieces 0;; (.mvelui>~1.;i /.ilJld by weight. 

Sources of supply for this type of material are religious 

missions which save stamps allover the world and dispose of them to 

dealers for charity an4 government seal kilos available from most 

countries in lurope. A kilo is a group of stamps received on il~om1ng 

government mail, clipped from envelope .... 801d by the kilo (2.2 

pounds of stamps including pieces of envelopes). Similar sources 

are banks and foreign trading companies that clip incoming mail in 

quantity. 

The aesembly of packets i8 quite an industry. H. I. Harris & 

Co. alone emploY8 seventy-five women to prepare the.e groups of stamps 

in attractive cellophane front envelopes. This is a good occupation 

for employment of shut· ins and diaabled vete4ans. 

M&\il .~r?er p!altrs <lUtt:aill 

The vast majority of stamp dealers are part-time operators and 

conduct their busine •• by mail. Mail order operation. however, is not 

limited to the small bUSiness. l'11e largest of firms sllch as H. E. 

liarris & Go. and Stanley Gibbons Ltd. do most. of their business bi 

the posts • 
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Stamp dealing is particularly adopted to mail order selling 

as the objects are easily portable and high in value per pound. 

There are many different types of mail order serv:i.ce. Some 

dealers offer a new iss'.1e serVice which provides their clients with 

all the new issues from the councl."ies 1,)'" uuuject groupings in which 

24. 

dle collector speciali&..ts. 'fhese can either be sent against an advance 

deposit or aent on approval. nie approval .ystem ie the sending of 

stamps for inspection to a collector. He can purchase none, all, or 

part of them and return tl~ balance with payment for those retained 

to the dealer. 

Mail order dealers also sell from price lists which they pre

pare. These vary from simple mimeographed jobs to attractive illus

trated, well printed on slick paper, cataloga. Price lists are 

arranged either alphabetically by country or by topics depicted on 

the stamps. 

The ... ller dealers who can only afford a cheap mimeographed 

job, can obtain attractively printed liets of etamps with illustrations 

and their name and address imprinted from some stamp wholesalers. 

These booklets enable the small dealer to better compete with the 

larger organizations that have their own printed price lists. 

Approvals II • Merchandia1na Technique 

The sending of stamps "on approval" from dealer to collel.!lor 

is one of the moat populet' lIlIEUuu. of selliu,g stamps as collectora desire 
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to see the stamps before they purchase. Throush advertising, dealers 

obtain requests for selections of stamps from collectors. Collectors 

buy what they want and return the rest. 

Early selections are usually of small amount, from one dollar 

to two dollars. As the relationship of trulIi.. _$ i.!8i.:ablished the dealer 

increases the value of dendings until they reach $20 or $30 per time 

depencling on the resources and interests of the aollector. 

The approval system is the backbone of philately, and few 

dealers try to break into the trade without utilizing it. l 

App~val. are prepared in several way.. Traditionally ItampS 

are mounted with peelable stamp hinge. Oft sheet. which can be folded 

and inaerted into • lmall busines8 envelope. 

There are several types of these approval sheets. Some are 

arranged for small si~ed sins18 stamps, twenty-five stamps per sheet. 

See Exhibit C, pa,ge 26. Some accotIInOdate only twenty of tll.e larger 

stamps. Still others hold five rows of sets of stamps. Se. Exhibit D. 

page 27. A .et ia a group of stamps from the same country issued 

usually at the same time &l1.d cOD'IIemorating the so. subject. 

The more up-to-date method of mounting approval is approval 

booklets. These booklets are a bit sturdier than the sheets and pro-

1 Jackson, p. 31 • 
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tect the stamps longer. Too, they last longer in being more durable 

for many approval sendinge before they show 80i1 and wear. See 

Exhibit I, page 29. 

Mint sete sent on t:lpproval arc placed in glassine or clear 

acetate envelopes with the price and dcccrll}(: ,.~ 1. ,1a:rked on each. 

A time saving way to prepare approval selections 1s to group 

all stamps of the same price category and place them into the same 

glassine envelope with a little slip of paper inside the envelope 

saying for example, "This envelope contains 20 stamps at 5~ each."l 

St..,. should be displayed well in approvals to insure maximum 

sales. It is not advisable to overlap stamps to get more on a sheet 

or booklet page. Good grade easily peelable hinges should be used so 

the stamp, are not damaged. 

Standardized s::ru:r.p BelEng ~las r.umy advantages for the sta.'l1p 

dQala~·. If pl:opcrly set.: UI>. a standardized approval system ean be 

handled ,'ith a miniLlUm of time and effort. '!'here is no denying the 

fact that standardized selling makes for economical, Wisely-planned 

buying. Standardized approvals differ from personally made approvela. 

Personally made are those prepared especially for one client, whereas 

standardized may be prepared in quantities of ten, one hundred and even 

IJerome Husak, &re DollQ.l.'s :0-': you from Approvals (Utlwau};:ee: 
J eroma Husak, 1948) , p. 1. 
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one thousand selections alike. l Standardized aelections are usually 

sent out for the first two or three mailings before a dealer is fully 

aware of the desires of his customer. 

Surplus stamps can be stored in a 1oo.e-leaf stock book con-

silting of light cardboard pages with pocket' holding stamps. On the 

back of each stock page a copy of the original approval sheet can be 

patted (left hand sheet). On the right hand page, the twenty or 

twenty-five .tamps on the approval sheet can be .tored in the same 

order as they appear on th.e standardized approval sheet. When an 

approval selection is returned, the dealer can quickly fill in the 

missing specel and send it out to another cu.tomer by referring to his 

lample page and his stamp stock book. 2 

Success in the standardized approval business depends on the 

number of approval customers to whom a dealer can sen4 hie material, 

thus many of his efforts will be directe4 towards increasing that 

number. 3 The best way to do this i8 by extensive and clever advertising 

which will be covered later. 

Solicited or Unsolicited Approvals 

Generally lelections of stampl are lent on approval to a col-

~. (Bill) Blos8, Dealer and His Stgsi (Portland, Maine: 
Mekeel's Weekly Stamp News, 1916). p. 6. 

2 Jackson, p. 33. 

lrairbrook, p. 27 • 
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lector only when he requests them in r.~pon.e to advertising of a 

dealer, but the unsolicited sending of approvals to known stamp col

lectors is not uncommon in the trade. 

Dealers obtain mailing lists of collectors either from their 

present clients, from membership rosters of stamp clubs, or from 

mailing list companies. The American Phila.tel1c Society, the largest 

stamp collectors' group in the United States, violently objects to the 

sending of unsolicited approvals and bars dealers from membership who 

conduct such practices. 

On the other hand there are those who advocate it as one of 

the means of establishing new customers as it gives the collector the 

opportunity to lee a dealer's wares and 1f he buys. future sendings 

are not considered unsolicited. 

In some respects unsolicited approvals are ideal for s .. ll 

dealers; in other ways, they require the skill and experience of an 

established merchandiser. They are a ticklish business. They permit 

a low capital start, but a mailing list must be chosen with extreme 

care and good management is necessary. The law is against the dealer, 

since he cannot force returns, but the distinctive honesty of stamp 

collectors, as a group, is very much on his .ide. Practically teethed 

on approval buying, the real stamp collector is seldom a cheat. 

The Post Office Department is not enthusiastic about 

unsolicited approvals, but they are legal and are tolerated without 
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interference. Care ~hould be taken in choosing a good mailing list 

and sample sendings should be from several different lists rather than 

all from one list which may prove to be a bad one. 

The value of the first selection should be small usually one 

or two dollars to minimize loss which may occur. Material .1wuld be 

pictorially interesting and eye catching. A good sales letter and 

other advertising enclosures within reason will aid to breed goodwill 

of the potential customer. 1 

Want List Filling BUliB!ss 

This field is distinct from standardized approvals or even 

personalized approvals which include the general collecting areas of 

the customer's interest. Want list sendings include only the distinct 

stamps which the customer requests by sending a list of Scott or 

Minkus catalog numbers to the dealer; 

rew dealers have the patience or time to pick out individual 

stamps, 80 • newcomer will find little competition in this fleld. 

Tha way .to get started is to build up an extenaive stock of the world t , 

stamps from old collections and other sources of quality material and 

advertise a willingness to fill want lists. 

If a small dealer lives in a big city, he can fill want lists 

without havina a large stock. He can accept want lists from out of 

1 Jackson, p. 122-3 • 
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towners and fill tl~m from the stocks of local stamp dealers. Col-

lectors are normally willing to pay a little more for want list orders 

tilan for material which they pick at random in a stamp store or from 

an approval selection realizing the extra service involved. l 

Historx of Stamp Auctions 

The multi-million-dollar postage stamp auction business of 

today had a humble beginning 86 years ago. 

During 1955, H. R. Harmer organizations sold more than 

$2,800,000 worth of stamps in their three offices at London, New York, 

and Sidney, Australia. The highest price ever realized for a single 

stamp was $50,000. 

In 1870, the first auction of postage stamps was held at the 

Clinton naU Book Sale Rooms and Art Galleries, New York. The prices 

realized on the stamps offered are ridiculous when compared with 

current day realizations for the same stamps. A 5~ stamp of Hawaii 

of 1851 =ealized only $11, but now catalogs for $3,000 while another 

stamp of the lame serles i8 listed at $15.000. 2 

Public Auctions 

This is a field requiring a great deal of experience, knowledge, 

Lralrbrook, p. 31. 

2Doug Patrick, "The Stamp Club,11 Toronto Globe & Mail 
(September 29, 1956). 
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and capital to absorb the high overhead necessary in such an operation. 

Public auctions offer large holdings of stamps or valuable and voluminous 

collections. TIlesa groups are usually broken down into units varying 

from five dollars to five hundred dollars and up. 

An auction operator must hire a licensed auctioneer or acquire 

a license. The five prerequisites of starting a~ auction business are: 

(1) A large amount of money in order to buy or advance funds to 

sellers. (2) A thorough knowledge about stamps and the market. 

(3) A well-trained staff to arrange and describe the material and 

prepare catalogs of sales. (4) Right list of potential customers for 

the catalog. (5) A well-known reputation to gain customers' trust in 

what is being offered. l 

Types of Public Auction Sales Operation 

There are three ways of selling stamps through an auction firm: 

Cash Sale, 

A collector or dealer wishing to dispose of material quickly 

can 8ell by outright cash sale to the auctioneer who buys the stamps 

as principle of the transaction to re-.ell later to others. One 

advantage to the seller is that he receives payment on the day the 

price is agreed and does not have to wait four months as he usually 

does in the cue of an auction. It is rarely reconnended as the best 

lpairbrook, p. 42 • 
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method when ma.rkets continue to improve as the seller can realize a 

3n~,'lt deal more via the public auction. Cash sales usually bring 

about 10% less than public aucUon would realize. 

Two major exceptions where outright cash sales is the best 

method: t~ere stamps are just an accumulation requiring a great 

amount of original research in order to make the material marketable. 

Where a lot is full of dcplication 80 that the buyer will probably be 

a dealer rather than a collector. 1 

Private Treaty 

Private treaty is the operation whereby the auction house acts 

8S a broker to bring buyer and seller together to buy holdings in 

tact and not broken up :l.nto auction lots. The selling price 1s 

agreed to between the vendor and the auction house. An i11us-

trated brochure is prepared 1f the stamps are valuable enough. At 

Robson Lowe, London auction bouse, nearly half of such properties 

are sold following a personal typed letter of description to a 

likely prospect on the houaets files. 2 

Many anles are made in les8 than a ... k. The property i. 

reserved in tact with no iteme remaining unsold as might happen in 

the ease of an auction. 

laobson Lowe, How Rare St!!R' and Collections are Sold (London: 
Robson Lowe, no date), p. 4. 

2Xb1d , p. 5. 



Fees charced by Robson l..owe in J"ondon are 101.. on lots over 

$ ~?O value and 12t% on lots under $280 realization. H. R. Hanner, 

Inc.) New Yor.k auctionee!'!! charge 12-\'1 if sale price is $4,000 or 

more and 151 if sold for 1es8 than $4,000. 1 

The ~lbHc At;C tion Sale 

The third and most puhlicized method of selling through a 

public anction house is the public auction sale itself. Th.e seller 

36. 

gets the satisfaction of knowing that there has been open competition 

for his property, and while he may have some luspicion of the adequacy 

of the price received by cash sale or private treaty, he is satisfied, 

knowing that the sum he receives from the result of the auction i8 the 

outcome of the combined judgment of several hundred buyers. 2 

If required, a check for a portion of the valuation, 

usually half, ia .ent immediately to the vendor. H. R. Harmer of 

New York charges 6'1 intereat on the advance from the date of the 

advance to one month after the sale when the buyer receives full 

settlement. 3 

If there is sufficient material, a special auction catalog 

is issued for the one collector or dealer. If not, the material is 

included in the general auction catalog.. The largeat auction firms 

IJID4trn Methods of Philatelic Auctioneeripa (New York: H. R. 
Harmer, Inc., 1954), p. 9. 

LLowe, p. 8. 

3 Rar.r, p. 9. 
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like Harmer and lAlIS send catalo3!3 to fifty countries) covering 

e'7cry continent, for mdl bids. Four ,"aeks after the sale, the 

final accounting is completed and check sent to the vendor. Time 

from Original evaluation of material to realisation of sale is about 

four months for the vendor as compared with the faster means of 

direct sale or private treaty. 

Robson Lowe charges 12~% on lots realizing les8 than $280 

and 10% on lots realizing $280 or more. In addition there is an 

unsold charge of 12\% of the reserve where lots are reserved at 90\ 

or more of the auctioneer's valuation, otherwi8e no unsold chfirge. 1 

R. R. Harmer, New York, charges 20% of realization, unsold charges of 

20% of the bought-in price, and withdrawing charge of 20% of valuation. 2 

Mail Sales 

Ma11 auction sales are quite different from public auctions. 

Every dealer can conduct mail auctions without great preparation 

or expense. Such sales seldom include rarities or famous col

lections. Material offered in mail auction 8ale8 is not expected 

to bring high prices or even full market prices. 

Dealers usually run large advertisements in a stamp magazine 

describing lota and asking for bids. Theae u.ually will be accepted 

for a limite. time, a few weeks later. 

lLowe, p. 9. 

2Rarmer t p. 9. 
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The mail sale is a good means for a dealer to rid himself 

of overloaded stock at a lower than normal price. A dealer must 

buy only good material which is offered to him as a bargain, since 

he must expect that most of the bids he getl will be a little below 

the regular market prices. 1 

Over· the-gaunter Business 

There are several different methods of dealing with stamp 

38. 

collectors person-to-person. The most frequently encountered i8 the 

general stamp store or office. 

Ceneral Stipp Stores 

In a general stamp shop a representative stock of the whole 

world A to Z is maintained arranged in stock books or in collections 

in alphabetical order. A good constantly repetitious advertisement 

in tlla local newspaper is one's stock in trade. This must be a different 

type advertisement than the type used in stamp papers. An advertisement 

in a stamp ,aper presupposes that every reader is a collector, 

whereas no such presupposition can be made with the readers of a local 

newspaper. Advertisins should be of a general nature inviting 

local collectors to come in and brow.e. 2 

A successful mail order stamp dealer will do well to think 

l'airbrook, p. 44. 

2 J.!!!!!, p. 24 • 



twice before he sets up a shop. His business operating expenses 

of rent, heat, light, cleaning, phone, etc. will be much higher 

39. 

than the small proportion of his home expenses are when he 1s a mail 

dealer. Will the additional local sales be 8ufficient to allow for 

the additional expenses? If not and the mail order business must 

carry the shop busines., then a dealer is buying the pre.tige of a 

store at a very high cost and losing at the same time much of the 

freedom of working hours he enjoys as a mail order dealer. 

Many times even in cities large enough to support a good 

stamp shop there are none or else one with a mediocre stock. Buying 

habits of atamp collectors are established to mail buying and it is 

very hard to get them to change their habits. 

A stamp shop should be established in a central location 

usually in the heart of the city's traffic area to be most accessible 

for the most people. He can choose street level or upstairs office 

space. He may find that street £lool" location. in the center of the 

city are prohibitive. If a dealer selects an upstairs location, he 

must have a following of regular customers and must advel:tise heavily. 

The advantages of upstairs locations are lower rer.t while the 

disadvantages are lack of window display space, the difficulty of 

attracting new customers, and inereased advertising costs. 

Street floor locations are expensive and seldom pay unless 



a dealer carries stationery and coins. If the office is upstairs, 

it is advisable to rent a display case in the lobby or near the 

front of the first floor of the building. l 

In the last few years, there has been a trend of 1:Y0vement 

40. 

away from large cities by successful dealers into a unit of home and 

office together though functioning as entirely .eparate units. 2 

Before taking a location, it is best to determine the rents 

paid by merchants nearby and compare their stores with the one under 

consideration. taking into account any extra expenditures necessary for 

alterations. The ideal lease is one of two years duration with an 

option to renew for a further period. 

Lucius Jackson points out some physical characteristics of a 

stamp shop which are very desirable:) 

1. nte store should be well lighted; ventilation should be 

good. 

2. There should be suffiCient counter and open displays 

well located. 

3. Neatly printed and easily read cards should ca.ll the 

customers' attention to special merchandise displays. 

lAl Burns, Successful St!wp HercRte9i8ig& (Holton. Kansas: 
The Goasip Printery, 1927), p. 35. 

2 Jack,on, p. 118. 

3 !!!!, p. 119. 
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EXh1b1t F 45. 

] -:ala --~,o~m= 1J~ AMJ£lLlhJJ.fL 
Topical Handbook #20 A 

50¢ 
TOPICAL ISSUES OF 1957 with SCOTT 1958 NUMBERS 

SAK, E.ICutlvo S .... ,." 
North 50th streit 
'h. 18, WI,eon,ln ·By O. Frank Preedner ATA 11044 

oday's stamps are mass produced by the many countries of the world exceeding 3500 
sues every year. Almost 90% of these newcomers are topical subjects. Some have 
II topics on one stamp. Some as many as a half dozen topics. Iron Curtain countries, 
lng famous people of foreign countries, are competing among themselves in a way 
before experienced in postal history. 

iven with the greatest scrutiny it is impossible to list all these subjects under the 
II categories to please each and every topical collector. Therefore, only ~he main 
:t pertaining to the issuance of a postage stamp is included in this summary. Sub-
incidental or too small are omitted. Issues of dubious origin and not listed by 
are not included. All numbers contained herein are from the Scott Standard Postage 
Catalogue, 1958 edition. 

~e editor will appreciate any comments from collectors or ATA Units as to ways of 
ring this listing and making it as complete as possible. All publication rights are 
,ed by the American Topical Association, Inc. 

JLTURE 

)ia 661 Sugar Industry. 670, C293 Dairy Industry 
)slovakia 795 Wheat 
l Guinea 69 Farm Machinery 
l West Africa 69 Farm Machinery 
ly 768 Gustav Liebig, agricultural chemist 
.72 Allegory of Agriculture 
17-40 Rice Harvest 
,n C229-32 Irrigation Canal 
lscar 292 Agriculture. 295 Irrigation Project 
States, Ricefield: Kedah 85, Ka1antan 75, Malacca 47, Negri Sembilan 66, Pahang 74, 
lk 129, Perlis 31, Selangoe 104, Trengganu 77, Penang 47. 
l 1868-74 Agriculture 
~d 85 College of Tropical Agriculture 
.a 298-99 Harvesting, fruit market; 302-07 Farmers; J33-41 Grain and fruits. 

:ANA 

:ina 660 Benjamin Franklin 
'ia 950 Benjamin Franklin 
LO 235 American Flag 
~can Republic C97 American Flag 

814 Benjamin Franklin 
'as C257 United States School 
.a 362-3 Anniversary of air service Robertsfie1d to N.Y. Idlewild Airport. 
I 763 United Nations building in New York 
.a 1122 Benjamin Franklin 
L 1875 Benjamin Franklin 
.tts-Nevis 135 Alexander Hamilton 
, 1246-47 Tenth anniversary Truman Doctrine, Turkish-American cooperation 

First • Finest • Foremost • Int~rnational • Non·Profit • Educational 

TOPICAL STAMP COLLECTOR'S ORGANIZATION 
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ANIMALS 

Algeria B88 Fennec 
Columbia C296 Horses and Cows 
Cuba 562-3 Camels; 574 Dogs and Cats 
Czechoslovakia 818-9 Bear, Deer 
Denmark 364 Horse 
Dominican Republic 473 Horse 
Ecuador 617 Sea Lions 
Egypt 400 Horses in Battlefield 
Falkland Island 122 Sheep 
Finland B142-44 Wolverine, Lynx, Reindeer 

i'oe! 

Germany 9N 118-9 Bea~; 9N 137 Horse; 10N 317 Elephant; 10N 319-22 Deer, Bison, Polar BE 
Rhinoceros; 10N 326 Emerald Lizard; 9N B19 Ludwig Heck, Director of Berlin Zoo, Zooi( 

Ifni 80 Sheep; B27 Deer 
India 286 Horse 
Israel 130-132 Lion, Gazelle, Horse 
Korea 234 Donkey; 254 Tiger 
Malaya (See "AGRICULTURE" FOR STATES) Tiger {8S, 78, 50, 69, 77, 132, 34, 107, 8q 
New Zealand 316-7 Lamb 
Romania 1169, 1171 Oxen 
Russia 1873 Cattle; 1915-20 Grouse, Deer, Bison, Elk, Sable 
S~rawak 198, 204 Orangutan~ Turtle 
Siam 321-23 Deer 
Spanish West Sahara 80 Camel; 81 Dromedaries; 82, 85 Ostrich; 83, 86.Gazelle, AnteloI 
Swi tzer land 902, 903, 905 "Pegasus II - F lying Horse 
Turkey 1213 Snake 
Vietnam 63-64 Elephants 

ARCHITECTURE 

Egypt 398 Shepherd Hotel 
Germany 9N 120 Brandenburg Gate 
Poland 763 United Nations Building in New York 
United States of America 1089 Centenary of American Institute of Architects 

m 
Belgium 457 "Kneeling Woman" by German Sculptor Wilhelm Lehmbruck 
Germany 10N 355-60 Pictures in Dresden Gallery: "Holy Familyll by Andres Mantegnaj IIDal 

Barberina Campanili by Resalba Carriera; ''Morette'l by Hans Holbein, jr.; "Zins Grosch~ 
by Tiziana Vecelli; "Saskia with Red Flower" by Rembrandt; "Standardbearer" by Piazel 

Italy 687-88 "St. George" by Donatello; 722-24 Statue of Pauline Borghese and Sculptor 
Antonio Canova, Hercules and Lica, Venus Victrix 

Russia 1877 Three hundred fiftieth Anniversary of Rembrandt; 1882 Fiftieth Anniversary 
Ibsen, Norwegian Dramatist; 1894 V. M. Vasnetsav, Artist and one of his paintings 

Switzerland 359 Graphic Arts, Printing Machine 
Turkey 1248-49 Seventy-fifth Anniversary of Academy of Arts 

ASTRONOMY 

Israel 133 Sun Surrounded by 12 Signs of Zodiak 
Korea 335-337 Chum Shung Dai, Astron. Observatory in Silla Dynasty 
Russia 1887 F. A. Bredichin, Astronomer, Observatory and Comet 

AUTOMOTIVES 

Austria 617 Mail-buses of 1907 and 1957 
Ceylon 334-35 Bus 
China (Comm.) Motor Trucks off the Assembly Line and Automobile Plant at Chang cham 



OTIVES (continued) 

ia 671, C294 Tractor 
B16 Red Cross ambulance 

.",tS I \."U~I 

West Africa 74 Red Cross Trucks 
y CB18 Mobile post office 
scar 292 Tractor 

1225 Mobile X-Ray Unit 

wn 451 Helicopter 
ria C72-74 First Glider Flight 

P.R. ~ 

e C34 "Caravelle"; 824 Etienne Oehmichen, 1884-1935, Inventor of helicopter 
1a 362, CllO Pan American clipper "John Alden". 
o E17 DC-4 Airplane 
a 1892 First baloon over town 

C49 B52 Stratofortress and F-l04 Starfighters 

~y (see also under sub-t6pics) 

oons 330 Coffee 
bia 672, C295 Coffee and corn 
h West Africa 65 Date grove in Mauretania 
as car 296 Coffee 
a (for # arrangement see "Agriculture l !) Copra & pineapple 83-84, 72-73, 45-46, 
65, 72-73, 127-128, 29-30, 102-103, 75-76, 45-46. 

and INSECTS 

ia B89 Stork 
a 369 Loon 
oslovakia 812 Carrier pigeon 
e 818 Pigeon 
oy 752 Pigeon; 10N318 Flamingo 

1-4 Fish Eagle 
nala 367-68 Quetze1 

637 Penguin 
lavia RA16 Goose 
~d 81, B29-30 Pigeons 
rlands B311 Pelican 
ia 1153-54 Dove 
a 1913, 1970-71 Dove; 1915 Grouse; 1918 Wild duck; 1920 Sable. 
ak 200 Hornbill 
sh Cols. Ifni & Sp.Guinea 347,B41-42; Sp.W.Sahara 87,B41-42; Eagle,doves,parrots 

RW24 Ducks 

e:S 

oslavakia 789 Charles Bridge in Prague 
ao 235 Pontoon Bridge at St. Annabaai Harbor 
e 831 Le Quesnoy Bridge 
n West Africa 66 Bridge over river Milo 
ras C263 Juan Ramon Molina bridge 
171 Bridge 

REN (including SCOUTING) 

istan B13-14 Children at play 
alia 306 Child at prayer 
wn B596-97 Infant on scale, 455-56 Boy Scouts and Baden-Powell 
1 C87, RA2l4-17 Boy Scouts and Baden Powell 

47. 
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CHIlDliEN (including SCOUTING) 

China 1165-67 Boy Scouts and Baden-Powell 
Cuba 565, C152 Boy Scouts and Baden-Powell 
Bulgaria 961-62 Children 
Czechoslavakia 811 Young philatelists and collection 
Dominican Republic RA25 Children 
Egypt 391 Mother and children 
Finland 346 Scout sign. 

..pase " 

Germany B354-55 Childrens's Holiday; 10N328-29 F.Froekel,kindergarden founder & child 
Great Britain 334-36 World Scout Jubilee and Jamboree 
Iran 1066 Scout emblem and Lord Baden-Powell 
Korea 245-46 Boy Scouting 
Luxembourg 324-25 Boy Soouts; 326-28 Princess Marie Astrid and Prince Henri 
Liechtenstein 315-16 Boy Scouts and Lord Baden-Powell 
Netherland Antilles B28-30 Boy Scouts and Lord Baden-Powell 
New Zealand B52-53 Boy in canoe, children in water 
Nicaragua 778-82 Boy Scouts; C377-82 Boy Scouts 
Philippines 637 Girl Scouts 
Portuguese India RA10-ll Children 
Russia 1909 World Youth Festival 
Spain "857-62 Hungarian Children 
Syria C228-29 Mother and child 
Turkey RA2l4-l7 Children 
Viet-Nam 59-62 Boy and girl 
U.S.A. 1085 Children of the world; 1087 Polio; 1093 Teacher and pupils 

COATS OF ARMS 

Argentine Coat of arms Buenos Aires 
Australia 304 South Australia coat of arms 
Basutoland J3-4 Columbia 673-74 Ecuador C282 
Germany 754 Saar c.o.a.; 765 Aschaffenburg c.o.a. 
Ifni 80, B27-28 Italian Somaliland 210-12, C50-5l 
Luxembourg B192-97 Coats of arms of some of the cantons 
Peru C127 Coat of arms of Lima 
Saar 262, 285 Salvador 685-91, C179-83 
Spanish Guinea 346, B49-50 C.O.A. of Santa Isabel and Bata 
Venezuela 673-76 

COACHES Uruguay C173-75 Stage Coach 

COMMUNICATIONS 

China 1153-56 Seventy-fifth anniversary of Telegraph Service, radio tower 
Germany 770 Television screen 
Honduras C267 Communications building 
Hungary CB19-21 Telephone, radar and telegram pole 
Indonesia 436-40 One hundredth anniversary of telegraph, key and tape 
Korea 243-44 Telecommunications symbols 

DANCING 

Cuba C159 Ballerina 
Romania 1176 Folk Dance 

Education 

Russia 1933 Youth Dancing 
Sarawak 199 Kayan Dancing 

Chile C19S-97 Twenty-fifth anniversary Santa Maria University, Valparaiso 
Columbia C299-300 Fifthieth anniversary of Military Academy 
Czechoslavakia 807-10 205th Anniversary of L\rague Engineering School 
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ION (continued) 

395-97 El Azhar university 1000th anniversary 
Morocco 333-337 Children in school 

:Pase,. 4t. 

10N3l0 Seal Greifswald Univ.i 10N329 F.Froebel, educator; 766 Freiburg Univ. 
anniv.; 768 Gus.Liebig 350th anniv., Giessen Agricultural High School 

~car 293 Gallieni School 
1173-76 Moscow Student Congress 

1093 'School Teacher 
1a C6l3-l5, C624 Lyceum O'Leary in Barines 

. MEN 

a 614 late President Alfred Koerner 
370 David Thompson, Explorer 

ia 669, C288 Javier Pereira 167 years old 
n B599-604 Famous men series 
y 9N150 F. K. von Savigny, jurist 
pines 638 President Magsaysay 

1243 President Heuss of Germany 
1096 Ramon Magsaysay; 1097 Marquis de Lafayette 

and 37 Fish 
Canada 365 Fishing 
Japan 634 Whale on float 

a 509-11 Flag Cambodia 59-61 Flag 
o 235 Flags; 270 Four flags: Dutch, British, French, United States of America 
can 'Republic 474-83,C97-l02 Holland, U.S.A., Japan, Britain,Finland, Italy flags 
058 Flags of Iran & Pakistan; 1077-78 Flags of Iran and Italy 

631 Flag of Himalayan Guide and Ensign of Nepal 
ala C2l7 Flag of American nations; C2l4 Flag 

172-73 Flag Mexico C242 Flag 
gua C380 Boy Scout Flag Paraguay 504-15, C233-45 Flags 
an 90-91 Flag Syria 403-06 Syrian flag 
332 Flag Turkey RA 193-95 Flag 

RA246-47 Turkish & American Flag U.S.A. 1094 U.S.A. Flag 
ela C629 Flag of American Nations 

S and TREES 

ia 964-67 Quince,pears,grapes,apples; 977 Woman planting tree 
ia 665 Rubber plantation 
can Republic 471-72, C96 Cedar tree, pine, mahagony 
y 764 Flora & stamps exhibit(tulips); lON3l4 Chinese girl with flower; 
25 & 327 Silver Thistle, orchid. 
a 163-68 Mahoe,breadfruit,ackee,pineapple,bananas & Royal Botanical Garden 
avia 469-77 Medical Plants (see MEDICAL SUBJECTS) 
d 306-07 Banyan Tree Korea 235 Hibiscus 
enstein 312-14 Pine tree, wild roses, birch trees 
scar 297-99 Vanilla, manioc, clover 

272 Rubber tapping; Copra & pineapple (for countries see AGRICULTURE):83-84, 
3, 45-46, 64-65, 72-73, 127-28, 29-30, 102-03, 75-76, 45-46. 
brides: British 90-92, French 106-08, Woman drinking from coconut 
an 87-89 Orange tree Pitcairn Island 20 Ti-PaLm 
761 Tree; 780-84 Turks Cap,Carline thistle,Sea Holly,Edelweiss,Lady's slipper 

a 1112-15 Primrose,snowdrops,snapdragon,poppies,lillies of valley,daffodil,violets 
Islands 40 pine, bamboo, plum Sarawak 197 Logging 
400 Cotton Tunisia 296-97 Grapes, olive branch 

am 48-51 Bamboo tree Zanzibar 249-50 Clover 
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INDUSTRY 

Brazil 844 Volta Redinda steel factory Canada 373 Miner at work 
Columbia 647 Steel mill at Boyaka 
French West Africa 71 Bankossa palm oil factory in Mauretania 
France 820 Sevres porcelain; 835 Steel crane 
Germany 10N3ll-l3 Zeiss optical works; 10N347-49 Coal Industry and miner; 

76'2 Heinrich Hertz, Electrical inventor 
Guatemala 366 Oil Production and pipeline Indonesia B99 Lathe operator 
Iraq 170 Oil pipeline Malaya 272 Tapping Rubber 
Netherlands 367-68 Steel industry, blade wheel 
Pakistan 92-94 Sui Gas plant, jute mills, paper mills, cement factory 
Russia 1914 Krasky machine plant centenary 
Saar 282 Iron mining industry U.S.A. 1090 Steel industry 

LITERATURE 

Review 

f'S!lS i 

Bulgaria 963 Title page of "New Times" 
Brazil 846 Book 
Pitcairn Island 22 Bounty Bible 
Russia 1944 Publisher and page of magazine 
Venezuela C629 Book 

Cuba C156 Philatelic Club, Books 
Russia 1895 Indian bldg. & books 

"Ko 10ko 1" , 100th anniversary 

MAPS 

Argentine C66 Map of North and South America 
Australia 303 Map of Australia; 305 Map of Antarctica 
Bolivia C197-20l Map of South America Brazil 846 Globe 
Cambodia 59-61 Map China 1157-59 Map of China 
Costa Rica C256-57 Map of Costa Rica and Guanacaste 
Cuba Cl69-7l Map of Cuba; C172 Map of Cuba andFlorida 
Dominican Republic 473 Globe 
Ecuador 618 Map of Ecuador; C3l6 Map of Galapagos Island 
Egypt 394 Map of Gaza Strip; 403 Map of MiddleEast, Ein Galut 1260 
Finland 346 Globe Germany 10N364 Globe 
Great Britain 336 Globe Guatemala 364 Map 
Ghana 1-4 Map of Ghana India 275-85 New Map of India 
Libia 173-4 Map; 175-76 Globe Mexico C238 Map, E17 Globe 
Malaya 275 Map of Federation Netherlands B3l5 Globe 
Netherlands Antilles B32 Map of Central America and Carribean 
Norway 353-55 Map of SWalbord,Queen Maud land, Spitzbergen,Jan Mayen island 
Poland 766-68 World Map 
Portuguese India 552-59 Map of the district of Damao and Nagar Aveli 
Pitcairn Island 21 Map; 26 Fiji-Pitcairn David Thompson exploration map 
Ross Dependency L3 (under New Zealand) Map 
Russia 1884 Map of Mirny Base, Antarctica; 1905 Bering Strait, 1970-71 Globe 
St.Kitts-Nevis 133 Map of Anguilla Sudan 118-20 Map of Sudan 
Surinam 270 Map of Carribean Syria C23l,C233 Map 
Timor 280-87 Map of Timor Turkey RA164-66, 1213 Globe 
United Nations 49-50 Globe Venezuela 677-84 Map of Americas 

MEDICAL SUBJECTS (Doctors. Nurses, Hospitals, etc.) 

Australia 305 Royal Flying Doctor Service, winged caduceus, medical insignia 
Austria 615 Prof. Dr.J.Wagner-Lauregg,psychiatrist,founder Vienna Medical School 
Cuba 561 Prof. Menocel,physician; 572 Victoria Bru Sanchez, nurse, 1876-1918 
Finland 345 Univ. Clinic, Helsinki 
France 822-23 Antoine Beclere, radiologist; Octave Terrilon, researcher 1844-95 
Jugoslavia 469-77 Medical Plants: Centaury, Belladonna, Crocus, Marshmallon, Valerian, 

Woolly Foxglove, Aspidium, Green Winged Orchid, Pyrethrum 
Netherland Antilles 236 First Carribean Mental Health Conference 
Panama C184 St. Thomas Hospital ' Poland 769-75 Polish PhYSicians 
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~Y (continued) 

e 601-03 Dionysios Salamos, Greek National Poet 1798-1857 
721 Publius Octavius Naso, Roman poet, 2000th anniversary 

gal 824-27 J. B. ALmeida Garrett, Poet 

.puge 8 SI. 

a 1880 H. Heine, German poet; 1899 A.S.Pushkin(1799-l837), scene from "Bronze Horse
tt; 1901 Shota Rustavely, scene from "Knight in Tiger Skinl:; 1904 M.J.Lermontov (1814-
; 1963 Janka Cupela; 1969 Pierre Jean de Beranger, French poet 

OADS 

iia 273 Train, viaduct commemorating electrification of Bone-Tebessa Line 
falia 390 Trolley cars in Melbourne 
~um Q361B Central RR Station,Brussels; Q368-70 Winged Wheels 
~tine 665,C67 Rail centenary, first English built steam loco IlLa Portenall and modern 
~sel locomotive from France 
)n 334-35 Train 
: 390 Rail Centenary, Modern train at Cairo depot and old locomotive of 1857 
Lny 10N324 Modern electric loco, Leipzig Fair; 10N334 Loco in workshop; 
1347 Mine cars in coal mine 
lor 623-24 Inauguration of Quito-Ibarra-San Lorenzo Railway, various railway 
lnes: tracks, bridges, tunnel, Diesel car 
Lry B2l3 Train and Hand Signal 
1070-72 Inauguration of Teheran-Meshed Railway, tracks, steam and Diesel trains 

1 632 Modern electric loco commemorating the electrification of the Tokyo Line 
ra (for sequence of numbers see "AGRICULTURE11) East Coast Railway: 

77,49,68,76,131,33,106,79,49 
:erland 360 75th anniversary of Gotthard Railway: train on southern ramp 

:ROSS 

'ia B88-89 Egypt B16 Red Cross Ambulance 
:h West Africa 
lny 10N350-5l 
:lavia RA17 
:erland B262-66 

74 Mobile Red Cross Units France B309-l0 
Red Cross and Henry Dunant Hungary B2ll-l6 Red Cross 

: ION 

Netherlands B3ll-l6 90th anniversary R.C. 
Turkey RA2l4-l7 

'ia 618 800th Jubilee of Mariazell Church of pilgrimage 
'alia 306 Star of Bethlehem Brazil 850 Church of St. Antonio 
Lbia 667 St. Elizabeth of Hungary, patron saint of Bogota; 653 Chapel in salt mine at 
Ldinamarca; 668 St. Ignatius Loyola 
lnd 336-38 Church of Larmi 
my 763 P.Gerhardt, clergyman; 9N152 Naumburg Cathedral, statue of Uta 
Lras C250 Suyapa Church Japan 636 Byodoin Temple 
!l 133 Mosaic of Bet Alpha Synagoge in Jegreel Valley 
Lon C225-26 Temple at night Malta 261 St. Paul 
.ppines 632-33 Second Eucharistic Congress, Statue of Christ 
Lirn Island 22 Bounty Bible 
ld 747 Madonna of Weit Stoss Altar, Mary Church in Krakow 
19a1 822-23 Virgin Mary and Christ Child 
,285 St. Peter I s Church Syria C226-27 Temple of Sun, PaLmyra 
:an City 216-18 Our Lady of Czestochowa; 219-22 Sts. Savio (1842-57) & Bosco; 
1-26 Capranio College and Pope Pius 

.TY 

'alia 294,298,300 Qn.Elizabeth II 
.um 453-54 King Leopold I 
Lica 157-60 Queen Elizabeth II 
:h Morocco 341-43 Prince Hassan 

Belgium 450 Emperor Maximilian I 
Canada 374 Q.E.II & Prince Philipp 
F.alkland Islands 122-23,129 Q.E.II 
Great Britain 334-36,337 Q.E.II 
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MEDICAL SUBJECTS (continued) Pa8e +-

Paraguay 509-15 Nurse Romania 1149-52 Medical congress, physicia 
Russia 1942 300th anniversary of death of English physician W, Harway 
Switzerland 5026-31 World Health Organization, Geneva; Symbol of Aesculapius 
Turkey 1225 Mobile Chest X-Ray Unit; RA218-20 Blood donor,recipient,ciculation,transfu 
U,S.A. 1087 Fight against Polio 
Venezuela C6l6-l8,C626 University City Clinic Hospital, Caracas 

MOUNTAINS 

Austria 619 Karakorum Expedition (Gasherbrunn II) and glacier 
Cuba C154 Sierra de Cubitas 
Czechoslavakia 818-22 Tatra National Park Japan 631 Mount Manaslu 

MUSIC 

Bulgaria 952 Mozart 
Czechoslavakia 801-06 Music festival, composers Stamic, Laub, Ondricek, Foerster, 

Novak and Joseph Suk 
France 815 Chopin 
Greece 601-03 K. Mantzaros (1795-1873); D.Salomos, composer of Greek National Anthem 
Ifni B28 Woman with drum 
Laos 34-36,C24-26 Native Musicians, instruments: Flutists, Khene piper, Dulcimer 

player, instrumentalists, Kong Drummer 
Malaya Blowpipes (see "AGRICULTURE'I for country sequence) 90,79,52,71,79,134,36,109,82,~ 
Poland 749 F.Chopin & Franz Liszt 
Russia 1952 Mozart, 1907-08 M.I.Glinks,scene from opera "Ivan Susanin"; 1943 M.A.Be1akiE 
Romania 1130 Mozart; 1132-33 Enescu Saar Bl16 Woman playing spinet 
Spanish Guinea B139-40 Drummers 

NUDES 
France 820 "Baigneuse" of sculptor E.M. Falconet 
Greenland 37 "Mother of the Seas ll 

PAINTINGS 

Belgium 453-54 King Leopold I after de '1appers painting, Postal Huseum, Brussels 
Cuba 566 "Los Cheg~sll by M.Veger; 567 "The Art Critics" byM. He11ero; 568 nVolanta en le 

Tormenta ll by A.Monocal; 569 "The Convalescent" by L.Romanach;E22 HAyer" by E. Gareia 
Bulgaria 951 Rembrandt France 816 Van Gogh 
Germany 10N355-60 Dresden Gallery paintings (details under "ARTH) 
Poland 746-47 Niobe and Madonna by Veit Stoss 
Romania 1131 Rembrandtj 1134 IlPeasant Uprising'l by Octav Baneilaj 

1169-71 Grigorescu, painter and two of his paintings 
Saar B114-l6 "La Belle Ferronniere"-Da Vinci; IlSaskia l -Rembrandt;"Family van Berchem"-FI 

POSTAL HISTORY 

Belgium 450 Maxim I Emperor of Austria receiving letter from messanger(lst postal servic 
Canada 371-72 U.P.U. 14th Congress 
Germany 9N122 Landespostdirection Berlin; 764 Posthorn 
Poland 757 Postman of 15th century Korea 232 Post Office 
Romania J107-l2 General Post Office and Posthorn 
Swizerland 901-6 Universal Postal Union Monument in Berne 

POETRY 

Austria 616 Anton Wildgans, Poet (1881-1932) 
Bulgaria 953 Heinrich Heine Cuba C164 Jose M. Heredia,poet(1842-l905) 
Czechoslavakia 781-84 Poets: K. Toman, T~ Vansova, F. X. Salda, Olbracht 
Germany 763 Paul Gerhardt, Poet 
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059-60 Shah Lebanon C236-42 Arab rulers, Congress issue 
'urg 326-27 Prince Henri and Princess Marie Astrid 
States: Kedah 83-92, Malacca 45-54, Penang 45-54 Queen Elizabeth II 
62,263-65 Q.E.II New Zealand 298A,298B Q.E.II 
n Islands 20-30 Q.E.II Romania 1147-48 Stephen the Great,500th Anniv. 

197-211 Q.E.II Norway 358-59 King Haakon VII 85th birthday 

448-49 "Atomium" Brussels World Fair. Bulgaria 957 Madame Curie 
~lavakia 791-94 Jan A. Comensky, scientist. 
821 Gustav Plante, physicist, 1834-89 

y 762 Heinrich Hertz, physicist; 10N352-54 Euler, Hertz & Ungius, scientists; 
University of Freiburg 500th Anniversary 

637 Geophysical Year Mexico C24l Weights and measure 
353-55 Geophysical Year Romania 1124 Madame Curie 

a 1159-60 Geophysical Year 
1883 Pierre Curiej1905-06 Vitus Bering, explorer, D.I.Mendeliev, chemist; 1927 Leon. 

r, mathematicianj1948 Geophysical Year;1946 Liapunov,mathematician;1966 Moscow Univ. 
853-55 Statistical Chart U.S.A. 1092 Atomic En~rgy Symbol 

SCOUTS & SCOUTING (See CHILDREN) 

ine 661 Frigate "Hercules~ C63 Battle of Montevideo; C66 Ships in coat of arms 
m B592-5 Ship with cross; 452 Navy ship anchored . 

334-35 Ship Egypt 393 Ship in Suez; 398 Boat on Nile River 
B3ll Ancient Galley (1750) Germany 10N323 10,000 ton Motor Freighter 

y 767 Cargo Passenger ship; 769 lOOth anniv.Albert Ballin,Manager of "Hapag" 
633 Passenger ship IINissho MaruI' Malaya 274 Tin Dredging 
ique 402, Ships, Beira Harbor 
land B306-10 Cargo ship, coaster, IIWillem BarendszH

, trawl, lugger,& SS"New Amsterdamll
; 

66 Admiral de Ruyter and flagship "De Zeven Provincien'l ; 
Vacation Vessel for invalids, "Castle of Sterverden" 

gua 794-99 Merchant Marine: MS Honduras, freighter, M.S.Guatemala, MS Salvador, etc. 
rn Island 28 Ship Model; 30 Launching new whaleboat 
aland 317 SS Dunedin, refrigerated. Romania 1172 Battleship 

1884 Antarctic ships Obj & Bena Sarawak 203 Sailboat 
499-501 Ship in distress Syria C235,7,9 Freighter unloading wheat 

1088 Ship at sea; 1091 Naval Reviewjl095 350th anniv. Ship Building 
ar 251-55, 257, 259 Sailboat, Royal Barge 

847 Gymnastics Bulgaria 958-59 Bicycle Race;969 Basketball 
365-68 SWimming, skiing, fishing, hunting 

Comm.) 5 diff. sports Columbia C297-98 Bicycle Race 
158, 160-61 Baseball, girl diving, boxing 
,slavakia 798-800 Archery, boxing, skiing; 796-97 Bicycle Race; 815 Motorcycling 
can Republic 474-78 Olympics; 479-83,C297-98 Honoring Olympic Winners 
~ C282-83 Basketball 
: 817 Pierre de Coubertin, Olympic 
Iy lON346 Bicyc le Race 

rings; 845 Paris Stadium 

.avia 480-83 Gymnastic Festivals 
:enstein 308-11 Bar sommersault;horse 
. land Antilles B3l,3,4 Soccer 

Honduras 256 National· Stadium 
Iceland 300-01 Wrestling, diving 

jumping,ring exercising,parallel bars 

1750-55 Olympic Games; 758-60,764-65 Skier; 706-08 Feoc1n$;776-17 Bicycle Race 



~ 

SPORTS (continued) ilesc 18 

Romania 1116-20 Olympic rings, torch; 1155-58 Womens' Gymnastic Championship 
Russia 1910-12 Ice Hockey; 1947 Bicycling; 1952-56 Youth Festivals, Sport Contests; 

1965 Stadium, 1957-62 Melbourne Olympic Winners 
Turkey 1217-18 Free Style Wrestling 

STAMPS ON STAMPS 

Brazil 849 Stamp of 1932 
Uruguay C173-75 First Stamp 

TEXTILES 
Indonesia B98 Embroideries 
Malaya 93 Weaving 

TRANSPORTATION (General) 
Italy 725 Traffic Light 
Switzerland 357 Road Signs 

UNITED NATIONS 

Ceylon 336-37 Centenary of first stamp 
Peru Centenary of 1st stamp and PEREX 

Iraq 167 Weaving machine 
Pakistan 92-94 Jute Mills 

Panama C186-87 Pan American Highway 

Cambodia 59-61 Honoring United Nations Japan 635 UN Member Anniversary 
Laos 30-31,C22-23 Anniv. UN Membership Libya 173-74 First Anniv. UN Membership 
Poland 761-63 Honoring United Nations 
United Nations 49-50 World Meteorological Organization; 51-52 U.N. Emergency Force; 53, 

Re-engraved same as 51-52; C5 airmail; 55-56 United Nations D~y 1957 

WATERFALLS 
Cuba C153 SaIto Del Hanabanilla waterfall 
Turkey 1215-16 Sariyar Dam 

WOMEN 

Cuba 572 Victoria B. Sanchez, nurse 1876-1918; C163 Jeanette Ryder, animal protector 
Dominican Republic Olympic Winners: Mildred Didrickson C99; Fanny Blankers-Kohn 474; 

Betty Cuthbert 480. 
Germany 10N36l Clara Zetkin, author ,politician; 10N356 Dancer Barbarina Camp den by HoI: 
Monaco 391-99 Grace Kelly Russia 1989 Clara Zetkin 

WRITERS 

Austria 616 Anton Wildgans 1881-1932 
Bulgaria 954-56 Bernard Shaw, Dostoevesky, Henric Ibsen 
Czechoslavakia 781,3 Ivan Olbracht,F.X.Salda France 813 J. J. Rousseau 
Portugal 824-27 Jose Leitao de Almeida Garrett 
Romania 1123,5,6 George Bernard Shaw, Henric Ibsen, Dostoevesky 
Russia 1897 Tolstoy, 1823-1910, Scene from his novel "War and Peacel' ; 

1900 A.M. Gorky (1868-1936) and scene from his novel "Other". 

ADDITIONAL COPIES OF THIS LIST OF 1957 TOPICAL NEW ISSUES 
are available for fifty cents each or seven IR coupons. 
Ask for Handbook No. 20A. 

INFORMATION ABOUT THE AMERICAN TOPICAL ASSOCIATION AND 
TOPICAL TIME Magazine are available for a self-addressed 
stamped envelope or one IR coupon sent to: 

AMERICAN TOPICAL ASSOCIATION 
3306 North 50th Street Milwaukee 16, Wisconsin, U.S.A. 



Uttla cour.... !bere are ___ ... not 'tt" for it ... haul • 

• Uck to a ... ral .tock. ft~ld .•• countrl~ pou, of cCNlltrte., 

or • .,.elalq fta14 .. ,.n. a Ir.at deal Oft tile "41er t ... bout. 

,1ck ... tht. he already hu '0.- kaowiMp of, ... 1n choo.1aa • 

• careful ..... of tbe dealer. alr"'y 1n t_ Itel •• houU .,. .... ~ 

If tbeft are .. 01' two al,.." f. t .., .'bGw that thel'tl 1. eaousb 

55. 

later .. t La tlw pHf"M .,..141ty to 1NIft'aat. 101. late tt. West .t., 
tow. __ tWt. up • ,'HIt 1. c.alul e.ok1111 of auot1oa c.taloa' 

with ,r1 ... real'''' and the trade ..... , .. 0'''r1DS •• 1 

.... 1.11.t _aler., be _te to pure ..... ,teal ~t .. tr._ly 

low ,1'1..- Moau .. o. h18 epee1.11 ... k .. ~. Opporwultle. to 

eta18 ot_wt ....... took 'r. ,.. ... 1 _alen .. tI .. 11 at blah 

-.1111 aft Mulltlful.. A IpICl.1ut "aler nth a _ant li.t IUa of 

ht. cu.~" viii 11". hla a coutaat IOU,.... of 1_~ avea dul'l118 

the tr"ltt ... l ...... aIOU bee .... tile .,..'411,t collector 

collee t. 4U ,.. nu .. . 

A ,roperly pnpare4 .,..lall,t "4lel" .. 1 .. ,1'" 1 ....... 11 

1n a po.ltion of aot havtaa aytta..... to .. 11 to hi. ouau.&r 111 Ill. 

u ..... tea ........ to • pDftal "aleI', 0D0e a cu.~ .... hal aU 

the poet ... 1 ...... the ...... 1' •• ,II' ..... to .. U b1. k'lhly 

.,..lal1 •• 1taM lUCk., .... 1e •• CO_"", ptoo'" al'l'Ol'" .... 

varlattu •• lock. of lourJ platlDa p1 __ , 'l"t ft., eover., ,t.te 

"""r blockl. etc., ..... t 1.ftnital,. 

IJaokaoa, ,. 10. 



56. 

9at SJpuI&n: ".'d1ut&cm 

.... 1.li •• t10ft 1n one country ~8 it ... ter to butl4 a 

ftne atoOk, 8i.e tbere 1, .. C011Cfttl'at1oaof d'ort.. It 18 DOt 10 

difficult to ...... 1. one country coapl.,al" even with duplicaca., 

variet' .. , ... rarit£e.. if auctiOftl ... whet.aale offer. are cbeoke4 

carefully. 

One of the •• t pepulal' , .. 'v, .... oouatw'" h, of MUrH. 

in tld.1 couaUy. t. UDitM .ta.... tiNt col_tori collect 8 .... 

• tapa ill acl4itioa to ..,. other the, .., col_t. Xt i. to the _.t ... of ... lera to pt ill .. tbia tr" ~ tbDuah the,. .. 

not have .. lara- capital. .«.cbs .. tly a t.rp ..,1ta1 it DOt te4lUi,," 

to .tock •••• evat"''' _,. lHtalmli ... s..q thi_ ... I'" 
"a1IUd ..... lel: 11 e.~ to collaeton of .... _lUll prlC*1 

I.nlp ..... .1Id.laJ: I. I. atertal v111 oott h11a DO 8ff:. to 

.tock tbe the , .... lp. Ie ... not q". to IHck tM va,..,.o

.tv. _terlal or enu. 01:' .arUt.. _ .. t .. I_ten C. "'01'. 
t .... ..,.,. Iaw~ of tha .~ i8 __ hIpol't_t tUn capital 

r..,t ..... U. It"8 tuite poe81ble to .. 11 fo_tsn at..,. without 

bowl. or cad,. Ueut die .t .... , but the .... f.8 not C.,... with 

U.I. It 11 BOt .... ible to .. 11 U.I. .t .... ,",'itabl,. without 

kDOWtna die _te'd.at • 

.. , ... forelp .t .... U.I. .t .... --.t .,. bouaht at a 

b18 .... o.ount fIo_ cataloa ,rlcQ .. be 1014 fer .. I'-cat"", ,ri_ 

o&' .Ultlar .iMouate. Cataloa 9IOtaUoRl em I.' .• t ..... :na OloMI' 
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except .d.tM Statu. '1'here are howtevet: l1J11~U.o .... dealet: CD 

arbltrad,ly 1l11fNe. .. can .tock only uawaacl Mta of It8IPa of the 

wbo14 _1'14 .. doe, New York "'ler hank 11 ..... 1 Warnar c:Ioe. not 

58. 

ltook'i1lI1e .t...,a or u ... at.,., o:nlYCOlllP1ete ;dnt (unu •• ') qtl 

of the euUre ¥Or14. I1atW l1.m1tatione ceulcl h J.apoaecl .uch as 

_11. with only c.......,r.tivo or epee.ial 1 .... , oul)' aud. .. ,oatal 

iN ... .-1:' ... porttoe of the fee val_ 11 UaM for charity cui the 

ballU1.Ce for poltIP. ora ya .. _teU_tatiOD. 'lloh' .. "I~ of 

the W1:14. ItDce 192011
• Thua auch .. 4ealer .. U,1 IttlllPl fro. .11 

COWltd ••• ..,.,t V.I. but U .. ta hu ft.U 1A ... othel:' .ay tba 

aeoIl'.,h1oal. 

'1'0 .. t :l.ato the flalel to. ._111' .1MNU lmt.14 up .. pocI 

ltoOk of oOllf1ete Hta of .~ 'l'a .. t couatrie. of tlla _r14 • 

.. pcHt ., to ltart 1, to 'buy all _C. .. lve WI'W·wi" c.ol1eoticm • 

• _11 anr ..... colle.clOD _rth .. vera1 ~ .. dellar. i ... looel 

.tart. .... ....... wtll .... which forlip COWitrl .... 11 bttat to t. 
particul_ "14Ir. cU ... c..le cui _ eIA •• 11'8 .tMk aoeorctt.ly,a 

,.,. .... t type of dvertl ••• U: '01' chi ..... laltr.1. to offal' 

.t4IIIIIp. 01 _ country (. ellfferae. one 8Mh 1fMk) i. ale_i. It_ 

..... iDa ...... out ,d.n Ii,at. of iM1vUual c.ouatr1e. c ... 1£l,. 

ltr .... "'1' .... rti ..... t, X.&!II Jill. D, 10. 1 
(.JMWur~s lfS8). 1). 

1ta1J:1Jrook, p. 33. 



". 
b!PI d falEaIl&Ulk Ub1&tf.cll.J:y ........... ,. 

'the GollacUaa of aucb ..... 1 ... aatural fot' ........ ,. collector. 

1Ilto 40 aoe .. t the e_ft.-at of OM couat17 or the vattne'l of 

the nola ... 14 of It..,.. 'ueh ,nut1.' lit topt_r bec .... 

they have a O(UIUIt iu.ritaaca auck .. the '-tin .... wt •• OOWlt1iU' 
,1·~'f~ 
.), 

or Me ... the,. kave .. co.rm ,,,.tty euok .. i tlla Id,tlah ••• rn .... ltll 

of IatlODI. 

8:tttleh ColonLt .• bee._ of thalr 40101' .... beautUul .-

,ravine' •• popula" ... 1Htsi'ftnen ........ colleo"'l alt •• 

tn. be;t1'l'atP ,*,al1,. ",,"nUi the low •. OIt thol't .. tt of' t .... 

lowut value. .. _ace collectora buyi. tM .... 1._ :t.aath .. t. to 

... utili .• v-'"uu or the OOIIPlAl~ Ht. to tile He pouM val .. a. 

-'.1" 01 our ~ ~. ad.tiah ooloalal .t .. a ... _" 

popular 1a tU ualtM ltate. thea an ... o' tlla other eolotd.al 

,roupa of ~ M,lou. 

A1cma ,l.U.- 11 •• there c .. be for.M oolt.GUn.of '1'..
.. ooI01d ... , Rat •• l ..... coloa1M. Italy" ooloat •• where 

tbe col1eetor co1lAct. both eta. _thel' 00tmt'rJ 'luI.. taniC:or! ••• 

rut ,ttuaUon il flOt uaual1y ttl'uta ill the c .. of ..... e 'd.tain • 

.. t Brittlh colonial ool1Mtol" coUect oaly chi co1on!.H .... '01' 

4oatlltOU ... ., DOt botlwl: Vitll tnat 11'1Ul&t 1t .. lf *4'U" 
Iritl," "'lIN •• 'ben:lbly flul1 .... n4 wiD her 001_1 ... 

'1'''' .. c.1_", hal the 1.t:p.t follewtaa ill thi.1 ftel •• 



'lIMa above ,rou,u.sl _~e laqely ,.U.tic.l. Other pou, • 

• q JPIOFaphlc.l luoh .. South" Central _ .. 1088 utl0ft8, the 

Balk •• , 1fUtel'B IuropeD countrle., the .... le latt, the Orlent, 

etc. Speoialillt. tn luoh lroup. c. offel' • dealar • wi_r 1' .... 

of ou.t_r. thaa if he .,.01.11.... in Jutt .. COUIltl7' 'uJ:tber 

tour .. t .f ..,,1, will.,. _ra eeat.:a11,"" •• the deale.: tlaaa fol' 

••• 1a ..... haa4lat all I.nip .ttIIp. iati-'I'f.a1 •• tely. 

luWlt II' luJu, """E IIIU. 

Iooatecl by coati ... l ,ro.t1oa of tM _ ... 11'". .... lc_ 

Topic.l "aocl.U.OD., the coll.oUDI of .t..,. It, tNt.Jact MeteI' 08 

the at..,. r.ther than by oOWltJ:y of 1 ........ baa 8kyJ:ockat_ tnto 

'--... popular1t)1in the put ten ye ... A tepl.al oollector or 

•• ler U .... ta hi. fiel. topically rather th&1l ..... aph1c.l1y. 

60. 

'!he radio.l .,.tun 'hIII c01lVa1lti..al .taIIp .tock -.,1. 
hal ke,t_y ".ler. out o. tt. .ieU at it ..... o..,lete revi.i •• 

0' thetr .took. ... .. btrt ara Itnald .• uto thi. fieW eM '1" 
.,.talia'. ta luck IUbJMt. at ltd ...... 1d .• ...,. "'1el_. tr ..... 

portatlo., ut. .....t. t ... aGOra of the othar __ popul_ topio • 

..,lcta4i em the .... 14'. ,.It.l ,.,.r. 
,.,. lieU 1. 10 ..., that ill Alv1a J_. '.1rhrook'a "Bow 

to ...... IuCH •• ful St.., laaleI'" 'ublu .... ta 1948 there 1.a no 

.. e'.rlace to topic.l ... u. ... yet wci_ Jack ... '. -at.., JuU ... 

for '1eaau .. e ... bo'it" pub!, .... in 1'54 •• ,.. tNt the fut. of 



top1eal .... U... alra..,. .hove .tau 01 OV1t1' ...... lt11. 1 We t... to 

"bt th1. fr. penoul .... 1'1 ... hu411 • ..martll101 cop., foil' 

Wnw. TM ..... t .. , JouRal.of eM -'r1caTop1cal,u."ta,1.9 • 

..... em tJ:d .• ..,.rt .... it i. ap ..... , that stock •• q_l .. 

61. 

• 1.~'1cally accor'l.. t. topics .. "po'" to .. co~l.. to oouatrl •• 

are ROt h"icieRt to _t tJae eve. lncnr ... l ....... for top1c.l 

.t..,.. At the a ... r ... 'hIIp edlibit1.oa ¥hen ...... 1' •• et up ltootha, 

it ,. DOt uac __ to fUa4 DO "a1.rl with a top' •• lly cl ... i.1&' 

.tock. la_rprle1D1 .. leI" will flu _, opportualt1u opea to t_ la thl' fiel. " they take the tu. to an ... thelr .t"k ia 

• analbl. t.,ical oriel' • 

• roup collecti... .".1' a ,wo'ltlb1e ..... of topical 

".11as. Oroupa ara .. t. or _1 .. 1e .t .... laaued~..., coual:rl •• 

uoua4tba worl' for tbe ... _iver • ..,.. ....1 ... ,.1''''' 01 a 

,.ar or _ .. _foR .. dtal' t ... _lv.I' •• ..., or evtb'lt 1a ... t1.oa 

.tap. aft i ...... Ira .. little .. ten couatri .. up to a .adft.. 
oouatd.... Such ,I'OUPI ar. tl-. ,. ..... 'etoI'7 i .... of t. 
al11.. "tlr WOrld War II, tbe ... y .... rial .t.... after tre,'''nt 

I.ooMvalt t s ... tll. t .... Irittsh Cer_tlem .~ U"" by all 

.. lord .• e ... "'.1 ... '",," a ................ the tbro., st .. _ 

i .... by •• It eval'y count..., of the _I'lel in 1.1tt boaorlDl the 

IeVeaty-lifth "'vars4ll'Y .f tbe Vai".rla1 ,"tal 'aioa,I'"S 

1n the 1f" ,.d." honori., the fiftieth _t". .... , of total')' 

taterDaUoaal. Cun_t1y M1. ,1' .. ta4 an tha ItS1 is.uea of 

IJlIlklOD.. ,. 11. 



62. 

the woll'14I __ rt. tke fifti.th _ivanary of tbe 10,. lcaut .ve .... 

meat, :I. ....... luti .. the INs •• lla Vorl •• '.ir, ... t ....... 11 .. 

With tlla latenattonal kopb,..tcal Year. 

To illustrate bow , IpeCtalt ... ,roup .took can be or ... t ... 

refer to thtl .aaUdt G of • oo,y of A.t.A, 'Ioptoal ~k". 17, 

IISID' lISID.Isttu' • IYai OIl ,... 63. 

the ..... 1 of eucb pou,' U... tn tlMa I.-t tbat they OOIIIIflae 

the 'aolUUoa .. attr.-ti01l of. topu,l .'ObJects witb the •• tt.

'.tion to btl tlel'1ved , .......... U ... a COIIpt.c. oolleotioa in ... 

.,.tfte Ei.e14 ... ."..1 to .aler. U ... ta four tid .•• , (a) .teek • 

• _ uftall, ...... U,. av~l.le. (1)) Me .... the collector c. C01IIIflete 

IUCh a .roup, be uauell, ..,. on bu,i. until be ... COIIIIIpltate itl 

(0) in _t ..... pr10" al~ _lor eata. 01' MnAook ..... 

,I'ioted i. the .. Iroup ......... tbelr pre.U .. GIl af'or'l •• al .. 

of tbe boob II .. 11; ... (eI) the ,roflt __ a1n 1a .... 11 a 

•• nt one. 1 

haM Waner, ... York .~ "alell', petnt. out ... , .ipI 

of the ts... _i~h inclteatlt .. neD Inater popularity for tOpical 

at. colleetl .. tnta. Iutun. lulal'" ,rica 11.t. new ta.luc1a 

Hetlon. 101' top leal .t .... aM tMra are DOW .... to,lea1 .. le.al,I". 

hck,t "'1" uve eon.tructed ,.,tea1 ,.-ut •• ,peci.l .1 .... acI 

l~~f~.. p. ll. 
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64. 

, .... an MiDI ,rapar.' for topieals. ...1 .... are heGoId. ... ara 

t*t the ..... for ~ topt.al 'a.ues hu f_ .... ,.. the au"ly. 

Nore ..... ,.etali'" topical eol~eU. ... n "". f.raa.~ 1 

o*" Iu" .... ,.&S&II 

•• are _I'OUS other fial41 of atallp ".ltaa 1. wllto .. 

to .,..1.11 .. aDd • .-a Witl be dealt wtth briefly. 

Mad\! 

Ilace the fir.t a{nIll It..,. til 19U. tilt. 'tel ..... 

Crow iato • very popular ... ",. !he .... t.lt.t "al.r or collector 

wtll ha4le oaly atnatl iaaue. of tlte wl'l' ettlaer II11'lt ..uor u .. ' 

... DOt -"141 l'ep1_ po.t ... t ..... '1M •• 11eetlaa of atr _11 

at..,. it 'urtber at .. 1a the Vaite4 .tate. b, the •• t that tlte 

Ioott·a.tID'ar' isiS .. IS . P "'llIM! ... 1pa • U ..... t t1Jlil of 

cataloa .... 1' to .11' _11 .t .... tUn 1t ..... to .... 1_ poat ... 

• t..,. "'. a U.t of ail'Mtl .taIp. re .. i1y obtal_ule. lIt.u.· 
... !!EU I'" lUtMf Is_ g.Slw aM ..,. foreip oataloaa do 

not .i', ..... ti.ta .ir .all 1 .... Ina retub .. fOIt ... t.auu a. 

live all .t.... c.ta1oa ~... b .... Oft the .krooo1oaical i •• u .... 

of dte .t.., ... ther tllaa upoa tlw type .f po.t4tP juty ,be .t..., 
•• rwd. 

!'he _ric .. til' lkil Society ta kaGIm to ha'M 0118 .f the 

lrr_ W.rNll' , lilt IfH1slt IIPttt ( ... 'fork, '1'_ Vuaer, 
1'56>. p. 1. 



• 

'5. 
rI4 •• t .... r.hips of the _ller at.., eoclat1o With amy ... 1thy 

... n vbo ,urchue .tn.!y expenetve .tap. Ainw.i1 ... a 

Iroup 40 run .,1:. "Day than rept .. at..,. 'Oft thl'M " .... ,1 (1) All.' 

mail lu.pe uaual1y halt htaller face values tlaan r .. ulp' .t .... bee ... 

all.' Mil c.su .n.'. that .urf .. Mil, (2) teo. .. of ttMa: U.aited UN 

of alr _il in Itt early...,. ... ...,.. .. 1& _11 a.uatd ... Ualbl4 

n~. 01 t.hMe ltaIIIpa wre Flate. c •• Ina ....... t Mar .... . 

01 .. , vart._tia., .. (3) • .-tal .t .... w_ 1 .... "'tit lbd.~ 
UN OIl onl, OM .,.ie1 luuaural .ltaht of ........ of eviatl_ 

auch .. the Ord ..... Un at ... of the Vat ... ta .. of ItJO. 

ntCie .,., ... lksJs! 

!hU i. a I,.ialty 1D t .... ".14 o' kitefl .tatea .t .... 

All .t..,. 1 .... , ... the lul'MV of lDa'ravtaa .. Printi" ofH'ltain 

a UUIIbel' OIl the .. 1".,.. in the ... 1 .. of all 1faite4 .tatea .t ..... 
It .... are pt:'nte4 ta 1 ... "'U fovr t~ the .t .. of thoM lOW 

1n the pHt offi... .,.... .... e ..... cut law Jou .. pM. o',i_ 

,... vith t_ ... 8\llt that v_lou ...... 1. at the peat .ffioe 

Yilt kaYe ,lata 1lUIIIbel" in v_toua poiU.o __ the _heat, i ••• 

u".r '"takt, ...... Wt, I ..... d,pe, .. lowe .. Wt. Coll_to .. s 

........ to collect the various i .... W1~ all t ... tr plate ~y. 

aa4 811 fou ,.lttona ., _.h ,1 ...... 1'. 

lealu. can wll vtauau. .. tlaat thu iavol ... t~4ous 

tnvu.tory .. the plate .... 1.' .taIiIp .. uau.a11, colle.tad in block. 

of lour • ...,. (lxa), but by the ... tekea Hlp ..,. ... of quite 



·,. 
tarae units when a collector .Y buy ".ve1."allwndre4 co,luof the 

same .teap t. complete al1platea and po.itt~. • reaul~ eolt.cter 

would buy Jttlt one stamp of a kind: 

ligl IPu SmI"I at !t_ ... I!ys' 

• covet' t. the tera IlS." in philately to _an In envelope 

with .t .... on it whiob hava bean 0 __ 11 ••• ..-1'&U,. .. which 

h ..... tlD'ouab the uU... • 11r.t.., oover 1 •• ","I" nth .. aev 

.t .. aU ....... t_ lir.t day .f 1 ..... _ ... 11414 With an approprlate 

o .... I1.tloo lnctio.tina that the enval.". ". .U ... Oft tbe ftr.t "y 
the .taIIf .... on •• la. 

,tw.t" ~r ool1Mtl81 hM ..... ffdt4a popul_ ln tt. 

.... tidrt, JUr' of lt1 uJ..te.e. JUlt two ,. ... .., die .... loe 

'ir.t Iq ...... lo4iet,. .... 10 ........ 11 .... ' clau. ..... r.hi' 

of two tho ..... 

ften ta .-lte .. buliMia i ... Ill ... .,..Wly pnp __ 

ea.-lope. With 1IIpd .• '" c .... t. to colli .. ~r .... ".1n to .... 

t .... eave1ope. to varlou ........ tar. 1ft t1ta .itt .... '1.1'.t 

4q of 1Hue .... ll.Uou viii k .,,11 ... 

Ot_1" the f!r.t 4ay coYer', ..... t ... t .Ix .. t .. I of 

ina.r •• t ta 00\'81". It hu _WI' __ .. ,.tar ... ~ col-

Modna. !hare are .. aUIIIMr of .... m. who .,.tal1 .. 11\ o.OWI'" 

•• tly Unf.tecI 'tate. ntMtaentla catury cov.r. whtoh u*,ally Itrtaa 
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price. Ofo to three times the actual .t..,..1 
11: ... 1&14 I~. 

\'ht. 1. another U.I. epeclalt,. tbouah there are a 'RUIIIber of 

other oOUDtrte. lueh .. CauP ad franca that ... p~l1e4 8t41111P •• 

A ,rtcancel1e4 .t.., 1. Ju.t what the a __ 11 ...... ~ .teh hu 

been Jft .. oltu..~.t" .t the poet office befo'r!' dfuetas '"' ..... ~ • 

.. C ... thlll .taIIpa are air"', c ... ll_ befor. UN the, are ue.1e 

oal,. 'by bulk .U .... BOt by lDtivi4uat.. 10 .. to ,ftveRt "",UN 

of the .t..... The oltl1.ter.Uon uaua11), 4Q_t.t. of the city ... ltate 

with bar • ...,..,. an4 below. 

'De two -.lor t"..",of pftCenceU." It..,. are tun-pyiet. 

__ towa t"... "luto-priat 11 • ,noec.ll,,, .t... that "- beeu 

Fec ... 1W ., the Junau of lD&r_i .... "'tat", , .... Illuatea, 

».0. at tIMJ ... u. ... It .. 18 'rt.... !baa ,d .• U .. UHCI ia 

t_ 1-.. ... itl .. _1,.. .. towa type ,NC.,..1 1 •• ' ........ 11ter.t1_ 

applW tJ, pri.c." loc.l1y t. the oity .... the .ttIIpI ar. to "

,I._ Oft .ale. !'he, .... .on b.· ..... l_ tb.a the luro-pl'tau .. 40 

not lwMt ...... '" .. lIIprea.in ..-r,11,.. 

"*= .. _, .oU_tt •• toe, te -qat_ With a p:oup of 

... tOO .. 11eo~ •• A" "'ler. apec'aU.M 1a tid,. ft.ld. frofit. 

a_ to he .... It)' the .. who .tU4l1a. tt. ..., ... ficati ... of thi. 

fiel., I. he CaD r •• l1.t,-.11, prlce the _terial. ..t .. !era know 

lr.tnrook. p. '7. 
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8. Uttle Iltout ,re"'CGQ1. that they uaual1y .. 11 thea fo,. a frectlcm 

of thatl' tl'U4l worth • 

.. " .• 
_Y ... !.er • .,aeWiee in the .. niee 'Of eupplyilll ..., 

i .... to 401*1:00 ...... ~ aithar Mat .. ~.1 or aaaiue 

_ ....... Mpc>.lt dt4ar the col1ector .... lftu which eountl'Y, 

,rout, i or topic .. woultl 11ke .. iNuu 11'0&0 

CoaIpttittou 1, fiarce :ttl thU fleW vitll e_ 1 .... ltIipol'ter8 

outUi .. the _11 de.ler. pd.eevU.. lac .... of tlU. tr ••• n40u. 

cOIIIIfetitloa,tba la. o.,ttal ~in4 to flatatea the _1'14', new 

f ......... the low ,~flt aq1a the new .. leI' 1, .. 11 to alatat_ 

ht, ecU\fU:, 1a .., '8 .... ad COMfttrate OIl olAtar i .... with 

h1l.r prof1t -.i •. 
~l' • • ncour ..... 

... 1ftr to ha.Il14J t .... to ~ llt.. C:\1.t~l'a ,.tuf1e4. It. .. Ie,. 1a 

new tN •• _at keep well Wera4 in advanee. 8" that be .,.. not 

al •• out em ,fOlIe uw iteaE which may ,Nve to be ,euea. A."" 
..-rll N.M 1. to buy .. 800n .. they co. out ... 1m,. only eno~h 

for cuneat but.... rut elM, aot t" up ..,ltal i. low -1'Iin 

i .... that .., take .., .ntlla to .. 11 dtar the bdtial u.tbusiua 

over .. LUue 18 10" • 

.... ..... 1 .... c...,1_ the fuo .... t ... of the .., .. ROVe1 

wf.tb the hoae.t ..".&1 'Of po.ta11y-u .. tI 't&llpl. .,. ,r1841,1& .tuaU ... 
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blook heq '" 1n obt~tlt •• tock .uickly. ......, t.ct .. are 

obutaablAl ta carefully ... ..-. packett ad ... U .... 1n tWctun. 

of blak ell"'.... aaotber 4ifficulty o. ~ ... iaaue .. llina 

ia ,rictus. ,. the bulk of them will .. ,UI'C1:'lMe4 In __ • let. fer 

• aet price. It 11 41ff-leult to «rrive at a lellt_ prieta for each 

.t..,. With ... ,r_t1" the .. iteae ce .. prieM to .. 11 ,co,itabl, 

... c ... t1t1~11. 'l'h1.oa. to cum.idet' ... tbe coat of tbe anttn lot 

... the c_arable eo.t of .1a11u .t..,. 1n umsMCl eoa4itf.on. The 

..... _ of ., flaM ,d .... in tile .uUt for uM4 ... 1 .... 11 0_ 
point in fawr of thU type of ".lAIr .. be bat .~t DO ,ric. 0 .... 

pet1tion etlUr1na • l.raer "¥lla of ,roflt tbIP GG ~nt DeW !.Iue •• ' 

IMYSI 

hebt. ea help kl1. up ., .t.,. ~1 ... whetber: it be .. 

apecW ty COI9any or a _ .... al ct..lel:'. ,.,qt. 01 at_,uJ are avaLl .. 

ule ltl d. •• t MY ,riea r ... l'UUnlaa f:n. Ii,", Gent. reWI to 

MV4lral tb0uua4 4oU ....... of latar.at to e~ fr_ ka1Ja1:d.a8 

JuvuU ... to 1lOC'« ad"l.anoe4 .wlt. coUector.. A ,ac'-tet La define<l 

.. a .poc1fW uuaber of all .... 1ff.rent 8tapif froa • particular 

CO\Q1try oJ:tepic, hCh .. '00 ftanca, 1000 Id,tl.h coloal •• or 

100 Ih1pl oa .tt..,.. hGkat •• r •• lao ..... llable fr. the whole 

weW .ueh .. the r ... of 100 ,Uff.rut vorlel for •• 'all aata u, to 

10,000 vo .... lor: ,3).'0. w.er packet. of 20.000 up 1;.0 10,000 

.l".rat _d,.,i_ are &va11»le with the hia-.t J:U1Ulia;a into 

the thou ..... of dollar •• ! 

1 ;Jackaoft, ,. 11. 

,_ •• li1Ip_ .. co. an.rtil .. nt. ItM !ft!!lIlWE, XlIII, 
tl'a'bruarv 2J. 1958). 3. 
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, ... " ..... WIt .lap1,. a .oure. of 1.__ ill thea. lYe. • Of 

far __ value i. t"'r ab111ty to ereate a ...... for the .,re 

..... 1". It..,. that • deal.r .. 11. on ."rewa! 01' tltrouJk catal •• 

.... ,d ... It.t.. If you •• 11 8 pDel'al eol1ector a packet of .tap. 
on a o.rt4a1. country 01:' .,.cialty, he.,. beoOlJe 1ntcll1:, •• tu .-\lIb 

1n tM .• aro'Uf that be .,111 beaomt •• taa4y 4N.t.Oaar for 'PM1.1t •• 

_tar:1.1 1. the fie14 at _eh htab.er price. than paeket _.rial • 

.. tie·in wU" packat. rela't84 to « .aler', ... bl~y .b .• aure to, ,;Y 

off ln ... c"toIar, for the ,I'1Mi,.1 11 •• 

..... t. aq ..., btllll u ••• by -1 ..... 1'. AI .,revel 

.... 1 ... , aot .. c...,1.t8 unit., hut 0,.. ..... t. tor •• le by the 

at..,. e.v. .. al _th'04. are u.... hnay approval •• lers SO thrnP 

• ,.kat .. ,ick out tM better ._ .. 1.1 to .. 11 to their _re 

....... teatr ....... out the b.l ...... .,.roval at .. cent 

each. 

"tM1' packet approval _tho. it to offer the ct.t.tamer tbe 

fll'.t In buNln4 .t.,. at two centl eacb •• the bdan.ee 'h4l 

... 11'.' at .. cent tUlch. 

A ..... 1' of dealer. ,., that their cue~r. eaJoy 'buyl. 

fl' ..... ta ..,..1811, __ *1 1'_1 ... fi •• , o_i_. .,. ..... 

of fir.t .1Io1M. it 1. Mit to ... the .... 1 ..... cQc_r _Ue .. 

... tl reetJivt .. !ir.t choice "" ... t .. eut t_ .~. 11l .uell replar 

uait ... 1000. 500, ISO. or 100 ..... ,. ... t il qtu ..... ¥1th a f. 

t'81eVe4 .... 'ft to niDI 1t up to ••• f t .... uDita 01' take ... , 



• _ of tM ~'D 0'" to bl'l81 it clown to a uait. .,.. put t_ 
,acket. ia • fre.h aw.ine envelope. 1 

OIl packet .,.l'ov&1. it i. hut to take .... 10k ami ..ti_ 

.1 ... ,rofit rat_l' than ttl'1aa to 1' • ., .... ell as CD be obtai_ 

froe the ..,1ate .41. of the packet. Whea a paeket: of 1000 .at. 

71 • 

dowa to twO 0'" th ............. it 1. belt .. t to .... it out D, are, 

but to ... a fn.h .. 1000 , .... t. 1.'ba ...... It w111 De 1 .... 1' .al •• 

amt cu. tala ... "lth .. larpr ....... of •• U .... Uou. 'lba klaace of 

tM _q:r1al CD .. u'" for lil1 1n .tad.at, ,....)' hoxp, ,'I'eIW)tloul 

weB .... Jun1o ... , or 11,*, to .t .... f_ t1ta 1foua4M. _ .. ,.ket • 

.. a ~a11,. put up 1n t. eouatl'y .f or41a b, ••• l""r .., .... 

on • ,ri ....... tttion b •• l., .. there V111 .... percaat.aaa of 10.' 

.. "tug 8IIti 

, •• peelal _t_" •• w, .,..1t~. or ,h11atelic uhl

bitt ... .-y COUIlt""' of the world have ...... _11 touvea1r 

ala1atuQ ..... t. asch _llal: tlta "lUlu poIt offlea .1 ... , .... 

"""a .beet. ulUa11,. eft'a'. _1, .. f •• tMIIpI ... _tu.. OIlly ODe 

w1th vt_ ... lu vith .... 1 .. 11 .. or1'tt .... luch *-ta h4we pottal 

v41_ liQ ., .t..,. hut are .. all,. 1. UIIlta4 pd,atilap of laten., 

.. tly to •• U.ectnt, bee .... tM' are ...... to uM OIl OI:'.i"" Mil. 

1 J ..... p. 12. 



12. 

file .. atRiature or eouvel'l:1r IbM" ... V8.:y popular from 

1.26 to It., hut aiul thea there·w Mea ........... for thea 

beeau .. of o~ .,.culaUon ... flat" ,d .• a after 18.e cau_tlU ... 

van •• "on the -..rltet Ity .,.4ulatol' •• 1 

It :1;,. bUt fOt' the bealaa1D1 _il on.r ... ler to Itay • .., 

Ina .alature ...... U .. they aq ua •• lly ...... tve .. "ht tle 

up 4p11te • .,~ t in .1_ awiaa .toek. hrtber they an _ally 

1 .... 1' t_ thJ .t .... atl1 .. al._ ..,.1.,. nlch 1I1&ht G .... 

troublM _.tra cotta la .... i. t" Ht either _ .unot a.l •• 

not ,10k 0. prOpet:l, OIl t_ir ""turn thlmtJdPt be ... taqe 

loa ... III ...... _ter1al. n. 'ieU 1, but IU'" to t'he ItOI'l 

".ler ..... Dot have to _i1 tM. _nhaacl1H ' ...... tly a4 

.1e,la,. it to but a4,,-eea- .. "11val' 4lnetly to bi. _hop 

cu,~re. 

"'SlIl et,XttytW 

TIleI'I le .. f&1r1, ......... for tid .• t". .f uterid h_ 

lpeelaUI' oo11ectM'e. It 1. _11 .. a "'lel' epeoldtataa 1" ... 

fleU to hafte thia hla_r pr .... _teI'1.1, ht a"t ....... lltle 

for • "-1'-' whole _1'14 "'ler to "-'Ie ., .-uat of it bee .... 

of the t-..tortt.a that atallt tie up td, •• '" ... 1tal. 

ftIJ ,took 1tlelf la ueully obt.&:taa41 at aucU_ .. thl. 

lr"'l'brook. ,. S4. 
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type of Metrlal t. &lOt .... r.Uy av.ilable ... _ whole •• 1en 111 4p.umtl ty. 

AIlotber "I'M of .teek 1. purchaM 'roll ,rl"a. ooU.eetlou. !be be.t 

.we.rt1., ... _11 •• a the pu1tl1caUou of the .,.iaU .• t •• iet'., 

Whe""- the ___ r.hip i. kI\CM'l to coul.t of _" ..... collector. 

with l ... r tba aver ... pooketlJookl. 

Mty,,' "." 

MU,t.' ,roof. fon _1.,. .peelalty. uti.ta' ,no' .... 

pttlate4 fUll • 10ft ... 1 dle .. b1 ... OIl • "-' 'r.... !be 

4lU*fttit1 01 ,wee" i. Uldt.a ..... the 4t. 1. .oft ... would 

100,. it. _.ty 1f _n ,no" we ........ OIll, 20 or SO of • ..,Il 

aft .... -.11y .'vUH iato 11 .... eolol".. trial color ,l'eof • 

...... boa t .. finn" ........ 418 to ... i" OIl the .inal color 

01 the .......... 1_ .... t ...... pecial pruatatloa .hMta ,rllltM 

ill .-ttt:l.al of 50 to 150 tOl' a"t. to 1l1l" ... ~t .'fietalt.' 

MsM .. ,. 

60 .... 1'1 •• eoul.t .1 tho .. ital odler ttum .t.., wMch 

• col1actol' •• u .. to .i. hl. a.theti. aotl:riU... ., .... i.t 

of .taIp al.... hi... to 'MI' eke .taap. 1D ,lace, toaa. to uula 

the '~'t .... i.1 ••• , .tock booU to MUla ""U •• tM, at •• 1M 

eavelope., eM • bo.t o' ot'-t: ..... u. 

All_hI" .boul. htsuIs.. acM.Md ... qa_4~. of tM 

1flana 'tap_, '" $I ""8 • &S&IS" hid (leV York. 
Arti.t.' IT .... 1"'), , 



I 
I 

1 
t't

' 

I 
.... 

Q
 

I 
I 

I 
.... 

I 
::r

 
Q

 
.... 

i-
n 

.. 
• 

¢ 
• 

!" 
I 

» 
I 

f 
i 

-
c:: 

.. 
• 

.... 
.... 

i 
.... 

.. 
1 

i 
¢ 

I 
"" 

'<
 

a 
I 

... 
I 

! 
i 

e. 
.... 

[ 
.. i 

i 
0 

• 
• 

i 
1-

.... 
! 

f 
.... 

14
 

a 
i 

l 
• 

I 
• 

.. 
"' 

I 
a 

.... 
... 

.. 
, 

11
 

i 
r 

r 
I 

i 
... 

"" 
I 

i 
i 

... 
r 

I 
11

 

I 
=

 I 
(r

 
.....

 
... 

,. 
• 

t 
.... 

f 
... 

I 
I 

f 
... 

I 
.... 

;-
.. 

g
'l

 
e 

i 
I 

... 
I 

I 
I 

i 
.. 

t 
I 

... 
~
 

.... 
.. a

 
... 

f 
f 

1 
:: 

I 
r 

i: 
I 

f 
i 

r 
rr

 
[ 

l-
I 

~ 
.....

 
i 

I 
.a 

I 
.. 

r 
.. 

a. 
fill

 

i 
a 

I 
• 

• 
t 

t 
... 

... 
i 

r 
r 

.. f'
t 

; 
I 

• 
f 

... 
f 

r 
f 

t 
f 

.... 
0 

Q
 

f 
r 

'" 
{ 

.. 
0 

... 
0 

.... 
!I

 
r 

.. 
"' 

.. 
I 

• 
11

 
.. 

~
 

I 
l 

.... 
r 

rt
 

• 
I 

.... 
i 

.. i 
!' 

I 
• 

f 
j 

,.,. 

I 
... 

I 
I:

 
t 

~
 

.... 
fl 

r 
, ,... 

l-
I 

I 
I 

• 
.....

. 
J!I

 

t 
i 

.. 
.. 

! 
I 

! 
.. 

~
 

.... 
.... 

• 
E

 
I 

.. 
I 

f 
I 

a 
! 

.. 
<

 
... 

.p
" 

I 
f'

t 
we

 
r 

i 
... 

It
 
f 

0 
.... 

.... 
.. 

r: 
·r

t 
.. 

S 
i 

n 
:: 

... 
... 

a 
I 

.. 
.... 

.. 
.. f

 
i 

• 
... 

• 
i 

.,. 
• 

· 
.....

 
0 

I 
S' 

.. 
( 

St;
' 

.. 
r: 

n 
i 

l-
• 

1 
8' 

J 
a 

• 
i 

~
 

, 
i 

.....
 

f
t 

t 
r 

.s 
::r

 
! 

t 
r: 

I 
fit 

i 
I 

., 
.. 

J:
 

f 
I 

.. 
... 

I 
... 

# 

I 
! 

l-
f 

.fo/
C 

f
t 

, 
::r 

• 
i 

i 
r 

.... 
~
 

I
I
 

,... 
i 

J 
• 

• 
J 

i 
.. 

I 
,l-

i 
* 

tot
 

a 
• I

 
i 

i 
i 

I 
.. 

• 

f 
i 

;-
::1

' 
I 

*,.
.. 

I 
.... 

,.. 
.... 

I 
~
 

• 
• 

.... 

i 
... 

.. 
... 

! 
1 

,I 
f 

ft
' 

Ji 
f'

t 

f 
"
. 

I 
; 

I 
8' 

• 
E

 
.. 

t 
r 

&
 

f'
t 

! 
r 

fi
t 

f 
Ii

 
I 

i 
Ii

 
• 

{ 
.. 

i 
r 

I 
I 

.....
 

I 
i 

• 
, 

I 
r 

• 
i 

;-
.. 

.... 
• 

rt
 

t 
• 

... 
... 

" 
.... 

J 
ft

 

I 
E

 
• 

E
 

J 
If

 
I 

l-
s: 

.... 
'"' 

g 
... 
, 

I. 
I 

t 
1 

... 
l-

I 
"' 

OD
~ 

l 
• 

,.. 
.... 

• 
0 

f"
I' 

... 
.... 

i 
1 

• 
r 

• 
.... 

I 

iiI 
i 

.... 
1 

r 
I 

r 
" 

t 
I 

I 
.. i 

i 
i 

i 
a 

I 
a 

... 
.. 

., 
I 

f 
11

 

i 
.. 

.... 
I 

... 
• 

i 
.. •

 
:: 

f 
.. 

• 
.....

 '" 
ft

 
ft

 
.... 

f'
t 

1 
0 

tf
 

-
• 

., 
.....

. 
: 

.: 
, 

i 
... 

i 
... 
• 

r 
: 

... 
r 

f'
t 

to
( 

:Ir 
.... 

i 
1:

 

-It 
l 

... 
... 

f 
I 

.... 
• 

i 
i 

I 
i 

r 
" 

.,. 
S" 

'. 
i 

• 
"" 

.,. 
.... 

.....
 

• 
• 

.,. 
~
 

.. 
.. 

• 



• 

1 
Q

 
I"

""
 

t 
, I .. 

1 
J 

=: 
t 

J 
f"

t 
;: 

c:: 
• 

f 
... 

f
t
 

I 
i 

r 
r
t 

t 
• 

... 
.... 

f 
.. 

".
. 

t 
i i 

, 
f"

t 
'" 

toe
 

l 
.I-

.... 
f
t 

.. 
.... 

4 
I 

,.. 
• 

I 
.... 

tt 
f 

• 
I J

 (
 

f
t 

r 
f 

i 
, 

, 
I I

 
( 

s 
I 

j 
.. 

t 
, a 

fit
 

.....
 

.... 
I 

S'
 

t 
1 

• 
.... 

l-
I 

iii
 

.... 
f 

.. 
;: 

fi
t 

f'
t 

i 
• 

0 
r 

f"
t 

a 
f'

t 
.... 

i 
I 

I 
• 

t 
M

Il 

! 
tt

 

J 
• 

rt
 

r 
,.. 

'1
 

;-
f 

.... 
.. 

.... 
.... 

f 
f 

• 
"' 

,.. 
i 

.... 
• 

I 
I 

,.. 
g. 

f 
: 

.. 
I tt

 

i fi
t 

s-
ri 

" 
r 

f! 
! 

f 
0 

i 
t 

n 

f 
I .... 

.. M
It 

"' 
c: 

t 
f"

t 
I 

... 
• 

I 
! 

I 
l 

.... 

I 
S' 

! 
i 
1 

=. 
;-

f"
t 

• 
g 

Q
 

fit
 

• 
rt

 
:.1 

I 
ft

 

5 
.. 

0 
r 

i 
t 

... 
I-

:. 
.... 

r 
f'

t 
.. 

S' 
• 

... 
I 

! 
i 

1
I 

r 
i 

,... 
tt 

• 
( 

;-
• 

i 
I 

,. 
.. 

I 
rt

 
• 

0 

i 
.... 

• I
 

c:: 

1 
,... 

... 
.: 

I'
 

i 
f 

I 
... 

i 
.... 

I 
I 

• 
j 

l 
,. 

... 
.... 

,... 

f 
i 

! 
i 

" 
i 

8 
I 

~
 

r 
s 

J 
e 

'<
 

t 
• 

I 
.... 

.. 
I 

I 
i 

Ii
 

., 
W

· 

i 
,... 

... 
8 

B
 

• 
... 

• 
• 

.. 
" 

i 
to

t 
f"

t 
• 

rt
 

.( 
t 

i 
i 
• 

I 
, 

f 
;-

.... 

f 
J 

.. 
If

 
., 

i 
I 

If
 

.... 

I 
t 

f 
11

1 

I 
I "" 

; 
t 

.. 
rt

 
It

 
,I'

 
f"

t 
r 

r 
.... 

i 
i 

rt
 

.. 
" 

I 
~
 
t 

; 
I 

I 
i 

I 
i 
t .... 

f 
t'I

' 
c: 

, 
• 

t 
.. 

f"
t 

( 
i 

1 
.... 

.... 
I 

fit
 

c: 
, 

,. 
f"

t 
It

 
.,. 

I'
 

,... 
• 

f 
rt

 
;-

• 
.....

 
.... 

~ 
... 

i 
I 

::. 
• 

rt
 

• 
, 

I i 
i 

.....
 

i 
r 

,. 
J 

a 
I 

,.. 
I 

... 
f"

t 

1 
It

 
.... 

• 
a 

! 
.. 

! 
f 

.... 
• 

• 
,. 

.... 
.....

 
• 

,... 
i 

i 
" 

• 
va

 .. 



16. 

fourth. factor is aot:lon-but14!ns power. !be flfth. an" n.na!, tl'ut 

of • aoo4 ..tverti..-nt 1. a.w-build1. ,...... !bi. 1a the factor 

tut .... buytna ... ,. .. conventeat for ta. ou.u..r. place. all 

.ftUttal tnforaatbm bdoJ:'4t hta. ad off •• suaranteefJ of quaUty 

and: lanloe. 1 

tnu 01 M:I 

A4vertl.tltl •• 1. IlIeu14 .. 0 .... vtry 0 .. fu.l1y. fte two 

.t ...... i:a .. ..,.:rtt.t .. _leettoa .. _t .. olt:Gu1attea. !be 

bHt ftJ to ... 1..... • two t. to ~ eolt ... 1000 re ....... o' 

one putaU.oat1ea Vi til aGOt_l' • 

........ l't1.1. r.~. 1. at.., publicatlou an low. ... of 

the _11 .. 1' joul'U18 aM .octety jounal .. .. tow .. t2 ,. tnch 

0"81'181 .1hulatt ... f Oftl1 MW .. al t........ .. rate tol' !OflCiL 

.,. .......... .fftotal Ol'l- .f the "rto • .,loal .... taUoa. 

for __ M. t. ,t.15. pel' t_b (Ou._.tM4Ii SOGO cop1a.). lee 

I&h1hU •• ,... 71. btea o' tbe .... "141 .Uip .... 1'. with 

1&!:p1' o,""l.tt .. of .,000 to 60.000 copi •• rq_ fr-.t4.00 
~," 

pel' ineh to ".00 ,.r tnoh. Oa the lur'" f. t 'IOU.l • .".8' that • 

publieati.oft with 60.000 ci'll'eulaUon co.tiDS ."eo par incll would 

be Ntter t_ .. with ".000 t'M4erl ..,...t ....... 00 .. 1Mh. but 

other tht.,.. ~ch .. "ttod,fl e_teat. ,riatt. erelt_hlp, 

... 14 '" takP iato .... t .. r.tb ... 

1J __ • ,. ,.,.44. 
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ASSOCIATION 

Central Office 

HUSAK, Executive SHre'ary 
306 North 50th Streit 
IIwluke. 16. Wisconsin 

.L:oAU.LU.LL n 

Advertising Rate Sheet 77. 

] -ala --m'o~~_ 1JpLL JJ./JJJa.oho.n... 
Are YOU getting your share of the 

MILLION DOLLAR TOPICAL MARKET??? 

yours for just $2.75 every other month! That's our low contract rate and you can re
this even further to as little as $1.73 per inch by contracting for larger space in 
issue of TOPICAL TIME, the IIbible" of every true topical collector. 

now, and our advertisers know, this is a bargain! The circulation of TOPICAL TIME has 
reased more than 14 fold in just seven years! But that's not all, memebers continue to 
l at an ever-increasing rate, circulation continues to climb, topical collecting has 
,me established in the "best" philatelic circles. \-/e just don't know how much longer 
:an avoid an advertising rate increase. Printing costs have just gone up 25% •.• add
)nal copies do cost more money ••• for the next thirty days at least the rate sheet on 
reverse of this letter will remain in effect ••• take advantage of this bargain and get 

~ share of the MILLION DOLLAR TOPICAL MARKET! 

~now, and you know, that circulation alone is meaningless. The alert businessman wants 
~ow the buying habits of the readers ••• and the ATA has this information, the result of 
!cent reader preference survey made in cooperation with a leading university market 
.yst. Here are just a few facts and figures to support our claims; 

ATA members spend a million dollars a year for stamps, albums, and supplies. 

Though the average expenditure per member is $18.25 per month, 37% of our members 
spend more than $20 per month for stamps, albums, and philatelic supplies. 

Over 75% of our members collect 2 to 16 and more different topics! Almost 50% of 
our members want to collect more topical subjects! More than 90% of our members 
collect a specific country, a specialty or maintain a general collection in addition 
to their topical interests. 

And here's the clincher ••• over 80% of our members buy some or all of their phil
atelic purchases from dealers advertising in TOPICAL TIME! 

:CAL TIME is not a publication that is read once and discarded. Members file their 
,es, refer to them constantly for information on the topic they collect or' on a topic 
r'd like to start collecting. It is used month after month, year after year by its 
lers, the countless requests that come into our office for back issues proves this. 
own unsuccessful attempts to buy back issues at fancy prices proves this. Advertising 
; is planned for this medium, advertising that will pull month after month, every time 
~ader sees the ad will pay for itself over and over again. No section of TOPICAL TIME 
'evoted exclusively to advertising, your ad will always have a preferred pOSition 
~ugh careful attention to layout of pages. 

~ copy may include illustration engravings for as little at $2.50 (which includes the 
:you can re-use for other printing). If you prefer we can offer aid in making attract
layouts of your advertising message. Give TOPICAL TIME consideration in your advertis
budget, reach the MILLION DOLLAR topical market. The ad rate schedule on reverse side 

Ie If explanatory, if you need additional information do not hesitate to write. If you 
! not already seen TOPICAL TIME, write today on your dealer letterhead for a 
~le copy. 

Yours for better bUSiness, 
~ OVER FOR AD RATES 

First • Finest • Foremost • International • Non-Profit • Ed 
un {"'AT T 1<'(,T()R'~ ORnANIZATION 



(Please Read Other Side First) 

Here's what one of our 75 regular satisfied advertisers says: 

Although our initial cost per cusomter is relatively high as compared 
to other advertising, purchases per customer over a period of time run 
higher than is usual for most philatelic publications. Credit losses, 
percentage-wise are low. Percentage of purchase from initial approval 
selections is currently running about 83% dollar-wise. ----This is the lowest,~ PHILATELIC ADVERTISING RATES 

most advantageous 
rate for you~ Members Members Members Non-Mem. Non-Mem • . Non-Mem. 

Prepaid Prepaid* Billed Prepaid Prepaid* Billed 
Transient Contract Contract Transient Contract Contract 

One inch ••••••••••• $3.50 $2.75 $3.25 $4.00 $3.30 $3.80 
Two inches •.••••••• 5.50 4.50 5.00 6.60 5.50 6.30 
\ page (3\ inches). 10.00 7.90 9.20 12.00 10.00 11.50 
\ page (7\ inches). 17 .50 14.30 16.50 21.00 17.50 20.00 
1 page (l5 inches). 31.00 26.00 30.00 37.00 31.00 35.50 
*Advertisements are considered prepaid if payment is in our hands before the firs1 
of every even month for the next following issue (same as insertion deadline). 

POSITIONS: Inside covers and "page 3" ADD 25% to above rates. Outside back covel 
two colors, ADD 50%. Center two page spread costs 2\ regular pages. 

Transient advertisers are those using space in less than six issues. Contract ad, 
tisers agree to use at least one inch of space in each of six consecutive issues. 
Rates are for each issue. Maximum 35 words per inch, additional words 4¢ each. P~ 
are 6"x9". Difficult composition or small type: Add 35¢ per inch to above rates. 
Handwritten or copy requiring retyping or rewriting: Add $1 regardless of size. 

AD LET S ••••••• economical BUY - SELL - TRADE column! 

RATES: Five cents per word. Minimum charge $1.00 (twenty words). 
Six times (same copy) for price of five times. Minimum charge $5.00. 
SAVE 1/3: 12 times (same copy) for price of eight times. Minimum charge $8.00. 
Terms: All Adlets, Cash with Copy please. 

For issue dated: 
ADVERTISING INSERTION DEADLINES IN MILWAUKEE 

For issue dated: 
January-February ••••••.... December 1st 
March - April ••••••••••••• February 1st 
May - June •••••••••••.••••••• April 1st 

July-August ••••••••••••••••• June 1st 
September-October ••••••••• August 1st 
November-December •••.•••• October 1st 

If you are not now a contract advertiser take advantage of the low rate offered yc 
in comparison with transient rates. By joining ATA at a nominal $3 annual dues, ~ 
will enjoy an even lower ~ate.Sign contract below and mail today for bigger prof 

----------------------------------CLIP and MAIL Today----------------- ------------- --- _._ .. 

• 

AMERICAN TOPICAL ASSOCIATION, 3306 N. 50 St. ,Milwaukee 16, Wis. DATE _____ . 

I agree to use at least one inch of Advertising Space in each of six consecutive 
issues of TOPICAL TIME and enclose first copy with payment. If new copy is. not 
received for each issue by deadlines you can run the copy of the previous issue. 

Firm Name Signature _____________________________ __ 

Street, City, State (over) 
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'l'hI tlJlQunt of .. ltori .. l mattar in rebtion to HvertilillS i, 

110t Upol'tet; it t4 f'I.Wllity that countl.· !be collector.' pu1tU •• tton 

that h .. the _ll.at peroeRt8p of ":leonal _tt41ruy be Mfty 

t'- .. effective _ ...w.rti.taa _1_ ... publtut:lon vlth 

the .:n.atut .-wt of I'H4tDl _tter. 

tw out by r • ...u. the ..... 1 ... if the varioul publicationa 

live "'torte' cooparat:tcm. to adva .. tiMra. tINt of the pubU.catiou 

have naul. col,*" in elob. tbey publici ...... rt1Mr." call &tte1l'" 

t10n to pd ... lilt., etc. helt e4itOl':1al t~ are often _n 

valuable tbaa ,at • .avert! ..... ,.. ....... r.tloa 0' tltll IOrt 

_ritl 0_1""61:108 in fleteE'ldnlal .. pultllQ.ttou'. a4verti.taa 

,ffectl"... •• 

_titer ooui44lrattcm. of ,croapec.tive •• Ua 11 tJJOIr.,hy 

aM ,r.-.work. .. poorly pc-lntH publicattoa " ~ .. effeeUve 

.. a_II Pl'1otH pubU,catlotl. ltAy pultl1.at1oa that tall, to ._un 
up t,.,. • .,lt1oal17 .It have • ,nat _I to .ff.1' ia the .,., of 

cil'culat101l, 1_ ooat, ad othar facten to COtU\tel' ... ttalaee IUcll 

n.rtCOllf.lJt •• 

!be t1IM of reaM"s eatered to by • publication 18 .. ther 

:f.mportet QOUl4eration for the ,ro.peet!..,. """rti_r. ... pubU ... 

eatio1Jl hee a ttedy l'eMerthi, With Httla tuntaver. !baM 

r ... ra a .. betmtI to ~ '111111_ with ..... leI". a4vel'tlataa 

i' .. war .... thll oan fl'Oll tl-. bulk o. oe_r ... 1. that pultU.oaUOIl. 

I. e41t4rlal coatent of • publioattoD ta .tau .. t-.r" 0_ fleW, 
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it 1, ."...ant trutt _,t of ttl 1''''1'' Will" lDtenate4 1'0 that 

flel4. '01' --.1e, 1f • certatn ..... lae ean:u. _, &1:tlel •• 

em Vn1te4 .t._ .. teIIf* it can be ..... that .. t of the raMer. 

collect U .. I. _q than , .. ,lvely • 

• &1&s.I12 bklfat &2M 

"",tx JIY1i!lfII. each of the phf.latelJ,c IOCl,tie. los col

lector. po.llab t.lr .... thly or bi ...... thly jou~l. trh1ch carry 

..... 1' ~1.1". tinulattcm i. _eb ~r tha tM ... 1, at_ 

publ1utiomt. but theM ,.ltcatto. reach,. .. teet Il'oup • 

... _table pullcatlOQf an III tM.tllla 1.I'd:.\IM\W .of 

* _rlca IId.latel1c aoc14tty (11,000), DIII.I •• ~ .of 

the 'oolat)' 'Of JkiJ.et.U.c -"10_ (5,500) •. lIIud a. of the 

__ 10. _teal _1OC1.t1011 (',000), Dt "FIlII .. mal of the 

_rlc_ Air Jfal110ciety (1.200), cd .. Is .... ,"si.ls,- .of the 

I~HU If ..... Aauelattoo (1000 ,lu) tiavote4 to U.S •• t.,. ,d.ne'" 

by tha hnau. of lnaravina .. Jrtntlva_ ......,.J:.b1p ilaure. ¥hich 

are .~ with circulation fqr the pubUcatiou ~ inolu«1e4 

in parat....... Over flfty ot_r ... 1,..1' I~ .of ~ra1 

h~ uoh publ!.h tall jourull tor tba1 .. pal'ttoulal' .,ec1&ll:tu. 

9aUs\l& 111 __ 1aJ1~&9.HmI· 

......... of pubU ... t1 ....... rua .. ~1ae •• veatun. by 

the proprietoR .. c-.._ With the 0ra-- _tt .... above pubU.W 

by toei.tiM for ta. kDdit of t1:telr ..... 1'1hlp •• 
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~ Irou, of commerclal publtcatloa. o'f,r tbe at.., "al,r 

a areat _y.,r. a4verU'1D& opportualU •• -.uM tM cireulaUo •• 

ara ar.atly 1 ....... 0. tho .. of tM eollector' •• ocfAty publicaUo •• 

the .t., Cr'" lupport •• ta .... kly" .t. ... poIlU,aatio",. ODe i. pub

U.,be4 tu.. tl •• per .... th .. eM .".al" twic, a weak, but for t. purpo •• 0' _1,.11 .11 .1& are e ... i ........... U .. ". 

'i ... t .... '1I1' ... t 1. Mat, 11Mb I, ... with a c1reu· 

lattoa of cle .. to 60,000, the larp.t cil'eulatloa of all t.hIt col

lectol'" pubU.atl_ ... eM 0_ .'''d ... the •• t. , .... for 4011_ 

of hNCl'l,t1_ of -7 ,.,.1'. MveI'U.1lta 1e ,Ult. ".10 "I' 'aoh. 
141tor1ale axe htahl, oontrover.ia1. Goateat i. va.'" ... up to 

tM _mate. 14ttod.al .upport t.o ....,."U ..... 11 ...... to..... The 

IQat value of ""rt1.1 .. ,rove. tile ,.,.1" • ."eoti" ...... .. 

adval'tll1aa .utua. 

fta £0 ........ ,1 ... aRlSI 1', ...... , ..... _.!tEe ,t _ 
_ JIMW ... tll With about ".000 olnulatu.. 'lal 1e the oaly 

.t..., , ..... Mt pu.l1 .... 1 •• _11 t.... "i"l ,,,latad tu h1l11 

co.t ... tol'k 01ty, lt ua'ol'wll&telyw to ..... tha hilbelt. "'1'-
ttlt .. "ata of .y .t.., Jouraat (II ,.1' lull). A (1 ... tal' of 

col~lltl 'I'ovi ... vari" ,....... .1IUM' adv_uaa to ""I'I 

of .S .. ,. tlle fat that 1t ,. ",bU.,*, 1 ..... 10l'k City, t_ 
cater o' _ .t ... ..at in tM .1* ,tace. (aM ..... a,. ia 

the wr1.). .. .... of t"' •• 1t),latton 1t ea r.,.l't ... '.tel' .. 

fUl'the~ CD luma Ma, _lu.l .... tort •• fna ,.rtemal taten,". 
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lataZ'ut i. un V.I •• t.,.. tbouah thare i ... esc.llent new i.aue 

col~ of fores.p 1~. 

!I.tklx 1h&'lt t i1·c 1U.11. which ~ flOt 'i"lo .. cd.rculaUon 

ftauX'es, 11 ~ be.t: print_eli aul the only .11ck 1>.,.1:' wekly in 

Meriea. illvertiaiDi ia four 4011ar. per lach aM ciro;ulatioa. i. 

eatiate. III the 1'.,. fr_ 10,000 te 15.000. ".tux. &l'ttA14I. l'aDlt 

wtth the but. the r4t10 of 1' ...... Mtter to alverti.iaa _tter 1. 

t_ hiJ •• t in ,,'U than ill any .f t. other ...-U.... !hi ..... 

that aWftti.taa in thi. "1_ rill ,ro1t81,. pt _n ._1' atten

tion tt.l I ..... othe.1' pubU.oati ...... 1'. tben are an ........ l'ti ... I:'. 
pel' ,..... COUZ''' J theTa will be le.. r._I" to view the aclverUa .. 

~t than 11'1 lu,a •. Ir&Inf.l. or ."SIR IS_ 9!lltct2E. 

liS"'" 15 ... 1. pu.l1 ..... t ... U .... pu .. tb. 

Mvertlal. rat..a 1. foul' 4Iol1an ,.1' laok .. o.ll'ClIlation. tbovth 

uD41.clo .... ,robabl,. NAChft. 10,000. The,.,.1:' 18 ra*l' poorly 

e4lt_ ... printed eOllpUH vith tile othe.,. 'Ibe ,.lla_r okt..l. 

witla Ju.tl.ficatloa, ttaat 1e •• -fn4ueat publleatt_ teacIt to l1ve 

10Q1tr 111. to -.ell ~rtl.iDl '..arti.-. 

lr-au.Wt&&, 19b1lW&eI 

__ 1: 9llt!lel. JJany daily .. __ 1,. new,aper. 1n eitie. 

aero •• tn. t.4 cerry _11 weekly C01UlSlS on -t«l9 colleetina u.u.ll,. 

accO!lf.W Vi til 4n advertiab:13 eolvmn . 

... .. of t._ .. of outat .. i1ll t.ten.t to the Mil oriel' 
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84. 

oatt... aeat'oae. ara "8,1.y ... o1aeaift... !be to~~ u.ually 

bel ... W 'by the tuh and the latter bataa 1014 'by t .... word or U_ 

of type. 

Th4 little el ... :t.flo.4 advertls ... nt c.,. 40 r~kably well 

conei_ring ita -.11 at .. and coat, but cloea not reault in an avat __ 

of orden. Cl_if1ed _verUalaa 1e ... 1.... to ttr111& aoocIa 01' 

Mrvio •• t1) tlte .-ttentton of tu ~""'r who· kaow what ... 1. leoJd._ 

for .. 

On the other haneI. the d1'play advutJ. ... Dt a ... out the 

proapeot .. triea to entice him iDto buyina ·ttae st.,. it ,1'0lI0''. 
While the cl ... 1fi« col~ are only rQd b,. tbo .. fw .-opLa lookiDa 

for cecrtain ia.., the diap1&y ad.vertl..-nt attracts the attenticm 

of vb:tual1y avery r~ of the .. azl_.. If the a4vertiMMltt i. 

not too _11 ~ it hu a voq 8004 Ghance of kina re. by thoM eol* 

teetors. look at .11 the aclvert:Laeanta .. read •• Il one .tte ... 

t1ve1y, ani 9t.her. who ..,. ... 'ntare.te4 by .. att.rMt1ve he_llne. 

Glu.tfW .. ·.,.l'ti .• taa ta till , .. 1 .. !utloa to tM tall 

.... rtt .. r ... wi ..... to ... t.t .. CUl~I" ... yet 1. 11 ...... 

by 1..,.d ...... c.,lt.1. 1 .. tea uauall,. rua .... t .t. cut. pel" 

""'. vith ~oti.. .. law .. thrM .. ..-IId' Mat ,.... wori OIl 

bulk coatr .. t pul'c ..... of lOOO .m to ..... at will. ..-.t.r 

lay,) 1'. 4'. 
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86. 

lou .. cIol1a cla.1fW ..sv.wti ... at .... ht .. '1ve u. ..... 'f ..... 
tift at .. four doll_ 41.,1..,. .... 2:tl .... t beeau.. tlte cl ... 1fl .. 

.tv.I'U .... t •• that .i ... tana out -. , .. "'-t., wIlel"" • 

41.,1&7 ..... tl_t '01' jUit four _II.. 1. 0111, oae tach ta .1. 

or lea •• 

It il .. ,004 pollo, to .ateb t1ae ,I'iatl .. pattem of the vuiou. 

.... ......... ......, _1''' ., tile. Ilr.t 11 .. 01 ... 1 ... 111 .. 

adwrtt_t ate Mt ill all cap1ul 1ette-r.t ftl. I.tor 11111 

.. _ .... heir to ,1" .. _ the ....... Mtltucle • 

.... tlUOil 11 ... 11, obta1.ot.. t~ cl ... Ul .. .,.. 

lor tbe .. , .. 11 .... lel' .'il'lDI to .. __ 1aaGwa .,.. t1ae .01lectl. 

puItU... 11ItIlvl4ua1 __ rtl"81 eopy ..... uIM .. veral ttat ...... 

talu ........ 1a1aa-.t of ,be tate ............. 1' •• f the $NItli.atloa • 

..... 1" _.1m ope .. atloa tkat •• MfJUI' ... _taMe 101' • dealal' 

i. to l"'l't _ "'I'tl_t __ r t1ae "" ... 01 ... 1'1A ..... i .. _ 

pu...,.... .. 1 ..... 1111 to tatel'elt IG __ tate ..... fi.U.. lot 

..,.. ... , the ..... I'ti .... t will ..". lu ...... Utl.OIl tUa it ... 14 

if it .. n ,lMM 1Il ttl ,r.,.r •• 1..... '01'...," '.nlp 'hIIpI 

II1Pt .. off ... M ia , ...... 1-' .tate ... lua .... of 'hi ,Mlatel10 

1.1&tiu ......... 1ta _11 It, '1M .... 1_ .. leta ... the .... 

beadtDl ..... 11 .. to the .,.taltat. of tbt. MOtet, 11'&t_'I' thaa 

u.a4lr * .... laI "lhlt..telie ... ,.tt ..... 

..... fl'1Del,1a .... t ..... f 41.,la, "'l:t1.1. 1. the fact 

that then 1& _r •• , .. t. Wldeh to 'Lapl&y _n ........... ,ft ••• t 
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9'. 
flfty _r4. ,.r col ... lach dt.'&" .p .. hae .... a 811wed fo'&" .. &4u."' t 

18r,ar type, tllu.tr.tl .... eor .. r, etc. 

!lII!USMtX 

Too -, bqlna1lll .t.., "'1e'&" • ..,..t eo recef.ve .. 

av.1..... of or"rl frOB the f1r.t 1 ... rt108 .f thelr .... rt1 ..... I:. 

ft.t. uIllaU, 1 ... e the e .... ..., .... n vaI_lt .... Witll e • .., 

acMartller".... It tak ... ix 01' _n '_r".., .f tile •• lar', 

... for .. t n .... to f .. l .. cure ia .. 041 .. _, to the .. 

.mrUMr. 

ru.tMr ,..,1, are .1_ to _vet "",.,,,, an iatere.U. 

offer. ,1_ to pure ...... tlla toUtNah proor .. UuUu INt it off 

... !iull, forl't pout 1t. If t. a4vel'tt .. r ...,.8t., the 1' .... ,. 

1.te .... ' 1 .... 1. &rOIl.ect aM the ... oM or tIllr. t1ae .... " tau 

HUon. 

Mttr,&.,. ".lM, 
., .. tb. of ..... l'tl.t.. 1 ..... tit1 .. tllat •• t 1M ... ,.,. 8U 

.taIrp _aleI" 1 .... eM _11 .11M. 

lac .. advartf. .... t •• 14 .,. keyetl ... the •• " eM i .... 

ia _leh tlae .. vertt ..... t .". .... au be _rM1tM with tM 1' •• ,.. ... 

.. , 1-..1nn vtll aot iulu" .. key .,..1 ta t""r r • .,.... 

1n ... U ..... te .ttellpt to COD'U.. U. "81.r. but •• t ,..,Ie will 

copy tile .......... tty u 1t .".&1" ,. the .... rU .... t f.actutu. .. 

tlae ke, .,-.1. 



'i. 
II the 'Dull..... 1_ o,.l'ate4 tl"~n: a ,.., .... 1 .... the be.t 

"' to ke, tlte ... rU .... llt accor4laa to ",bU. •• tl ..... to ohau&. 

tile .M ... 'alUa1. laO" ateNl. inttial will ata4 'OJ: a 4ttler.at 

publica't .. WI.... If the bust.__ 11 opera .. wadel' • COIIIp81 __ • 

thea the lee1 c_ b. ....,t. 1", • ... ,t. 2t1 tate. 

It t. beet to keep key latalr. away Ire. e.dd.n •• 01' box 

... -.1' " dftOt to coafus. the het Office Departaent aa4 c._s. 

_il to be "1~. ADother way to o.ocIe 11 to II8ke ... _.11 chG&a 

in tM ..wrea.. One of tl'ie ture.t ways 11 to chanae the pr1 .. of 

the .... rt1 ... ita a few centa. A Ht of at..,. ., be offerM 

ia OM publi •• ttem at ,1.15 ... the,; .t '1.10, u.4 • durd at '1.'0. 

~t~. wtl1 quiekl, tall which publ1oatLoa 's pul11na the be.t. 

I.e, tuttl'll .boul. be foil"" up to .... nt.h of IeI' 1a 

,l'04Iuciaa t •• at .......... "'ler. wlIo .... t..,. OIl ."rev.l uuall, 

olfer a Ht of .t ...... a , ..... at 1cJf ..... t .f ,. up to 'I at 

aout .. tual wlMt,.. .. 1e ... t to _ ..... t ___ -.,;. .. .. leI' 

abouW kMp v_It of """ OM ,natUII off.r pulls Ofti' DOtt.r; 

1'-.1'.1. the coat per .. VU'u. ..... t, the at.III1Ntr o.f -....r. t the 

,aiM fa. tilt talt1al appreval .. 1ec.t1oa •• _, tta. •• war. aat_4 

Ina tM .... 1'111.... Ia _11*1. of tUI ld."Uol! eaa ... 117 

,how wh1.k a4.veI'U_t U __ 1 .. eUItoJIal'e at t .. lowelt prt .. 

.. Wld.cla ...... _ .houl' .. .u.atU ... 1dt1J.e ........... 4roppe4 • 

..... OIl .... 14ar·. profit ... 1_ an4 .... rbaU ........ , 

_ .boul. COlIpUte hw -.ch he ca aflori to pa, for eaeh new cuatoar. 
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pol.tbt. _, ... advertula& ."..11n .. as.. 'P.... _11·" .. 

.... l't1 __ t., wIltoh _t "ler. u,e "pluly. .ffol'4 llttle 

opporwlltty for ,.r.uu1ve wrltlaa. Oal, ... ..,. f. 01 ella lara • 

98. 

.. t:l. ... l .:1. .. UM laraa 'pace "VHtutaa ... oaly ... lar. who ._ 

affectively UN ... 11-., ..... V8'J't:l. .... " an tllo_ With 1 .... 

a.tabl:1. ... I'.,.,tatl ... , or ,artlculaly ... tl'.1e, ....... _nh.a.41 ... 1 

fbt. ... tile cue, publlc.tl .. "'al'tt'1III '_tlou •• t afft.tently 

fOI' ' '- "aler," t.,. UM It to .tcr .. , ... c.uat-.r •• 1'01' 

atthOt1 .... o_co..... tIIattQ I. DOt""" e.-1 to tM , ........ 

.. ,n.iua .boul. be ohoMa veli')' o&l1llvlly tak.... foul' eoa

""I'.t1_ lato Id.ach .u:l.tablU.tJ .... lrald.U.". value, ... "'1'
tl.1.. ,.~tl.l. 

,.&,."," 
1M fil:.t 0_1"ratl_ 1 •• lokt .. a' ....... Ifer .""1' 

ba tt •• ultell1t,. '!be ,natua •• t be ,,'t.te to * Uae of 

bdl ... of the ... lar. .. "'ler haa4u. .. _lu.1Yel,. Va," 'tate • 

• t.,. wuW .... 1'4 thall ... ll.h to offal' • Nt of ,..tJyJtt tleh . 

CeloaW ..... ,cai ...... offul ... , ...... the "hllpt101l 1 • 

.... that die _llectol' rea .... 1. hal ... "'_n.t 1. t ........ ,. 

wld.oh 1 •• un the .t .... of""" 1. the ,nat_ 01' he wul .. •• tNy t'be 

,nat_ . 
• pqat_ .ff ..... t be ,I .... 1a ... U.t,. pd ..... 

1 J ..... ,. It. 
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Jut what of the _11 odeI' ... lar v ... ouat .. r. ue a •• ttere4 

far aruJ v1_' HotlUaa eM a .. al the aflecU ... e. of ,.r.oul coat.t, 

but. coatlauou. "1'1 •• o' frie.41y, .... leUel". i. the .a' effee

tlve eu~.t1tute. It'. the r"ul'I"1 .. little head.bake tbl"OUlb the 

-.it that ..... t. ~u.l.... rat.tiOBjhl,. ... bo14l the bu.i.... of 

c •• tGaer., evea tbouah • ..,.tit10& vith tare-I" .... I"ti ..... t .... 

aD .. elabora .. p~lce li.t ... , offal' 1 ... 1' price •• 

14. To _ .. I .... 01'_1". Alttaeuall tM ........... t o' 

order. 11 .-.t • uaivenal .uata 1. otller ......... of -.11 oriel' 

.. 111... f •• t ..... 1.1" ava ,. 80 far .. to ... 4 • PH'el .ar4 

to tUB. ,Ita euao.r for hl. oner. .. to tell hia .... t .. r the 

01'''1' w .... all'".. out or .... thar 'hare i. to be a .. lay. Ibi. 

1. • ,..1' polioy that ofte. Ii... the eua' ... r a , .. l1Da that hi' ~i· 

ota. i. DO' ."reoiated .,,..i.l1, if the 0"'1' t, DOt 111114 

..... '.tel'. '10 k.., CQt_r • __ '11 ........ l't, it ,. aoe 

.ufticleat to 1111 .,",,1'. ,ro.ptl,. !he ... Ie ... .u.t allO live tbea 

the oeurtu, ., a 'l'ia"l, "t .... you", evea tllouah 1t ., be oal, i. 

tlla 'Oft .f a poItl1 •• 1t4. 

1'. to _1.- ...... at_rl •• , ___ ... t _.o .. ded to 

f1nt 01'''1'' ... I •• 1-. va, twar4 .... tt ...... ViII, •• t_l1.h'8I 

.... 1 ........ ~il.laI • Ii., .f Ite.., ... t ... re. 

the .4i_ .f a ,.1'108&1, iHt.v1 ... 117 typed letter. Ye', if 'll1. 11 

aot f ... lblAa. • ... ,17 .ulUlr.," 1.tat, couU be uM4 vitia ... e 

equa117 effec'lve .. e.ult •• 



20. , .... eollHtlOftl. If cu.u.,.. are aU .. 4 to k .. , 

."MYal .. 1_tlog beyond 4 ~..-cmUle twa. .. .-b. 44, '.....It 

__ I i __ utnal, _ra difficult to obtda ,.,...at or retura of 

_ .~. • .. rt •• of clt,loaatic .. 11Ml:t_ letter. Npa em. the 

111. 

firll: ..,. tM _t._ ar. 4ue back wtl1 Ht oal, "rt ....... 811 accouat 

up t ..... INt wtl1 ai_ leave the euatl8ll' ta a '1''-41, '1'_ of 

111 ..... _II hoi. ht.IN_tau •• 

1m. 'f lias t llil 

.... sal 21d 

ToA,.t1rMt _il' ••• t ............. teolil tM aove~t 

,..t&l ea.. Iu .~t of _....,. ,1_ tbe fact that it reeal ... a 

the ..... 'ek .. ntce ... flnc-.l ... let_c, that 1t ...... ., to 

......... Mil, ... that U: 11 IU1'l to '" ..... .....". .... 1t • ,.,.1_ 

""'C1.1. Mba .... c_ .ttI •• Cl''''' 1aqe 1IUIIbaJ' of .... _ 

'Mil .riel' .... I'U • 

... .... l't1.1 .. _ ... t taU the ,1 .. • f .. latter t _I' of • 

f.l_r. Noklet. 01' br......... .... .... 1'. ta 'e. ,Rpel' ,I ... 1t 

usuall, _llt.eYe. IUrpr,.' .. I, 'I'o'it_t.e reb.!ta for lte e.., •• tt .. l, 

_II CHt • 

.... c ..... b.a .hoIm that o.eI. 0_" ... Wlth", reault. bu 

1. Aa1mow1Ht'_ .1' .... 
2. laldati.lta ouatollen that ..,rov.s. .. lecu:,.. are owr ... 

l. "'-rtt., ........ 1.1t' •• or ..... 1'V1 .... 
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4. Obtttn:Lng new cuatowers by inviting. request for approvah. 

price U.t, ,or Qata!og frOll1 peop,!e who •• n __ :wer __ taken from ,Iodety 

ro.ten,purcb.aeel lbU. or rented letter., 

S. Annpuncing eale, and oehel;' special •• 

6. N~)'tiffttJ& cuato,..ri ,or pro.,a:ets of new arriv"h. 

7,. rolloWing up pr-08~cttve eu.,tollltt. 1Ibo have reque.t;ed a 

price li.t 'Ol; other advertising _tter, but Who, have not yet orde.-.4. 

'l'be \)e.tway to u •• po.td caro 18 at bf.llboarel.. LiDlit 

pdntina to 4, f.., varel. with an Ulu.ttaUon 1f po .. 1bt.. Depend on 

the 0.r4 to l.ae OQ ef'fective :l .... ~ro' •• Dot • .-v.ral. ~ 0.r6 

ahPu14 leact thepro.,."Ct t:nt¢) the .. t •• ,talk. 'hut .av. the .alea 

talk :luaU for * 4h'oular~ font letter,bou •• 0#8_. or Othet fom 

of ~rtiliD8. 

Circular. 

'lM cb:cu14J:' or flyer .. it 1 •• 00000t:l. ... call .. cl 'l.weH known 

4Utd videly \,I .... tntbe .t_ trade. It i., COlll!Oll ltnmfleda:e tb4ltbecauee 

of thail' ... 11 coe,t. ef.rc1.J1an a.e 1.a1 .. a .. diua for carrying 

.bort .......... YeU .. for 4dverti.i,ng .oa. o~or lI01'e .,.cl&le. 

They are an 1deal .... ,to liaQre... the avera •••• 1. hom app-roval 

.et.ctiol\-' . 

tnaof., .. layout and copy t. cotlc.~d. it b tnt.r •• ting 

to not. that c1rculare eoclo •• ly "' .... 1. display-.pace a4verUei.ng 

that a pereon capable of writing and laying out • Sood dllplayuverthe-

\ 

.mt t. certain to be capable of preparing attractiv. circulal" tlmt 



..,t11 _noat: att"l'\,tionand bdng t'~$ult:e. 

·tb,esmaU dealell' with Umited eap1.t>41 wiU filndthat 

circular. ar. _ cheap, Yl!.te~f.eti,ve, _~. of build-ina up his. 

bUl!ine,.8 . 

1014111'· 

t.e.n.t •• 1014411'8, and pr~,.uta1de •• r. '0 010 •• 1y retate • .,. 

to .... ~t 4it'.tin~tiQn. a _tterol4iJ.ar, .. nt. ~~.hly. the 

te¥"!ll "l •• ft_t'! _.,pU •• to It .!L!J'I;8l. " iUU".{zed .~tp",ult.4 on Qr~ 

or both d •• , tn4 fol."'one_1 theeeft , l·fot.r~ .... pplb.~ t. a 

bra.-r leal1etlt.l.tb ~ at\Mt f01",d more tll*, one.', an4 tl.udly of 

heavier" PlP*li stock 8J1d of l'a'fg~rBt ..... a:nd·'brQ.i4e" to i •• neil), 

113 • 

,. lpge 'Ql4et. ,'Whiqh 0,.'6' to • d11$1. 4it',pl~y that il cltv!'" neither 

ip~pg •• tlot bto colJ1~" 

A ,8- laGUna huline"Uk. 'ol&Ut wUl not only •• l"II' • ••• 

• an. of a.,c;l'~blng an .,,1."0'1181 ,.rvic:e, o. of lUUns the .t;..,. 
offered fOJr •• 1e, but i,t w111 .i;phtlpf. .... 'ut ... ty in bringing 

.bout th.~ f .. Una 0'1 con.f.i,a.nce tn.trf.uh. tn ",ep •• t ... 1." 

.1~bou8b it 18} ~r.e4 tb"t 8ot111& t)qM'of '~l,,*l' i,. otten a 

~e ••• aJ:Y ~I\~ of the c.QI91"t. _Ulna, \1P ~r4 .a,rul. ••• t ru,l$ 

can be bi,4 acnrn •• to .n or 'how .~ht". i' to btt· u.e4. 1hli1 

,all cl.,en(Ja pn tru.propoIlU1on. ~nt of t~ ."'*'q •• ,ale, typ. ()f 

pe~l. on t", .-tUng Uu, an. t::~ a:L~. of em. .-dverti.tna ~propr!.tic:m. 
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Booklet, 
t • . 

I 

'or aU ptudoat putPQs" the n •• bool,tlet. bl(ochure, and 

pemphl:.t at. one aildthe :a~ th111S. for eaQh 0,", is .~. little b00k. . . 

the. eNiap ttrsument in favor of bQoUeU i.e th8$.1i .1 ... nto£ 

pel"m4'ln.nce. ~, qAtar wb,o •• nQa out cU~.et , .. 11 .4v.rt18tng 'doe, 

liQ in the bo'pe that it '!I1'l1 btl :r.ad and act,d upon by • ,uUi'¢l.nt: 

nUillbe.rof ,ro.peets to b~ill8 him a ;l;otiti but, !fhe l8 :an.~dence6 

ac1vertiiler, he· knPWl' that: reladViiliy few of hb r •• ~ •• 111 be in t~ 

~ OJ!' poiltt:tli»& to buY' on _ dayth.t tbtt edv .. rU ... nt U~iV.' .• ' 

Aqco~4i'lll1)"; ~ its.tidi.d with return. Q~ tl'criIl qn8QJ." * "reent. 
.. I . . ..I , . 
• Uli'tMrmo~' •• ~, .boun(ierfU;an'J' that ,a ~.z:tne Oir ,even .. ~rintQ4 

tol.t"; U :a "ttanlient thing • 

. ,~\ 

t"$1;an4' to r ... on thet tho .. people Ybb. have ilOti_dla.tely 

.IURltr,4 the tiret tcivartt ... ntqulekly forpt; .-bout th' off,r. and 
I I, " ' .. 1/. 

thAt t.he only vay tbity c_ b. tinaUy idluaQC.d into buy1'il8. i, tbrQU,8b 

eonnant i,"~~tUton of thte Off.r:.~Althou8h thousanCl. of ,eo,t. .y 
be tos1e.l ,ro • ..,.e tit f()-E en of&t" , thO... "1.11 orelel' frOil ~y 'one 

acl~.-fU''''nt 4r, _1I'.ly tho.e· 1_ who' hq"n to'r." !t.n. iotfe·r 

.~ tihe llnp.l!.41c·t~l." .YClwlogt(itd .... nt.· · 'On, tbe at",; hlndj, lUl 

bJfo~Uye bookl4tt"Ulu.UI;Uy ,. ~,t · for_ntM" or aVell' y,-.r. 

-.n4MY .~r or bta't be td.ned to_t ... ot ~ ,t'- pJ'o.,.,et 

1 ... t 'the buyit)8 ,.1.nt. 

~lthu, _:1 '~COtlI:1:.Ur~.11 _~ .,..1". th_ ¢t1:cul .... 

or lman dU:J)lay.erth-.ntl. but tlu!lyera 10ns t.~ advenilib)8 
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thet i e' vot;tb 4o'"fts ()f circulars 011 c:l1apl4a1 a4vertt ... nte *P~8-.d 

out OVal:' •• ward we.k. ot' months. rQr tM d •• teli 1fbQ b •• 8~thin8 

to say that wUl 1\$1p others, a , bQOl<.let: i. worthy of •• rlou8 conaideration, 

bl~X!li.n 

A .. H •• iler 1.8 " circular .. fol"r t :o~ f~e of lfhlch ha. 

been lAaft ptrttally or c~letely bl~ for U4!re .. ing."cau •• 

they •• v.t_ cott of Invelo", .-ndtbe labor ,C)f nu''''ns t_~ .. l_f ... 

TllaUars.-r9 b.cOllina lnct ... inaly Pf>puiaJ.' .. ,rice Ust. or .. f'QUow"'" 

U,p ,pi80_ •• "m.re the ~r.c>n.l touch ,0' t he lftt;.rc:. beclt8pe.nled with,. 

!tRbl!aU 

Un.u:- thil .. d co.. .verytblng who.. puqo8e is to make 

it •• Iy for tbe pro.peet to .. n4 in hi. (trcler, 

"'-11 gIrd. , ,. 

'.l"h,l'e ar. t1Qt <;I~)Jlly u.ed in tb •• t_ trde beeaut • .,itt 

ft ... lUna o..n, tc>r c..,h"w!l'h .. a.l'Qr. ~Vttr, t~r • .ura e1.-.' 

when a raply card h u.efu1. An .,prov • . l "eler ;,bo ~(Uctt. bulin ••• 

by .an. af, direct .... 1.1 lhoulc:l inc;lu ... tNline •• -raply c..r4. I~nuc;h 

" tM pro'J"lCUve cu,eOiPltt l:iat t)othll'l8 to do otber than ,ian btl name 

and ad4r ... -.n4 4ropine _llboX, it is .,par~t that ",etum._ sbou:t,d 

be nQtice8bly blgber than ' •• olicitaUon .ant without the "eply 

0.,,4. .. bu .. 1oa •• -~eply c;4t'd t •• 1t.o u.aful tor a •• l.~ tIfbo J:e,ueat, 

hi. au,tcm.r, to .. nd in the Mae, at their eoUec.ttng hf,iLln4s. 
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k2ly8nve.,lo~~ 

Altboush h haa been de£inlt.ly •• tabU.~ througb numerous 

te.t .mdling. that buaine8&-repl.y limv.lopes will bdng much lar:ger 

return. then plain, u.nstU!ped envelope.' .• it 1!t 1)0. tfuJ In. generally 

unptottttble in the .t..., bus1n.... 'or the _aler •• :Uins only 

h~glterpdc.d 1~, that additional Qost on every orcl.e1.' ia tNltgnif1.c&n.t 
, . , 

in comparison 'totlle extra bulines. reply envelopes wUl bring. tor 

the aver",_ ._ler. the Olle who receive. -.nYQrder. ~untill& :to 

le.. than a 4011-.,,» tbe~iHonal.aJ.a.tt..t Would result f~OIIJ, tll. 

u •• ot bU'i~ •• -r.ply.nve,lgp •• 1fou14 b. tenc;:.,"". 0' ab.orJlipg the 

.. tr. post ... c/:),t. 

Oe.r ,Ilank! i ___ . 

An order f011l 1. an •••• nti.ipst 0' ev.ry dlreet _11 

e.f~ort at brtn&l08 ,.d... Not only will an Qr.t.r tora bring ~r • 

• a1 •• by.aktnQ it u~c."ary .01.' the cuat:o..r 'to vd~ a ~tt.r, 

bu~ it1flll 81ao simpUfy the deeler'. 'WOrk by _1ns i.t ... y to 

find "-t 1, .,.lq order.4. 

DI,.o4101, o.n the situation. thQ ,order fo~ can b .... tandar4 

o1;'.r blank on ' •• eparate.beet 0' p..-r, tt can be ,1..,: •• at the.nd 

of ••• :w. letter, or He*, be .... p.,t of d.- (Qlhr /:)1.' eat,doa. 

OrCIn fOt1ll!J . • hou16 .biI· Qn,.,.r t:h.t netther 1'.,.1, nor .o'ak, up. ink 

and larS8 enough '0 that ,isnatur ••• tU ~ llJl'le enough to be rea41ble. 



!.a!t •• tter. 

I 

.rot the 4ver"'. small de,41er, tile .,le. letterwiU be th4 

cUreot .tl t001 lIIQ.toften used. 'Tbe sale. letqar t!J univer.aily 

regarded by alert adverU.:l.ng _n tnd _11 order cl$.lers •• ~ 

tnco~.rabl •• oUtag device. 

Salee 1ettel;$ ~.n .eUtt$Dp~ t but t~proUt .. rain -mu, t: 

be high and .the (;oat of the it..- larser oth4rviae the o'Vflr .... acl in 

117 . 

such _ .. lt1ng WOuld eat up the prqfit. ~ c~.e • 10," on tb4 mat1ins. 

Qene,r.Uy en. aal •• latter :La. not ••• ttdectorynUb18_.dfum for 

oU4t'"t1_ ofleri . 

ttltil18CoRl 

Sale. lett;tr,a ue dfec;:t1ve fOt'.t_ ... ler. vnen tbty a1:'8 

uee~ to, Set P8V l1uIJtQllle'U, o'r to .ell to, pJ:'e'ent cu,tOll*ra. Qr to 

revive the lnter: •• t of £orar eu.~~r.a. ~ ,.rti-culer ",du.of the 

sale. 1eetel!' ... an &4V8rI:1';'111 -sent b thlt ita "e,ule. ¢fUi ~ .0 

4$f1nitely and JCcut'at,ly ~hecked. .....,. ".lar, u •••• le. 1.tter. 

as ate.Unaaround for aclverddngcopy.. llf th(ly find that Qertain 

sentence' ,ull _11 in 1ett:.ra.t~y UM thoa ••• nteneea. 1H.th dw 

nece .. ary rev1i101;); in -sadne .4vertiti~ III .U. 

l'b8 •• t t l¥OrtliPt and. ~ia.11 ue..s •• 1 •• l .. tr;.f fOJi'.,t*"P 

.... t.re 1, tbeo_"tg~" ,to ,sPto • H,t pi,trans-rlto tnt.N,t 

thee inbecOilltng ~U.ltoIIere . SUch 11tts are althe", e_1144 frOllS 

society Utt •• bought, or .ecu~d frOlllpr .... nt cust.,.re . 
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-.Uf,ng · Hst. ar~buUt Ifl~ly. It' •• ~8t iUJPO&8;1.ble 

to ·make a large initial sale ,frO'lD. a stranger on a cold list;. Tne 

beet plan 1, to n-.,t't With ~ offer tbat co.t. the 1'''1' nothing or 

n(Utt to noth1tl8. Qff.r him .~ free 'It'''' or It 'taq» prelldum that 

will coat h.lm Q·n1y a faw a~nt8 . 

,.1'_ the n"," that re.pond to this itt·lUIl offer. OM can 

build a lislt 0# 'buyen and. buyers an ~he one. who l=e.pon4 h4nUOllllllly 

to letter.·, t lUat . c.U for . ub,tantials.xe •• 

!aneth 9! · "l!8, &a.~t!n 

J6Jcb totbe $urp~ite pf 'III.a!ly 1)40\>19. ~o h'venevel: u$e4 ...... 

l.ette~" it 1.. a knowil fa¢t th,t: lol'.g I •. tters &1;'e ~re effeotive than 

8hort lettQ:t$~ th.at a two page letter pulb better than a Q11e"page 

'letter. T"4t.f aurpriful, many would-be m,p,1 a4;rertiaer, b.catJ~ tbay 

make >ti'\I~ 1Ili.t.4ke of u,ins publtcation e4·".~tia1ng .. a yafd stick to 

_.-ore 8{ilet \ettc):p. 

\ , '.' 

an. 0·£ the point. tn favor ot •• h- le~e.r. t. the ' feet that 

thay ¥&fiord mote.pACe at l . ... cost. lau that c,an only b. 'I!II!PltiOtlecl 

in cJifplay "~lttij"l)t. c,.n be fully di!lC~'aQ ;in l"tt,u. failure 

q;, iQIke u.e· of tb~. IIp~.i'~Qt f)uly ".,tetul.. it t·. costly b.ea.uj. 

longer l,ett.~ .• 40· ao.t ter Job t h4n .ho~t lettct,: .•• 

'fbi, i .' .'pectally true for .t_ d.aler!l ~.u .. ·tt_ 

collector. lt~ to r«ad .bout It..... $t., collector. like eOIll"' 

.plete a..ctiptit)n. of the .tcIlp. e114y ~r. offere4. 
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thlt .. 'ot~r ~4, 1£ tbe lQttt)t i. •• ,igqeQ. to se.qur. ill 

reque,t to.1' , apvroVA~la;:Lt i$ I b~st n9t togt,v, tOQ e~iete ill de.¢l"iptton. 

nU)l1!!r, cotae 11'0111. le.tee:re tll.t 1I.:t'8 provoC<iIlttv. that ,rouse tb4!.! ,;.e.1'\ ' .• 

inter"'1:: without glvi1l8t~ sc> ~ch bfor-.U.ou t.tlat they .y dec:i4. 

not to buy. 

th.e flr*t onbenee abould.,t t~ ~."r'. appe'U.te fnt 

t1Pr-e. ~ dfaelet' ... t .. t t1te c.oU.e tf)' on hI., own g~oun«,. .iJ:be 

first 8entenceof the ... leate.·tte1! .~ul.q be oJ.lf, t~t inv!"_ the 

redartodo 8dllle.thing that w111 bandlt him • 

.. • "eM l$tt'JidQ.atgnetl to •• ~ure nncq,to.er\B illU$t qot 

pr0llJi8 ... flIIpt'e t.l'lan C4'fi b$. «-U.vered. It 1. cOltly to attt'~t eUlt01llers 

if YQu .r. un..ble. tQGeU tbea wbat. t~y · ... nt. It 1& be.t to.void 

... t.y promiJ" unl ••••. 'u1ppecl to fulfUl e~h ,~4 everyone.. lihUe 

p·t'<*1a •• : .hou14 not be ·OYfall' dOn«i'~ evt1tithlns-bQuld be guarianit,.d 

.aUd.eUOOQr .,ney l1~k. ~ t..>tre.dvtl 8',,*.,4ntee a1.,." bd:ng'I' 

~oqf14efiC. 'and •• 19*. 

!tn~ lUll.,. 

tt., ~. at... ..1.1" lI$.t:li .t-rtct hoor .~p, b.v~ many oppo1'· 

ttmitf.e, to .tie 1:0 vJ.n(k;v 41'p14y, ,of top.~(:.t iI'tampe with C\ll:rent 

.v •. ntl ,; bql:iW., loc~,l hepp.fit~. ht.toJ'Y. il@4Cro,., 4tiVGi$ .• ~tc~ 

TIl. mail Q~"tr •• 1.-,f 4QQ. nqt h.~· ,to t:ake .. b~k 'U.at in this work 

e.1tl'1et-, .. o'ap .I:'rq~ .or tiIChibl·tI Qf.t~. in pUbUo pi.e_, or 

etOl1.e Yi,nliowtto PtQroete the hobby. A $1D411 ticket {laying "he> tM 

$xhib(1; " .. pr.p~ by lfiU "lluffteientlJ4verU'l,UI for the 08,.1..17 . 



120. 

By _ing ul1 a $Jl)aU topli.eal ekh!b;lt bpe4 upon the iltoQk .. :!.n .. 

tt/14!eo! a1pcal bUftn.eU 'houje. and shawtng t~ to thelll" the Ga.ler 

bu a emtft.c. to atou.~ the ipter.&t of llon .. ¢oUec·tora. t n thU 

~a.hton the local tli_ b," • novel fQt@ o,fpubUcity at no eost.. 

,An .an hample? a4t'"play tq be l()Caee' tna ftodst,hopwould 

feature • e. P8$'" of ~lower8on ,t_a.lfo.t pt ttt. .t' .... trlll 

be l oun\t in u()Ck ~ .o lueh a pr~Uon ~., not tnvolveany great Ipi ... 

P6.'n.e fort the 4edflr. AU no mae¢f 1 •• ev.ral~h1blt:lon ft.'" with 

a1u. ¢ov.ritl8 a,n¢ .• 0_ t~_tqt~ ".cd,ti~ of tbeatautp. Gl4lor 

lettet. tbPa ld'th ploU.c outU~ .1:.noU •• 

'l'M .• ta..aean 'be a~teclto pre •• ntI~. the-. fOl! t.be 1I'allt1 .. 

tu~ of .,.ct.~ '1)$Y'u _, l", .. tt."thae ate e.lebtate4. It iit a 

Mtuul for Juc'h OOUd.,.. ·ae tlea "y~ lna.,.ndance ,.y:,ClntistNa. et¢ • 

. ~ fbUOVf.ng 1._ • n.t of •• t_U •• Qt.' and t~ ~o,ic: on 

.t4Uf8 vhtellwoul' be.utt4bl. Cot d-il.apl.yat eac:h placQJ 

.... rte~~ tOfllobUe .UCX11t:.t:1on--.utOl!l!ObU ••• 

Aifline,·"'pl**fi, b.lloo.n',. to.r.tgncnt.a. 

".-';~".4 8ft ... , •• v1~ •• t;"", rtven~.ii • 

•• '_1' .bo~ ... oo;~.r"4 .. n. 

aeauty .• hop.·,-n, ~o.twu. •• 

Book Si:or ..... boQ'k •• hi_toty, fiq art •• Ut«trature, 

Clv(c .gt"Oilp.p .... Cout • . , Cill'ittUJ •• ala, "rtc~ He'dt.ae~ 

doQtt~~Uon Si~ubr14Se', .f/tuU41ng" 

ChU4rt.n t., .bop .... chi,ldren. 



_t.l8S!1..t .... Qe:rb •• _4ici~. , 

,urn::itl,lt'Q :.toX'e~-woo4" pl.nu,. 
'to'· 

'uel ~_.Yli'.,co.l , 01.1. t!l.._r. 

C.:t> ........ utQ$,f tl';'ucke •. 

Groc;.ry .... food product$.tt~.,or:t.t:1on. 

In.ur*'c .... ch.Jiity .!taU. 
" . 

'Hot.1 .... tran.port/il:tiqn. 8cenic .~U. 

J.-lry .tor ..... s .. , l:oy.1.ty. 

t.1br.ry .... 8c»k., hietorical ev.nt • . , u.~l'.tur •• 

... i.c • tore .. "",,:i.e. 

*~"i .'p.r.l ..... co.tw. •• f~u. _0. 
*.~c.l e.teb~i._nt.". ... ":lie.i . 

.. p~r .... -ptlnt" ft$, btc'tQI1Y. JQutn.ll .... 

,.t, .bop"-anl"~'" bir4i. 
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ro.t olfic ... -.t .... po.t •• ,4U4', Z;-8v,nl:,l8,l,.avinga .ft.., •• 

.. lbo.4 ..... tnin •• 

bel, 'C,~' ... ·Cbadty ••• l.~ Reel ~r>o •• • 

Stb;ool.".H1.t<Jry, '...,U, ,.de ... i 

Sport .hQp ....... port •• 

SIIiOk. ab<Jp- .. tOQIe4Q.,. 

!.1esnph of.t~ ....... t.1egr_ .t-.p •• cO#ll!llUrrlc.t1~~ 

TeN'll HaU,.-_r~can hedtlSe. 

tr.vel _~t .... ", tr-.n'pQrtaUon, , lol"tp c t Uj.? .e.nte'. 

UtUi U., ...... , VOWl;'. et:ectliic.l !tn4unry. 
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VCliIII8n' @8ppal:Ol--WOl1I$n. eos t\.UDI.~ 1 

hieeLin! !!¥t CatalgaU8s 
. - . 

!'luJ,re are' t:9!fQ feaeone for i •• uing price U.ts: 'Iaie. {And 

prestig... 'lve~. if, ,a ctea14r'. hue1nef8 t. p.riI191pdiy tn 8P'pli'Ova1.8 , 

many cu8tO.Jllet;';$ 1tf1'U buy other at,... on 01'"1' 1f they kb~ t"'- dQ.ired . t.... are .tn noc:lt. 

If a price list publl.~4 by a de.t.r cause. hi. cu. tOler. . . 

to think of hi ... an .. tabU'.h4Jd, relU~ble ".ler. then th(t .pdc. , .. -

lht 1a worthle,1i co.t. MIlny cQUtct;or. f"lt~t a 48.1e1; 1Ibo 

U$t,Je' a ,11'1908 U.t ' I,lrt4eli' bU i.d,nt bu .olit PhUatelic knowle4se 

tnd e&perlenc8 an4 .ceQ'. to a battel:' 8tQek, t&.na dealerwitbou,t a 

list. 

Srndlcated IJ.'.~. 

JQt .,te,'ttse value. uta atone of the .yn4Lcated price liSt. 

publ11heel by wh01 ••• 1er, are' (tlUt for tht •• ll •• 1.1' that C4nnQt 

afford to produce agooeS lhthl_lf becauM of hi ••• 11 vol~ . 

Tlwi •• Hit' are u8"ullly well-printect, hancleOilllly-illu.trate • . bookleU. 

produ(:ecl 1n lars. quantit1e. by yhol •• .tet8 w oft.red to retailers 

at varytna priee., with, 01' Witllout t~ ~.ta:Uert. i.,rint. 

aU4l\ 11.1:1 "Ulnot only 1.n4 • sr,.,t.,.l of pr •• US4I to a 

lr. It. "., JJ: •• "fu.bllcity fo~ Topioal CoUecUll8. "TczJ!1cal 
ilandbook *' 112 '(ltUvaukeel ..... rican top1cal "',OC;:iation. 1956), 38~39. 
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,mall •• larle buaine8s~ 'but will .1<80 '.dl .tlP!lP' ., t hey aJ:'f;t ,t.,parecl 

by exp.tr t ., lUu,tra.tions .. re olear $14, .,..Ung, thf;t copy i , Ule." 

prQvokLns . pi the Ii.e. ar. pdnt!.td on ftne P8IHSr. They v1,l1 ,giv. 

oust~r8 • so_ad te411ng ahQut the fi~. 

The .1n~_ac:k tn t~ illlPrlnt U.t. 1. th*t too .any cte.le:Jt~ 

may be .. il4ltng o.ut c.rbon cop1.a of thl ... U.t. U _colt.ct ol' 

receive. the ... hst from i:VQ .ders. the pr.sUge iii 4i.solved 

soanrh4t _'0, he re",UZfls' that the liU i.syn4ic.~4. ' urtheIi. . 

eolleotor 81 not rtI..mer in whieh u..t .... a , .. -t at .t ... bt 

w$lt.4 .and .ln4 th; or_ to the otber •• 1... using the "8J!If UJt. 

()f Qour •• , tli',. Uo could c~n •• t •• _4 Vou14 prob61y .-verq. ~u ·t. - . 

One current _-.1e Qf • sYll4i~.~4 pric. U,t b So~op W 

teS\lO ' j!ftt l'ubU.be4 by p. ,'tM IId,l', • U'. public.tlon~ .n4 

sold to cleu.r, "lth .pac:e for ~he:l1! ilIprint. Tbh wukly .U"Ullls

trated 11it. ¢q.ts _.t.r. J.un • btt OVOl' .,.nnf • p'ioee in quantity 

·o.f one h~l\Clr •• Oo.p'£... t-f .... t.t .rt to print ,UQll a Ust 'hi.,. , 

.. lf~ be waul" n,ve ht.4 'tQ prtnt 1000 ot t~.e folcJ.el',to set. 

prieo .. lOll .. he e~ obt.in tbo,otoroJl the .yncliqated bub. 

'or .. san ._ler to print 100 t)f thote fot'1ll8 would b. prohibitive. 

A .... le of thU' U:.t .".~ ... .. hible 1 • . ,~ 124. 

hr.'Gnal. Wft~ 

• dealet' e;tn cQlllPElnsat, for pcttenUal ov(trlapping of Utts by 

.ceOlili?~yins that .ynclieate.d H.t ·with a U.t of bi, own:. Sucb. lht 

can be ... _1, or .. el.,porata .. the 48.1er vanta it to be .• 



ORDER FROM 

CLIFFORD HOFFER 

Co-Op BOX 458 T LAKEMORE ,OHIO 

Our Money - Back Guarantee Protects You . 

New Issue A. T .A. 6674 .. A. P. S. 29685. N.P.S. 7745. 

News 
# 7 

A weekly chronicle of New Stamps appearin~ (or 
the first time in the United States . Publish~d 
a~ a co-operative effort of stamp dealers and 
importers to bring you up'-to- the minute cover
~e 

Order PLEASE ORDER BY NUMBER 
No. Description 

7-1 CANADA, IGY ..................... (1) 
7-2 GHANA, First Anniv ............. (4) 
7-3 GERMANY E., Postal Congo ....... (2) 
7-4 GERMANY W., Fire Prevent ....... (1) 
7-5 HUNGARY, Due Imperf ............ (18) 
7-6 HUNGARY, Television Imp ........ (1) 
7-7 HUNGARY, Television Sheet ...... (1) 
7-8 SAME, Imperf. ................ (1) 
7-9 INDIA, Steel Commem ............. (1) 
7-10 ITALY, Sardegna Folder .......... (1) 
7-11 JAPAN, New Year Sheet. .......... (1) 
7-12 JUGO, UNEF, in Egypt) cover ..... (1) 
7-13 MALAYA, U.N. "Ecafe" ............ (2) 
7-14 PERSIA, Radio .................. (1) 
7-15 POLAND, Post Service ............ (1) 
7-16 ROMANIA, Strike Anniv .......... (2) 
7-17 RUSSIA, Soviet Army ............• (5) 
7-18 RUSSIA, 2nd Satellite ........... (4) 
7-19 SAAR, Fire Prevention ........... (1) 
7-20 UNITED ARAB REP., Congress ...... (1) 

ROCKETS, SPUTNIKS, LG.Y. 
7-21 RUSSIA, Rocket ....•............. 
7-22 RUSSI A, Sputnik I ............ .. 
7-23 SAME, light blue color ....... . 
7-24 RUSSIA, Sputnik Ovpt. .......... . 
7-25 GERMANY E., I. G. Y ........... . 
7-26 FR. S. ANTARTIC, I. G. Y ...... . 

SPECIALS FOR THE WEEK 

(1) 
(1) 
(1) 
(1) 
(2) 
(3 ) 

Price 
$ .09 

.75 

.27 

.09 
4.55 
1.40 
1. 30 
6.20 

.08 

.81 

.43 

.56 

.26 

.29 

.18 

.52 

.86 

.95 

.08 

.09 

.21 

.44 

.44 

.85 

.49 

.31 

7-27 ST. PIERRE, Fish, Ship .......... (5) .25 
7-28 PERSIA, Air, U.N ............... (2) .90 

Minimum order $1.50 
Orders below this amount, add 15¢ hand1in~ char~e. 

SATISFACTION GUARANTEED 
ALL PRICES SUBJECT TO CHANGE WITHOUT NOTICE. 

Printed in U.S.A. 

"~ 
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PubU&hing a price list fot' the firat t.1_ Imt,s.ntsat.etBptation 

to liat every stamp in stock. just to lUke the lht 1·mpr.eaive. It 

is not good business to 1Ut i-teJll$ which are in stock in s1ll411 quantitie. , 

for nothing ·de4troys the value of a price Ust: so surely .s being 

out o' stOQk on ordered. Hema. only ite" in ,uffident quantity to 

fUl aU not1llel ~d .hould be U.ted. 

Printed price lists are ~n.1v. propoaitions coet1t18 over 

$20 for every fo-u-r-p .. e iQlcler even in _.n quantities; '0 it is 

beet for the beg,innina a.a1ar to sUck$to a .... 11 "'_ograpbed or 

oUset prillted U.t.Such tIOrk .aw. the co.t of printen l cOlipoSition 

.. the clealer CQ. cut M.s own . ,ten¢U ora.ter. l 

Rou"Oraw 

After ill .t~ buainee. is fi~y asteb11.hed, with at lea.t 

enucleus of .tead)' custqaera. the dealer ahoul4 condcler publishing 

• hout. ora" • 

. , MUM organ tight appropriately be likened to a p.~n.t 

forU1ll from which • clealer can appep year tn uul year 01,1 t. a. co. 

pared with an adverti.a1lilnt which 18 like a st •• rented only for a 

night. • hou •• Ol'g8n ha. no rival u a _di\J1J forth« develop1lilnt of 

pre,tige and friendship. 

An or1110al bulletin, ot hou •• organ, wUl do a wonderful 

IJackaon, p. 113"14. 
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selling Job for any deder , si1!lplybec.eu •• collectors are 80 

hungry fat; philateli c r,~ill8 matter. • 'bulleUn c'an include lcsdp , 

newa notes. ' ahort articles and off~l'iDl. of .t4UllP' f.Oir sale. .J\:. 

hou8e or&an .hould -convey t he peuoneUtY' of the dealer and, the 

idea that the inter.,t .. of M., cU8to_ra ..... hi. own. 

tb.t c,011ector8 only receive one .t_ publication, 80 the 

inclusion of note. about:nett i,8UeS, etc.pi.ckec! Up' froa the wetikly 

lit.., ,apers .U1 be _ll read in a hou.e ora~. livene house oJi8an 

tb4t centa1M nothina but . 'al •• copy 'I'{U .et • thorough teadtns. 

if the • .al •• cOpy is in convaT •• Houl 'ora. 411 that h ~c.e •• ry 

ia to t.:tk about.ach ,.t QIi ,acket, in.tead of .r.ly lUting it 

with" pdc.beside it. 

Stnce ev.ryone like.' to '.... bt., naiIIiI in print; a cl •• ler can 

furthef bQo.t Soo4 will by obliling thia h~ wb~. A boua. orlan 

can ... 11y bttN4e bto a ,art of "aUy circle publication by in

vitiQ8 co..-.nt. ;nd. ,u8&e'tton. 't'OIIeuttomel'l and pr:tnttna their 
. \ ' ~: ; 

le~terl'. Nev, it .. about eUJltOlll8rat- 'c'ol1.ctlona can be 1nelu.d. 

A.no.:ber w.y to ·Uke a hqu,. organ an •••• t to.-the bou •• 

i. to 'be Mlpful ancl 1~.truetive. inytb1nat" dealer know. that 

w111 help ht_ eu.tOQlll"1 a.cure great.r ,t.Ailure, fJ'OII their hobby 

sbou14 be , .... ct alona. 

411 houM orgElDt 8hould have « ... .finit. puhlhhing achect1.,le. 

Ope that is publb~4 l 'nQW and tben" at the "hf. of the _.ler: 1, 

, ' 
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hardly calculat.d to stir up the live intere.t that 1D8ke8a house orsan 

80 valuable. It illl be,lft to publish at 1 •• lt tmntbly Or bi"'1IIOnthly. 

She is another coneideration. If it t. a buUeUn or n.",. 

letter, it "ill pl'obably be 8~11 4nd that .olv •• the problem instantly. 

If ma,gazine fQt'1Ilat is · co081_red th$re Ue .avarra! he tore to be 

borne in cnd. The quaU ty of the papel', the.he 0·£ the ~age ,the 

eond4erati.ons of illu8trat1on., and other factors will be conditioned 

'by av.tl~le finances and 1:l\9 t •• te. of tlui cl1entele tQ be •• rvecl. 

Planning if the keynote 01 eny bou.a or8en. It i, not .elvia.ble 

to 1,.ue • large one 4urlng a. c.rta1n i1Pntb Qnl,. to fincl that tb$ 

npt l .. ua l~k. Mtartal beeau.. all of it "as u,.4 u., the previou. 

mntb. 4 aQOd n ... il anotber illlPOrtant eons1dafation. The n ... 

8hould be od.iO .. 1 4nd· diU.Hut "I'Mp. tie-ins in the n.,. of tbe 

llealtr or his c;01lIPany. 

JuklOO p()int. up •• vtral a •• enthls to a .ucc .... ul bou •• 

publication .1 

1. Vu4.rttandtbe ...,tioni that .ay the hl\JOaD libel, a. well 

.. bow to ,play upon the. to bre~ down sale.-r .•• Utance. 

2. "rHein ·t4n1iS of the r .... rs _d thai.r intefalt •• 

3 . )loveal the busine.aa as a friendly .anct helpful concern-", 

tlO-t at .. are l'IIOney .. _iog _chine. 

1 . 
1M.' •• p. 109-113. 
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4. ~ ,t;;hepubu"cattQn helpful .. _11 as ent.ertail,nina. 

5. Avotc! ,.,ritin$ in • l\4l1~r tlu.,t tfl !Uebel: $eU"/llorifyi.na 

aX' over"'famiUar. U8~ the bese"du..,lest, 'm~t d1l::cct Hter«l~Y 8't11e 

po8~ible, IUld don t t aU;oweff:orts at friendltne,s to o' .. ~n; tt!p t he 

bound. of pJ.'opdety and e:outt~.y. 

6 . Jkkethta pub1;i.cat:Lon "'. attractive 0 fundawill elbw. , 
':1. 

Good ~, pientiful :l..Uus,t'r'at:ion.~ go04 I>~er , 1Jn4 $o.l4prlnUll8 "U1 

l'~p.y t~ i$ea1er in i,nQrea .. 4 bud ••• ,. 

Ixb1bH :S:, pap la, ~ltOWsa co,y of fiere,t t!Ou,tbut:$te. huulu~ 
; ;J.: ' - . "' --, . p . 

pl:'gan Q(' It.., dea1et'He~ Hell'.t,J"t.", $hrub e~. tl~ 'I. '¥he littl. 

publ!c.t1Qn U veliY int~l:e$t.,ins re .. dtng both tor the, callect Ql1 lind the 

{/.Oo·c,QUeQtOti. It c.ont,ain8 tIloimy hUialln 11lterc •• ,t stodes that Prins 

out the pet.onaUey 01*. a.l''61t. n. fthiture. wti:tteil by nil ehUdten 

an .. nove.1 QIUroe¢h and ~ t~ t.:11y tOuGh ,to the pubUc;aUon. 

Cleverly :$:.ntenroven ant-ol •• ,,00000te several: it.., lIhicb ltel'lt hq 
, ' 

for 8 .. ~.4 whieha", •• u..-theil onenot_l' blrPlt pt'iJlte4 on tbct 

lan Pta.,. lI!ut.! :O?tkUf.:ne Gont.,a.o ~ldt tho .,"ott.leot a 
, ~- ., ~ . . 

sucee .. ful llOU •• tubUoAdon ... out11~d by .J84K'Oli. , 

l,\eRt:~ue tive _ t~oee!·s!$ 

~l'. are tnr_.Un"- o' pdntins *".U~l. to d~ aver._ .t_ c! •• t.:r for bil .t.ti~ry, pl'int~ fQt1IIi ... 1 •• 14ttt:~t8, bou •• 

Ol'S8Jl8', ete.: letterpu."" oft.at or 'illUlttsrapb, and dupl.b~.tlng. 

4.n under !Jtan41ng of t~ tochnf.que.t. 18 .... ntt.lto ohqoJe th4!t right 

_tho<l :for •• eh job. Qon~1c:1lu:;'1ns the JlJtny otb4rco.t. in the man 
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Of"l7 b'I!;in'''i .ctv.rtUi~. ~(Uft of obtf;lni .. na,me,l t po.,u ..... te. 

to cut dovnon t.~ eo.tIl of ptln,Uns, it bl .••• ¢(lIn01ltf. .~ b •• t 
, 

pfinUOS .v.U~le :Lemen pr.~f.r't.o to ¢~«p ,rt.neltlg otf.,rQ\l by 

-.ny --.11 pdnteliB who 4'0 not t.tte pd_ tn t:lWir WQt'k. ''fbe •• 1 •• 
. j . 

pteen l'lot out .",etheonly .f.Y a pn>8,..ctive cu.t~r c;an judge 

adealer t Ie) if thcJ 'pieees .• rtlliapr •• t1" ••• 1. •• "Ul ~ hign.r then 

if the work 1, of poor quaU ty. 

Mt:t!TeX-!~, fttintiea 

uo. 

Ji.ettef;":pffUII p~in,d. Ii the .,.t ~ • .,..ive Qf the thrq. fo~ 

and .tl.b tn. btat looking, al,t~ougl1 off, •.• . t iob. if ye,U ~Jl8ean. be 
I 

eVen more .ttl1~tiv. th.-n. lAlttertn: •• ,. '~re .. onbehind. the h1.8h.u~ 

pdQ. h ·tb .. t .11 typtt JIaI..t ~ •• tby b:l$b-priee4 Ul1QtypeotNtr,tort 

ana e.t of ,the Work tAl .o~ by \Jl1.1oniaM big~p.i4 \lW>rkers. .t~. 

be u,.4 t(llr pdnUns any of tl'ui dcn'l.r:.~s ""*.but '1lJ: eh4t ... U ,- I~: 

4eale~ ~t ;I.., .,..t to u'" it onlyfotr b .. 1«;; 10*., l.tt.r.he~., and. 

e.nvetQ~.. 'Of,·,.,t QJ: ,dupUeator 1$ "_I: ~ot ,tiCia liat. "0 other 

£()~O~ .Mt"',o"'pe~nt na.ture. 

9if'e.t fr19t;~98 
. l '" " . 

tl)t' econotllY tll pr:l.nU~g *DO for lfOrk br auperiorto' .upu,.caUqg 

and. oft.n equal to letterprtUuJ. on •• t ,rt.nUns .boul4 'be con.tur4.,. 

~to off •• t . t. t~ n .... .o.t cOl\!!lillOnlyu .. 4 to eSe'cJ'lb,e •• veral 

c10q1y r.t.t.4proc •••••• her.tn o""y .1t photoaupbe4 inU'" of 

be1na •• t in typ.. ~tooiit •• t t •• tiM .favin,a. .~o9_cd printing 

pr()ce". tb.iti. 1> .• eQ1lli,ne ln~r .... inslypopulp in the .t .. treeSe. 
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thi.pt"QCe.' s.v.. monos beeause the cle~l.r t. his own cOI,IIpoai tQ1:. 

Anyon. clin paste up headli~6 . copy, illUlJtration9, 'at\d si~nature to 

rtt$ly the job for the, C81l1l;U:ll . A typewdte.r wHb Ii distinctive type 

faee can be used to t"a$emble printing tYl'e . 

Photo of,feet ~. pa'tticulady .UlOnQa1c·.l i.nt~ procluqU,on of 

house 0t'$an •• pdce liete) or catalog. where taveral 111u.tr8tions 

are to ~pe.r. Instead of .pen~1ng lat'S8 'U1II!J tor halftone cuts 

pieturing thli! 8t.81 :tllu.tra:tiorutft()ID ,..,atines , catalogS.~te. can 

be p_t~ right into the eopy .. -a const4er able 'av1ng where numerous' 

sete (If ,t._ are to be l UustrAted. 

AldlOU$h the 'proc ••• orcUnarUY'ave, tiJDa"n4.oney " it bee 

th~ di.Unet cU. .. dv-.ntas.' that prevent its ~iil8 u.«d ,.,re widely 

by liuU$dverUe,sel'l, ,h!ntiJ1.8 On colored' ,tock Q't c::olorea ink. b 

ul'l4conOlliel,l on .hart run, of 18.8 than five tbo\1und. InaalllUeh .. 

the print.e4 fo,td b an exact reproc!\1et:lon of the layout, great ~are 

... t he .. rei(le4 in it. prep_raUon. ',tnaUy;.U t~lIIlat be 

prq.are4 fl'o. whatever; t~teer .. "aler ~. ¥.hich may c&o.. the 

work tc) look ~... tbtse.n be OV-ere'Qtlle by u,U! of an tB){ elee;'tdc 

t,pewrlter witb dl.drjctive type • • v.r1, .. t~r. or have ttYJ»8 set by 

a typost'e:pber vbQ ..,111 furnish «l proof to,ute 1.nto the layout • 

. fho-to off.et 'l'1ntit\8' t. p.rtiql,lt.rly welt suite"'" to fot'1ll 

letters. 'l'he 4(:.cOI!IPlinying exhibit I.. page 132, .hows one of the. fonal 

used by thl ,American " opical Aaaoc tat 10n producecl by off •• ·tprtntlng 

at .. .fr~Uon of letterpress'. tn fact, produced .ta price ch4.per 
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Example of Offse t ;rinting Of]FOrms - ':G00::i:"dtter . . 
IN CORPORATED 1JpLL -Monaiw11-

ASSOCIATION 

Central Office 

HUSAK, Executive secretary 
106 North 50th street 
rwaukee 16, W ilconsln 

GOOD NEWS FOR STAMP COLLECTORS 
OU~IDE U.S.A. AND CANADA! 

you find it difficult remitting your American Topical Association dues including 
?ICAL TIME subscription or orders for handbooks from your country, we offer several 
ternative ways of payment to make it convenient for sending payments. 

U.s. dollar bills in Registered mail. 

International money orders in U.S. dollars or the equivalent in your currency, 
lch can be converted into dollars. 

Pay your dues with commemorative stamps of your country. We will accept them 
face value at current t1free tl rate of exchange. They must be: 

a. Commemorative, special issues (~ regular issues) with or without surtax. 
b. In complete sets (no broken sets). Of course, if it is a single comme~ 

orative, the one stamp is the complete set. 
c. With full original gum. 
d. With good collectable centering. 

If you send more than your dues we will credit the balance to your account 
towards next year's dues. 

Pay your dues with sets of three lowest values of the regular (definitive, ordinary) 
~s of your country. No values higher than the lowest three will be accepted. Credit 
,1 be given at current t1free" rate of exchange in U.S. doilars. 

Bank drafts payable in U.S . currency or in your currency which can be exchanged 
o U.S. currency. Add l5¢ bank service charge. 

We will accept International Reply Coupons issued in any country except the U.S.A., 
,ada, and Mexico for 8 cents each, for example, if your payment is $4.00 United States, 
~ us 50 International Reply Coupons. International Reply Coupons issued in the U.S.A., 
ada or Mexico will be accepted for three cents each. All other countries, eight 
,ts each. 

Unused (mint) stamps of the United States of America will be accepted at full face 
ue for stamps with values from %¢ to 5¢. U.S. stamps with a face value of 6¢ or 
r will be accepted at 10% under face value. All stamps must have full gum. 

do ~ accept used stamps, foreign bank notes, or any merchandise. 

I 
anyone of these seven convenient ways to remit--and the American Topical Asso

tion and TOPICAL TIME magazine will open new horizons for happy, interesting, an~ 
cational topical stamp collecting for you. Mail your application blank today. 

~tics, Motive Collecting, Subject Matter Collecting, Constructive Philately or 
'cals--no matter what you call it--you will find it the fastest growing field in 
ately and the most fascinating! 

First • Finest • Foremost • International • Non-Profit • Educational 

TOPICAL STAMP COLLECTO R 'S ORGANIZATION 
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than the cost ,0;11 letterheads printed bylett.rpre •• plus the_suge 

done by mi Qaogr aphing. OU(l d;t 13 tinct whantage of offse t t \!l that by 

typing on a print!ed le ttG! t'head and having t he Whole ,shee t photogr_phed 

the letterhead is ptin ted lit: no eJ( tra eh,rge . 

,e,ROn, f'4eUS.!;~r. 

b1cJe,d anew~ll' fbr 9_11 dealen who ~ not feae1 that the 

expense of 1etterprcUJ. or a_fau printing ie JU8UfiGeS. i8 t~ \iee of 

the rotary at.noil4ul'l1a,.tor caUact by vetlou, n.8 .ucb ali JoI1;Mo.. 

graph, x..tt.ersr.,b, htnt"'o"Jlat1c. etc. 

Po.l:. · careS. machlnes are . • val 1able for around f!tttlen clon.t. 
Iifot1.d u.e~ l,tt¢t'.h:e lOacM.ne' coat .. little &$ thirty <follArs'. ~ 

it is qulta ... y for . ' da.t.r to Nt up Ili. ~ --O$JllIPbins 

office. It$Dcll. c~ ~ ty,-wri to~-.. pr~pared with lud • .,~ 

difficulty tb~ typins ~ ordillary letter. I 
- .. ~ ~ -.~ 

111:d.4~j 'p. 105"7. 



Chaet&E .Y 

MarketiAA hl;f.ci •• 
. . 

rrs,ontatiop of Marchand;!,: •• ' 

The diaeuaUon of the pr ••• ntation of •. t .... on approval 
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haa alrtady b •• n "alt Wit.h. The pre •• ntaU()l1of .t...,. can .bo be 

ma"'- .throuSh tn. ,..il by the u •• of at.ttactively fUu.trat.4 ,l'lc. 

li. tI or eetalosu •• , 

ror tM It,.., ,hop ~r, the. opportunities fot' inter.stina 

pr • .•• nt.tion ate lifJd.tl....Ha c~ us. fr ... s for. wall cU.p1ay •. , 

Sid' top t_l •• for table 4iepl.y., eryttal-d.ar 'tock boob where 

the entirt .t .... r •• hotnl tn. te.b.le s_le ~k., ordl:>UJDt \lith 

et..,. mounte4 tber.in. 

BUict.nt ,tortS. for .IMY H!1l41i!!8 .- . ." . -

Suce .... u1 arrana •• nt of .tock U, for.-oy •• 1.ra, the key 

to profit ot: 10.8. '!'he cltaler with tal.nte fo't pt'OIIIIIOtion, ,roftte.b.l. 

buying and .ouna .. l •• ..-nahit Often cancet. ht1lt_1I out .man it ·co •• 

to aru~ins hi •• tQCk eeonQiai.cally. He frequentl,f fin'" hi •• U 

bossed clown in a quagmlre of .tack book" anila .nvelope.li, c::isar 

b~e., .,ptoval card" co,t .. c;ana, atl4 01.d al~UIlI. 

St., 4ealer. h.ve. d.iffi,eult p!toble.. A n.,.a..ler DIllt 

hOlle. en4 k .. , tuck Qf ten' of thoUSandS of 41fferent tt._ .. .I.C;h 

in 4Ufer.nt -.u~Ut:i.' and. 1n • v.dety o. foQl. Jltch of hi' 

tendency to forget what h4l QWfiJ can be •• cu •• d; though it'. coating 

him laOn8y. 
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,8ecau •• of l:~ vartet:l' ani ,cCJp. ~, • ttall1pstoek, it 1$ i~r." 

tive then tb.at 1'QiiIe8ort! of .,,_,t@ it. rCilqultect.l_tbod; !;If.took 

I!u:,~~.,_n~ "boula b. (1) *t'li1ple, (2) fil_1b1e~ (3) i.~n.tvfj, ~d 

<4') c:c:mtpae t • 

It net4 aot be ,.dee:t •. eiJJ!Ply b,e.u •• it Qannot M- Tb~"te 

ij fi~ po •• 1b1. »hytJ.tcal : • .,.,rang.lIlItntof 411 phllat.Uc utertal. i.e. 

Singl •• , blo~lt'. q..ovttJ •• hqtJ,_ ot\1&r ,"'01.1 pi..,c.", that c • 

• \It) be ¢'ol\fiAer.edatqwle, ver •• t:llfll. i~n.1~, a:n<l 4.npaet, 

1t _'t; bII. : • ....,1. in OF"r to ... ~ •• tlll' U" Qonl't.nt, 

.... y .. l,l'lt.~.. 'tW!Jre aire ,~.te. which ar. cQ1I!pl:teat..4 by 10 

many rul~ui ,~, fOfDll. that they tequtr.tCiO ' .. eb ti • • 

1.t JIIi.f.t 0. U_bl. 1:0 order t~ 'bI ... dy chana.a in content 

by a4dlUon Ql"llbtt~tlon, or to .-tlllY chaDJe. in buytAaor 8el11ng 

poUcte. ot' e~.a in pedee •• 

My .)'It .. oi .toek .torqa .d!t bt ',uny .4*,ltlb~. to 

1.nvent.ory po*.... it i...c.',ary, t thtt:.fore. tOMt \lp a n(!Qk 

stor._ .yatem \11th tht J,nventqry in 1Id.nd. .hl!h.,.tM~'tQf 

pUU:iJlg .tor •• _tbo4a, ",'tha 1Ii __ • t~.r4., lftven.tory. Uthe (me 

,th.t uUU ••• tM '.11..1' at»ek bc>ok.1:hia i, true .,,",dally tQJ: 

.insl. at.... tltough .took boqk, CeQ b9 , ute. for ,tit' t,~~ StOck 

book. coUbt of ., •• ,u~.111 Q' ~.-vYIlllJl\.1t •• ,toek With abQlJ.t ten 

&lf~lva ~kOU in 'Whi¢h ,to hal. qulltltUl,e. ,o,I .. t.,.. In .j)l;ace. 

Some of ehe, • .tao have ttan.p".r.l\tiC.t.~ ~k.tat hut, u,1IjO:r. 

1!I:uitable .Q1' cU..pby pu,rpQ* •• th~ for eto" ••• 
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Pockeu of stock book pagea should b. suffieiently fa1'.,.rt 

to al1QW for t rio 10' ion of ,pertinent infon:l'lttiOn .bout the et_e 1n 

t he pocket. Suon lnfot1D&Uon can incliule:, elttal08ue nUllb.1', <;108t in 

code, .. lling price, &l4perhapa t11$ 80UI:<;8 O't Itupply tn eQCle . 

Arra~._nt in .~oc:k books cO ettber be bytlQp'ic C),J;' 

country. :u by '!»pte then the IlUllp. within t.a. tQPie can be .rl:'~ed 

by country. :tf the bG<;llt •• r ... r .... "d by C:OUl,ltry,. room ",111 tt. .. 

t o ~. 1.h~n for t~ sump. of f<)pultr COUlltri •• vblch are tIai.slna. 

froa .tock ~. ,,,y .,. aequitej l«t.:t. it 1. ben not to economize 

in 1e.vil18 'le.. open .p.ot in ,. ,tock book_. be,eau.. the 10'. iD tt., 

1D r •• rt .... l. book. wiU b. gfe.ter thtrt the adn obt.l~ct by 1,luy1.ns 

1a.. boob or Pltaa.. ·t'b4!,lae of 100'. led p... in ebe.took book 

w111 .llow for •• ,, ' .. ~ton yhen neW tu.. .re add.ft With lDtn~ 

reviJion of P4.'~ 

$toritl$ He. 11 • cUff.rent _tter then .tod~ dna1e •• 

Stoek book •• r. virtuaUy uNl.e. ,fo?: .tOr ... of.et., -exCept one, <>' 

• kl~, an. awn for laueh .1III!l quandtte. In4tvl4u-.1 Sip' 1M anvelo,.. 

ere u.uau.y requ.irea. llow .aU Ir ... tor .... ,.nda in • lpse •• aure 

on botI they are' ~ 'be ctUpl.,.4. Ch.(,icp eJONt.t of 1$pproval bQOkleU 

and. aheet., "pt'oval carD, ancl trl"')tuen.t .n~lope"t 10.'" .e-.ndardbed 

let *pl>rov.t.,~kl.t. are ,till 1n£"''01", «:11o,u81\ t~ t1i'aneparant 

gl ... 1ne avelope ie' tncren:tQ$ in f.v:or. tr .. ,atent trtvet ... ar, 

un40u:b t:ecl1y -.ell 1IIIuecC)nvenient for the ,.alet 1 Since t1'le, at..,. .r. 

not hinged, ~ the ' •• u are .tore4 auUy ready for ,eli.play. However, 

l 
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the c1i.play i. l,as.ned and the ¢Q.·t of sl .. lineenvelQ,.1I 18 bi8~r 

then the e081: ofapprov$l l:I~kl~t; pa;e.,. 'i'he 1 ~.Q'.tQf uw;,unti.r'IS juat 

e.b~u,t Qqual. the'; ¢o.t of. inserting 't~ • . !n envelope,. " 

St.,. 1n .~U Oan be n~tad by .toek nUUlber . 4\ group Qf 

nuuiber. in •• 101 tYPe oan be 1)l:':t.n.t-.4 Qnthe beek 'Q.f ,.pprovfll eu.t~r 

re<::ordcar4t .• ,,\lban v1n1ou, _te, @r~.ent ·l?Ut On tlpfr,ov&l, t114 n-.r 

c~ be enQirclt-ct on the 'b.~k of the, eer4. 'rbi, ,y.t_ .~ •• , the 

troul,ll, of li,U,Nj .1l. i-te.. .ent en4 kMp.· han41~ng time ~ to .. 

1JIi niDlJflt~ 1 . , 

. . 
Or4~n.r.y _:t~11l8 enve19pe • ..ttotd 8904 nor ... 'P~. 'Qr .. t •• 

I.', . 

lit4I ' heft ,..y to ,tep~ 8U for .torAlge I,· tp a,aclo_ elllQh •• t in an 

individu.l ..,.11 at'-.1M. No attNft nee4 be -. to .4i.play the 

.t .... in the •• Uttle .nv.lo .... o~to 1n .. rt ~. ~itly. They are 
I 

I , 

ju.t put in the .Jlvel<>lM_ lorproe.ction &n4 .tor-ae. AlI.qf the 

gli •• iM env.l •• 01 each •• n can ". put in a _111118 .nVelOpe ore 

1I.r8e st.,.i·ne. Tl2e _1.U i18enve!q,. .ull ,~"re dU«ble4Jld ~*d.r 

tj) \flint o~ ~hp tbesl_'l~ . 2 , , 

''tbi8 _tbC)d er •• ttl' .doub1 • . jll()tk .. ~.~ of et._ atlthe 

trWte,rr.4e1tbar to 14I'set 41ep1*1 $1..,.1. envelope. I)t JJIOuntd on 

.,prCJval p ••• n .~t..yan; ••• nt. out on. &i>P'CQV.l . 
. . 

( , 

lUf.~ 8. '~1ng, 66li,6!O.'.1e!; •• a~f) _lrof1th~tt"-n 
6FAA!PU-bd (4weadiaro. CaU'ornt.; AlfitH J . '."-ins. 1955), p. Y. 

2 . ".Ok_Oll. p. 125. 



us. 

Anotlu!i~ 1\We.ho4 uaed by aol:lt.id H. Tatr.U put;. the .en of 

.t-.pi tn • 1.'11'8_'1' $l .... i;ne.nvftl~" · sl.'i;Sbtly :_ll.~ th4n .. bS Ul.! 

c·erd. 1 ~ •• ·u. then ~11.f;l in .tandU.oU1c:.'t'.~ 3xS t:t~ 0'1'4 

cabinets wt,th 1;be count1ty, 'c:*taJ,.ogue ou"r, d6iJc:lriptiQl1 ' ~4 price 

'lUrk4iU' 9t1 t~tQ, ~f ·,b.4¢h. When ."r.oy,l. 'flit't "rtf: put, it ~a ju.'t 

•. . ·t; .. · ... r . II ... · .. "'~l!'tiat~ .. -1: '" oil £'7: " . • t .... k ......... liIe;ntl" • tt. .. - out wit'" . U .... 9", __ ... . _ . ' .... . II8IP .. . ~ .' _ . _''4 ..... ~~ _ " 

no t't.-n.te:r tq. 4i,tfe~ent .tJl.,iu., I)r 'J~f:1c;k .heat.nece • .i,l'}'_ 

1:b~. mett,,04 .laowork, wn in ' the It;.., .hO~. · . Sroupo! 

count.at; dh,l.y boo\;,1 .. u •• cl b)l te~'ten ~ol)8j,.t 0.' ot78't41 cl •• " 

bi.elt .t_~book.~U, which give vIlt}' 8P04 "' .• pt.1 'to the .... t ... ~ 

-.It • ~u.,~·r .eleeel -.n tt4l1ll, 1.t i. Aot ttliQ".d ~rQal the C~nt.t! , 

bwk b~,t t'tt:bel' fr_ the ~,; tilt c~btne 't Wbtcll ir ar1fqa. int • 

• .,. eophtry 6Jt""'Mtbe • .,le ~...1'htj.Y1It;_ i. f,1e31ble $. 

it Q«Jl bQ u .. d.,udlYWUon ."X'ova;l •• l, •• , •• 11 .. ov.t: .. ,th .... 

Gounte'l" .·~le •• 

1!1:S1pS 

Un4er"t'4Qfling pdci,"* pqUet.. .J:.~uir'.4c:mc.tr'.t,d,al.et 

thillltt~. " b1,l1:; it t. QO.t~n4UY<;~~ilt bu.tne1l~.kU1ns 

,ric., Ill.t ~ J'iaht U _1'c:~4:t, •• ia tok.~i4 at .pt'.ofit~ ,11«;.11 

tOO"Y':t, .. ~.let' •• tt:iCtl, 8}le,~tD8, ~v.t 'lgu", ... 11101 _lite •• 

at .U. 'they toOk up •• ,t... in tbt'cn~qg~ an4 .,.11 a c.rtetn. 

pe1;C'Ult_. I()f ,0&(:.1<)$ pt'to: • .md. \.t it ,OAt t~t. t.t .~yone knOWJ 
,-; (t ·s '1 t - - ; 

l.l~tu"liw ritnaon..ld H. 'terrell, '~cb 14. 1'58. 
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that tluir •• re thousands of :t1JlPlf'operb priced .tave in the Itend.rd 

c.ta1os~ Th18 CQID8' .bout by the manYN-tket fluctuationJJth't C<m18 

.ut chnrins tb,8 three .,ntha ·during Whkh the caealog ta ~ins p1."'e

pared artcl tbetl during the $nSUillS nine U*lntba before the ~w catalogue 

ii',l t'e 1 •• e4. 

8d~r .. pr,iees can be eet, overheMl e.xpenne ,'should be con-

.iderecl. Dlrectexpenaee and the only expen ... tor a 1II&i.l or_r 

dealer lIorkins at boQe wou~d be envelope •• POIJtq., report foE'JII, 

booklets. ~b •• e., sl.,.inea, allowaace tor lQa •• e. a.4verU.iqprQ

ration. ~ "'r~1 • . tiQn o~ .OJif.te • . e"Vd".-nt. · 1£ a .... ler . Q ... ~at'es 

~rOlD •• to~ b4I ll1"~~'() ¢o~1..r r.t. heat.t. l1ght t. tdepbone. etc, 

A a.ater ahould keep ~cur.te record. ~ be ,r.,.red to 

l1evls8 mtan"". if ~. ctU,c:over. bia co.t ealc:ub,tlona ue not in line 

with rfUllity or COlts have Sone up or4qt;n. "too 1IIany bllsinnlns ".lera 

faU beeauHtl.ley fl4v- not .11~cJ "flu • . te ,rof.1tllftt8inj or con

I1d.n'od aU 91 t;'" ~l1JO. i~olvei in. OperaUna bec.us. they ".re. 

Cio1l1g t'- work part time frO$t~lr l1QIIe. 

"'r~u •• u •• 4 vary in pra.ott~ hOl!l • very ... n percentage 

of 1OJ. (:0 3~ o~r' ca,t on t~ bisht)' cOIIfeUUve fiela of new tUue. 

to over 300ft Q~ lqw ... priee4 older i~. ee..r.Uy the. ",Tku, i .. 

htghtl' on 10Wlllr .,ric.ct lteM t~ it 1. on hi8'-r ,prtced tc:.O ... It 

co .• es ju.t ~ut ..... ell t .O ~l ... Qtle C4Jnt; It., .. ttc1a.e a (:>'1\8 

dollar .t .... 
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It f' impo •• ;lble to ignore the pdee' adveni.eel to. the "bilateUc 

pre •• "hen ,elling to id.ormeel coUeetoX-8. Thull the practical d.eilar 

will $Void clo,."plrofft _tertei 8uch .. ~ 1_.U8,. Wbl,cb afa be$.ng 

a4vertiGe4 heavily by ot her ~ler8. When fo~e.6 to ,upply 8uch ttem. 

t o holel _gooel CU8tQV!et' J be will not .t~t to Obtain bit u.ual 

'lIl&l'kUp8. nor lIrill h4 b~ 110 fooli.b .. to try to ,.11 for k88. btlt 

will sl.1I91y resar. thesetr~.80ti.on ... a¢~~d..til.on ul., and charge 

up any 10_.' which l.II8y 't'"uie to adverttdn.s . 1 

llal;'k~ are .g~ .. tprob·1em to t .. 8 t., ckater. Sin.ce 

coUector, are COD8tint cu,tgajlir' of the 8" ".ler, Ii", ~~f-.ny 

.ddl Uon.l_.s... ar. ... . n. atl j, 'to 1. fedllced .inpdce • It fe up 

tQ 8".-1;';1 .retailal' to build up .. followlrtl. 

'y -.rktng 40wn be ,,-Ui Quly $.nCUil." the ~h.·f.vor of ttul cu.tOlll!lr 

who bOUJbt 11: .. H t d. while .0 at .. h1gber pric_. Be&i@8. and 

unto-tenD.atel., ~ot ·eb$trde) the at_ c!i)Ueotor U very often aieled 

by the t heC1ry tb4t at .. _ tontinuou,ly inc:.r ••• in value. tluare·f .or., 

tlle . re· I!*rkinJ ~ Qt ovell'.toeke. qli8r1e.b&JI.41" do.* nat help in tu 

diB~Sal • tt 18 dw.y. bettet; . !in 81.lch c .... t ~.o di.:~ ... ofany 

• u1"plU$ by outd &ht .ale. or to effec.t IU1 exebaDJ& with enotM1S deder 

for 8tdJlpa beede.' in . t ack. 2 

q_ltdnta' . 

'two .uunt' of a de_Ier ' a e.bU:tty 'to .et ,ions -Hh hi, 

1 
J~k8on, p. 29. 

2mnkuli. Joui;n41 .of letatu.ms. ~. 
,~ ( . . 
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Otll.t01llen ,.rf;l: to leee'}) unpleasant i.nei4~J')e. to a m1nt~m and settling 

such incidenta quiokiy ~ncl properly if ~hey 40 arile. ..eh ~'l~l' 1Jllet 

.. elopt hb own plan for <la_Ung with diS.ati.,le.d CU6to1i18rlJ. ~ 

policy ne,d not: ~ inflexible nor ,hould it bet but .hou14 be fi~. 

The eo",r •• of_cHon dee1de4 tI})Onw}1en the .1tuation occur,$ :1.3 usually 

chosen in the beat 'Of cnseror ilitiitaU()nat .. cuetOl!!8r Q« it 1& 

8eld~ .. ¥holly wbe couttse. The thinS *I:t de.'t.r. ne_d !Is to thiJik 

out t"aUonally in -.dv-nce w~t, cQune vUl be t •• n whe.~ • -..,.o1£1c 

dil'atllfactlon ,.rt •• " 

One way cuet-"r8 illaY $.n41<;.,1:. t;he!~«i ... thf4CUon b 

throush the _11 pyrch.le tr~ eppl'(w41 .. lactt,onts. \JlUt 04cllfion 

may not be PM Qf! out .. and· out \U1plt.uantllO... ,Juat how t:o handle 

t~ .,.11 ~roh4ltet' 4e~n4. on the 8eo~ of the deder'. bu.lnes.~ 

If 1:)e is • large se.~ approval operator hJnlliPS thQU.ilOd.ol 

cU8tom;'i" ,. he autotna.tioaUy d'rops II ,¢l~.M ~~t taU. bel .. hi, 

estabU.bedmini'4\ll1n hreak--even pottle on ~~9v.l r~ttlrn*. 

A .. U.r •• ler yUh a 1IIOl:t, p."sonalhe4 qprov.1Qu'~~." 

aay not be.bl~ to figure hil bre_ .. e~ p4)int 1t1th ... JllJchnic:ety 

.. the vol~ o,.rator . a. MY give 1lM)l:e penon.l attention anel 

cons1der.Uoll tq h4alp bl71ne up the eUII t ... r ' • unltpu't(;'ba •• , to lIIIIke 

him .. profltll>t • • e~ount. 

_y euat .. r.. "Ul live ~tce to tbadA .. ~l.r •• to how to 

run bis bu. lues. • U.uaUy the "viee offered by the non .. purcn..er it 

,1ort of an "i1>1 for not buyins, but 'Qllleti... the ,""vice 1.8 sincere 
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an<! useful . 'Such un8olicited.dvi(!~ •. bou1el" acknowledQed protl!Ptly 

and polit.ly. prOlli.tnt to .8,ivO full gd oere.ul Goils·i.s..raUon to h1s 

sU88G.c"U,()u. U he ~. not porch.,. fr01ll fol1~1ns •• leCtion. 

lIent on approval, but continues to give uMol1clte4 a4vlce, it 18 

best to drop- him ftOUt t11$ 11$t. 

lrobablY thre."fourths o~ all culltQ1lllr cOIIplaiMIiI ,art 

unJuCltified. but a: ded.r ia not in a po.Ulon to t~u. h18eU.tomer 

that. _at ocmplainta ad,. frOrll liU8unUrltjndil18'. U tl'ie (:.u.t01lllt 

kney what the •• ler clOt. abqut a cert,in .1tuation~ he would not 

ooqplain. ~ ~8t .olu.t:ion ,than 11- to el.uup the milunderltanding. 

1f1th • poUt. itl~onqative latter • 

• Jor c<iIlIP1.intl 41tilM out of price, ~ondiUon, .nd delay of 

order. '.ttol Jett;er, cf.t\ hand 1., ellCb c-ttuaUcm vtthout 41ff14uhy. 

~ flret It.P In hP4ling • eo.tomar', c08lptalnt 18 t .O 

acknotd." it. Jven if _,.aler tblnklit lI'tfholly unju.8dft.d, 

eV6ti if be i. ~1D8 to 40 nothinsabout it, t11. (,'Iompla1nt .boutd ,tin 
~ acknOWleqe4. '!be 4e&:1.11 d~ teU the CUftOllll' that he t, t:.lng 

tM coU.ctor', c~t,8un., c,""ld'erttion ,and .... ur. tQ., cQllector 

oftb4 dealer ' , cQntinuej friendebllt U4 1n~r •• t. 

If the cutt.-r bu a leatt_tAl' cdalp1a.1n.Ci, the 4eat.t' 

'.ehoi\ld ~t It_4offar to t •• 1fhatever .te, .... 1081cal tQ 

corr!ilct the .i,tuaUon. CoIIPl .. in1.ng cu't08llri ar. ~tu.lly ... 1.1' to 

ban41e tbap t~" w1t;b 1.,11.4 cOlllplaln~ •• uq.h .. u •• ·Qf ... l1 purQ.~., 

, 

.. a ct.vlc. to annoy :the _ .. ler. By cOJIlpldn1ng a cu.tO$lllJr pll.e •• hi.elf 
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11:\ t;:N!*b~ .of the ~_ler. He h8 ~'1;' •• ~4 b~l~ ~4 tJ nQt; , ohhSt'ted 

t() b •• ~ the ctt:lUlr 'Si.4e of the .. to'liY. , 'fbiIJ) ~tv •• t~ de:JJ..~a 'pric.l ••• 

opportunity, to t.lk to ~~ eol1c$ocQlt 1n4 to .w. u TZU ••• 1., tatk 

... 'U. 
w%ketina "o,p~b 

8ee~ .. of th.,*U $i_ o:i .,tlt_iSMl.:!' o"lt.tiJ>n8. 
, , 

very littla h .. *n dOne tn th$. "4Y of ,iIiliketlne re,., • . ar¢b. ttgat 

•• la1'8 in{Q,...ll., QQQ.duet • U,ttl. COQ8qjjleJ; 1'''_1'00, but; .J,lX),t no 

.~ket r .... f.t'eh b oon4ucte4. 

,eM_.' JdI'xft:g 

Uv:.:rtt'd~ , _~ , ~v. ~n~:f~r .a.".ral .~.. tht,t~o'n .. u-.l' 

~I .... ~b 1. ..... nti6l toflbe tn'ttdl,tg.tttpltnnlng of ,prOlaOtionlJJ4 

e(llUq. Cont~r t.".uch 1" .n~4 .. tn. Utv ... UsaUQt:1 cd the 

t .. t •• ~ ,mer.nce •• lA'babttJ 0·£ #he al'OUp of ouy.t;'I. 'the 'Pur:pQ" 

~f ~QnaWl'ilit ,... ... reb 1,t.o S.f,yt ,tbe .. U..:r '''''b.~l. 1 •• tQ 

better •• 1.t. 'fbet.ebn1q~ cOI!III!:)uty toll"'· tt to obCaln .-,r, tQ 

,car •• ully-.vt-.4 q~.tiQn., lrOl!l ,nMnt or pe't.ntt~ll;lu.t_r*. 

iJ'hiaean be do_ ,i: ~hct1t invel>'Jon Oll' by -'U .. , 

.. t tot ... ".Iar. h.~ • '.!tty 't.qu1ar~nt8¢t wt.th tlw$.r 

QUlto.ta en4 'tl~-ir 11.14 of .:rebjn~t'f:tlB j,_. lu.lt ••• n~,A to '," 

• taidytLaht ,.utv.y _pet'dbl. ~t1 ••• ll, 1"".1l'~V: •• e.l •• 

c~ ... t "" " 1i~h eM ~~.1 ~bI· 'iIOth .. of t" ¢u.towr, 
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which the _det' den use in his advertiSing copy. Conectora buy 

.tampa Ito .atilfythelli Q.h'. to travel, to 'atidy t'hel ac,qui.itive ; , . t 

1naUnctJ to ybU,e .".;y the hou1;'8 to be4U_. etc. They buy st __ . 
I 

because the hobby ·enllf;.le. thai to be10ne to • ,~i8hbQrhC)Od ¢lub anel 
. , '. ' . 

by belO'08ing they obtatn a position Qf .0lIl* bllPortanc.. 'they buy at ... 

becau.-e they yant to .eUafythe urge tOl" 0OlllPletena.. in one country 

or topic . ' 'l'bey buy st.,." fQr ~auty or inve,'it1:lJtnt. "'Op18 buy .toq;, 

for bunck-e4. ot 4tffer«tnt reuone IIlU1 ••• ler .houlel try to finel out 
I ,_ , 

the r.uona for hil gr.oup of c.U!!ItC)Jl.llr. t 10 n.ltnaw. hoW todirec t hU 
' 1 , , " ; i ~ 

,al •• ..".~1a, 

~~r t" ••• erch 'IId.n .h"" "hycollact.or. buy ilrOllJ one 

4e.1er r .• t~t 11* frQllt -,other, vhat •• t' 0114 •• 1er on a h.iSheJ' 
, ~" , . 

plane than othtr, e".n thouah they .U .. 11 al.lt ielentic .. l .~han .. 

clhe.S"klng 8tt$GeaUon$ ~or ~OV8lPerit ' of •• rv1ctt £t'0Dl CU8tQIM:t,a 

is not only pa:y<!'bologic-uly good, but 'it .ieobl!ing* out many 800cl 

ide .. which a ' dealer.y wpt to .pt to biB ~.t~8' tQ. render 

8reate.r .. nice .-Del incrade biS fo11oWi118 of ¢U8t<*e.~ •• 

t~ive • .-o.r.,~cl or .multi&rJIPbe4que..BUonnair •• c~ 

be hnt to each cuatOlDl-r on It .... r~8 U." to find out the manY' ltttle.. 

QtaU. 4bout the colleqtC),r.f, bObby. ~ that the ".ler CJn better 

serve bi. cl1,ntel.,. 

The ,_rieanToltical ",.od,aUon. • group of 5000 It.., (loU.c. 

tor .•• conclucte4 • eoi1'MY of it. ",lIIberahtp in .... rch. 1957 • Boa. of 
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the questions r epresented a consumer survey on behalf of the advertisers t 

in ATA's publicati on T9pical Time. Following are the more i.mpo~tant 

findings :1 

1.ATA members as a group spend a million dollars a year for 

stamps, albums, and supplies. 

2. Though the ave rage expenditure per member is $18.25 per 

month, 37~ of tha members spend more than $20 per month for stamps, 

albums , and philatelic suppJ,ies. 

3. 'Over 75% of the members collect two to sixteen and more 

different topics! Almost 50'1 want to collect I!IOre topical subjects! 

More than 90." collec t a specific country, a specialty or maintain a 

general coUection in addition to their topical i nterel;ltS. 

Market Research 

There is almost no market research done in ' the stamp buai-

ness. The lack of funds or organi.zed movement in thb field i s largely 

responsible for inactivity in market re.earch. It would be a good 

project for the American Stamp Dealers Association, if it could raise 

the fund.) to conduct a market survey. 

The potentials of .tamp dealing, are really untapped. It h 

only in relatively recent times th(lt people like J(lcquCUI Minkus, 

operator of fourteen departmen t store stamp departments across the 

l''Topical Time Reader Preference Survey, "Topical Time, VIII, 
No . 2 (March~A.prU, 1957), 74. 
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land, really brought stamp collec ting t o the general pub lic. Various 

estimates have been made of from one mil l i on to t en million s t amp col

lector s 1n the United States alone, but none of these estimates has 

been backed lip by concre t e evidence or survey. Organizecl philately, 

the lJIembers of s t amp clubs and subscribers to stlUJlp magazines, only 

amountJ to about 150,000 collectors. Stamp dealers everywhere are 

missing t he mi llions of other collectors who go about their hobby in 

Secr ecy and secure stamps through friends and from the post office. 

These millions are a fertile field for stamp dealer s as they have 

never heard of stamp clubs, magazines, or dealer s in the field. 

A survey of present collectors or cus,tomers might indicate 

why people collee t stamp$ and some of t hese find i ngs might be applied 

t o the general populace. What type of person is a stamp collector? 

How many people e.ollec t stamps? These ar e just some of the many 

questions whi ch can be answer ed if market research i s applied in the 

s t amp field. 

C!edit and Collections 

It i s an axiom that the stamp business is built on c redit, 

perhaps 1I¥)re than any other business because so large a part of dealing 

1.n stamps is in the approval method of selling. Stamps are luxuries, 

i n the final analysis, and the man who deals in stamps caters to the 

luxuX'y t rade, even though the ma.jority of his cus t omers average only 

a couple of dollars a month in purchases. 
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For the avetage stamp dealer, losses ft"om delinquen t accounts 

aloe Bomwhat les s than disastrous. If de linquencies loomed as large 

in the total picture as SOl!le dealers state, they cou ld not $tay in 

bus iness. I n the final analys i s losses a r e oil maj or importance if the y 

s ubs t antially effec t profits. If the profit margin of a dea l er i s a 

r ealistic one, delinquen t accounts will not normally aHect them 

drastically . 

Generally i t seems t he rule that if the deale r uses advertising 

copy which offen a t r uly free premium or one of reasonable size ~rely 

for a s t amp, his losses will run as high as twenty to thir~y per cent. 

On the other hand, if advert\i.sd.ng of£ers a worth-while premium and 

aells it at a dime to I(l. dollar. 108ses will be less t han five pCl: cent . 

A carefu l s tudy of each inquiry will generally show whether 

the person responding is a good risk or not . As a dealer becomes more 

experienced it is often p08$ible to avoid sending approv~l selections 

to inquir ers that laok risky. In such cases the dealer cou ld send 

the premium ordered and some advertising literature. 

The physical appearance of the inquirer's letter shou ld be 

cou$idered. If it is neat ly typed on good stationery, it is safe 

t o assume that the r i sk in sending is worthwhile. If it is wr i tten 

in pancilon a Scrap of paper, t he inquiry i s apparently from a j uvenile. 

Under such conditions it is be-s t to pIay safe by limiting the fi r s t 

sending to small val ue. 
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The amount of information the collector offers is also important . 

If an inquirer t ells frocly ,what he collec t s, where he S8.'t'l the adver

tisement , what price range to send, how large his collection i s, and 

other 1.nformation ; a dealer can be reasonably safe in aend:i.ng a 

aelecUon of reasonable amount . 

References 

Whether t o r equire credit refet'ences and w~ther or not to 

i nvestigate them is a problem confronting aU stamp dealers. The first 

thing to consider is the type of business the dealer :I.s in. If he 

is handling cheap j uvenile appr.ovals; requ:i.r1ug references, letting 

alone checking them is foolishneu, considering the small amounts 

involved and the large volume with high turnover of customers. A 

high gross margin of profit must take care of the heavy loue. from 

this type of operation. 

If t he dealer's bu*,i.nl!;l~s i s in high-pri.ced mat e rial, then he 

should investigate each new cus·tomer scrupu lously. The bee t re.fcrence 

oue can posaibly ge t from any customer i s his !:>avlt. Names of other 

dealers are helpful, and a philatelic society membershi p number 

indicate t hat hi$ credit \,le.S inves tiga ted though it may have been 

many years ago when the person's credit position may have been better 

tban today. Onemail o·rder man r eqJlires only the name of the appu. .. 

cant 's pel"lonal phytlician. tf the appHcant g:f.vea the doc tor 's nama, 

the dealer does nQt even bother to check the r~ference for he feels 

that anyone giving hts doctor ' s name is a good risk as doctor's are 

usually the last ones paid. If a prospective cHent gives a doctor's 



149. 

nane, a dealer can be pr etty sure that he keeps his doc tor 's bi11 up 

t o date . This , of course, i sa r adical departure and a somewha t 

humerous way of gr <'ln t ing cr,edit . 

A service offered for stamp dealers is the Pro t ec tive Infor 

mation Bureau for stamp deal e r s which lis t s about 60, 000 names which 

have been given by the s ub.scribers to t he Bureau and the r eason f or 

loss i.n each c ase. The service also includes a numbe r of s t andard 

credit and collecti on f.orms t o help dealer s collect from delinquent 

accounts. 

Jackson pointe out several ways to r educe cred:l.t 10sses: 1 

1. On the approval statement words to this effec t should 

appear , "This selec tion is sent on t en dayS approval " . If the deale 

i,.s a member of a c r edit inf·ormation bureau, that fact s hould be in

clUded. It is better to have the f ull name print ed rather than the 

i nitialr. for many collectors would no t know the meaning of P.I.B.S.D. 

2. The dealer 's nane . and address should appear on each sheet 

or bookle t . Collector s rece iving quite a few selections at the .ame 
time have been known t o mix them up. 

3. A retu rn envelope will speed returns. Often it is diffi

cult for the collector to looate a suitable return envelope. 

4. As mos t losses occur on the f irst selection the initial 

seiec tion should be des i 1"able matlu' i al but of relat ively amall value. 

1 
Jackson . p. 93. 

, 
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5 . Membership and active participatiDn i n a credit !nformet iDn 

bl)reaU prevents losses , and keeps the profi!ssiorvll crooks in ' check. 

6 . Avoi d giving absolutely free premiums t o a ttract trade. 

Even the necessity of a s temp or. a dime '~ill deter many pe tty theves. 

7. Requesting references may prevent losses btlt it may be a t 

the expense .of business. Unless a deale r sends large lo t s, Jackson 

'believes that by checking refer ences more is los t tha:l gained. 

8 . Except in the cases of kids such warnings as "those who 

switch or s ubs tit;ute stamps w:!. ll be pr osecu t ed" is not advisable. 

Such a prin ted line may do the .opposite .of what it was intended for. 

Never use the wor d "invoi ce" on an approval report form. 

An invo i ce is a di r ec t sale and if the customer fails to pay the 

on l y course of ac tion i s a law suit and in the majority of cases 

the s ize of the transactiDn does no t warrant thi s ac tion. The approval 

r epDrt blank shou ld be marked , "GDods remain O\lr prop,erty until pai d 

1 
fDr". 

Collections 

A system mus t be arranged for handling the occas iona l bad 

account . Th~re a re two approaches to such a pr obleln, both based on 

the s ame pr.inc i ple: People are baSically honest . The first and 

mildest approach is to se.nd a brief letter. thanking the collec t or 

for te ll ing the deale r tha t the approvals had been returned, ~nd 

apologizing for bo thering the collecto17~ith reminders. This letter 
1 /" , 

should be friendly and may include a suggestion that further app r ovals 

l L• Barrington Smith, Dollar Marking St!!!lPs (Jamaica , B. W'.l.: L. 
Barrington Smith, 1940) , p. 10. ' . 
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~1ill be sent j us t a~ $0011 as t he misving lot comes in . Such a letter 

will work in lots of cases , $imply because few col1ec tors are di shone .$t 

enough t o d~fratld a friend l y dealer who shOW's he i s wining to take 

them a t the ir wor d. 

The second approach calls for son~what stronger tactics . A 

let ter should be sent to the collector acknowledging h is lettet: 

saying tha t the s tanlfls were i;"eturned and ~ellins hi m that a ciairJ. 

wi ll be put in on the ret:!,n:mec:l !$ending . 'the ~alet' then goes on to 

ask EOI' many detail .. about the ~end{n;;., such as claseof postage used~ 

pos t office· where mailed, dat e, amount of l;emittap.ce if anY. n(lture 

of remit;tance, how the envelope was seal ed. 

Such a le tter could close with something like this: "The 

above infc;n."mation is such as can be used by insurance investigators 

in tracit'lg losses of t11l,$ kind. Suchcbeck·ups ar e a pr otection t o 

you , and guard the deder asat oil!:: 10s8 at;, we,ll. We know that you 

will be glad t o co·oper a te in furnishing this information, 110 t ha t 

we can close our books on this .appr oval selection. A stamp~d envelope 

is enclosed for your reply" . l 

A collec t ion le.tter s hould contain no threat$, no Gtat:e~nts 

tha t cannot be backed up. 

FolloW-Up 

tf the frien~Uy lettere do no t pr oduce results, the dealer 

1 Jack soll, p. 94. 
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will have to take firmer measures. The fir,t step in any collection 

procedure 1S the itemieed s t atement. This tells the customer what 

he owes. A series of tollow-up postc.ards are sent to the approval 

cus t omer at various intervals . After the series of cards, several 

letters follow. The next step i_ s to file a Post Office Department 

tl;'acer . This usually brings the stamps back by return mail. 

If the tracer does not wor k and it apPears that fraud was 

involved, a letter addressed to the Postal Inspector in the city 

where the deUnquent customer is located should be sent explaining 

all details. After this point the II!8tter is out of the dealer's 

hands . lIe mayor may not receive the 'merchandise directly from the 

customer . 

Usually the Postal Inspector can straighten out situations 

without prosecution of the collectors involved. Further , it is. 

seriously doubted that any district attorney would take any of these 

petty caSeS for prosecution. 

If the amount due is large enough, the only alternative courSe 

for a dealer is to seek legal advice. Some attorneys spec:f.alizing in 

stamp matters may be able t o consolidate s(tveral other dealers against 

thesam3 individual and reach a suffiCiently large total to justify 

legal actton. 

The smart dealer knows when to give up . A grlitat deal of time 

and expense can be wasted on a hopeless case. The SaJlle effort applied 
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in other directions might possibly br ing several new customers to replace 

the one bad one. 

Idea lile 

All stamp de~lers should WJintain an i.dea file. Whe1'l they see 

interesting advertbements Oli:' sales letters Of price lisU, such ite11l$ 

should be kept for future refe't'Elnce. Keeping abreast of the competition 

is very important in the stamp business as it is in any other business . 

The use of ideas means the diff4!rence between succe$S or 

failure. The kaler who un<ieutands the technique of evolying ideas 

is in P088's8ion of a gteat secret.G¢ttingideas is simple. The 

trick is to recognize ideas when they come along and to evaluate 

them and apply them to the bUSiness, 

There ar\i! thOll$an4s of staq» dealers selling the samaor 

i3ixnilar nierch,ndise. It if! the job of each individual dealer to 

convince a buyer that he should become a CQstomer by making it 

easier for him to buy. 

One w,ay to make buying easier is to offal;" price packages" 

groupi'l'lg& of stll,mps in gr,olJps of ten cents, twenty-five ce'ots. fifty 

centS and 'One dollar , consisting of combinations of relat.ed sets. 

Stamp de.alers Can investigate the use ' of st$11pS and albums 

as giftmeX'ch~di8e . Promotion of packages of stamps for gift giving 

bas been largely neglected. Packet promotion fdeascould be develQped,. 
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Most dealers sell packe ts by even number quantities, s uch as 100 stamps 

from a certain country . If a dealer would make up packets of say 

97 or 103 stamps from a country. the packet would sound like a small 

personal collec tion rather than ~ mass-produced packet and would 

have more appeal. 

A stamp dealer that dares to be diff'erent , that da,res to try 

new i deas, will be ahead of his contemporaries. It is usually the 

run-of. the-mill dealer that ,either fails or barely niat~e sub,sitlt~nce 

from his buaines8. The ones that are different are the successfu l ones, 

Widening the ~r~t 

The-.:e are many di£fet;'~nt; ways of expa,n4ing the tlIfJrket for an 

individual dealer . If he is serving mainly men adult customers, he 

can look afield to junior collectors and women collectors. Juniors 

today often c.n spend 8S much or more than many adults as they have 

generous allowances and e.e.rn good money in their middle and late teens. 

Women al:'e particularly interelJted in the topical ,aspects of staJll) 

collecting. Flowers , birds, religion, art, and tmlsic particularly 

appeal to them. 

There are several vay$ t o increase sales to present customers: 1 

1. Sell l!\rger quantity byseUing the comple te set ins t ead 

of the short set . for examp);e. 

1 Ibid •• p . 101. 



2. Featuve group prices for those t ypes of stamps tha t are 

usually bought t oget'her. groups s uah as t opi cals, coloni~l grO~}ps, 

or geographical group,s can be arra."lged t o malte larger sales unit.s . 
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3. CaU the 'Customer's at tex.ltion to new i s.s ues j us t r eceived. 

4 . Offer to get wanted items for I; he c ustomer from tiholesaler s 

specializing in fiUing deders' want lists . 

5. Diaplay ,stamps in such a W(lY that r ebted countries or 

i ssues ar e togetheq this will remind the customer CiJf his wants and 

enable the dealer t o s ugges t r elated i ssues easBy and na turally . 

6. Add selli ng facts t o di splaY cards that wUladd interes t 

to thest8q)s. Such information would include backs!'ound about the 

i ssuing country, the -p Ul.tl01!ie of the i ssue. bipgraphies ,or history. 

7 . Reillind customers of any rarit.ies i n stock a t' any stemps 

which can be sold fot' unus ually low prices. 

8 . Sell larger quantity. Place Ii s~c;Lal price on th" 

approval selec tion if entirely purchased or offer cash d i scounts 

wl~n order is in &X~e8S oil a specifi ed 4JjlOunt from a price list . 

9. Sell bett~r quality. Once a dealer has le~u;ncd h1.$ 

custqmer 18 a good cr edit risk, he can start sending a flaW higher 

priced sets i n hi. approva l selec tions. 

10. Bncot,lr age, eus.t omers to send their want lists by enclosing 

a pr int ed want list form, 

11. hepare appr.Gval selections SO that each contai~s a 

group of reh,ted 8tant>sso each rnaiUngis sort 01; a small collection. 

,A, customer 11[1 more likely to buy the entire selection . 
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12. Describe the sets offere(J by giving cata logue numbe r and 

cie$cription of the i ssue . 

One way to r eacb a different groupo£ coUectora IlOt us ually 

reached by regular philatelic publ:l.cations is through distribution in 

hobby .8'hops as dUlcussed earlie r in this paper. 

Ano ther way to reach those not cOtJmOnly approached by stamp 

dealers is advertising in t he we.ekly stamp columns in the general 

daily new$papel.'8 in various cities and ;in the non~philate1ia general 

publications such as the four ~chanic'-type magazines. 

Tr"ditionally the stamp businesl$ is a cold weather business 

with business dropping off in the sUlllDer months. The s t amp market 

could be greatly widened by heavier advertising in the sunner months 

to increase the demand for $tamps. Most dealers do the reverse and 

cu t back the ir advertisillg budgets, when t hey need the advertising the 

most to draw customers. WUh unc r owded advertising columns in t he 

stamp ~a~i.ni!s dur ing the Sllmtier , the brave dealer has more chance 

of success thl,ln he doe"s in the wititer when he faces competition from 

all sorts of i nviting ad.verthe~nts . 

,ligures f .rom H. E. Harr i s & Co • • one of Amer:tcl,l'~ largest 

s t amp houses employing over 250 people . point out some interesting 

facts about the Atarnp business i n s\l1ll1ler.l 

lH. ,E. Harris, Retail Stamp ~aling (8oston: H. E. Harris & Co., 
1935), p. 19. 



The s t aIllp bus iness reache s i.ts highest point :I.u March and 

the loweo t point in July. The Imiest ger.eral period runs from J une 

through Septembe r . During J uly, the wor /ilt toonth of the year , s t amp 

sales falloff 1eS$ than 201. from the monthly average for the year. 

J une shows bette r Sales than February, while AugulJ t shows dmost as 

many sales 8l;J February . J une proquceQsales recor ds higher than 

April andallOO!il t 8.S high as Novembe.r . J une and Augus t a r e likely 

to be lOO1'e pr ofitable than December . 

A dealer tomo works just as ha r d in SUUlOOr as he wou14 in 
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the W'in~r wLlI not f in4 that tho- slu~ oIIIilOun tG t o very tIlunh . U he 

t akes it Gasy e~~ecting businoss t o drop off, i t wi ll cert ainly do 

just that. If a dealer maint a ins normal salea effort. he can expec t 

abou t a ttrelve per cent aeuonal decline. To offset this decline 

he can send out approvals a little more a t traotive than usual. continue 

to advertiae. and ptepare special offers to offset coq»etition of 

collee tors t suttmer interes ts. 

51~pard suggeDts a Packe t .. of-the-Month Club aa a unique way 

t o sell packets. Such a plan takes advantage of the natural curiosity 

of man, A customer pays in advance for twelve packets at a lump sum. 

Bach month he is sent anothet di fferent packet on a subject or country 

unknown to the customer. Such a. plal.'1 e nables the dealer t o get greater 

volume, lower wholesale prices and tbe abUHy to offer better packets 
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a t lower cOlt . A free packe t could be oife'l·ed to any Packe t -of- the

}bn t h Club membe r who secures ano the r member . l 

There ar e many more stamp collec t or s I;:han 1$ generally s upposed. 

The great e r numbe r of them buy !3 t amps on l y occasi onally and do not 

own albums or cat alogues. The y purchase for the sole purpose of 

pos$ess ing at trac t ive designs . Bela Sekula regards such pi c t ur e 

s t amps as t he basis of phil.a t ely as these 8tampS lead th. collector 

t o t ake up collec tlng setiOusly.2 

l Donald Shepar d , How to St art a St . Bus ines!'. (Chicago: Donald 
Shepar d , 195~) , p. 10 . 

aliA lbdern Organiza t ion, " ne·Ia Solmi. i nterviewed by a con "es
pondent of I. ' lcbo de ~a 'timbrolog!.!, r eprinted in 'l'he l'hilatelic 
Magazine , May 6, 1932. . 



Chap ter VI 

Public Relations 

"Public r .elatioilS is j us t abou t the most i mportant activity 

wh ich any philatelic organization can undertake ~d develop to 

prOlllOte its own pr .est i g.e i n pal'ticu lar , and s t amp collecting in 

general as it paves the way 
. 1 

awards greater profits :lior i tflelf . "'" 

These wor ds of Ernes t A. Kehr , prominent New York s tamp 

columnist and philat~1ic publicist, stress the importance of sound 

public r elations for philately. This section will attempt to apply 

sound standards oi. pubUc relations in general as exercised, by 

business to phila t ely , in par ticular. 

P'.lblic rela tiong is a nacassity for all stamp dealers. 
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Organized public re1ationa i s the continuing effort to effect 

a harmoni ous a4jus traent betwee:n en institution and its publics .2 To 

c arry out t h i sadjuatnxmt a L"WO"'way exchange oil opinion$ and i nfor-

mation is required : ~ mu t ual under $tanding of mutual i n ter ests. It 

r equires effec t ive cOUIllunication . 

1he Prob lem 

The yhila t e lic public r elatlon§l man faces a gener;,tl lack of 

IJrnest A. Kehr, Philatelic fHblic Relations (New York; 8rnes t 
A. Kehr, 1954), p. 1. .. -

2$. M. Cu tl:i.p , Effective i>t,)b1i.c R(?lations (New York: ~t'entice
Hall, 1951), chap. v. 
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interest and appreciation wi thin t he public at large towards stamp 

collecting. His role is tha t of education. a continuous bui ld-up of 

the hobby through the years to insure more universal acceptance. 

Wi th this gigantic goal, phi latel i c public relations i s 

hampered because of lack of f unds t o r each the general public to the 

f ullest. Paid publi c r elations counsel is seldom used. When i t is 

employed , it is only a t emporary expedient t o pub l i cize some special 

exhibition of g i gan tic pr oportions. l 

Despite the financial handicap , good philatelic public relations 

Can be obtained at a minimum expense. 2 

Specific Goals 

The major goal of phi latelic public relations in general 

is to oreate more interest in stamp collecting and t o convert more 

adherents to the hobby. This , as we shall see later, $hould be done 

by many means used by professional public r e\ations people in othe r 

fields. 

The specific goal under lies the fundamental one. Each stamp 

dealer is striving to increase his number of customers, hold present cus-

tomer~ and gain prestige throughout his t rading ar ea. 

Philatelic public relations helps the business of the many 

lA recent eXaDlPle :le the Fifth International Philatelic Exhi
bition , New York Coliseum, April 28-May 6 . 1956. 

2 Kehr, p. 1. 
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stamp dealers in the c ountry. Here the dealer mus t deal no t; only with 

the gene r al pub lic, but also ' with the philatelic soGieties and the 

American Stamp Oealer s Association which at t emp t to maintain controls 

over ques tionab le prac tices of dealers. 

Sound public relations practice on the part of all philatelic 

organiutions and t he government pos tal adminis t r ation$ as well will 

r esult in the free flow of opini ons , attitudes, i deas, and r eac tions 

from all persons c oncerned. 

These attitudes, opinions, i deas, and reactions should influence 

the policies and programs of aU philatelic organizations. 1 

A Well Planned Program Needed 

Cu tlip sets forth seven r equisites of a well planned public 

rela t ions program which apply just as well to a phih.telic program 

a.s they do in any other f ield. 

The essential elements necessary are t 

1. Hon~st intention and execution 

2. lntrinsic 1n the organiZation's program 

3. Continuous in applicat i on 

i •• fosltive in approach 

S. Comprehensive in character 

6 . Se.8eiUve to publics concerned 

7. Simple in ~aning and conception2 

lCu tllp, chap. v . 

2Cutlip, chap. vi. 
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!.!c t~Findin& 

Three s t eps i n fact finding: ,.' 

1. Examination of the institution--its policies, its practices, 

its ,organization, its personnel, its productQ' .or services , and its 

contacts with all publics. 

2 • . Survey of public a t titudes, eonvic .t:i.pns, beliefs, and 

prejudices toward philately, I nfo1."t))d interviews with leading Qut-

siders or a formal survey can be used. 

1 survey. 

~eseait'ch 

3. Ac::tual analysis ot facts gathered through examination and 

Research is necessary to know your publics. It deals with 

the collecti.on and collation of all available data on philately's or 

any philatelic organization's history, traditions, obj'ec t:!'ves, needs 

and plans. accomplishments, failures, personalities , competitors. 

It measures the eKtent and force of attitudes of specific publics and 

public at large as these attitudes are br.ought to bear on the operation 

of the dealer . F'undamental eXplorati.ons int(\) the r eason and circuln"" 

s t ance.s of these attitudes of favor. disfavor, or uninterested 

ne\l.tl'ali,ty e,te invaluable to the sound f unctioning of philat elic public 

r elations. Pinally, the ~ffectivene8s of public relations pr ograms 

mu$t be meas.ured to crystalhe . conserve, and convert public attitudes 

for philat~ly ' s benefit . 2 

1 J. Handley Wright, 'Public ltelations in Kangement (New York: 
McGr aW-Hi ll, 1949), chap. vi. . f 

2 Cutlip, chap. v . 
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Facta . D:tsc lolJed 

VarioU8 observa tion$ have been l1l4de by this wri t er in his 

fourteen years as a s t amp collector . A general apathy t owards stamp . 

. oollectingstill el!:iats, bu t not as gr o&t as i t <11d y~sxs ago . People 

cons i dered s t amp collectors as a g r oup 9£ hannless, fuesy people who 

wer e Breat int!'over t /':l . 'the modern s tamp exhi bitions and Co:tlventiQ!IS 

have proved t he opposite t o be true . I believe that stamp oo llec tOl:s 

er e one 0,£ too "j Qining~ae' group of people in the world. They 

l ove belonging to many philatelic or.gallizat:i.cms. Witness the fact 

t hat there are hundr eds of stamp org:anhation' in the United Sta.t es. 

Such event.s a.& Ft~l have helped to change public opinion in favQI' 

of stamp collec ting. Some sti ll, however , consi der it to be a 

diversion for juvenile!? and f or people with low intelligence. On 

the contrary, 8t 'ariIp collec t ors gflnerally a r e tho8.8 with betteit' than 

average intelligence., people fr01l1 business and pr ofessional life. 

One of the bigges t hurts t o phUatelicpopularity has been 

the stories in the general pr ess up to a few year s ago. These u8u41ly 

stressed, racketeering~ profiteedng, and rarenesa in s t atnps. 'l'he 

general publio felt t hat statnp& were 1I18:inly an investment rather than 

an enjoyable hobby. They would appr oach philately with thi$ view

point, only to find in a year or so that they could no t sell the 

stamps whtch they had pur chased 'at r~tail for (l1lything toot-a than 50~ 

l.Sup~a, foo tnote 3. 
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of what the y pd d for . Human na ture i s f unny. If ona goe s bowling 

or golf i ng . he does no t expect the p r oprietor to r eturn anything when 

he if! Hni'shed , but t he mi s t aken i deas of rarilty and price appr~ciat:ion 

of Bt .ampS leads people t o a bad t as t e t owards phila t ely . Ideally, new 

collectot'8 s hou ld be l ured hy t he beeuty of I'Jtamps , their histor y , 

the f asC i nating s t ories they tell , the mar velous way t hey educa t e. 

'fhi s appr oach would no t lead t o d i s i llus i onment when sale t i me comes. 

Furthe r t he SOl or so whic h can be r ecouped when the s t amps are sold 

r epresents an ~ctllal profi t , for no o t her hobby or spor t offers such 

r ewar ds after the fun has been der ived f r om the 'ac tivity. 

'Further , t he r arity factor in ar ticles in the general preIPs 

ha$ scar ed collec t ors away. Many r~ader8, who ~ight o t herwise star t 

a collection, are scar ed away becau,e they think that s tamp collec ting 

is t oo costly. Philatelic public r ell" t:i"on men IIlUSt realize t h is and 

aid the ge~ral press wherever possi ble to stress the aesthetic, 

educational , and en t e r taining aspects of phil_tely, not price o r 

r arity. If pri ce mus t bementiQned , let it be e.aid t ha t t he C08t 

f o r starti ng a s t amp collecti on i s surprising l:I. t tle , as low as one 

do118X. 

Another ttt>lack eye" i n philat~1ic public i ty :j.a derived from 

t he di stasteful ac tions of postal agenCies of unscrupulous or ignorant 

gove r nmen t li which r ece i ve storie8 i n general P(lpe'rs rat her t han t he 

more pleasant aspec t s of philat ely . On July 2. 1956, Panama issu~d 

twelve values of stamps honoring the fopes n~d Pius. This was j ust 
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the beginning of a long gerie~ of $tamps (about 159) honoring all 

the. ropes of the Catholic Church. The scbeme Was handled with a 

~yndicate in th.Ei United States which was to receive a percentage of 

the tal,e • . Fortunately t he first serie(! failed miserably and no 

doubt the future will not have any more Pope stampsfol'thcoming 

from Panama. l 

Other stories are the wedding g.tamps of MonaGo Which were on 

sale for one day and grossed a half million dollars for the tiny 

prinCipality, which pai d for the fabulous GuceKelly-Prince Ranie.r 

wedding. The average non-collector reading this begins to think of' 

8t~ collecting as a r acket if it i s his first exposure to the hobby. 

A final factor to be considered h the poor quality of 

philatelic public relations and publicity generally. Generally the 

publicity h . written by people who know little of the techniques of 

a good netls release and don't know what ''news'' is. Generally, there 

is no long r ange plan for public relations. Whet \llOst staIIIP dealers 

call public relations i s only an occasional mailing of a press release. 2 

Prevent·ative . or Rewed:!.al , . 

There ~ll:e two t 'ypes of public relations according to tJedding. 

Prevent a tive p ubltc r elations denotes a long range program with well 

l"some New Fac t s About Penama'. Controversial'''ope Pius' Issue, U -

W~~.!:.Elrn....it!5! qollector. lOOCVl t No . 2378 (DeceD!her 8, 1956). p. 4. 

2 -
Kehr, p. 1. 
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defined and established objectives , developed after a thorough study of 

the prevail i ng conditions . ~Iainta:i.l1ingcol1t:tnuous cor dial relati onships 

with the public by precluding any sourCeS of misunderstanding or 

friction. 

Remedial, on the other hand, is an etDer gency measure. It 

swings into action when little has been clone to fores t all some specif i c 

crisis that arises. 1 

By having 8 . written puoUo r elations policy, a st~ dealer 

will not have to resort to r emedi al work . Planning in public r elations 

makes the difference very often 1:>eL"Ween $ UCCe8, and failure . 

Who Can Do The Joh? 

Ni.elander sites the quaHtiesne~ded for a good public re lations 

worker in any field~ enthus i asm, executive proficiency, knowledge 

of human nRture, abil;lty to thh.lk o reatively, consistency, frankness 

and forthrightness, leaticrshi p, pracd~dity and realism,and honesty. 2 

To these traits Bernays adds c;harac ter ~ sense of judgment and 

l ogic. without l08ing ability to think t;~eatively and imaginati.ve1y, 

and .intellectual curi osity. 3 

1Nugcnt Weddi'lg , "Public Relllltionll In Business, I' Univ~rs i tv of 
UliQoils Bu U:e Un , XLVII , NO . 79 (July. 1950) . p . 32 . . 

2Wil li.alll A. Nie land/i!r, Public;: Relations (New YorIo Ronall;l Press, _ 
19S1), chap . xxvii . 

31 • L. ~rnaY8, Public Relations (Nor~n: University of Oklahoma 
Press, 1952), p . 126 . . . 



Publicity 

Publicity in philatelic pubUc rehtions is us ually defined 

as s ynonymous with publ:lc relations. Yet 1. t is j ust a 81':la 11 , but 

i mportant part of the ovar -al l pr ogr am. 

B~ttel' Content 
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Publicity is and Illl.1S t be news . Gi.ve the pl.IbHcati ons t ha main 

facts . Where do public ity i.doas come from? Tho many SOll'l:'Cea of 

publicity ideas include history of t he deeler 's organization, organization 

policieEl with respect TO varioufj topi.cs, pel:8ofullities, research , prod

ucts and services , dis t r:l.bution and pr olOOtiol1, slogans , t radechar acteu, 

endorseme~t9> and c ommuni ty ac tivities. 

A pl.lblicity release s hou ld have the elements of s good 

story , timely . interesting. entertaining, informative, dramatiC, 

pointed, factual and well written and easy t o read. l Photographs 

add much to the at(j)ry. 

The content of eve ry pre s s r elease sho'.lld he s tudi ed care· 

fu 11y. Wi 11 it interea t the aud i e ILCe 1 Does it ans~.rer eve ry r oasonab 1e 

Quea t lon? Is its s i gnificance explained i n t he t e rms of t he audience? 

Will the i nformation ,further public t"e latiQos objec tives of the dealer? 

Hill it provide usefu l infol;"'maUon1 Does publicity accurately r eflect 

the aha;: ac ter and na ture of our dt\.le~ ' S organi.<':ation? Arc the flile ts, 

l i'Tieian<!er, chap. xxiv. 
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names , dates accurate? Are technical teI't1lS eliminated or explained? 

Will i t catch and hold a busy r eader? Will it produce a bright eye

catching headline? Is it terse? Do facts support the lead in fact 

and spirit? Is it readable, copy-clear, curt, concise? Is copy 

subjec t to the charge that it is a bid for free advertiSing? Is 

information presented as dramatically asp08sible with this set of 

facts?l A. thorough ques tioning such as this will turn out better 

philatelic press releases. 

Better Physical ~e-up 

All publicHy copy should be checked to make 8ure that it is 

legible, double spaced, each page marked, the end i ndicated, fixed t i me 

for release indicated. if any, the top thir.4 of first page blank for 

headline, and accuracy. 

Better Press Relations 

The prime requisite for succeesful press relationships i s 

gaining and keeping the confidence bf the gatekeepers of all media. 

To effectively approach this task, it; is important to keep in mind . , 

the underlying conflict of interests which always hover in the back

groun~ of this relationship. The irritation of tl~ press is under

standable. It may be flooded with uninteresting,_ poorly written 

releases . The press often faUs to t"eeognbe the need for the service 

lCutlip, chap. xv. 
I 
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p r ovided by t he plJD lici's t in fUHng a voi d in comprehens ive, Cbns t~uc-

tive news coverage . The strlJggle i$ one of tlu) pt'e$li\ to keep clear 

wate~ £lowing into news streams and of organizations tncluQing .. t amp 

dealers to ge t theirstQry told. accurately, cOiDple t~ly . 

Cutlip setS forth five princ.iple~ i n dealing. wi th xoodia: 

1. Shoot .$quarely, 2. Give service , .3. Don't beg and carp, 4. Don't 

ask for kills, and 5. Don't favor oae outlet . 1 

One way t owards better press relations is to offer service. 

A well qualified pers.on, in a local qealer'lJ office or the dealer 

hi!!l8elf, might volunteer to w1.te a weekly column for the local neWS-

paper on stamp collec t ing. Thi$ oolumn, if properly handled, can 

diepell locally the wrong impressions of the aver age person about 

stamp collecting, iUl purpose$, and results . It can CQunteract the 

rareness an4 J;aoket the~s of the, general pretls in its philatelic 

stories. It c,an establish the writer as a local phila.telic authori ty, 

which the medium will consult whe.n it n~eds tuture information when 

some i~ortant news story regarding stasnps bre$.ks . 2 

'air writing in the St_ Wholesaler, the largest trade paper 

in the, Ueld, tells how dealerill can work better with the local preSS. 

His ide •• ere t Know the nelotspaper people personally. support the 

100al newspaper" learn what con$tituu", tleW8~ tell the paper the 

1 Cutlip,chap . xv. 

2 " 
Jackson, p. 91L 
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news , don ' t try t o Ut·:l.te the item. work wi t h the n~\-lsp.aper on its spec tal 

promotion events, promote contes t s directly with the newspaper, work 

directly with the edU ot'ial department , 1,eep yOUl:" eye on national 

net>7S for philatelic tie- ins , get i n on special e.vent $ l ocally, make 

your firm a nelol'ssQurce " t ake part in local 3cti-<rities, and t ake 

the publici ty job fQr t he local s t amp clubs . 1 

.Publicity's Pl.cein Pub lic Relations. 

Publicity i.s an i q>ortant, but not: aU i mportant. part of 

public r elati onlil. Successful pubU.c Hy, on a long puU, must be 

grounded in worles that the public define$ as 800d and m:;>tives the 

pub lic accepts a s honest. Opinion i s gener ally cle termined more by 

events than by words. The objecti ve s of publicity are to gain 

recognition , build pr e atige, develop understanding. and gain apprQval 

by malting deeds known, motives understood, and information believed. 

Put to proper use, publicity has' $n 111\portantand eSl:lentiai 

purpose in public telationa. The publicity task shou ld be approached 

with these thoughts in mind: (1) Too much publicity, 1n fact, can be 

poor public relations. (2) It is the con tent and the absorptiQn of 

that content, not the quantity of publicity, that aveotuaUy registers 

in pub l i c opinion. (3) Publicity diss~inated 1s not equ ivalent to 

information received and apsol1bed. (4) Publicity :!.nev itably nflects 

lErnest W. Fair, "Getting Good Publicity," The S t ampWholjilsaler, 
(Oc t ober 25. 1956), p. 90. 



the char-nctar of the orgunization i t: seel, s to promote. (5) Not aU 

public ity an organ:i.zat ion receives Qrigin~tes within its cont rol. 
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(6) Hot aU public relations acq.vi ties res ult: in publicity or $hould 

be so des i gned. l 

The press wants news. The press is not at ·all i.nterested in 

provid ing caUl~es with publicity. The press is keenly interested 

i n providing its readers with news. If philatelic publicists keep 

this in mind they can do tIlUch for our hobby . 

Mincling Our Manne~s 

AIJ Itated before actions speak loud.r than words. Our good 

manners in telephone conversing and the handling of coX'respondimce can 

build either good or bad, pubHc relations for a dealer organiza tion. 

The prac t ice of good t elephone courte sy and 13nguage is just 

good business . Keep the voice normal, not extra loud , and. use clear 

enunciat i on. 

A good quality letterhead. f irst class printitl$ and smart 

t ypography on bond watermarked paper creat~ favorable i mpressions 

upon the recipient . B1lt don't .. top there . The let ter itself should 

be *s good as the quality of the printing . Be concise . but not abrupt; 

use courtesy .and tact. /I. eottanemora,tive st4ltlP on a crisp envelope should 

complete the mai liug . 2 

1 Cutlip. chap. :Miv. 

2 Nielander. chap. xxi. 
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Better Community Service 

COllml,1l1i ty service :is an important scWOOnt of public relations. 

Service help to schools, civic groups, ane! 80cial or.ga.nizations pays 

rich d1vid~nd$ for stamp dealer s . These org,anizationa a r.e , usually 

anxious for outilid.e speakers Q$ thQir pro.gram cilairt'liel\ are con~tarttly 

looking for new, interesting material. 

Once develqped, ,a prep~red speech can be used over and over 
. . \ 

agatn . If a speech is intere.sting, the (feder speaker will be in 

great local demand because overlapping tDe~rship8 in various clubs 
, 

will produce inqulrieli fromotMr groups for a philatalic presentation. 

The secre t of public speaking is simple. One ,""arks ups 

general talk abou t poa t ag,e stamps , touching on the history of the 

mails th.at led to the introduction of stamps , the background of the 

hobby inc ludhlS short 8t ories about l,lUusual ,t$llPs , odd s t amp deSigns, 

and famous collec t ors. Ootor edslidesart! pre~erred, but stamps 

nlOlmted on card$ covered with cellophane are an e:xceUent substitute . 

One is wetl advisee! never to commercialize the talk . I t is e nough 

that the name of the speaker is given and the de,der organization 

which he represent8 mentioned. 1 

4 speech i s like every other n.actiulllof public relations, a 

good one helps, a bad one harms. Good preparation includes getting the 

information, presenting it effectively, and careful editing • 

. ------- j _. . _ -------

lKehr, p. 8. 
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Teaching j uvenile collect()rs the aspe.cts of stamp collec ting 

is sometltllfils tiresome fo r the dealer , but i t i ll £\ t"el-lsrcling job as 

t c:r:cates new col,lec tors and continues ehe growth of philately. 

Speci al displays and. cheap albums and philatelic supplies should be 

c$rried t o aid the embryo collector in gettins the r ight start.! 

Ne ighhcrliness fo r a stamp dealer i s aloo a necessary part of 

community relations. It means functio.ning as a memb~r or partner in 

c i ty rocreational pr ograms, milestone events , local holidays, and pet 

projec t S of civic groups . 

Window DlsplaiisWork fo\: Pl'iU:ltC 1y 

Windmt displays in depar tment stores, stamp dealers' shop., 

banks, air lines. r ailroad ticket offi ces. public institu tions and 

other locations can further the educational and entel;taining factors 

of stamp collecting Tatber than the rarity or investment element. 

Nothing arOuses GO much public comment: es an unusual, attractive 

window dielplay in some popular part of town . The stamp dealer who 

t akes advantage of thiS medilllD soon :finds out how great i t hfor 

protOOting philately.2 

~partmellt stores are the hardest to obtain space from as 

they have regular valu~ rates which are charge4 agai nst each department 

lLucile Buchanan, "Attrac ting§: Tel1chlng J tlveniles . " ~~ 
Wholesaler, (June 10, 1956), p. 12. 

2 Kehr, p. 10. 
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which uses a window. The bast appr oach i s to ins titutions which do 

not have anything to sell, t!;le banks, building and l oan associations, 

insurance companies, and pub lic or quas i~pubHc agencies. 

Be tter Puhlic Set:v1.ce 

A stamp <lealer h us ually c,lilled upon to malte donations for 

com:nunity charitab l e and scH.-vice institutions. Nielander cautions 

that to have good public rela tione in tbis sphere; 1. Have a fixed 

written policy, 2. li'£ke the policy CL"ystal clear, and 3. Treetall 

reques t s with the utmos t: T.espe.c t aud courtesy. Use t act in making 

r efue.als . 1 

A good way t o render public service .. 8 to appr oach the 
I !/~;;. 

'. ',' 
:.} 

est abH.shed service c~ntel's of your community and offer philate lic 

!iervice. These groups wou ld include t he ChaJnb~r of Commerce, Better 

Business uureau , the you t h organi.,a t:!.onG, tl1.e Pos t Offl ce, railroad 

stati ons, hotels, 81'ld even the Police liepa;:'tIll!llt . At one time or 

anothe x these groups need philatelic h~lp whether it be for a 

r ecl·eat:/.onal s t~ club fo r the Y. M. C.A.. or catching a t hief that 

stole statllPS for t he Police Depar tmel'l.t . 2 

1~his p~tblic spirited attitude will gain recognition rot' the 

stamp dealet: and for phil",t e ly i .. general in t he l ocdit, . 

1 Nielander , chap. xiv . 

2~hr, p. 11 . 
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Better Promotional Tie-Ins 

Careful IiIcx'utiny of every local activity wi ll show many aspects 

of local life which can be trea ted with a philatelic tie-in. 

Mo tion pictures offer the bes t medium. St amps dealing with 

the sub jec t of a picture can be offered by a dealer as pri zes in con.,. 

t ests conducted by the local 'lOOvie house. This will create much good 

will and pub licity for the dealer . 

An exhibit of libraries and books on s t amps eould be arranged 

with the local library during anniversaries of famous Wt'iten. e tc ., 

exhibits can be a.rr,anged at post offices .4ur"ing "Le tter Writing Week-. 

The Red Cross annua l drive is an ideal time for a promotion 

i H us tr. ting many Red Cr oss stamps. Such a diaplay"would be accepted. 

almos t anywhere which wouldn't o therwiSe pr on¥>te stamps because of 

fear of commer ci alizing . l 

, ,' ',.1 

Ano ther deviceforphUatelic tie- in can PQ used during speeches 

about s t amps to non-phila t eHc groups. women on sta,mps might be 

featured at a women .~$ club, Rotary on s t amps at the Rotary Club, 

commerce 4nd industry on stamps to a Chamber of Comner ce meeting. 

Religion on a t amplJ to a religious group, e t c. 2 

1 Kehr , p. 12. 

2 
Jackson, p.99. 



Public R~lations Are Simple 

Public relations for s t amp dealers, is basically the same 

as that for any other organization. Dealers lIIU!St work with s tamp 

clubs to prOlOOte philately in general and to curb s ituations which 

might lead t o bad pubHc r elation$ for the philatelic worlc:\. 

An apt sutranary of public relations is given in the words of 

J. Handley Wright: 

The object of good public rela.ti.ous h to win 
friends for the cause , the institution, or the enter
prise one represents . This 111 essentially a matter 
of cOlllDOn senSo. Good public t'elation!S actually is 
So si~le. so easily attainahle, so inexpensive, and 
so downright sensible that it is difficult to under
stand why some people persist in trying to make of 
it something mysterious or difiicult. It is well to 
remember that everything you do, everything you say, 
contribu tes to somebody's opinion of you. If your 
ac tiona or words are auch as to make peop le like or 
do business wi th you, then it may be liJ·aid that your 
public relations are good. If your actions or wor ds 
are such as to make peQple disHke you, thea your 
publ i c r elations are baG. It is as simple as that . 1 

lWright , chap. xviii . 
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Chapter VII 

St amp Valuations 

As itl any other cot!lll¥')dity the prio.es of pos tage stal!lps depend 

on supply and demand. Stamps are, usually 80ld to collector s at 

discounts of about 50% of catalogue price for older is'lilues and smaller 

d i scounts for newel' i ssues. Dealers can seldom pay tnOre than 20% 

of catalogue price ~en they buy collections if they wish to cover 

overhead and profi t . l 

Used stamps from r esoote countries where nativ~1! do little com-

,mer cial mailing ~re often mor~ expensive than unused stamps of the 

same country. This applies mainly to the relOOte British anQ Prench 

colonies. Comnemor a tivesof t!'lOst countries are generally popular. 

Generally a fifty year old collection, if i t contained common 

stamps then, is not worth much now. Age,. then, is nol: a factor in 

pt"ice, t hough it does influence to some extent as then .are J USt so 

many of each stamp. printed and alii the years go by stocks of these 

diminish while demand continues or increases. Rare stamps can be 

one bundred years o l d or just one hundred days old. 

St!!pS a8 an Inve~tment 

R. D. MacC:riUin prepal;eda detaile4 study of the stamps of 

1 . ( Ernest A. Kehr, Guide to St8flil Apprabing New York: Herald-
Tribune, 1941), p. 5 . 
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t he world and compu ted the increases of stamp prices in catalog value 

some years ago. 1 

He concluded t ha t there ar.e j ust two s ituations 'Where one can 

~ose money in s t amps. One situation is t o buy s t amps which are still 

i n current USe in the country of origin as the currency may be 

devaluated. This would decrease the value of the stamps. The 

second possible way to lose money from I!!tatnp purchases is to huy 

Ll sed stamps which are still current. If they remaln current for many 

years to come , such he.vy use will flood the marke t: with 'many used 

copies. 

Ma9Gt'if'fi n claitmt tll. t; all other st8IJIP pur.chases . will result 

in increment Over the years. He says t hat t he ti~ to buy stamps at 

the lowest possible price is jus t prior to the time t hey ar e being 

replaced by a n8\i i 8$ue or _hartly ther eafter. 

In the year s 1915 to 1926 catalogue prices increased on 

various stamp isSues a8 ~Ql1ows : .Europe 215"4. Latin _ -r ica l07%t 

United States 957. , Canada 164%: e t c. SOI11e strikingl.y high increases 

fo r the sa.me perIod "Jere found i n Denm&rk 261t, Finland 285"4 , France 

a gigantic 475'1 , and I t aly 350%. 

Even dur ing the depression years stamp prices held t heir own 

witb one br two exception.. From 1926 t o 1935 increases were less 

111.. D. HacGri£fin. S tAAlP8 a.S an lnves t1Qe"nt (New York : Diehl, 
Landon & Pettit, 1935). -
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spec t acular t han t he prev ious t en-year period. but they were :I,ncreas~,s 

none-the"le.ss. European stamps increased 17~ in value, while United 

State$ stamps increa$ed 37'%.. Taking Europe as an example, every 

country increased from n. up to 82'%. despite the depression. There 

were only two except ions. Belgium decreased 8\ and Netherlands 

decreased an equal perc·entage from 1926 to 1935. ·At the same time 

I taly increased 44'%., Germany 58%, SWaden S2'%.. and Norway 33%.1 

MacGr:l.fUn and young2 both ~ree that the lowest denominations 

up to ten cents in value both for foreign and: Unitl3d States stamps 

iUl;!rease a larger percentage in value than do the higher denondnation 

statJWS of fifty oents to five dollar s. 

Young deals only with United States stamps and augsests 

cQtlDSmor atives as an inVGst:ment . ft'om pers'onal experience, during 

the pas t ten years., t his writer can s t a t e without qualification 

that the days of hoarding mint United ~tates ~beets and becotJdng 

~ich thereby are over . Quantities of JOOst cODIIIemoratives today 

run from approximately 100.000.000 t~ 250.000,000 which is far too 

many for the market to absot'b in a twenty-year period. Since 1945, 

thc!re have been only about two stamps which turned out to be good 

i nvestmenu, the othere would not have yielded 81mple bank interest 

for the period held . 

l!lli: 

2Thomas Young, Profit in Postage St:al!lJ?& .(New York: Harbinger 
House, 1940). . 



BuaineS8 Week recently carried a fe·ature on the investment 

possibilities of stamps. 1 The article says that there is a gOO<1 

chance for 5% to 101.. annual appreciation on stamps if they are held 
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15 years or more. If $100 had been spent on United States commemoratives 

per year from 1913 t o 1929 , the $1700 ;i.nvestmnt would have appreciated 

to $120 , 000 in 1957 , a 6,000% gain . Issues from 1940 t o 1950 have 

appreciated les.s than 100% as of early 1957. 

In additi.on to the over all profit in 8tamp8 th(!lre ere some 

exceptional buys which include the ten cent staq> ,howing Alexander 

Graham Bell issued 1n 1940. One hundreel dollars invested in this 

issue would nmlT be worth $1400 . 

!lu~in~~eek cites one advantage of stamp investment . The 

investor ' s ''Wall Street" is h1s nearest p08t office an4- no brokerage 

commissions need be pa1el. 

§.~AA!P8 a~l!....! Jled.s.tt...M!linsLlnfl!tis..I! 

For the past hundred and eighteen yean, the stamp collector 

could overcome inflation wi th his p08sessions. 'St amps are a security 

that i8 more ,table than that of the moat respected bond8, Theyare 

more saleable than the bank notes of any count ry. They have inter-

national demand. The omniparity of stamps, independent upon local 

or· regional economic conditions, in sharp contl;'aat to the national 

llllersonal BU8ineS8," BU8iness Week, Jan. 12, 1957 reprinted 
in National StmNew8 , X, No.4 (February 10, 1957) , 1. 
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currency and o ther securities, r emains a powet.!ful argument for the 

colleotor who pur s ues stamp 'collec ting not only aa a n?bby , but aleo 

as an investment. 

Postage stamp investment { til sQuncll\lr than real estate or 

securities. St amps ar e a better inv~st1llent than thetables t banker 

or insurance company could have sugaes ted . Scott ca t- dog prices 

over fifty years show a slowly rising price hl:irdly inte rrup ted by 

negligible downwar d trends. 

Investment in unulIled United St ates st411lP' is safer than 

securitie. becaus~ there is unli1fiitedehance of profit . while the 

rilsk of 10s8 has its definite limits t o f1.ve or ten per cent under 

face value because the Post Office Department guarantees postd 

value for American s t amps regardles8 of age . ,Ac tually the chljDce 

of loss is. about zero becaU8e some i $8UeS wi ll go up to compensate 

for some th,at might have sold a t a discount. l 

Of course, as noted befor.e there i, little chance of recent 

United States stamps increasing a gr(!at d(!8l in value either. 

The 'hc t tlla t: s t amps are used 88 .8 he4ge. against infla Uon 

was experienced by this lO'X'ite r las t year. Paris8tllinp dealers expressed 

an unwillingness to sell bet't:er s t f.Ul1P8 at prices. in line :with the 

American market just before Ilnq after the devalua t iQu in Augus t , 1957, 

1 
Fairhrook. p. 97 . 



182. 

of the Prench franc. These dealers felt that by raising the price out 

of line they could keep these stamps as a hedge 48ain$t inflation. 

They would rather hold their stamps than French francs which might 

be subject to f urther devaluation. 

Drawbacks to investment in stamps are seldom cited by the 

enthusias tic proponents of stamp inve.stment. A f eu of them should 

be mentiqned here. Stamps do not bring in interest or dividends as 

do other form.$ of investment. No profit is made until t he final sale 

which may be matlY years after the purchase. Stamps are subject to 

weather and may becOOl8 deetroyedor otherwise made uns~le4ble over 

a period of time. This hlu:ard can be overcome by ,insurance and 

protective folders and album$ which add to the cost of the stamps 

and decrease profi t to be made from them. 
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Chapter VIU 

done l.us ion 

Stamp Dealing as a BuSiness Venture 

For anyone interested in working indoors on detail work , 

writing letters, and handling stamps, stamp dealing offers many oppor-

tunities for young and old alike either as a profitable part-time 

hobby business or as a full-time operation from home, office or 

s t ore. 

The dealer in postage 8tam:p8 finds he 1" employed ':~ih a 

clean occupation, one that offers almo8t unlimited \~'~ere8t and 

diversification. 
,' 1'- ' ' 

He has all the duties of any "small businessman, 

plus the responsibility of keeping track of a variety of stock mtJch 

larger than a grocery or drug store operator 'has to account for. 

If the dealer was at ooe time a collector, he will appreciate 

the needs of collectors and will become a better ~ealer. Further, 

he will have that rare combination of hobby and business, where his 

work is so pleasant, in his opinion, that it becomes, play. A love 

of st4JDPs, of their beauty and topics, wiU go fal: to make a dealer 

successful. 

An interest in people. their wants and needs. a helpful at ti-

tude and pr1de in aiding others form v_Iu.bIe and interesting collections 

are atnQng the many attributes of the successful and happy stamp dealer. 



The Future of Stamp Dealing 

Por the past one hundred and eighteen years the governments 

of t he world have b~en i ssuing postage sttunps for the prepayment of 

postage and other mailing pr ivileges. Despite the fact that the 

postage meter machine has displaced the use of the postage stamp 1n 

many large enterpri ses and more recently in post offices at the 

parcels post windows, the average citizen will always need to use 

a postage stamp to mail his l~tters . f urther, governments of the 

world have found the printing of connemorative postage stamps tor 

collectors so profitable that ther e i s little 111te11hood that such 

printings will discontinue i n the for seeable fu t ure . no matter what 

future inroads of the postage meter me.~hine will have on the use of 

stamps to prepay mail matter. 

As long •• there are stamps and as long as there is that 

acquisitive des i re aoong men, the love of the beautiful, the desire 

for perfection and completeness, the quest for knowledge, and the 

i nterest i n. travel and far away romantic places; there will he stamp 

coUectors. 
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As long Bsthere are stamp collectors, there will be dealer s. 

The future rather than being one of extinction is in reality 

headed 1n the opposite direc tion . More and .,re people are becoming 

interested in st.ampa every day. People who never heard or thought 

of stamps other than for the use on letten are nOW looking at these 

curious bits of paper and starting collections of them. 
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The trend t owar.d more popular philately h witnessed by features 
r',; 

caloried io the popu lar Alllericao publicati.ons in the past f ive years. 

Such insertions inc l uding many full :edl'or ~.eatures appear ed in Life . 

~, National Ge0sraehic, Corom~J:: , TusipessWeek and others. t urther 

the type of publicity is changing . S tories are no longer cloying of 

rarity and inveat'!1lent as much as they used to. Now the y tell the 

story of to,pical collecting, of the interest, knowll)dge . entertainment. 

r elaxation, and be~ll ty which stamp collections bri,ngs to its adherents. 

with the increal!u~ in long!!.vity . an i.noreasins birth r a t e , 

an evel1'''increas ing popula tion , shorter work week11 and ea.rlier retire-

men t s people have more leisure time. More lalsure give s people t:tme 

for $tamp collecting . Being an i.nd()(jr hobby ,ntamp eollecting can 

be enjoyed in ldl seasons and in all weat her. 

Once a collec t or becotD!!s ardent, he i8 generally set on a 

~Oll!'se of ent.er tai~nt fo r life. Well cared for by a cat ering 

dealer ; a collector can ~ass holdi.ngs which bring him enjoyment 

during his daye on this earth and securi ty t o t ho$e who follow him. 

Yea. the future i$ bright in the £1$1d oi dealing in poetage 

staq>8 for eoUe~tor8. 

Hili 
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Watson , James , Stanley Gibbons, Ltd. , Personal interview, London , 
August 27, 1957. 


	husak_j_1958001
	husak_j_1958002
	husak_j_1958004



