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PREFACE 

In this study, I cons i de r' t he so ci al organ i zat"ion of pri'.' :\·ey in public 

sett ings. ~1y specif"ic concern is i'lith t he adult books tore, a" relative iy 

extreme situati on i n vlhi ch the prob l ematics of public privacy are maxi ma l. 

Nany of t he techni ques by wh ich persons maintain privacy in t he bookstores 

are common to all be ha vi or in pu blic , and coul d ~l so be fruitfully studied 

in such situati dns as waiting rooms , public streets, and shopp ing areas . 

However, due to t he possi ble sti gma of adult bookstore involveme nt an d t o 

the essenti ally pri vat e nat ure of sex, the desire of bookstore partici pan t s 

for privacy "is greater t han in t 112se other situat-lons . The var i ous fac t ers 

making up, the social organ i za t ion of privacy are salient feat ures of th ~s 

se t ting. 

In Chapter I, I describe the adult bookstore setting and its participants , 

and speculate about t he reasons why persons are int erested in po rnographic 

' materials. Chapter I I deals with the sociology of privacy and develops t he 

basis upon which we can expect bookstore partici pants to des i re and work 

for privacy. Chapter III considers social control and its effect on pr-l­

vacy. The remainder' of the study i~epOrt:; the bulk of Jr.y data ,isolati"g 

organizational, ecologica.l, personal, and interacti onal f act ors "in privacy. 

Finally, the appendix discusses sOlTle technical as pects of my f ield work 

methods. 

I wish to th ank Or. Jaber Gubrium for providing invaluable service in 

the suggt'sti on of t hi s topic and for his hel pful ness and de!Jend abilHy in 

assisti ng ~e i n all ?hases of this research. Further, I am inde bted to 

Anthony i<jal sh and Dr . Al i ce Ke;10e for t heir hel pf Ul comme nts and cri t ir; isms . 



Finally, I would like to thank my wife Barbara for her moral support 

and assistance in preparing early drafts of the manuscript, and Sharron 

,Johns for typing t he 'final draft. 
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(,HAPTER I 

THE SETTI NG AND ITS PARTICIPAnTS 

The Setting 

The "adult bookstore, " "dirty bookstore," or "porno shopl has becor.le 

a famil i ar sight in American cities in the past few years. At present 

count there are 15 such stores in t he Mil waukee area , seven of which are 

located in t he downtown business district. Eight other stores are located 

in the local business districts of working class residential areas, often 

adjacent t o other entertainment facilitit.;s such as adult movie theaters 

or "go go" bars. As in other cities (see U.S. Commission on Obscenity 

and Pornography, 1970) few stores are located in middle class locah~s, i n 

black nei ghborhoods, or in suburban areas. The fifteen r1 i1 wau,<e~ book-

stores are t.he setting of t he present study. 

Several common fea t ures are shared by a1 i . of t hese stores. All but 

one store have opaqued windows which conceal the merchandise inside , as 

well as the customers, from passersby. All have signs posted restri cti ng 

entry to persons 18 or over, and many have a si gn at the entrance stating: 

"If nudity cffends you , do not enter. " Also common are signs which ad­

vertise I'peep sholtis" or "adult movies " for 25¢. The names of the stores 

are of ten non-informative as to the type of material carried (such as 

"j·iidtoWri ilev.Js ," "Lisbon N ew~" or liThe Annex"). The nature of the store 

is discernab1e on ly by the signs prohi biting minors or by t he opaqued \·!in-

d Ol-IS. The stores (except for a fe \-'l in the dm·mtm~n area) are often locat ed 



in shabby run-down buildings (often fo t sale) in \'ihich the rent is ap­

parently quite low. In comparison to conventional bookstores and other 

retail establishments, t he adult bookstore is open for long hou'rs, typi­

cally from 10:00 A. N. to 12:00 P. M., six tir seven days a week. 

The interior decor and atmosphere of the stores varies considerably. 

r~any of them mi ght be characteri zed as "seedy)~ with somevlhat dusty and 

vlOrn floors, temporary or makeshift display tacks, old fashioned cash 

registers, unfinished ceilings, and poorly constructed and possibly un­

painted paneling. These stores "make no effort to create an inviting or 

appealing atmosphere " (Finkelstein , 1970:110). Other stores attempt to 
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be fancier, or plush, with carpeting, pastel colors , and in one store a 

complete stereo system and colored lighting. The latter are locat~d pre­

dam; nantely in the dO\vntOlvn retail areas of the city. Li ghti ng a1 so var; es , 

but most stores are brightly lit with flourescent fixtures. In most, the 

aisles bet\'Jeen display racks are quite v/ide, allowing brO\'1sing customers 

much room to maneuver. 

All stores are laid out in a manner such that the clerk, often sit­

ting on a slightly ra~sed platform behind a counter, has full view of the 

interior. Any possible blind spot is eliminated by mirrors. Display racks 

and partitions tend to be low, also facilitatin g the clerk's range of vis­

ion. All customers are tiiUS some\'/hat suspect. The clerk is always lo­

cated adjacent to the entrance to the store, allowing for easy collection 

of the SOt deposit required in most shops, and probably discouraging shop-

1 ift; nq. The cl erk has control over entry and exit from the store, and is 

able to exclude minors easily when necessilry. 

The material available varies from store to store . All have a fairly 



large se"lection of :;exually orientE:d "pornogr'aphic" paperbacks, usually 

displayed on racks in t he center of t he store. These are usually arranged 

by subject, "lith such del ineate d areas as normal heterosexual mate rial, 

gay materi a 1, 1 esbi an 1 itera ture, i nces t ,. s adi srnj masochi sm (" S/i·!" ) , and 

bondage. The ma terial appeals to a wide range of sexual interests. A 

large variety of maga zines is also usually available, often displayed on 

peg-board paneli ng aro und the outer walls of the stnre. These magazines 
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also appeal to a number of tas t es, including P1J!,;!bo:L.-like material, "g"irlie 

magazines" sh(;l-li ng litt le but breasts, "s pread · beaver" material showi ng 

the fema le vagina l area, and extrefl1ely eXDlicit material featuring full-

co~or closeup shots of fellatio, cunnili ng us, and genital or anal inter-

course. The most explicit material is us ually accompanied by senri-academic 

"sex-education " texts, presu r:-Iably offering "socially redeeming" content. 

In some stores t he extremely expiicit material is wrapped in cellophane, 

as are most magazi nes depicting less pub licly acceptahle sexual behavior 

such as homosexuality, sadism and roascchism, and bestiality . 

Pri ces for books and magazi nes vary cons i derab ly, \~ i th paperbacks 

which may cost 25¢ a pi ece to print generally sell i ng for ~ 2. 00 or $2.50. 

t'lagazines range in price from $1. 00 for ma teri dl such as Pl'1'!~ to $7.50 

or $10.00 for the most explicit \'Iorks with color photography. The latter 

may be only 30 to 40 pages in length. 

Other commonly available material includes severt!l tabloids (most 

notably the "San Franci sco 8all " and t he "New York Screw," pr; ced at 75¢ 

\4e ust: the term "pornographic" only as descriptive of sexually 0 \" ­
iented erotic r:laterial. No moral judgeme!'lt is implied in the use of this 
label, even tho ugh it is often charged with morally negative connotations 
lcf. Bell, 1971 :144-170), For an aae;npt to distinguish "pornogl'aphy" 
from lierot"i c 1 Hera t ure" see the c1 ass i c \'!Ork by ~rcnha :Jsen and Kro nh ausen 
(1959) . 
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or $LOG) , 8mm films, a variety of se i\ual devices (dildoes, french tick·le i's ., 

artificial vaginas, vibrators~ and plastic life-size female dolls), and 

various potions and loti ons. A few stores also can-y used material and! 

or sale items at reduced prices , Some have a trade-in policy on magazines, 

books, and films. 

Another major feature of most adult bookstores (15 out of 18 observed) 

is the peep sholt/. These are coin-operated Smm movie shm'ls. where for a 

quarter the bookstore customer can see a segment of an erotic or porno­

graphic movie in the privacy of a small booth. Over the past year and 

a half in ~'Ihich this study has been undervJay, I have seen a distinct change 

in the content of these movies. In the spring of 1972, no actual contact 

between sexual organs was depicted. Most of the peep show films were sug­

gestive but not explicit in the behavior displayed. In the year since then, 

however, t he nature cf these films has become incr easingly explicit, with 

most fil ms now displaying closeup live action scenes of fellatio, cun­

nili ngus, and intercourse. Possibly, these changes have accompanied the 

loosening legal restrict i ons and control of the pornography industry in 

general. 

Peep shows are all located in a foom separate from the lite'rary area. 

Ail stores offer private individual booths from t'ihich customers can view 

the movies. Their construction and design varies considerably. Some booths 

are built so that the customer must stand in a cramped cubicle, bending 

over in order to vieltl the movie, with only a fl imsy, and often torn, 

plastic curtain to shut out light and prying eyes . Others are more roomy 

wi th a seat for the customer, a wooden, 1 ocki ng door (much 1 i ke on a bath­

room in a private home), and li ghts on the outside which indicate whether 

or not the booth is oecupi ed. I n some stores the room in wlyj ch the peep 

show booths are located is extremely dark, 'f/ith no lighting available even 
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inside the booth. Patrons must grope ~o find the coin slot in which to 

deposit their quarter. Other stores have well lit booths, often with a 

bright light in each booth Hhich shuts off only 'vJh€i, t he movie is playing. 

The stores vary in the type of pictorial materials emphasized, in 

how explicit or blatant the material carried is and in how the material is 

displayed. One local chain of at least three stores carries the most ex­

plici t heterosexual material. It is displayed openly and unwrapped, but 

has only a li mited amount of homosexual and sadism/masochism literature. 

The latter is sealed in cellophane wrappers. often in the rear or in 

out-cf-the-i'/ay corners of t he stores. Another store ol'Jned and run by a 

somewhat eccentric middle-aged man features only mild heterosexual material 

of the old "girlie magazine" variety. Here, such classic paperbacks as 

Fanny Hill are sealed in cellophane. A third type of store is run and 

o\'med by homosexuals. It advertises in a local gay ne\'lspaper. In this 

store. the material is much milder than in the chain mentioned above, but 

there is also a much larger selection of gay rnater"jal, little of ~i'lhich is 

sealed. 

Particinants , 

Adult bookstores typ'i ca 11y have three ki nds of part; ci pants. These 

are: the clerk, customers, and occasional "marginals" (such as wholesale 

distr'ibutors of pornogi'apil ic ma terials and agents lif social control). Some 

of these participants are further delineated into types of actor. 

Two basic types of aduH bookstore clerks have been delineated. The 

first type is tne young c:jerk, \llhO ;5 usuaiiy in nis twenties. This type 

is the most common and incl udes a large niJmber of marginal drifters or 

dropout s. f'/;y impression is that many of these younger clerks are dis-

proport ionately ;nvo 'ived in other "deviant" lifestyles such as homosexual-
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ity and drugs. Employment in an adult bookstore is someltlhat risky, as 

store clerks have a high atTest rate for possession and sale of "obscene" 

materials and the pay is rather lm'l. So, marginal types are readily at­

tracted to them. Proprie t ors tend to rely on informal means for recruit­

ment, althoug h occasionally an advertisement ItJill be run in the local ne\'JS­

paper. Finkels t ein 1s (1970) data corroborates most of this. He adds that 

criminal records for petty offenses are prevalent for these young clerks. 

The other type of clerk is the middle-aged Elan of apparently low 

social class standing. These persons may actually own the store in which 

they are clerks. They seem to take a more conservative view of wh'3.t is 

acceptable material to display and sell over-the-counter. In general, the 

stores in which these clerks work are in run-down areas of the city out­

side of the downtown business district. Although they may view themselves 

as being in the business of II providing sex satisfa:tion ll (nassey, 1970:42), 

much as some younger clerks do, they are much less likely to work i n stores 

which appear to be attempting to legitimize themselves as providing a 

social or psychological service. The older clerks are more likely to 

make the disti nction between II hard-core pornographyll and softer varieties, 

viewing the hard-cere material as illegitimate, and not carrying it openly 

in their stores . They are more likely than the younger clerks to consider 

pornography as "deviant. 1I 

Clerks and proprietors from different stores often know each other. 

Nawy (1 970:170) reports that thet'e is d sense of cor.radary between them, 

and that thi s may be one reason no store will drasti cally cut its pri ces. 

A further observation concerning the clerks is that they tend to dissociate 

themselves from the material and cLlstomers in the store . After the first 

few days of employme nt, they typically repol'ted looking only at informative 

stl)re mate}"i al or spending all of t heir free time in the store studying 



if a student. Finkelstein's data (1970:148) confirm t his; 

Several studies done for t he U.S. Commission on Pornography and Ob­

scenity (1970) systematically focused on the characteri stics of patrans 
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of adult bookstores in various cities across the country. The portrait of 

the typical customer which emerges is thClt of a ltJhite middle class male 

who is married and shopping alone in a business suit or neat casual atti re. 

Hinick (1970a) reports t hat customer characteristics vary somewhat with 

the community in whi ch the store is located, the typical customer usually 

being representative of persons living in the area of the store, although 

a large proportion are still middle-class. A small shGre of customers were 

observed to be in their twenties. They were more likely to be shopping in 

pairs than older customers (cf. Finkelstein, 1970:123). Kutschinsky's . 

(1970:287) study of adult bookstores in Copenhagen gives a similar portrait 

of the typical customer, being middle aged, middle class, and shopping 

alone. Only about 30% of the customers actually make purchases, and about 

half use the peep ShO\l45. Those making the most purchases are over' 30 years 

old U1assey. 1970:38). Regular customers, making up from 25% to 50% of 

all customers, shop approximately once every two \,1E~eks, these typifying 

the patron described above (Nawy, 1970:172). 

~1y t,lilwaukee data on over 150 patrons gives a similar picture of the 

typical customer. This has been substantiat8d by clerks I have interviewed. 

Very few women are observed in adult bookstores. Those \'1ho do frequent 

them are usually either with a male or in groups of li g; gglers" as one 

clerk referred to them. Younger males (18-25) also occasionally engage 

in this sort of behavior when shopping together, coming into the store to 

"Y'jck it lip." Finkelstein ("1970:123) reports that these younger shoppers 

are pro~)ably in the stores only "on impulse;" while the older and more 

typical customers visit the shop 'dith t he deliberate intention of doing so. 
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Little is actually known about adult bookstore customers beyond the 

observational data documented above. Customers, as a \'lhole, are extremely 

reluctant to be interviewed. Most attempts to get rppresentative samples 

of them meet .,.Jith failure U1assey, 1970; Nawy, 1970:200; l,~ ;nick, 1970b: 

246). 

Varicus answers have been given for what motivates persons t o use 

pornography. The mast common ly me ntioned one is t hat of sexual stimulation, 

pornography bei ng an adj unct of masturbati on. Hayl and Young (1964: 88) 

sugges t s tha t behind the po rno graphy industry is the idea that "the cus,.. 

tomer shal l have his money's worth, and that the purpose of the whole 

operation is to provide ma le can:>umers with something to masturbate over. ;; 

Polsky (1 96 7:1 88) sugg~sts that pornography has become a "major functional 

alternative to prostitution/' especially for males of the middle class. 

Pornography also serves an informational or educational purpose for some 

consumers, as Bell (1971 :155) and Viin ick (1970b) point out. At t imes, 

pornography is used as a form of foreplay sti mulating coitus (Polsky, 1968 : 

272), but "pl'obabl y most people \tho read pornography with any regularity 

on most occasions read the materials for erotic titillation that does not 

lead to any physical sexual release" (Bell, 1971 :155). Similarly, ~Iiassey 

(1971:86) reports that "sex-oriented materials can best be viewed as sub­

stitute products which take the place of real sexual satisfactions. " In 

this context, Winick (1970:254) mentions "the direct stimulus fu nction of 

'forbi dden fruit " ' I'ihi ch pornography provi des, as well as the opportunity 

to fantasize abo ut ~exlJ ':I. l act':: nf all 'Sort<;; 0Vt::rt ?, r t s rio nnt Ils lJall y 

follvw. Nost of these suggestive a!1S \I'ers are speculative, hovJever. 

Relevant here is . Lofland 's (1969:1 04 -117) assertion that persons r.1 ay 

engage in activities defined as deviant in pursuit of adventure of "pleas­

ant fea r ful ness ~" as is the caSE .,.Jhen the 



.•. Actor is fully apprised of the fact that an act or 
activity ;s considered deviant by Others. To create 
a prohibition is to create the possibility of deriving 
pleasant fear from violating that prohibition. The 
process of violation and the chance of "ge tting ai'~ay 
with it" ca.n assume the same contest character as the · 
legiti mated contests of conventional social life. As­
sociated with this there can be the pleasantly fea~ful 
experience of making an excursion into the forbidden. 
The very fact of being out there, on the other side of 
the rule , can become a matter of excitement, of adven­
ture, of feeling oneself to be daring and game. (Lofland, 
1969:107) 
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Pornography, thus, may serve as asexual stimulant for the overt 

sexual acts of masturbation and coitus. It may be sought as a SOUI"Ce of 

sexual information. It may be used as a tool for sexual fantas i zying, 

with no overt activity fo110wing. And, there is its possible use in the 

pursuit of stimulation derived from participation in "forbidden" activities 

in general. Nawy, (1970:222) states that 44.6% of his respondents report 

attending erotic movies or reading erotic books si mply fo r "entertainment". 

Although his sample of bookstore customers ;s not at all repre:>entative, 

this response is a reaso:1able account which may actual1y inclJde many of 

the other purposes mentioned above. 

In addi ti on to t:,e foregoi ng reasons, at .1 eas t one more reason for 

frequenting the adult bookstores was found in my r!lihvaukee data. In some 

stores, what appeared to be homosexual contacts were observed. Some adult 

bookstores serve as settings for "cruising." This is common to the gay 

bar (cf. Hooker, 1967; Achilles, 1967). "Cruising" has also been reported 

by clerks from two r'iilwaukee stores. 

Available data suaaest that the bookstore clientele have varying 

motives for patronizing the stores. Patrons use the stores for their 1n-

dividual ends with little concern for the adult bookstores per se. Various 

patrons will defin~ bookstore situations differently, but all expect a 

certain amount of p;":vacy in vlhi::h to reach their ol'm ends v/ithout in-
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terfereltce from others. 

Three types of customer involvement in t he bookstores are delineated. 

Throughout Chapters IV-VI, I ".,rill discuss the behavior of the customers 

in these various styles of involvement. Anticipating this discussion, I 

will briefly outline the variations beb/een these styles. The "brO\"se r" 

is basically interested in magazines , keeps silent, may have his back 

turned to others, and wi ll avoid eye contact. The peep show "viewer" 

often rushes through the store to the machines, then out again, stopping, 

if at all, only for quarters. (Possibly 40% of t he peep show viewers are 

also browsers, going from literature to the peep show and then back to the 

literature without leaving the store immediately.) The typical "_@Y.." 

customer is more likely to look around the store without showing recog­

nition of persons or objects, waiting for someone to make eye contact 

with him. He is also likely to step over to the gay materials, siightly 

breaking the random brm'/sing pattern typical of other customers. 

Persons in each of the above customer categories de:nonstrate a need 

for privacy; to attempt to determine the relat-ive degree of st igma, and 

consequent need for privacy which each experienced, is beyond the scope 

of this study. The peep show vieltJer is provi(led with a different eC010gicalli 

setting, offering him more physical isolation than the brm'/ser. This 

greater pi'ivacy offered the peep show customer may lead to a greater in­

tensity of involvement (e.g" masturbation) than the brovlser, which in 

turn requires an even greater need for privacy and conceal ment . This is 

provided by the star!'. The OPE'O of the aay for privar:y is also imoort;;nt-.l 

(cf . Achilles, 1967; Humphreys, 1970), as he has much at stake, especially 

if he is a covert homosexual. Thus be waits for the other to make eye 

contact as he glances ay'ound the room, in this manney' avoiding revelation 

of the tri,ie nature of ,",is activity. Even the gay does not break t he norms 
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of private involvement (See Chapt2r VI). 

r~y purpose in thi s s t udy is not to deal wi th the i ntensl ty of persons' 

needs for pri vacy but with ana lyti c categori es of organ; za t 'j on as they 

affect pri vacy. At ana lyti ca 11 y appropri ate poi nts, the beha'd or of each 

of these types of customers is discussed. 

Other participants i n the adult bookstore playa more peripheral role 

in the behavior under consideration. OccasioT'Ja. lly a supplier of "adult 

materials" will be seen in the stores, talking to the clerks and/or manage­

ment in a manner which obv'iously communicates his status in the situation 

as that of non-customer. "Beat" policemen, in uniform, are occasionally 

observed quietly talking to t he clerks or watching a clerk's television. 

This occurred on days when it was either extremely hot or raining. I 

would suspect that the offi cers in question were using the stores as a 

place to get out of. t he rain or heat, orta relax a~hile. After one such 

visit by a police officer. a clerk "lith \'!hom I was conversing remarked, 

"That's a bad scene, but there ' s no 'tJay we can keep them out . !; 

Other agents of social control, both formal (i.e., vice squad) and 

self appointed (e.g., members of citizen's action groups) ar2 occasional 

participants in t.he adult bookstore. Vice squad officers apparently visit 

the stores to keep tabs on the material and from time to time harass store 

personnel with threats of arrest. Informants report, hm'lever, that actual 

arrests normally only follow citizen's comp laints . These come about when 

"concerned" citizens visit the stores, searching out the worst material 

they can find. Durchasing it. and then filing a comolaint with the polic~. 

The sale , as well ilS possession, of "obscene material" is subject to 

l~gal sancti ons. Because of this, the stores have developed various tech­

niques by which to avoi d legal entanglements. For example, some requi re 

pu rchasers to 5i9n stateme~ts to the effect that t hey will ~ot use materi al 
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bought to take legal action against the store. They also post signs in­

forming customers of their right to refuse to sell material to any person 

likely to use it to take legal action. 

A f inal participant in the adult bookstores under study VIas the re­

searcher. t/iy basic strategy was to visit adult bookstores in the covert 

role of customer, browsing through the material whilE actually directing 

my attention to t he store and its customers. Immediately after 15 to 45 

minutes of observati on i n each store. field notes were written and another 

store visited. Observations of customers entering and leaving the stores 

were made by parking my car outside various stores and taking notes as 

customers entered and left. Data on the behavior of over 150 customers 

were gathered, at various times and days of the week, from all of the 18 

adult bookstores in the Milwaukee area. Informal interviews were a150 

engaged in with clerks in many stores, both on and off the premises, some 

of whom \vere i nrorm(d of my research role and some of \'/hom \'/ere kept i g­

norant of it. Thus, the appearance of the researcher to most other par­

ticipants was that of "just another customer" II/ ho paid his 50¢ deposit, 

browsed around the store, and possibly looked at the peep shows, al t hough 

rarely making a purchase. (For furthEr technical details, see "Methodological 

Appendix" , p. 66.) 

The setting of the adult books tore is, as we have ~een, often some- . 

what seedy" and unattracti ve, suspicious of the customer and yet also pro­

tecting him from outsiders (by opaqued windows). The stores are located in 

-t:he ar.onYPlC:ls dC'dnto',':r. r~w~ ~in~ss 3~ca cr in v:orking :la:::3 ncighcor~o~ds , 

alt/ay from the ;niddle class residential areas from which a large proportion 

of customers cOfile . The typical custome r, a middle aged, middle class, 

married white male i);iiY come to the stores for many reasons, often not the 

actual purchase of pornographic mate rial. In the course of my research, 
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I ha ve come to reali ze that one essenLial feature of this social situa tion 

is the maintenance of privacy and anonymity for and by the participants; 

the remainder of this pape r will report the various Nays by wh,ich this 

privacy is organized . But first, in Chapter II, privacy as a kind of 

behavior and event is considered analytically. 



CHAPTER II 

THE SOCIOLOGY OF PRIVACY AND THE ADULT BOOKSTORE 

Alan Westi n (1 96/ :7) defi nes privacy as "the claim of individuals, 

groups , or ins t itutions to determine for themselves when, how, and to what 

extent information abou t them is co mmuni cated to others. " Bates (1964:4?9) 

conceives of privacy in a more r'eci procal manner as "a person's feeling 

that others should be excluded from something which ;s of concern to hi m, 

and also a recognition that others ha '/e a right t o do this." Similar"ly, 

Si mmel (1 950:330) realizes the reciprocal and social character of privacy: 

liThe sociological characteristic of all t hese combinations is that the 

secret of a given indivi dual i s acknowledged by another; that what is 

intentionally or uni ntenti onally hidden is intentionally or unintentionally 

respected. " Privacy, or t he conceal ment and centrol of information con-

ce ;"n ing oneself, is basic to all social interaction, as Simme1 (1950:307-

376) and Goffman (1 959;1969) make clear. Privacy exists, to a certain ex·· 

tent , in any self, even if not desired, as there is a limit to the amount 

of information a person is able or willing to re v2al concerning himself 

(cf . Bates, 1964). A minimal amount of privacy is the basis of personal 

autonomy , which is a fundamental characteristic of action. 

Although privacy and the conceal ment of the self can be seen to 

ope ra t.e to some exten t ina 11 soci ali nteracti on, our specHi c concern 

he &'8 is with privacy as a protective maneu ve r' and as an attHude deeply 

connected with sexual expression. Si mme l (1950:345-346) writes: 

The purpose of secrecy is , above all, protection. 
Of all protective measures, t he most radi cal i s 
to make oneself invisible .... The i nd ivi dual can 
properly do so only in regard to particular under-



takings or situations; as a whoie, he can, to be 
sure, hide for certain periods of time, but his 
existence, except for very obstruse combinations, 
cannot itself be a secret . 
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As a protective maneuver, the desire for privacy and concealment in a 

specific realm arises out of social definitions of participants in that 

realm as sUsDect, unacceptable, or "deviant," Such definitions are likely 

to cause guilt in t he individual, and will lead him to seek means by whi ch 

to conceal his participation in the stigmatized activity. 

Privacy may also protect from self-imposed sanctions. 
If a person keeps from others something which he feels 
might be disapproved, and cannot disown the basis on 
which he thinks others would take this view, he can 
more easily rationalize to himself, or by use of one 
of the other defense mechan isms escape the self-imposed 
punishment. He can say, "Hell if they knew all the 
circumstances they might understand, but it's too 
risky trying to explain. I at least can make some 
case for myse If ." (Bates, 1964: 433) . 

One aspect of protecti ve pri vacy, then, is the protecti on of one's S8 If- ! 

image or personal identity from the possible negative valuations of others. 

By maintaining privacy and through non-recognition of others in a social 

situation, a person can, to a certain extent, protect himself from any 

poss 'ible judgments they may makE: of him. 

HOVJever, protecti on of one i 5 soci ali dentity probably is an even more 

important reason for privacy and concealment. In this context, Goffman 

(1963:10-11) deals \'lith uforbidden places" in \I/hich "an individual's mere 

presence, regardless of his conduct while present, communicates either 

that he possesses the entrance qualifications or that he is behaving im-

properly. " A person's very presence in certain places can be seen to 

constitute an improper act " which, if known to others, can harm social 

identity . In general, persons attempt to withhold information ccncerning 

deviations from social expectations in order to maintain their own social 

./' 

I-

and moral identity as acceptable perscns (cL Schwartz, 1968:744-7t;,5). J 
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The less one reveals of himself in a questionable situation, the less chance 

there is of his being defined negatively in such a manner that the defini­

tion will carryover into other spheres of his social and personal life. 

Protective privacy , then, is the concealment of various facts about-1 , 

onese 1f in order to protect one's pe rsonal and soci ali dentity from any 

negative valuations which may occur, and from the consequences of such 

valuations. Karp (1973:422), 1'1100 has studied adult bookstores, concen- J 

trates on I'/hat he calls "hiding" behavior and surmnarizes its purpose in 

similar terms: "Hiding, in sum, may in its broadest sense be seen as an 

important interactional strategy for ensuring that others will see one 

as a 'proper.' 'social/' or generally Iwortll\'1hil~' person." In the case 

of adult bookstore involveil1ent, absolute privacy is difficult to attain, 

and participants must construct means of preserving privacy in what is 

actually a semi-public situation. In the bookstora setting, protective 

privacy -functions mainly to keep t he participant hidden from outsiders--

those not in the store itself. Before looking at the various means by 

which this privacy is accomplished. we will examine the general public 

attitude toward pornography in order to show why so~e participants feel 

the need to maintain protective privacy. 

In American society. many persons are opposed to the dissemi nation 1 

of pornography and se2 it as a sod a 1 and moral evi 1. A recent h.!fe (101 ..J 

16/72) editorial lamented a "national epidemic of pornography ... offending 

pub1ic standards of morality and good taste ... [whichj helps create a 

social and cultura l atmosphere that most Americans do not want for their 

commun ities or children." Bonniwel1 (1 971:97) sees the U.S. as arl in-

creasingl::; "narmless society" in which "continu"lng deterioration ;' is 

expected if the "emotional debasing of human behavior" continues unabated. 

Pornograp!'1y is considerE~d to have a "cumula tive and debasing effect ," and 
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control of it is a "socio-cultural necessity for t:,c continuing vitality 

of the nation. " Polsky (1967) and Bell (1971) both point out the general 

stigma under which the producers, sellers, and users of pornography fall 

in our society. According to Bell (1971:144,164): 

The \'/ord pornography seems to denote to most 
Americans something that is obscene, sinful, 
and childis h. I\s o. result , almost all Amer­
icans are against pornography, and while some 
are indifferent there are fe\~ \'iho are openly 
for it . Probably most people \"iho use poY'no­
graphy with any frequency do so surrentiously 
and rare ly volunteer any indication of their 
interest .... For many Ame ricans, to be against 
pornography is like being against sin. 

Bell (1971:148-149) cites a 1969 Gallup poll which indicates that 81% of 

all men and 83% of all \flomen favored stronger control of pornography. Even 

though there is marked public sentiment against pornography, private use 

is common. Hhenever public and private acts are a.t odds, it is likely 

that there is a behavioral "problematic" between the two realms. Its 

organization in the adult bookstore setting is being explored in this 

paper. 

Wilson (1971) reports that hard core opposition to pornography is 

limited to possibly only one-third of the population. However, even this 

minority opposition tends to create a climate of suspicion and stigma sur­

rounding users of pornography. Social climates may have little or no 

relationship with individual sentiments. 

Adult bookstore clientele, simply by their presence in the bookstore, 

are socially defined as "users of pernography ,. " Persons' attitudes towards 

bookstore clientele may be extremely negative : I was told by one woman in 

infonnal conversation that "persons who go into those stores are perverts." 

A similar view has been expressed by a San Francisco Vice Squad Lieutenant 

who suggested that even though bookstore patrons may superfi ci ally appear 
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to be respectable married businessmen, they were i n reality "unintelli gent 

perverts " (Na\~y, 1970:1 90 ). 

Along with these negati ve definitions of pornooraphy and its users 

on the social level, pornography is still to some extent prohibited legally. 

Most cities have statutes on the books prohibiting the possession and sale 

of "obscene" materials, and although t hese are largely unenforceable at 

present, t he consequent st.i gma against users of pornography still exists. 

Even the ecological setting of many adult bookstores reinforces t he 

deviant ima ge of t he clientel e. The location of the stores, the opaqued 

windows, and the signs aime'd at persons who are offended by nudity all 

tend to give the customer the imoression that he is engaged in what is at 

best a marginally deviant activity . And, once inside t he store, the eus'" 

tO ITJe r is subjected to the possible scrutiny of t he clerk from an elevated 

booth. The use of mirrors tends "to place the customer on notice that he 

;s someone v/ho cannot conduct hi mself properly in the absence of continual 

observation" (Finkelste"in, 1970 :125). The seedy , uninvHing atmosphere 

of many of these stores also probably contributes to their stigma. 

There is, t he refure, justification for the view taken here that the 

adult bookstore is a "forbidden" place in VJhich many clientele will use 

various techniques to resclvl'.' the problematics of privacy. Such techniques 

facilitate the avoi dance of the stigmatizing consequences of their in-

vo 1 vement v/ith the stores. 

Another force is at work which leads clientele to desire privacy. 

I have i n mind here the va r ious cultur(ll a tt;tlld~c; tQW? ... c'> se xu~ 1 ;!'1-

volvement which demand privacy for such ~ctivity. The urgency of t his 

aspect of privacy emerges once the customer is inside t he store, where he 

J 
uses various t echn iques to remain isola t ed from other clientele. 

Cross ·,cultural data from 190 societies indicates that "in general 
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humans prefer to copulate in privacy" (Ford and Beach, 1951). Although 

actual copulation does not take place in the bookstores, a great deal of 

fantasizing about copulation does, anJ it can be i ~ ferred that the partici-

pants want and expect the privacy in which to do this (cf. Olden, 1972). 

Humphreys (1970:11) makes a similar point: 

At t his stage in the development of American 
cuiture, at least, some sort of privacy is 
requisite for sex. Hhether deviant or "normal/' 
sexual activity demands a degree of seclusion. 

Karp (1973:423) makes the point that I;the search for and use of sexual 

products or services is [alT,hough not of the overt variety with It/hich 

Humphreys deals], nevertheless a sexl!al activity" in '1/hich we can expect 

the participants to "share many of the concerns of persons engaged in even 

more 'illegiti mate' sexual pursuits." As one adult movie patron reported, 

"It's like going to the toi"let, you want to be by yourself" (\~inick, 1970b: 

2,-,,, ) 
:JU • 

Bates (1964:432) poi~ts out that there is general acceptance of the 

notion that persons should have privacy for bodily functions such as sex, 

elimination, and sleeping. In dealing with "back region" behavior, that 

is, behavior vJhich takes place in privacy and removed from the constraints 

of normal impression management, Goffman (1959:121) sirnila','ly points out 

that areas in which performers attend tc biological needs are giver. "back-

stage" status in our cuhure. And, although couched in moralistic terms, 

Simmel (1950:331) also points out the secret or private nature of some 

sexual behavior: 

... evfi has animmedi ate connectlOn \<Iltn secrecy: 
the immoral hides itself for obvious reasons even 
where its content meets with no social sti gma as, 
for instance, in the case of certain sexual de­
linquencies. The intrinsically isolating effect 
of i mmorality as SUcll, irrespective of all direct 
social repulsion, is real and important beyond 
the alleged entanglements of an ethi cal or social 
kind. 
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That it is due to t he "effect of immorality as such " is a questiona!Jl12 

assertion, but Simmel does make a valid point in suggesting that the des"ire 

for secrecy or pd vac:; "i s real and importanC beyond its use to avoi d 

stigma. 

Sexual activity, I'/hether overt or covert, .is associated with the '" back 

reg 'i ons " of a person ' s everyday 1 ife. A person needs some degree of pri­

vacy and !tlithdra\·,a 1 from i nteracti on even for covert fantas i zi ng concern-

ing sex. Going beyond Goffman's (1959) ecological concept"ion of "back 

regions " as actual places, we see that certain act1vities are psychologically 

and personally defined as "back region" or private activity. The adult "( 

bookstore "is a sEmi-public place, a "front region" I'lhich does not provide 

the privacy usually found in a "back region." And yet, the activity and ' 

pursuits of the customers in the store are of a "back J;egion" nature. Wt! J 

then have the ambi guous and tense sHuat; on of behavi or associ ated \'Jith 

"back regions," that is, essentially private behavior, tak·ing place in a 

"front region," in public. 

Consider an example of an empirical extreme for its analytic utility . 

In "totai" institutions such as prisons and military barracks, privacy for 

elimination is absent. The participant must pHfcrm his most p:"ivate 

physical acts in the full vie ... , of others. At eariy stages in such in­

volvement, persons may develop strategies such as \1aiting until others 

are sleeping or engrossed in other activities before they \-jill uSe the 

availab12 toilet fac ·i lities, and will be extremely err'barassed when they 

must use them at other times. avoiding conversation and eye contact. How­

ever, 'tlith time, the same persons come to 3.ccept this lack of privacy and 

redefine their situation to the point where they can carryon a conversation 

while sitting on the toilet in full view of others. But in the case cf 

the adult bookstore, i nvo 1 veme:1t i s only temp~ra Y'Y or even mcmenta ry. 
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Since t he adult bookstore is a momenta ry \I/orld, the psychological n E'~~d 

for privacy is not as urgent as in "total " settings. The customer is 

in a "front regidn," and even though the oth~rs around him are engag2d 

in the same activity, he still may feel embal'assed and uncomfortable that 

his "back stage" behavior is open to pu blic revelation. Thus the ph~nomenon 

of public privacy emerges , as well as the mechanisms by which it is rr;ai n-

taincd. 

The "back region" I have been discussing here is a symbolic one. 

OVer t sexua l behavio r' (eg.mastuY-bation) associated with "back regions" j 
does not actually openly occur in the store, but sexua1 fantasizing, also 

II behavioral1 y" pri vate, does. The problem, then, is the ~bol;c. "back 

reg i on" in frQnt and not acts ther;'lse 1 ves . 

This symbolic associ ation of sex with privacy can even be seen in 

archaic (but st ill used) English. Since at least the time of King James, 

human genita l s have been t'eferred to as "p'rivate parts. 1I The customer in \, 

thE: adult bJokstore spends hi:; ti me looking at photographic depi ctions 

of "private parts;" to do so openly and publicly is problematic for many 
-l 

persons in light of this connotation. 

As a fo rbidden place, simply being present in the adult bookstore is 

a norm violation 'r'Jhich may be cons'idered requiring a "remedial exchange" 

(Goffman, 1971) or t he giving of an "account" (ci. Mills, 1940) to uphold 

one's social and moral character. To avoid this sort of interaction, 

book.store customers develop strategies of privacy maintenance. Thi~ is 

accor:1plisheC: through personal and social definition of their acti'v'i~yas 

private or "back region " betlav'ior, even though it is taking place in public. 

In back regions, the i mpression normally fostered by a front regi on per-

formance can be contradi cted as a matter of course, '!/ith no need to gi ve 

a - , t (" .I:f' 19'"0. " '"' ) n aCCOUI1 \,0 I • lnar. , , 'J ':J . I 1'- • Thus by deflnirog and communi cating to 
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others involvement in a psychological "back Y'egion," C!venthough ir. pubi i cJ 

a person resists t he need to inter'act and to account for behavior which 

violates the norms of hi s everyday \'Jor1d. Through various mechJnis.iis (see 

Chapt ers IV -V I), privacy is communicated to others in the situati O!l and 

reciprocated. 

Goffman (1 961 :1 46) has shown hOH the mental patient, in order to re-

sist the identity of "mentally ill person" which his presence in the mental 

hospital forces upon hi m, will refuse to interact or participate in what 

is going on around him. The patient 

may avoid t al king to anyone, may stay by hi mself 
when possible, and may even be "out of contact" 
or "manic" so as to avoid ratifying any inter­
action that presses a politely reciprocal role 
upon hi m and open~ hi m up to what he has become 
in the eyes of others. 

This same mechanism, although much less vivid, may be at work when the 

adult bookstore patron defines his situation as private or non-social. 

For if he is inv01ved in a private, non-social, back stage activity, the 

definitions of others, who are probably also so involved, will have litt1e 

consequence for hili1. Of course, care mus t be taken 'in such cases to behave 

within the limits which are set by the situatiOn. Open masturbaticn,for 

example, would bj'ea~ the fragile adjustment necessary for the maintenance 

of public privacy. Pilrticipants thus are constrained to avoid such i rn-

proprieties in their own interest. The point is to be as inconspicuous 

as possible, refusing to interact in any way, and at least feig ni ng ab­

sorption in the pursuit at hand. Any "territorial offense" (Goffman, 1971) 

.. dO, OJ .J I ~ , • /- . . • • Of , • •• 

is S .. U 10:.l$ij uYJi ' eu, i.J.5 fei,i2uia, irl l.i2r-aCChiii ,.uulc. De reqmn~a. 

Ball (1965) examined an illegal abortion clini c vJaiting room in which 

unacqua"lnted "situational1y dev iant clientele" wait~d t heir t urn. He found 

a similar type of p" 'ivacy ma intenance, facil ita ted by tile ecol ogical sett ing , 
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in which "private islands \I}n ich need not be shared" are provi ded. The 

possibility of eye-contact and interaction between clients was mini mized, 

and indivi dual anxie t ies \'iere ke pt solitary. Although t his i s not iJ ro­

vided for in t he ecol ogical arrangement of the adult bookstore (except in 

the peep-shows, wh ich could be considered a more serious kind of porno­

graphic activity) , the privacy which customers work to maintain is of a 

similar nature. Pe rhaps t he morne nta-I,Z. i nvolvement of "situationally de- l 
viant cliente le" is ali i mport ant factor in the understanding of the adult 

bookstore. "Situat ionally deviant clientele ... " even t hough all are "de­

viant," still "'/a nt privacy and isolation from one another. In other , J 

more prolonged devi ant involvements, comradery often develope:, and sub-

cultures emerge. Due to the fl eeting and momentary nature of involvement 

in t he adult bookstore, howe ver, no urgent tedefinition of the situation 

is necessary. Rather, participants actively vlOrk to rnaintain private 

worids of involvement, remaining as hidden and anonymous as possible. Thus, 

there is a social organizati on of privacy here. 

Other factors influencing t he main t enance of privacy might be de­

lineated. A certain amount of fear and suspicion of other clientele is 

present. Some cust.omers seeks to avoid social interaction in order to I 

avert contact with possible homosexuals who may be "cruising" in the 

bookst ore, looking for sexua l liaisons. .1 

We have seen that privacy is actively worked for by partiCipants in 

t he adult bookstore. This privacy derives both from the stigmatized nature 

of involvement in a "forbi dden place" and from the essentially pr ivate 

nature of sexual activity in general. Vie'",ing the resultant "public 

pr i vacy" in the context of Goffman's (1 959) front and back regions offers 

us some unders tandi ng of t he t ense and uncertain na t ure (problematic) of 

the i ntersecti on of !)ri vat e sexual pursuits I'lith the world of pub lic 
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visibility. ThE! temporary and situational nature of this involveme!1t 

(cf. Ball, 1964) helps to explain why no better adj~stment than a some -

what precarious "public privacy" is attained. 

I will noW turn to an analysis of the specific techniques by which 

this privacy is maintained. If "social organization" is understood to 

exist insofar as oersons work to maintain on-going patterns of inte raction, 

I suggest t hat there is a social organization of privacy in the adult 

bookstore. Thi s social organ'ization exists because persons work to main-

tain the private nature of their own and others involvements, and not 

because it is imposed upon them (cf. Blumer, 1972:152-i54). Although 

certain aspects of the situation-- what we will call the in~titutional 

and thE ecological-- are given, the participarits still take an active 

role in using and/or overconrlng them for their own ends. 

The various components (institutional, ecological, personal, and 

interactional) of this organization will be considered in the following 

chapters. The separation of privacy into these components is an analytic 

device used only for the purpose of clarity. In the real I</orld of the 

adult bookstore , institutiona l, ecological, person~', and interactional 

factors are densely 'interrelated to form a viable organization maintained 

by the participants to meet the expectations and needs of those involved. 

As Lofland (1971:123) states: 

The underlying philosophical point, perhaps, is that 
everything is related to everything else in a flow­
ing, even organic, fashion, making coherence and 
organization a difficult and problematic human task. 
But in order to have any kind of understanding, we 
humans ('equire that some SO f t of order be imposed 
upon the flux. No order fits perfectly. All order 
is provisional and partial. Nonetheless , understanding 

"'requires order, provisional and part'ial as it may be. 

The analytic categc~ies which make up the following chapters should be 

seen in t his light, as somewhat artificial and overlapping divisions of 

Some t"i me s fl eet-i ng phenomen a. 



CHAPTER III 

SOCI AL CONTROL AND THE INSTITUTIONALIZ.il.TION OF PRIVACY -- .---.- . 

In this chapter we are concerned with the adult bookstores as a 

quasi-legiti mate busi~es s enterprise subject to social (legal) contrel. 

The effect of this control on privacy v/i11 be examined in detaii, as the 

legal factor is a major force in determining the operation and structu re 

of the adult bookstore . It will be seen that the legal pressures on the 

business lead, in a sense, to the unwitting institutionalization of pri~ 

vacy. 

Although I have not done extensive research specifically focusing 

on the local legal situation of the adult bookstore, I have gained a 

fairly accurate pi cture of the characte r of legal pressure from various 

bits and pieces of information gathered from store personnel, newspaper 

and magazine articles, research reports, and from an interview vlith a 

local alderman waging a campaig~ against adult bookstores in his distric t . 

The basic conclus;on I have reached is that, presently, there ;s little 

effective legal control over material displayed and sold in adult book-

stores. Sig~ificant changes have occurred even in the past year and a 

half, especially in the type of material openly displayed in the book-

stores and shown in the peep shows. 

According to clerks interviewed in the early spring of 1972, pic-

torial material depicting any actual contact of sex organs was legally 

prohibited , as were depictions of bestiality. fellatio, and cunnil ingus . 

Suggestive material, showing sex organs in position but not in actual 

contact I.~ as ali owed, and much of the material available was of t his type. 
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A few stores, hoy/ever, t~'ere apparentlj' in the process of challenging 

this restriction, and were selling various magazines con t aining pictures 

which broke this norm; such material always contained an unrelated but 

academic text on sexual behavior. Apparently this was to meet the legal 

criteria of "redeeming social value" stemming from several supreme court 

decisions. At any rate, the law was specifically oriented to attempting 

to define the obscene, and bookstores I'lere permitted to carry only material 

which was not definable as such. 

The distinction between "hard-core" pornography and the more innocuous 

material carried in most stores 'IJas even subscribed to by clerks. After 

mentioning a newspaper article reporting the arrest of a store owner on 

obscenity charges, a clerk responded: 

That guy was asking for it. You can't have stuff 
like that on the premises. The store's a public 
place, you kno'll. He can't have any hard-core 
stuff .... I got a lot of it, but I keep it at 
horre or in my car. Police can't invade the pri­
vacy of my property; the stores are public, so 
tha t' s differen t. I got jus t about anyth i ng 
but I can't bring it in here. 

The implication of this statement, and others like it, is that, aHhough 

hard-core pornography is available ill under-the-counter "private" trans-

actions, it could net be openly displayed or sold in the stores without 

possible legal repercussions. 

At that time (early 1972), tile only stores \~hlch openly carried mater­

ial which could possibly be judged as hard-core were those in which the 

actual Oi'mers I'jere not normally present. Achilles (1 967) described a 

similar pheno!!lena. for gay oars-- there was less sexua-I activity permitted 

in the bars where the owner actually operated his own business en the pre­

mises (like many adult bookstores) than in bars with absentee or corporate 

ownership. 
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In the year since these observati011S were made, the legal situation 

has changed considerably, at least when it comes to the a2plication of the 

law. The legal ctiter 'io n of what constitutes "obscere" material was (ane! 

is) extremely ambiguous, and stores ~~hich have enough financial backing to 

fight in court if their personnel are arrested on obscenity charges can 

usually beat the charge. A clerk in one store ~ecently toid me that he 

had just gone through a jury trial in another city Itlhich had cost $20,000 

but that he had been acquitted. All but t he very small stores no\~ have 

quite blatant mat er ial . A clerk fro~ a store which belongs to a national 

chain, run by an anonymous corporation, to l d me "He have good attorneys" 

in response to a question I asked him concerning problems with the police. 

It seems to be a pattern that those stores owned by corporations are the 

least likely to put limits on the material they display , probably because 

they can afford to en~age in litigation if arrested. The present legal 

situation seems to be such that if the stores keep their material hidden 

from people who don't want to see it and keep minors out, anything goes , 

and if arrests are made the charges can be beat in court. (This moreover 

seems to have decreasE.d "under-the-counter" sales.) 

A local alderman who has been waging a campaign against an adult 

bookstore in his district told me that due to "constitutional rights" there 

is little that can be done to control the bookstores nov'I. People can do 

"anything" as long as only adults are present and are told not to enter 

if they are offended. He suggested that it has gone so far that if some 

"pervert" wanted to take eff his pants in the busiest intersection in t he 

city, he could if he first reF.~ved all minors and warned people of what 

he was going to do. 

Hump hreys (1970:154-162) discusses the social control of homosexual 

acts in public restrooms in relationship to what Goffman (1963:22) has 



called copresence: 

Copresence rend~rs persons uniquely accessible, 
available, and subject to one another. Public 
order, in i:s face-to - face as pects, has to do 
with the nO'r'ma ti ve regul ation of th 'j s acces­
sibil ity. 

Humphreys (1970 :158) points out that the legal restrictions on sexual 

behavior in roost \,lesterfl societies a'llO\'1 anything as 'long as it t akes 

place in private with the free consent of those involved, none of whom 

are minors. 

The cri minological concern. then, is no t n~rely with 
the regulation of copresence but with measures taken 
to insure the freedom of ~onsent to copresence .... 
"Public sex;'when perceived as a threat to society, 
refers to sexual acts so situated as to result in 
involuntdty accessi bil ity of others as sex objects 
or v:itnesses. (Humphreys, -1970:159) 

2c• o 

The legal situation controlling the adult bookstore at this time seems 

basically to follo\', these lines, permitting anything as long as the partic-

ipants' give consent to copresence. (This situation has developed not 

from any change in the law but through judicial decisions, most notably 

re:training orders issued by Federal judges.) This has produced a legal 

institutionalization of protective privacy and the segregation of deviance, 

rather than efforts to control or eradicate it. 

The adult bookstore has developed several strategies to protect itself 

in light of this situation. The most obvious is the opaqued windows found 

on almost all stores, protecting the store from possible charges of dis-
, 2 

P 1 ayi ng its goods to non-consenti ng aduits or to mi nors. But the opaqued ., 

:: 
Even without the legal necessit.Y fo\" opaqued windO\'/s, however, vIe 

i'/ould expect t he store to provide some sort of shielu for the maintenance of 
privacy from outsiders simply due to the private nature of the customer's in­
volvements insi de the store . The close functional equivalent to t his woulJ 
be the bars and taverns, which also have privacy shields such as curt ains or 
a lack of windows ; the se shields are not as obvio JS as the opaqued windows of 
the tYP 'ical adult books tore, however, because most bars probably \'lere ori­
ginally const~ucted as such, while the adult bookstore is usually a con­
verted conventional storefron~. 
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windows serve another, possi bly "latent " function, that of providin g pro-

tection and privacy for t he c1ienteie inside. In many adult bookstores ..J 

the windows and d60rs are so we ll opaqued that one does not even know if 

t he store is open, mu ch 1es~ if t here are any custome rs insidp, until he 

has actually go ne through the door. By COP"j ng v,li th 1 ega 1 pressures placed 

or. the stores, privacy for the customer is also provided. 

Another means by wh ich consent to copresence is assured is t hrough the 

SOi deposit collected at the door in most stores. If a customer willingly 

makes the deposit, t he re is an initial public commitment made to the activity 

i nside . In terms of Humphreys' (1970:161-162) analysis, "a high degree of 

consent to copresence is given upon entrance ... the public's right to consent 

i c; gua rded at the door by common kno'tll edge. " (Along \'lith thi s ac t ual mone­

tary consent and commitment, a specific \'1arning is usually present, telling 

the potential patro1) not to enter if nudity offends him or if he is un de r' 

18. ) This is not t o imply that the only reason for the 50¢ ~eposit is that 

of evi dence of consent to copresence, hO\~ever. Since only about 30% of 

al1 customers make purchases, this is also a means by which t he store can 

increase the profit it makes. 

The location of clerks directly adjacent to the entrance in most stores 

can also be seen to serve a dual function in that it makes it easier to 

control entry, especially of minors, and also provides some control over 

shoplifting. But this also serves to put the clientele under close scrut­

iny, Itlh1Ch can easily lead to discomfort, as I myself have felt on several 

occasions in spite of the fact that I had personally defined my role as 

researche r and Itlas accustomed to entering the stores . 

Another result of the possi bility of legal action, even though the 

norms of consensual copresence are enforced by t he store, is t hat t he 

personnel and o· .. mers of t he stores attempt to rema in anonymous. In the 
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case of clerks, only first names will be revealed in conversations. Stores 

which operate as chains do not openly acknowledge their affiliations in 

any way; in contrast, conventional retail stores lise the fact that they 

are part of a chain, with stores in several areas, to their advantage. 

Corporate ownership of the several chains of stores allows them to function 

Cl,nonymously. If any legal difficulty arises, it is the clerk who mllst 

"take the rap . " Therefore, store per'sonnel are extremely hesitant to di­

vulge any information about a store's ownership, and of course, about their 

personal i~entities. 

One store has a sign posted stating that the clerk is fOI~bidden to 

give out any information concerning the operation or ownership of the 
'. store, and that if anyone desires such information he must make his re­

quest in vlriting and 'trin be contacted. In the course of this study, I 

. attempted to get a part-time job as a clerk in several stores. Even as 

a job applicant, no information concerning store ownership was given to 

me beyond the first name of the person I was to contact at another location. 

A manager/clerk \<1110 had just come into town to open two new stores, ap­

parently o'lmed by an out of state corporation, .would not even reveai the 

location of the chain's headquarters when prohed. It was implied, how-

ever, that the store was owned by a corporation within a corporation, 

and that the people at the top chose to remain as uninvolved as possible. 

I suspect that this anonymHy on the part of corporate owners of 

these stores serves the same protective function as it does for the 

customer, who wishes to avoid the possible stiqma of his bookstore in­

volvement. Also important, of course, is the avoidar.ce of legal diffi-

culties-- the clerk or manager of the store must take the rap, although 

he IT,ay be defended by 1 awyet'S paid fer by the anonymous corpo rati on. The 

h"igh cost of litigation is reportedly an incentive for indepencent stores 
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to stick to mos tly innocuous ma terials or risk havin g to go out of bJsiness 

due to repeated arrests. At least one store has closed in the past year 

because of this . 

At the ti me of this v;riting, .supreme Court guidelines have been handed 

down which may have a great effect on the trends towards greater openness 

in the d;spl~y an d sale of pornography. The essence of this decision is 

that local commun i ties .1ill be given a greater voice in the decision as to 

what constitutes obscenity, and that COfrJ1l0n guidelines no longer will apply 

to a 11 communi ti es across the country. Th; s opens the way for r·1ilVlaukee 

to more strongly enforce its anti-obscenity ordinances, since the criteria 

fol' obscenity is no l onger nationa ·l. The legal problem \'/i11 not be that 

of copresence but of arbitrary definitions of obscenity. And the persons 

making the dfinitions ~'/ill most probably be police officers, and district 

attorneys (subject to pressure for re-election). The actual resul ts of 

this decision will not be known for awhile but I would suspect the closing 

down of at least some of the adult bookstores in the area. tiii h'iaukee I s 

most well knovm adult movie theater already has been closed (temporarily) 

as a result of this decision. In spite of the present precautions taken 

concerning copresence, we \'1ould expect that many stores will be forced to 

revert to the older, mo re innocuous types of material prevalent in the 

past, and still evident 'in many stores alon:;side the more "hard-core" 

material. 

In the next chapter I will consider the various ecological aspects 

of the stores as they affect privacy. Of course, the stores have some 

control over internal arrangements, but the ways in \'Ihich space and otj ':'cts 

in the env'j ronment are used i s to some extent determi ned also by the cus t­

omers. 



CHAPTER IV 

ORGAfnZATION AL AND ECOLOGICAL FACTO RS IN PRIVACY 

Organizational F~ctors 

The adult bookstore, as a business enterprise in the market for pro-

fit from the sale of sexual products, does take a few steps to hclp t he 

customer maintain privacy beyond those 'influenced by the It.w. I w"i11 first 

consider privacy-maintaining conditions which seem to be intentionally 

provided, and \'1i1l then move on to look at various ecological factors 

which, although affected by the store, arc not deliberately intended to 

be used for privacy-maintenance. They un'llittingly maintain privacy . vJe 

win also consider several features of the bookstore which are inirr.ical 

to pro; vacy. 

rme of the most obvious institutiona1 provisions for privacy is the 

plain vwapping provided for merchandise purchased. The ;' plain bro\'m paper 

bag" enables the customer to conceal the nature and origin of his purchase 

l 

once he is out5i~2 the store. This helps to maintain one's appearance as -1 

a "proper" person. which would not be the case if he \'Jere carryi ng a bag 

with the name of the store printed on it . 

.I'mother feature the stores offer is the private peep shovi booth. Here 

an actual ecological "back region" is provided for the peep show custome r, 

as rontr~ste d with t ho n CO \l,.. h"l r"\,.,.; .... "':\ ' ...... 1 · -~.; '-.. j· ·_· : -..J ::t _ .... \4i "back. rr:;ic r!1I ~lh~ch he ffiay br~ng ~'r~t:" i 

him while involved in lither cu"eas in the store. The privacy afforded by 

a secluded booth, possibly with a locked door, is used in various ways by 

the custome r, t he most obvious of vihich 1S masturbat 1or. .. That t hi s oCCUY' S 

is admitted to by store personnel (cf. Karp~ 1973 :441 ) and is phys1cal 1y 
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evidenced by t he crump led tissues and handkerchiefs often found discarded 

in corners of the booths. However,; n provi di ng thi s fo rm of extreme pri-

vacy from surveill anc.:, a price is exacted from the customer. He must 

keep plugging quarters into t he machine every j 1/2 minu tes , or a bright 

light may appear ins ide the booth and the "unoccupied" sign li ght up Qut-

side the booth. Often the lights indicating whe ther or not a boo t h is in 

use are in full view of the clerk; in this way pressure is put 011 the 

customer to conti nue to pay for hi s pri vacy along with hi s th r i 11 s. (Other 

situations in which privacy must be bought, most notab 'ly the pay toilet, 

are disclIssed by Schwartz, 1968:743 .) In t hi s manner, t he store makes a 

profit by providi ng a relatively great amount of privacy at a high price. 

A clerk informed me t hat, at least in his store, the peep shovls are the 

biggest source of prof it. One might generalize that the greater t he pri­

va cy. the hi gher the pri ce. 

The SO¢ deposit required of persons ente ring the store is usually not 

charged for peep show customers, V/ho in the course of several minutes in 

the peep show , ~t; 11 spend much more than t ha t. Although probab iy not an 

intended result, th is gives the peep show customer who is interested in 

privacy an added advantage over the customer in t?rested in the other 

material in the store, as the peep show custome r can rush into the s tore 

and go straight to the peep show without even stopping at the clerk' s desk. 

In this way,he inter~cts with no one. and can enter into the absolute 

privacy of the peep show so quickly that other customers get only a glimpse 

of hi m. The fact that most stores do not collect a deposit from those who ) 

go di rectly to the peep shows thus facil Hates privacy-ma"j ntenance for the 

peep show customer. A typical entry from my f ield notes illustrates t hi s: 

Several other cL!stomers did come in \'ihile I was present, 
but went straight to the peep shows and I saw only "their 
b 1 ur I! as they VJent qui c::k ly through the door, 

...J 



In this illanner, peep shoy{ custome rs remain hidden even from an observer 

intent on seeing them. 
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Various intefacticnal postures are taken as a matter of course by the 

st')re's personnel which also tend to allow t he customer a maximum amount of 

privacy and anonymity. These include no eye contact, no overt scrutiny of 

patrons, no initiation of conversation on the part of the clerk, and mini- \ 

mal conversati~ ~ in business transactions. Thes e basically interactional ~ 

factors will be discussed in detail in Chapter VI. 

At least one chai n of stores offers its clientele a charge account. 

On one of my visits I picked up the appiication form for these accounts; 

the words in the 1argest type , and standing out t he most were "ALL REPLIES 

STRICTLY HELD IN CONFIDENCE." These stores reassure the potential regular 

customer of their respect for his desire for privacy and anonymity, and 

guarantee that this will be maintained. 

Clerks and proprietors are in the somewhat unique position of knowing 

the sexual tastes of various clientele, as no matter \'Ihat rrJ€!ans of privacy-· 

maintenance (short of shoplifting) t he customer uses, he must approach the 

clark with his purchase before leaving the store. The impression I have 

gotten from attempting to get a job as a bookstO Y2 clerk is that potential 

clerks are carefully screened in most stores, and those who mav have ul­

terior or potentially disruptive motives for desiring employment in the 

store are eiiminated. One chain1s application form even required the 

appl icar.t to sign a statement saying he \<iOuld submit to a lie detector 

test if requested to do so. /\s my research rol e may have been knovm to 

these proprietors (I had, in conversation I'lith sev-eral clerks, divulged 

that information) I was never granted employment. The protective nature 

of this sort of screening may be mostl y in the interest of the people 

o\~ni ng anc runn; r g the $ tares. but it seems to serve to protect the pri vacy 
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of the customer as \..;ell. The clerks, to some de gree, share the secrets 

of a customer's possibly "deviant" sexual interests and are constrained 

to be protective of this information. 

Ecological Factors 

Variolls ecologicc.l features beyond those already discussed in previo us 

chapters play both positive and negative roles in the maintenance of pri­

vacy in the stores wh ich provide them. Two basic features are: (1) the 

location of the stores and (2) their internal arrangeme nts. 

The adult bookstores in the f'lilwaukee area are located in two main 

a~eas-- the downtown business district and the near West side residenti all 

business area . No stores are located in middle class neighborhoods or in " 

black areas. In considering this ecological distribution of stores, I first 

attempted to discover if any legai control, such as zoning regulations, 

was containing the bookstores in cer tain areas of the city. A check with 

the zoning bureau, however, indicated that such a bookstore could be estab-

lished in any local business area in t he city. I was especially puzz1ed 

by the location of five stores on the near Hest side within a mile and a 

half of each other. After consulting a city map, I came to rea lize that 

these stores are off the normal traffic routes persons entering t he down­

town area from suburbs or middle class areas would normally travel, but 

wel~e, nevertheless, easily ac.:essible to such persons. This area is prob­

ably attractive to store owners due to the "low rents in t he area, but for 

customers ~Jho wi sh to remai 11 hi dden, the area is also probably attract; ve. 

I i i ::hE ;:;tOi"cS in ti-d!) area, t;UST.omers Trom other parts of the city can be 

almost comp1etely assured that no one they knc\'/ will see t hem enter. Also, 

there are few parking problems and patrons ca.n avoid the difficulUes ex-

peri enced in this regard in t he downtm'ln area. 
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On the other hand, these stores 1 ack an advantaqe of dmmi;ovm stores 

in that persons from outside of the local area who use the stores are ob­

viously making the boo~stores an intended, premeditated stop. Persons 

shopping in the downtown sto~s always have the excuse that they were just 

walking by and happened to stop in an the spur of the moment. Shopping 

in the downtown st ores, especially those on the main street, can be a re-

vealing matter, as this street is always busy with shoppers and other 

persons. Hypotheti ca 11y, I Houl d expect those persons 1 eas t concerned 

\-/ith privacy and conceal ment to freque nt the stores on the main downtown 

thoroughfare, and those most concerned "lith it to use the stores on the 

West side. The li mitations of my data (see Appendix) are such that I can 

only hypothesize concerning this function of the geogra'phical locations 

of the stores. 

Humphreys (1970 :97) makes a si nrilar assertion concerning the threat 

of recognition near tearooms: 

Some Men at ternpt to cover t his t hreat by operating 
only in parks far remo ved from t he; r homes and 
businesse s~ holt/ever, t he vast majority stay close 
to their regu lar rout es of t ravel, t hus keeping an 
instant alibi in constant readiness. 

Achilles (1967:243) makes a similar point concer~ 1ng the location of gay 

bars, suggesting t hat a bar patron will often go away from where he lives 

and works, preferring locati ons where the streets are re1atively empty 

and where he will not be seen by anyone who may kno\'/ him. 

Another important ecol ogical feature is the arrangement of the stores' 

interiors. Store ov-mers have an inherent interest in maintaining an atmo;. 

sphere which It/ill discourage shoplifting and prolo-nged browsing 0\' ioitering 

and so do not allDlI any real pr-ivacy shields within the stores (asi de from 

t he peep sholtis.) The customer is al ways i n the open, subject to the scrut-

iny and surveillance of t he cie rk , although this is usu ally performe d i n 



a cover~ manner. In spi te of th is wide-open feature , h00ever, seve r al 

aspects of the store environment help to promote the privacy of customers 

from one another. 

-.., 
j, 

The adult bookstores usudlly have a rather sma ll stock compared to 

conventional bookstores. But in order to make the stock appear larger 

tha n it is , magaz ines are displayed on individual peg board racks around 

outside wall s, usually with more than enough space between each title. 

Paperback books .are disp 'jayed on lower racks, often in the center of the 

stores ; in sever al stores, however, only a tabl e is provided in the center 

and all other materi al is displayed around the \'Ialls. This arrangement 

of material around the Halls allml]s the customers to keep their backs to 

the center of the store, thus shielding themselves from eye-to-eye scrut­

iny by other customers. The fact that the merchandise is quite spread out, 

and the aisles are vlide, allows individual customers il great deal of room 

to maneuver while browsing without runn i ng the risk of bumping into one 

another or even reaching in front of others. Also, since the primary 

browsing interest is in the pictorial material, the usual location of 

such material around the vlalls allo'lls the customer to keep his back to 

others, \~h i eh waul d not be the case, say, if the paperbacks were 1 i ni 119 

the walls and the magazines were in the center of the stores. 

-~ 

The fact that materia,l is usuaily segregate.d by interest categQry, 

however, is a negative feature for persons with unusual sexual tastes, 

si nce his location in the store may easily give away his "deviance .. " Til 'is 

is overcome by the random browsing pattern characteristic of adult book­

store patrons. Here, I ta.ke issue I'/ith Karp (1973:440) I'lho asserts that 

a pe rson's location in the store gives away the nature of his involvement. 

~Ily own observations ShOVi that t he custome r will usually randomly examine 

material of all types, ma ki"9 his selection of ma terial to purchase quickly 

I 
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when no one is looking and only after having surveyed the entire range of 

available goods. Once he has removed his purchase from the rack, and walked 

away, oniy the clerk i~ aI-fare of his interest. 

The only exceptions to the random browsing pattern I have observed is 

in various cases of what I suspect to be homosexual pickups. In these in­

stances, the parties (gay customers) involved wiil use the segregated gay 

section of the st ore to indicate their interests in nne another. The fol-

lowing is a record of Oile such instance from my field notes (this incident 

took place in a bookstore across the st reet from a gay bar): 

A ".,hite male, about 20, ~,/ith long hair, dressed in 
an army jacket and jeans, entered the store. He 
seemed some'dh at timid and reserved, voluntarily 
paid the 50t deposit with no comment. After looking 
at some heterosexual magazines, he went to the gay 
section, where he spent the remainder of his time 
in the store .... 

Another vrh i te ma"1 e, about 35, who looked 1 i ke a 
"mod" busi nessman, entered. He didn't pay the 
deposit; looked around the shop at much of the 
material, then 'tlent to the gay section and stood 
next to the previ ous cus tame r. There \<Jas no 
spoken ccrrmunication, but I did notice them ex­
change a glance. When I looked up again, both 
had left the store. 

I observed several such contacts, and several times felt that I myself was 

the object of such overtures. Invariable, the person making such advances 

positioned himself near the gay material in the store and attempted to 

make eye contact I'IHh another patron. (Severa 1 cl erks have rnenti oned that 

this use of the bookstores often is made.) Aside from the use of the gay 

material for this purpose, hovlever, the brov/sing patterns I have noticed 

are SUCh as to avo1.Q any posslble definition of a .customer as to his sexual 

interests. Thus the segregated display of various types of material and 

its possible consequence as ar. identifyi ng point of reference is for' the 

most part overcome by a r andom brO\'./sing pattern, another means of main-
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taining privacy and secrecy in spite of the ecological props of the book­

store. 

The wide open natt.;re of the bookstore proper presents several problems 

for impression management and privacy maintenance. There is no provision 

made for patrons to "check out" the store before committing themselves to re­

maining on the scene by physically entering the store. Often, other estab­

lishments (such as bars or restaurants) will provide small \'IiodOl'/S, alcoves, 

or i nterrnedi ate ha 11 I'/ays from I'lhi ch \'iithdrawa 1 can be made gracefully but 

in the bookstores this is not done" The customer ~'jst abruptly enter the 

store, not knowing who or what awaits him inside, and with no means of 

quietly withdrawing once through the door. 

Another major problem of this nature occurs in ' the use of the peep 

shows. , A person leaving the peep show area of the store abruptly leaves 

a very private world \,tith little time to adjust to the nel'l , more public 

setting of the store proper. His flushed face and possibly rumpled clothes 

can be a great source of embarassment. 

In the next chapter, wewil1 consider these problems of impression 

ma:1agement and privacy in detail, outlining the va,rious personal devices 

per'sons use to rna i ntai n pri vacy in pub 1 i c. The 'I (l,ri ous eco 1 ogi ca 1 factors 

dealt with iri this chapter both hinder and help persons who desire this 

pri vacy. It is up to those i nvo 1 ved in the setti ng to use it to thei r 

o\'ln advantage " as we 11 as to overcome those aspects of it whi ch may run 

contrary to their intentions. 



CHAPTER V 

PERSONAL fACTORS IN PRIVACY 

The aduit bookstore custome r has various reasons for maintaining pri­

vacy in the course of his involvemen t. The bookstore setting offers pri-l 

vacy from outsi de rs to the customer once he is inside the store, but aside 

from the peep shovis, there is 1 ittle institutional provision for privacy 

or hiding from other custonErs or clerks inside the store. However, persons 

in the store behave in such a manner as to define for others the nature of 

their involvement as being a private one, which indicates that they have J 
brought a psychological back region with them into the store thC'.t ;5 not 

to be di 5 turbed . Although not all customers a reequa"lly concerned \<Jith 

privacy-maintenance for themselves, reciprocal obligations are granted t'J 

these viho are so concerned, thus al1c\'ling privacy to all i<Jho !i]ay des·ire it. 

The various behaviors Vie vlill describe in this chdpter are typical of the 

behavior of many custcmers; some however, use the bookstore with no apparent 

concern for privacy-maintenance or hiding. As Karp states (1973:437) 

Persons frequenting bookstores have available and ust:' 
a number of devices for hiding, shielding, or obscuring 
the nature of t heir deviantinvoivement from "outsiders," 
..• ·as wel l as from persons similarly involved in buy­
ing or using pornographic materi~ls. Alfhough the 
majority of these devices are "personally" produced and 
used, ... the managen"!ent of the books t ores cooperate VJi-eh 
the customers in the pursuit of "public privacy" by 
themselves making available a number of behavior shields. 

Entrance to and exit frOlI! the adult bookstore are the two points in 

bookstQre in volvemen t at l'lhich the customer is visible to outsiders. I 

have observed two basic styles of entry behavior. both of \'Jhich carl be in-

tel'preteJ as devi ces constructed to conceal the nature of the customer';; 
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involvem~nt from outsiders. 

The first pattern is t hat of hurried entry; the cus tomer approaches 

the store entrance quickly, usua l ly walking straight down the sidewalk un-

til he is i mme diately i n front of the door, v,here he sudden"Jy turns and 

hastily enters it . In performing this kind of entry, the customer rarely 

surveys the street or passerby , making only one side glance as he turns 

into the store entrance. 

A young black man ... wa l ked straight down the 
si dewa l k quick ly , appear i ng to be in a hurry 
t o get sornewhere . \~hen he was directly ad-" 
jacent to t he store entrance, he abruptly 
vee red into the store .... 

And another instance in front of a down town store: 

Another man, about 35, in a suit, was walking 
rapidly down t he sidewalk. At the entrance to 
t he store he quickly veered in , wi th one glance 
towards t he street . 

This hurried entry pattern can be i nterpreted as a means by ~'/hich the cus-

tamer attempts to appear as a nonnal passerby, with some destination in 

mind, blending into the usual traffi c flow on the sidewalk until the las t 

, pDssible moment, when he quickly breaks out of the flm'/ and hurries into 

the store. In this manner, the customer remains ~nconspicuous until the 

last possible moment. The side-gl ance typically seen could be a final 

check for persons ~lich the customer does not want to see him enter. 

A slight variation of this pattern has also been observed. Here, the 

person entering the store is more obviously intent on doir.g so as he ap­

proaches it, but by hurrying makes possible recognition of hi m by others 

mOl'e difficuit . 

A white man, about 50, dressed in a business suit, 
parked his car across t he street from the store and 
quickly j ay -wal ked, without hesitating or looking 
around . He walked at a fast pace; took off his 
glasses wi thout breaking stride, and went straight 
into t he store. 



In this pattern, the customer's inte~t1on to enter the store is more 

obvious from the beginning, but by walking at a fast pace, recognition 

is more difficult. The 'fact that in this pattern ti,e customer does not 
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look around may be due to a desire to avoid having to grant recognition 

to anyone he may see. His involvement is private from the time he leaveS 

his car, and he indicates this by not giving others a chance to interfere. 

This maneuver is evident in everyday interaction in situa:ions when one 

wants to avoid a conversation with someone he knows who is approaching 

on a side\'/alk. By appearing to be in a hurry, with eyes fixed straight 

ahead, the eye contact which would signal openness to interaction is 

avoided, and the encounter \'J it ~l the other is stopped before it starts. 

The bookstore customer, 'Ilho does not want to be put ina positi on of gi vi ng 

an account for his involvement thus can avoid this by adopting the behavior 

described above. 

In participant observation studies , the observer's own feelings can 

be examined as one possible instance of the feelings other participants 

may have. In this regard, the follm'ling excerpt from my field notes may 

shed some further light on the hurried entry patterns just described: 

Often it takes me a large amount of resolution to go 
thtough with th~ visit and not walk or drive by the 
first store on my agenda. I have to force myself to 
stop. If parked, I must just get out of the car and 
walk quickly and resolutely to the store, focussing 
attention on thdt and not watching other things going 
on around me. Possibly this is due to the social sti gma 
one fears feeling if he makes contact with any casual 
passerby, fear of \'1hat people, in geneY'al, will think. 
But i f you don't give them recognition-ignore them-they 
can't affect you. You're already feeling a little 
strange (I hesitate to say guiity, but that may be 
the right word), even without letting others interact 
with you or affect you i n anyway. 

Karp (1973:434) reports si milar feelings which he had in the course of his l 

research. Even i f persons who feel that they have a l2gitimate research 



43 

role, and 1'1110 are accustomed to visiting adult booKstores, feel t his guilt 

or apprehension, we can begin to understand the conflict which persons 

without <; legit·imizing" roles may feel. The qu ·ick entry pattern may be a J 

result of firm resolve on the customer's part to enter the store regardless 

of who is around. By not checking the surroundings out it is easier fer 

him to carry out his resolution to enter. 

I also observed anothe r (but less comnIDn) pattern of entry behavior. 

This is the pattern of spending time casually looking at any displays which 

may be in the store's \'iindovi or of reading the various signs on the outside 

of the ~tore, then entering the store as if curious as to what's inside. 

\<lith this, the customer communicates to anyone who may be watching that his 

involvefilGnt is merely Oile of idle curiosity, an impulsive thing, and that 
3 

he had not been in the area for the express purpose of entering the store. 

Although in many cases the impression conveyed may be an accurate image of 

the person's intent, we can be sure that others use this as a means of con­

cealing the true nature of their intended involvement. 

Exit from the store also shows evidence of various techniques to main-

ta;n the privacy or secrecy of the customers' involvelr.en t. Here again 'lIe 

have observed two distinct styles, both of which .:!Y'e similar to those used 

upon entry. The first of these, the hurried exit pattern, sho\·,s a desire 

by the participant to remove himself from the scene quickly, again avoid­

ing any possible i nteraction or recognition from others: 

3Various studies done for the U.S. Commission on Obscenity and Porno-
ari'tl)hv (lq7flh) r.,"fll"t t'~;:ot Th';", " .",+ TC\l"~ ;e ..,,,,,T .c ... . .,,..··~,.. ... 1 ... , : ,,_ . ..J '-. " " ", ,,"' __ .'_ 
..; ... ". _ # --: ~ '-. _. - .".. 'I .,..~ " 1 - 1' r· ~"'·- ·- '" ; .... ,. ~"" ....l;" 11 ..... "1 .... '-'I . _.J _..; C; ..J 1..J:t JVIo.AI. ~ ..... i 

customers, \'ihile the more typical middle-aged customer win exhibit what I 
have descr ·i~ed as the hurried-entry pattern. This hurried entry pattern 
is given little attention in the various studies in t he Technicai Reports, 
and is comp letely overlooked by Karp (1973). Hy data tends to verffy ·tliat 
it is mostly younger patrons which demonstrate the wa iting pattern. Th'is 
could also be explained in te rms of regular anc irregular customers. The 
"regulars" tend to be older, ~'1hi1e the "irregulars" tend to be younger. 



Another man, also appearing to be in a hurry, got 
out of his car and went quickly into the store .... 
One side glance when enteri ng .... he came out (c3.rrying 
a package ) jus t as qui ck 1 y and fa 11 mted same route 
back to his car, with no si de glances. 
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The second type, t he "wait'ing" pattern as Karp (1973:437-438 j calls 

it, (he doesn't deal with the more common pattern) allmvs the patron leaving 

the store to get back to a more normal involvement (e.g. pedestrian or shop':" 

per), divorcing himself from the possibly stigmatizing identification of a 

bookstore custome r. 

A custome r ... came out of the store with a package, 
walked quickly to a store next to the bookstore, 
and looked into the display window . He then slowly 
\'Ient to a Ccf parked nearby. 

And, a slight variation of this: 

A man \<Jho mus t have been in the peep shows while I 
was in t he store ca n~ out quickly, but after about 
20 feet paused to knock the ash out of hi s pipe. 
He then walked nonchalantly down the street. 

In these sequences, we see several means by I"/hich patrons dissociate them-

selves from bookstore involvement after leaving t he store. Usually t his 

happens at a precise point, sev.eral feet from the store, and is signalled 

by a pause and then the resumption of a normal pace. One other means by 

which persons hid their store involvement vias also occasionally observed. 

Here we are referring to the actual concealment of any purchase made, 

either before stepp-ing out the door or immediately afterwards. accompl ished 

by placing the wrapped purchase in an inside pocket. 

In the preceding chapter I mentioned that the internal bookstore 

environment does not offer the entering custome r any transitional area 

from wh ich to survey the store setting and partici pants before committing him-

self to his presence in it. Neither is there a place provided for him to 

"check out and, if necessary, rearrange his body presentation to make cer-

ta -in nothing in his appearance will jar t he image he \'-J;shes to convey" (Lyn 
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Lofland, 1966 :100). This lack of provision of a place to check ou~ the 

situation before entering, as well as t he iack of a pl ace to adjust one' s 

i mp ressions, can cause some conflict for the participent wh o may wish to 

conceal information about himself and/or to avoi d ha ving to face other 

persons inside the store. One of t he n;2~n s of dealing with this problem 

is going, i mmed 'iately upon entry, directly to the peep shoyJ area without 

stopping at all i n the bookstore proper. In this Hay t he custome r's vis­

ibility is greatly decreased-- he ;s only seen as a blur moving through 

the store to mo st customers who are intent on the mated al. It is possi­

ble that some customers go directly to the peepshows only if there are 

a relatively large numbe r of others in the store, of if there is sO!rt€one 

in parti cul ar present \'ihom he doesn't want to face. Another strategy for 

adjusting one 1s appearance upon entry is facilitated by the location of 

the clerk , who collects the customer's deposit. After quickly enter'ing 

the store, the non-peep shm'l customer is req uired to pause to pay his 

deposit, at which ti me he will quickly "and covertly check out t he sur­

roundings and adjust his appearance to one which communicates private 

involvement. 

Exit from t he peep show area presents an even more difficult transi­

tion. Often the customer emerging from the peep 5hOl'/ has a flushed appear­

ance and rumpled clothes, and may even have a visible erection. He is 

exiting from a dark, completely private \-llOrld and must once again ente:-

a bright area where the appearance of public privacy, with its demands 

for "proper" involvement, must be maintained. The most cormnon strategy 

used in this situation is simply to get out fast , walking quickly through 

the store and out the door ... d t h no si de gl ances, focusi ng the eyes di rectly 

on the door or on the floo r. If the customer wants to browse in the star:: 

itself for a",/hi1e, hm~ever , he must irs some \vDY shield himself long enough 
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to reacijust his appearance. Since there appea rs t o be a strong norm 

against loitering in the peep show area _(thi s has not been fully tested), 

the strategy usually ~ sed is that of engrossing oneself in the material 

in the store i mmediate lY adjacent to the peep sho\'! entrance, Hith one's 

back to the store and other customers. Here is a typical case of this, 

from my field notes: 

A ",en carne out of the peep show area and turned 
abru ptly to the book rack .... He grabbed a book 
and l eafed through it qu ickly, s ee~ing to be 
doing t his without really concen trating on it. 
His appearance I>/a s flus hed and sor.lel'/hat dis­
ordered, and he stood close t o t he wall with 
his back to othe r customers , turned sl igh tly 
al'JaY from me . • . . after about a mi nute he moved 
away to 100'< at some magazines. 

Keepi ng one's back to the other cus tamers in the store is a common means of 1 J 
maintaining privacy, but here it serves the special purpose of allowing the~ 

customer who has just emerged from the peep sho'{/ to readjust hi s appearance 

and regain his composure before having to turn the front of his body toward 

other customers, which ;s necessary if he wants to look at material other 

than that directly adjacent to the peep show entrance. 

Along with keeping one's back t o the store and other customers, var;-

ous other personal techni ques of ma-intain-ing privacy are used. ihe demeanor' 

of most customers is such as to demonstrate a private world of involvelilent. 

No overt interest in the acti v-i ti es of other customers is evi denced, si - 1 
1ence is usually maintained, and the customer makes it obvious that he 

wishes to keep to himself. Customers usually \,Iill hold the material fair­

ly close to their bodies, and will at least feign total engrossmen t in it. 

Eyes remain focllsed on what the customer holds in his hand, It/ith no ex-

pression to give al1/ay the customer's res ponse to the material. In fact, 

most customers app2ar to be completely devoid of any facia! expres sion, 

other than astute concentrati on. Along with keeping one ' s back to the J 



store, customers dE monstrate a tendency to face slightiy toward:; tf-)'? rear 
\. 

corners of the store, or at any rate, away from any othe r browser i'lho is 

4 "1 
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nearby. 1'lhen picking up mateda1 to look t hrough, customers typically movel 

their entire body in front of the object of interest, rather than reaching 

over fOi" it. This use of one's body to shield involvement is a common tech-

nique of conceal ment. 

In all of t hese techn iques, we see customers making use of what GoHman 

has called "body gloS5 "-- the use of one's body to manage impressions. 

The indi vi dual is concerned tto manage not merely 
the offense he might gi ve to others but also Ue 
defamation of hi mself that his current situation 
might produce .... Body gloss, t hen , is a means by 
VJhich the ind 'iviclual can try to free himself from 
what othervli se woul d be undes i rab 1 e characterlog­
ical implications of what it ishe finds himself 
doing. (Goffman, 1971 :(29) 

In the case of the adult bookstore custome r, body gloss is used to define 

a private \vorld of involvement. but an involvement \'~hic h is unrevealing of 

the customer, his identity, or hi s sexual interests. 

--1 

Customers tend to define a fairly large area around themse lves as pri- '7 

vate or personal space. I\ny encroachment upon this causes them to with-

draw. Several times I practiced intervention by such techniques as stand- J 

ing close to other customers or reaching in front of them for a magazine; 

the invariable response \'Jas for them to move a\'/ay ',Jithout actually looking 

up at me. The follo",; ng typical sequence from my field notes demonstrates 

many of these devices for privacy maintenance; 

Another customer was in the rear of the store. I 
worked my way around to ",here I ' ... 'as near him look­
ing at pape r~acks O~ a low fack whe re I cou~~ face 
him to get a good vi ew without being conspicuous. 
He seeIT';ed to hold himse lf tightly togethe r, turned 
sl; ghtly tm'lard t he rear corner of the store > and 
was leafing steadily through magazines. When I 
came near him . he turned slightly a'rlay from me . 
He had b e~ n f acing the rear corner of the store 



but now turned to\'/ards the 7"ront somewh c:tt, since I 
i'/as between him and the rear corner. I noticed 
that he was standing with his legs crossed-- was 
this to hide ... [an erection]? I then moved to go 
past him on the same aisle, and he pulled himself 
way in against the display rack to avoid contact, 
but ~tithout looking at me at all. He must have 
picked up cues that I was coming past from peri­
pheral s 'ight of my body posture, since I did not 
notice him loo k away from his magazine •... When I 
got past hi m he again turned towards the rear 
corner of the store, with his back towards all 
other persons in the shop. 
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A final area in which personally constructed devices are sCl1':€times used 

to maintain privacy and conmunicate non-involvement or non-commitment to 

books tore acti vity is found in the maki ng of purchases . Although I \vi 11 

discuss the strictly interactivE aspects of this in the next chapter, per-
, 

sonal devices also enter in. When a customer makes a purchase. he does ~ 

not usually select the material and carry it around with him until he is 

ready to leave thE: store. Rather, the typical custOIT'.er will comolete a 

random browsing pattern, then quickly select material which he has already 

seen and go over to the counter with it, often attempti n9 to shi e 1 d the 

actual item to be purchased so that other customers cannot see its nature . .J 

The customer v>/i11 rdrEly approach the clerk with his material if another 

customer is at the counter, but will wait until the clerk is unoccupied, 

thus avoiding possibly revealing contact i'lith other customers. At the 

counter. fevl \'1ords are exch:lnged with the clerk, and often attention is 

directed towards displays or signs in the store while the clerk rings up 

the sale, makes change, and bags the customer's purchase. Rarel y does the 

customer show any interest in this process. When this has been completed, 

the customer \,1i11 pi ck up hi 5 purchase and change, oftEn without checki 119 

to see that it's the correct amc!.Jnt, and quickly l eave the store. "Thank 

you" is rarely said by the clerk or the customer, and eye contact is never 

made; 



A customer ~vent over to the desk \~Hh a magdzi ne, 
pulled out his wallet , paid for t he material , and 
left the store. The magazine was wrapped in a 
black paper bag. There was little conversation 
in this transaction--all I heard was the clerk 
asking the cus t omer for his entry receipt to 
get his 50¢ deposit knocked off the price . The 
customer did not seem disinterested, but I noticed 
that he di d not count his seve~al dollars change 
which the clerk ha nded to him in a pile, as one 
might do in a conventional store. He just put 
the change into his wallet, wallet into his 
pocket, and wal ked out. No !I thank you' s" vlere 
sai d , nor eye contact made with the clerk. 
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Karp (1973:L~42) analyzed such purchasing behavior and suggests that "the "( 

attempt clearly is to minimize the amount of time one must spend in making 

the purchase and thereby to appear as disinterested as possible." Karp 

goes on to suggest that bookstore behavior can be understood in terms of 

stages of commitment to devi ance, lfl ith the actual purchase of pornographi c 

materials being the most critical commitment. The risk of this final ../ 

commitment is miniiilized by the various strategies mentioned above. 

~lassey (1970:S Cl ) ment-ions another, even more obvious privacy maintaining 

strategy II/ilich some customers use when making a purchase. This is to place 

the materials and enough money to cover their cost on the counter and then 

to move al'iay, often turning one's back to the desk until the purchase is 

bagged and change made. The custolT'.er 'dill tilen pick it up and hastily 

leave the store. 

These various devices which persons develop in their adult bookstore 

behavior can thus bE: seen to provide protective orivacy both from outsiders 

and from others inside the stol'e. The customer, by his demeanor and by his 

use of various ecological features in tne books'COre environn:ent defines his 

private I'lorld of involvement, sirieiding himself from the view of other 

patrons and attempting to maintain an appearance of non -commitment to the 

behavior in v:hich he is involved. r'luch of t his overlaps with various, more 

~ 



strictly interactive features of bookstore involveme nt wh ich we will dis­

cuss in the next chapter. All of it can be seen to serve the purpose of 

conceal ment and privacy nlaintenan ce in t he face of activity \'/hich could 

be potentially labeled as improper or deviant. 
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CHAPTER VI 

INT ERACTION.Il.L FACTORS IN PRIVACY 

If "interaction" is defined as "the r2ciprocal influence of i ndividuals 

upon one another's actions when in one another's i mmediate physical presence" 

(Goffman, 1972 :244 ), it can be seen tha t all of the processes by wh ich per-

sons work to ma intain privacy are i n some res pect interactional. Even the 

various "personal" mechanisms we have discussed in the previous chapter 

are engaged in such a way as to inf luence the actions of others, at least 

to the extent t hat others are expected to reciprocate by allowing the pe r-

son his ~/orld of privacy. The reciprocal natu re of priva.cy indice,ted in 

the quotations fro~ Schwartz and Si mmel (Chapter II) become s apparent. 

"Interaction " takes place , even when no verbal exchanges or overt recogn i - l 

ti~n of others i s evident. d 

In this chapter , we are in te rested in the various overt exchanges, or 

more precisely, the lack of them, between persons ~ and hm'! these are man­

aged in order to preserve t he privacy and conceal ment desired by the parti­

cipants in the bookstore. 

Ma rc Olden (1972:50), in an article which appeared in a semi -porno­

gra.phic publication unde) the title of "The Art of Hanging Out in a Di rty 

Bookstore, " presents a general overvie\'J of the i nteractive sty'le general 'ly 

noti ced in adult bookstores. The mos t salient featu res are sil ence and 

avoidance of eye contact, whi ch uiaen sllggests are "unwritten ruies " of 

dirty bookstore conduct: 

At the top of the lis t is the old gol den rule of 
"sil ence . " You neve r, but never , start a conver­
sation with anybody in a dirty bookstore .... The 



unwritten rule of silence also extends to the eyes. 
Kee p t hem directly on v,hatever you ha ve in yo ur hand, 
Hhi ch is hopefully 1 iterature or what othe r product 
the house specializes in .... Customers need this 
freedom from disturbance to fantasize, and conver­
sation could easily raise guilt fee lings, since 
surprisingly enough , many people in a dirty book­
store are quite prudish. Tal k brings them back to 
the vlO rl d of reality and coul d me an loss of a pos­
sible sale to the store. 

This interactive style of maintaining silence and avoiding eye contact is 
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a direct result of t he various fo rces leading to a desire for privacy (see 

Chapter II), as \'Ie 11 as the solitary na ture of the customer lsi nvo 1 vement 

and his suspicion of other clientele. 

Customers i n the adult bookstore are almost always shopping alone. As 

Goffman (1 971:21) points out, persons alone in any public setting are less 

free to approach strangers than are those who are accompanied; 1I\'iiths" are 

also generally viev'led as safer to approach than are singles. liThe general 

rule in middle class society certainly seems to be that unacquainted per-

sons should not stri ke up talk in public places ... " (Goffman, 1971:25). 

Exceptions to these rules, of course, Celn be found in many settings , in-

cluding conventional bookstores where, occasionally, unrelated persons may 

comment to one another on the merits of a book. In t he adult bookstore, 

however, such exceptions do not occur. 

Perhaps another aspect of involvement in the adult bookstore contri but­

ing to its interactive style is the lack of social sup[jort for the solitary 

partic)pants. Social support for deviant involvement tends to sustain the 

activity, making it easier and more comfortable for the participants "in-

vO ~ ved, giv"j fig thEm vafi OilS group r ati ana i hati one;; for it. Gr"oup i nvo 1 VE:!-

ment in deviant activity actually changes the meaning of the activity for 

the individuals involved; in fact, persons involved in groups experience 

a separate world of relevance from that of singles. In group involvements, 
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a mutual decision to engage in an activity must be reat::hed, and the '"I€mher 

of the group has no fear of being seen as deviant or improper by those he 

is with. The group members constitute the individual 's " si~nificant others," 

and it is from their perspective that he evaluates his involvement and self. 

Group involvement, of course, is tacit admission to the group of each in-

dividual's deviant status. In the absence of social support, the person 

shopping alone will take the protective measures we have delineated in 

order to preserve a "proper" social and personal image of himself as non-

deviant. 

The few cases of persons shopping together which we have observed 

demonstrate the separate world of relevance the bookstore holds for them ; 

they may qui etly converse \'/i th each other, make comments to one another 

concerning the material, and express their reactions to the material by 

facial expression or other gestures. At the same time, hm-lever, these 

shoppers show respect fot' the private involvement of other customers, con-

versing in fairly low voices and avoiding eye or physical contact with 

other shoppers. In general, those persons observed shopping in groups 

{usually of two), appeared ~~re at ease and less concerned with privacy 

maintenance. 

Two males, about 30, in business suits ... are 
shopping together. They seem at ease ; move 
around the store freely; quietly exchange a 
few words; select a magazine and go over to 
the tash register. They seem comfortable 
while making their purchase .... I noticed 
no distancing mechanisms or shielding be­
havior; asi de from t he quietness of their 
conversation they could have been shopping 
in any convei1~lO liii i :;,~Jrt:!. 

I have thus noticed less concern for privacy maintenance vJithin the store 

for persons who dre in the personal company of others. Of course, t hey 

must make it obvious to others present that they constitute persons in 
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company . Othen,1i se, t hey \vo ul d be II annoying" l n that they v{Ou i d apfJ8ar 

to be blatantly vi olating nonns of privacy. 

r·ly own expe ri ence of obs erving several stores l'Jith my wife also in ­

dicates how the nature of the situation is changed whe n one is in the comp-

any of another person: 

The si tuation of going into the store with ~nother 
person had some i nfl uence on my comfort the re. It 
was r1('t :;0 n2CeS Si.l.fJ to engage in l ooking excl us ­
ive ly Cl.t t he material, since there vias someone I 
felt free to i nteract with . . .. I felt much more at 
ease . 

Solittl.ry participation, then, car. be seen to qualitativel y affect the nature 

of the custor,le r 1 s involvement ;n the bookstores, and is an important f actor 

in understanding the absence of overt i nteraction t ypica·l of this (at" any 

other) social setting. 

Anothe r i mportant factor is ·t he lilutual sw:vicion It/h ich customers E:x-I 

peri ence in the bookstores. r·1ost cus tomersare probablY al'lare of t he 

stereotype of the adult bookstore patron as being perverted or sexualiy 

frustrated , and a.lthough he is certa.in of his OVJi1 identity and motives, he 

may be sus pici ous of those around him . The lack of interaction and the J 

various device s of privacy mai ntenance or hiding engaged i n by many parti­

ci pants can add to these sus picions, since others rev~al nothing of them­

selves beyond the·ir desire for privacy. Karp \1973:440) deals wi t h this 

aspect of books tore involvement, confirmi ng my own observations: 

The exact nature of the other's i nvo lvement al ways 
remai ns somewha t unclear. In contras t with many' 
otller devi ant act; vity set ti ngs, pornograph i c 
bookstores. then. aooear to be scenes of con­
siderabl e mutual susoicion. Participants seem 
continually to be q u~s tioning one an6ther 's motives; 
"ls he homosexual? Is he a perve rt? Does he \'Jant 
to pick me up?" Under these conditions of distrust, 
the need for self-isolatiun is maximized . 

In my ol'ln exper ience in t he bookstores , t he re WHe several ti ::..e s ~"he n I 
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fe It that I was the object of homosexual ovet' t Ul'es. The avoi da'1c9 cf 
4 

eye contact, physical contact, and the silence which characteri zes the 

interactive atmosphere of these stores can thus be par tially attributed 

to this aura of mutual suspicion. 

In a sense, these interactional features (silence, avoidance of eye 

or physical contact) constitute a normative structure of involvement for 

the bookstore pat ron, co mmuni cated t o newcomers by the personal posture 

participants ass~lrne. The very nature of privacy maintenance in public is 

such as to communicate this definition of the situation to others. As 

is corrmonly acknowle dged in the literature on social interaction, "Actors 

seek out definitions of events from Others" (Lofland, 1969:183), and the 

adult bookstore is no exception, even though overt interaction is kept to 

a minimum. We \</ill neW consider this normative structure in more detail, 

keeping in mind that t hese norms remain in. effect only because persons feel 

a need for them and thus work t o maintain them. 

The existence of a normat ive structurE: can be tested by various types 

of intervention. In the course of my field \'Iork I attempted this by using 

several relatively unobtrusive strategies. fmy attempt I made to make 

momentary eye contact \"ith other customers in the stores resulted invariably 

in the other looking a\,/ay. Every attempt I made to stand fairly close to 

4 
Evelyn Hooker (1967:175) deals with eye contact and homosexual pick­

ups: lilt is sai d by homosexuals t hat if another catc :~es and holds t he glance, 
one need kno·:1 noth; n9 more about him to kno\,1 t hat he is one of t hem. " HUinph ­
reys (1 970:64) also poi nts out t he significance of eye contact as a si gnal 
of l'Iili-ingness to engage in tearoom activity. In light of t his, it is no 
wonder that eye contact is avoi ded by bookstore participants . 

.. ' 



another participant resulted in his qu1ckly moving as 'ide. p,nd, I was 

never able to bring myself to even attempt to initiate conversation with 

another customer, an inability i'fhich Karp (1973:4.40. ) also reports, sug-
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gesting th3.t this, "in itself, is testi mony to the strength of the silence 

norm. " 

Further evi dence of t he strength of the silence norm can be seen in 

situations which, if t ak ing place in any public setting outside of the 

bookstore, would strongly call for verbal interaction in the form of an 

apology. In t he following example from my field notes, I was not surprised 

at the failure of the offender to apologize for his impropriety, as I took 

for granted the norm of silence. Only in retrospect do I realize that in 

any other setting an apology woul d have been forthcoming. 

I was standing at a rack of books next to the entrance 
to the peep sh0\1s. A man came out of the peep shows 
and turned abruptly towards vfhere I was standing, 
brushing against me and nearly bumping into me. I 
recoiled physicall y, but he just remained standing 
next to me, turned slightly away, grabbed a maga-
zine and began looking at it. 

For the most part, customers take great care in maneuvering in these book-

stores to avoid any incident of this nature. 

Humphreys (1970:13-14) discusses the role of silence in the maintenance 

of privacy in public settings of impersonal sex: 

Sil ence .•. serves to guarantee anonymity, to assure 
the i mpersonality of th~ sexual 1iasion .... Silence 
in these settings is the product of years of inter­
action. It is a normative response to the demand 
for pd vacv Hithout i nvo 1 vemeni:, a rul e that has 
been' developed a~d taught. Except for solitary 
masturbation, sex necessitates joint action; and 
impersona1 5 2 ~ r2qul t23 t:iut th j 5 ·i ii tc ra~L ~ O i1 be 
as unrevealing as possible. 

The silence nann, then ~ serves as a very effective means of preserving the 

pri vacy, anonymity, and i mpe rsonality whi ch persons engaged in solitary > 

situational1y deviant activiti es desire . Through silence and an avoi dance 



57 

of eye contact, a social setting is defined as "non-social" or private fo r 

the individuals involved. I'l..S Karp (1 973:446:447) suggests, "anonymity ... 

is the result of a normatively g~!ided social productirln designed to ShO\'l 

nom lessness and the absence of social character, and hence the absence 

of negative comp lications for the social self of t he persons involved [so 

long as t hey abide by the norms of private involveme nt]. " 

Another ma jor feature of bookstore interaction is the avoidance of l 
even momentary eye contact. I have already mentioned the role that eye '7 

contact plays in homosexual encounters. It is avoided by most bookstore-J 

participants for that reason alone. However, even beyond the fear of 

homosexual advances, eye contact is avoided because it typically serves 1 3 

as an interaction cue. -J 

Eye contact serves to initiate any interpersonal encounter, "ritually 

establishing an avowed openness to verbal statements and a rightfully hei ght­

ened mutual relevance of acts" (Goffman, 1963:93). In his discussion, Goff­

man (1 963 :93) offers the follovling quotation from Simmel: 

Of the special sense-organs, the eye has a uniquely 
sociological function. The union and interaction 
of individuals is based upon mu tual glances. This 
is perhaps t he most direct and pu rest reci procity 
which exists anywhere .... This mutual glance be­
'cween persons, in distinction from the si mp le 
sight or observation of the other, si gnifies a 
wholly new and unique union between them. 

This being t he case, it becomes obvious that persons engaged in an activity 

which they \'i;sh to define as private and non-social will avoid making eye 

contact, thereby avoiding opening themselves up to further interaction. 

I~.gi:;n ~~ the ~;J rc!s of Coffman {ljG3: 93), "It ~~ unJe(st&l i~a:"'~2, "theIl, l..hd~ 

an individual wh o feels he has cause to be alienated [or to alienate h1~-

self] from those around him vJi ll express this thl'ou gh some abnorma lity of 

the gaze, especially averting of the eyes." 

Another form of eye contact discussed by Goffman (1963:84-88) is that 

of "civil inattention." 



What seems to be involved is that one gi ves enough 
visual notice to demo nstrate that one app reciates 
that the other is present (and that one openly 
admits to hav ing seen hi m) , wh ile at t he next 
moment Hithdral'ting one1s attention from hilT. :>0 as 
to express that he does no t constitute a targe t 
of special curiosity of design . .. . [ItJ demonstrates 
that he has nothing to fear or avoid in being seen 
and being seen seeing, and that he is not ashamed 
of the place and the company in which he finds him­
self. 
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Civil inattention is the minimal obligatory cOllrtesy due to persons in any 

public setting, but even this is avoided by adult bookstore custome rs, further 

evidence of some degree of guilt and t he ff:ar of being publicly "noticed." 

Occasionally, however, I have seen customers blankly 100king up from 

material and viewing the store and persons in it with a completely inex-

pressive stare. 

A fourth customer was also present, •.. looking at 
" paperbacks and facin g the center of the room. Oc­
casionally he would look up and stare withou t ex­
pression in fron t of him in my di "rection •••. He 
didn1t give any overt indication of attempting 
communication ot' eye contact, but did keep \'Iatch­
me .... He later \~ent to the other si de of t he store 
where he continued to examine material and glance 
around the store occasionally, . . . I noticed he did 
occasionally look at other customers, but didn1t 
seem to let any cues out ... 

At first I interpreted this man ' s behavior as a case of waiting for some­

one to make eye contact vlith him for the purpose of a homosexual liasion 

(the man had been in the gay section of the store when I walked in). Whether 

or not this was his intention, thl'larted by my refusal to meet his gaze, we 

can see another mechanism discussed by Goffman (1963:83-84,87) at \'Iork here. 

This ;s the "nonperson" treatment, an lIimproperl1 usage of the eyes ;n \'ihich 

recogniti on of the other I s presence is not granted: 

It is ... possible for one person to treat others as if 
they we re not there at all) as objects not worthy of 
a glance, let alone close scrutiny. i'loreover, it is 
possible for the individual, by stari ng or his "not 



seeing, " to alter hi s mvn appearance hardly at all in 
consequence of t he presence of others. Here we have 
the "nonperson treatmeil t ; " ... 
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This treatment of others present in the bookstore as I'non persons· is fully 

to be expected, given the private nature of the individual's involvement. 

(Even if he is attempting to make a homosexual contact, persons not ma king 

themselves available for t his are outside his private world of involvement, 

and therefore "non pe rsons" in their significance for him.) Yet Rven here 

there is a distinctl y social character to the activity--by treating others 

as "nonpersons H in their significance to the actor, he is defining his 

"JOrld as one of privacy and in this 'day dealing \vith the others around 

him. 

In the adult bookstore, customers typically focus t heir eyes intently l , 

on the material which they are examining. What seems to be operating nere , 

is a set of involvement "norms" de ve10ped to create the appearance of pri-

vate involvement a~d non -concern with others in the environment. While at~ 

the same ti me maintain 'ing U.n appearance of noncha'1ance and non-reaction 

to what one is examining. (To appear sexually aroused would be ari impro priety. ) 

The brmvser must maintai n a balance bet\'ieenunderinvolvement (and the con­

sequent violation of the atmosphere of privacy and possible definition as 

a homosexual or voyeur) and overinvol vement (with the consequent possibil ity 

of being defined as improper.) 

In considering these norms, it becomes apparent that the pictorial 

material preferred by b-roVisers (in spite of fairly hi gh sale of written 

lila ted a I) is more dmenau I e to che rna; ntenance of the proper amount of 1 n·' 

volvement. To examine a book in any detail would require a degree of con­

centration which could easily l ead to over-involvement, and i s therefore 

avoided beyond a quick scrut iny of titles by most bro~'Jsers. Also, the 

location of magazines ill fl lost stores is more ctme anable to the va l"ious 

shieldinq behavi ors dis cu: ; ed in Chaot er V. The actual manner in which - . 
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magazines are examined also demonstrates the operation of i nvo lvement 

norms-- the customer typically \'/i11 steadily leaf through the material, 

spending an equal amount of time glancing at each page, appare:1tly avoid-

the overinvolvernent which could occur were he to spend an inordinate amount 

of time examining a single page. 

Here, we must not overlook the fact that these persons are "cus 'toillers," 

constrained by the setting and their role in it to appear to be examining 

material "lith the intent of selecting a purchase. My ovm research activity 

was hindered by t his fact in one store which discouraged any browsing by 

sealing all of t heir material in plastic, even going to the extrew€ of 

stapling shut the tabloids on disp"lay . 
.r 

The norms of involvement, then, can be seen as adjustments made to 

manage the tension between various situational expectations and the pur­

suit of onels own ends. The store, as a store, has an inherent interest 

in minimizing brOi~sing and maxir.lizing sales; the social nature of th.e 

setting demands seemingly complete involveme nt for t he mainte~ance of 

public privacy ; and various personal motives (the desire to get "the most" 

out of the material, to maximize onels length of stay, and to spend as 

little money as possible in doing so [Olden, 1972J; along with the possi­

ble desire to use the store for the purpose of making sexua1 contacts) 

comb ine to create a difficult and tenuous adjustment for the custome rs 

to make. 

I suspect that sorre custome rs, while appearing to meet the various 

norms of involvement, are not as intently concentrating on the materials 

as they appear to be. Some seem to spend an inordinate amount of time in 

certain select bookstores, and when watched closely do not appear to be 

as oblivious to their surroundings and the others in it as the casual 

observer ~",o uld at first conclude. Perhaps these persons are just "killing 
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ti me" in an exciting, stimulat ing, and dev'lant atmosphere, or perhops they 

are wa iting to make sexual contacts. (We cannot be sure of their _under­

lY'ing motives.) Or, perhaps they are just some\·,hat par'anoid but othen'iise 

typical adult bookstore customers , maintaining t he facade of "normal apoear­

ances" and pro pe r invol vement while at ti"ie same time covertly \'/atching 

others to be su re t hey are behaving correctly and are not a cause for 

alarm. Goffman's (1971:238-333 ) essay on "normal appearances" suggests 

that a great deal of social behavior is of this somewhat paranoid character, 

and the sinister atmosphere of the adult bookstore would seem to be as likely 

a .setting as any in wh ich we wou ld expect it to occur. 

A final area of adult bookstore interacti on to be considered is that 

of the clerk's behavior. The most significant aspect of this behavior is 

t hat the clerk will not initiate interaction I'lith the customers, except to 

collect the fifty cent deposit if the custome r does not voluntarily pay it 

upon entry to t he store. Even in such cases the interaction is accomplished 

quietly and br'iefly, calling as little attention as possible to the customer. 

Although clerks do not normal'ly initiate interaction, they \'lill converse 

11ith customers about the material if approached. Ie must be the customer 

who initiates such transactions; clerks will never ask a customer if he 

can help him find something , as is common in convent ional stores. (Olden, 

1972, reports that an except ion to t his does occur in cases in which clerks 

feel t ha t a custome r has stayed too long in the store without making a 

pu rchase. I never noticed such exceptions in lilY observation, even 1n cases 

in ,'Ihi ch customers I'Jere brovlsing for as lon g as an hour.) 

The surveillance of custome rs by the clerk, vthich is necessary to pre­

vent shoplifting , is usually accomplished throu gh cove rt, concea led glances 

or through the blan k st ari ng which characterizes the "nonperson" treatment . 

Even Vlhen taki ng money frcm a cus t ome r foY' his pu rchase, cl erks avoid eye 
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contact 0r close visual scrutiny of the custome r. The amount of conver··· 

sation involved in making transactions is also minimized, apparently in 

cooperation with the v~rious personal strategies used by customers to main­

ta iii pri vacy and mi Ii i mi ze i nvo 1 vement 'Ilhen maki ng purchases. Change i ~ 

very rarely counted out as in a conventional store, but is simply handed 

to the customer in a pil e . Very rarely \"ill even a "thank you" be heard. 

These strategi es on the part of clerks are probably used in order to 

avoid the loss of sal es which may occur if the privacy of customers is 

violated, and are again indications of t he i mportance to the store of 

cooperating in t he customer's ciesire for private involvement. 

In all of these interactive strategies, \'/e have seen that by defining 

their involvement as private, adult bookstore custo~€rs do in fact deal 

with one another. Ironically. privac.y is a highly public affair. Through 

var'ious behaviors. custome rs sho\'l mutual support for privacy and hiding. 

cOlmlunicating to one another the private nature of their world of 'involve­

ment. Through the support of t hese various norms of bookstore behavior, 

persons '¥'Iork together to rna intain the social organ ization oLprivacy. 



CHAPTER VII 

THE SOCI AL ORGANIZATION OF PRIVACY-A SW·1l1ARY - - \. 

In this paper I have discussed the various components of "public 

privacy" v/ith data collected in the empirical It/orld of adult bookstores. 

The desire of bookstore patrons for privacy is reasonable on seve \~al grounds, 

most notably the stimatized or "deviant" nature of such involvement and the 

basically private nature of sexual activity in general. Cust.:.me rs can be 

expected to desire concealment (protective privacy) from outsiders, \';hich 

is partially provided by its "legal institutionalization" in the form of 

opaqued windO'. ... s and the exclusion of nonconsenting participants. Various 

personal mechanisms (e.g., hurried entry) are 3.150 developed by the parti­

cipants to conceal their 'involvement from outsiders. 

Inside the sto:~e , many participants further define their involvement 

as private. This privacy ma intenance is a resuit of the solitary nature 

, of books tore shoppi ng, the momentary feature of such i nvo 1 vement , the mutual 

suspicion of other customers, the possible feeling of guilt experienced 

when engaged in lOOking at pornographic material, and the further fear of 

stigma which may result from being observed in such involvement . Various 

personal and interactional strategies are adopted which serve to maintain 

privacy and conceal ment for the individual. Thesl: include the use of ecolog­

ical props for the shielding of one's involvement~ the use of institutional-

ized areas of camp -Iete pnvacy (i .e. the pe~p sho\,/s). and various interact­

ional techniques such as the maintenance of silence and the avoidance of 

eye contact. 

Through these various strategies, participants define for t hemselves 
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and those around them a private \'lOrld of involvement , made possi b1e on ly 

by the co-operation of all. Privacy in public is a social . organizat-~o rn 

in that parti cipants w~rk to maintain it, but also in t hat it has been 

institutionalized through various features of t he legal system, of the 

adult bookstore setting, and by t he various norms of books to re involve-J 

rr,ent. Goth persons and i nstitutions thus exert efforts for privacy. 

Throughout these foregoing chapters, we have shown how each factor 

in the social organization of privacy differentially affects three kinds 

of customers (brov!sers, vi ewers, and gays). Some of these factors have 

a major i mpact on certain types of customers and little on others. Vari·· 

ations in t he impact of these factors on custome rs is reflected in the 

relative richness of the data discussed. 

These findings are especially si gnificant fo r the study of social 

interaction ~~ in that the social nature of even private involvement 

is apparent. Participan ts commun icate to one another t he ;J non-social " 

(private) nature of their involvement . It is apparent t hat even privacy 

behavior (if not taking place in physical isol ation from others) is es-

sential1y social in character , demanding t he reci procal support of al l 

participants involved in orde r to remain viable . Persons, by their very 

demeanor, help others to define the situation in t he des ired manner (speci ­

ficany, as private and non-social). As GoHman (1971:137) points out 

.•. persons present together who are not engaged 
together in tai k, nor members of the same '.'lith , 
can still, of course, inter ac t quite signifi­
cantly with each other. The notion that a per­
son is a lone when he is ina crol'ld; an anonymous 
atom, no:> 0 j -ite fi:1ry truth t.hdt act '.Jai street 
scenes are made of . Alone he may be, a silent 
single, but as ready with displays asa deaf 
mute at a block party. 

Even in a situo.tion i n wh ich the partici pants have good reason to desire 

privacy and anonymity , social inte raction (the exchan ge and in te rpretation 
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of meanings) can be seen to occur. 

In all of this, we can see that the maintenance of public py'ivacy 

necessitates the reci procity wh ich is the basis of ali human social life. 

By all his actions and gestures , the participant communicates t he private 

nature of his temporary vwrl d, and others around him reciprocate by allow­

ing him this privacy without interference. Here we can see that reciprocity 

serves as the bas i s of "non-interaction/' as well as the foundation upon 

which interaction itself is based . t'lost discussions of reciprocity deal 

\'1ith it only as the mechani sm by \'/h ich interaction is initiated, and 

overlook the fact that it also can be used to explain the absence of overt 

interaction. 

11y discussion of the social organizat.ion of privacy and the mechanisms 

by which it is accomplished indicates another important aspect of social 

interaction: its dialectical character. Private, nonsocial behavior at 

the same ti me gives rise to its opposite) a social statement commun icating 

the nature of one's involvement. 



APPENl}IX 

FIELD WORK METHODS AND THE PROB LEMS OF INFERENCE 
" -

The data reported i n t his paper we re collected over a period of a year 

and a half of fi eld wo rk. The pri mary role assumed \'la5 that of bookstore 

customer, due t o t he d"iffi culty of gai ning any other legiti mate role in 

the situation . (I attempted to get part-ti me employment in several adult 

bookstores, but was not success fu l in t hese attemp ts.) Observations (last­

ing from 15 minutes to well over an hour at a ti me ) we re made in each of 

the adult bookstores in i'l: ihlaukee , at varying ti mes of the day and on vary­

ing days of t he ,'leek. This techn ique gave my observations a somewhat ran­

dom character, overco~ing any possi ble periodicity in boo kstore behavior. 

t'ly basic in-s to re t echni que was to partici rate in browsing activity, fei gn ­

ing involvernent i n the boo kstore material wh ile actually observing t he beh av ­

ior of t he custome rs and sto re clerks . Fiel d not es I'/ere \'iritten up immedi­

ately after each visit , recording ecological characteristics, customer 

characteristics and behavior, and my o\'m reacti ons and fee'lings as an ob­

server and parti cipant in the si tuation. 

Another t echni que used in conjunction with in-store partici pation was 

simple observati.on of entry and exit behavior, usuall y done from my parked 

car immedi ately before or afte r i n-store observation. In t his situation I 

was abl e to take detailed notes as cus t ome rs were observed. 

Another method used vias t he interv·ievting of bookstore personnel. This 

was accomplished by usi ng informal, nondirective techni ques, often in t he 

guise of si mple conversati on with t he clerks concerning the bookstore an d 

its custome rs. Thi s t echnique was f rui t f ul only i n a few st ores- - in others , 
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the persorine l are prohibited from such discussi on or not open to it. Sev-

eral clerks were advised of my research role, vlh il e othe rs probably per­

ceived me as an interested customer . These "interviel'ls" ranged in length 

from five minutes to two hours per sess ion , all but one of which were 

conducted on the bookstore premises. The interview data which was aath-

ered from t hese sessions have been of minimal importance, since clerks 

are not as aware of customers' behavior patterns as I had expected them 

to be . As Schutz (1 953) would say, they are not usually engaged in "sec-

ondary" observation. 

Various methodo logical problems were encountered in the course of my 

field work which merit di scussion. One of the basic problems I faced was 

that of the momentary nature of my legiti macy in the bookstore situations. 

To remain in a store for prolonged periods of ti me was out of the quest"ion, 

as involvement as a customer has definite ti me li m~ ts which I did not "Iant 

to challenge. This difficulty was overcome in two ways . In one store I 

developed a certain amount of rapport with the clerk on the evening shift. 

who allowed me to ramain in the store for several hours at a time, as long 

as I maintained t he appearance of legitimate involvement (e.g. looking at 

store materials) O~ " was conversing with him. This situation was relatively 

short lived, hOl'lever, as the clerk quit soon after I began my field work. 

Fortunately for this study, there are a fairly large number of adult 

bookstores in the area, and the second strategy initiated to overcome my 

mome ntary legitimacy \,ias to visit each store in turn, spacing my visits in 

such a way that I was not a frequent "shopper" at anyone of them. This 

was especially important since I rarely made any purchase. Clerks al sn 

rotate shifts, and so I vias able to make two visits to any cne store on 

the same day when this was necessary " In SUi71lnary , the problem of momentary 

1 egitimacy was overcome by t he availabil ity of a number- of setti ngs in 



which similar behavior could be obser~~ d. This also allowed a certai n 

amount of store to store comparison, although these were nat especiall y 

fruitful for the purposes of this study. 

The major problem faced in doing my field \~ork revolves around the 

involvement norms (see Chapter VI) constraining all bookstore customers. 

Eibl-Ei besfeldt (1970) makes it clear that only unposed natural behavior 
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should be used i n ethological research, and t hat man's natural behavior is 

altered if he is awa re of being observed. I felt it necpssary, then, to 

abide by the involvement norms of the situation to avoid changing or dis­

rupting the behavior I wis hed to observe. Thus it \lias necessary for me 

to maintain an appearance of involvement in the material and also to avoid 

appearing to be overinvolved by looking at one page for an inordinate 

amount of time. I had to continually move around the store, leafing through 

the material, while at the same time observing the behavior of customers 

out of the corner of my eye or in furtive glances up from the material. 

I developed severa~ strategies by which I maintained (at least in 

appearance) the proper amount of involvement while also ~axi miz1ng t he 

amount of observation I could do. Of primary si gnificance here I'las my 

position in the store. Upon entry, I would quickly survey the store's 

layout, looking for the best vantage points fro ril VJhich I could vi eltl its 

entirety. I vlould then work my way from one of these points to another, 

standing in one place as long as I felt cnmfortable, t hen moving around 

again and surveying the store from other vantage points. (One of the 

observer's "trials" in doing this research is that pornographic materials 

get extremely boring in a short time, one factor I·thich helped me keep the 

length of my visits 11ithin an acceptable time limit.) A quick visit to 

the peep shows was also occasionally incorporated ; this constant moving 

around gave me a chance to watch partici pants rather than having to con-



stantly look at ma t erial held in my hctnd . 

The best vanta ge point from wh ich to observe behavior turned out to 

be from behind racks of paperback books in most st012S. These racks are 

often located several fee t from t he wall, so by standing in the aisle 

("'lith my back to t he magazines li ning the I'/alls, wh ich are most popular 

for brO\~sers) and 1 ooki ng over the racks of pape rbacks I was able to 
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survey t he entire store . In this \'lay I mini mizedthe necessity of looking 

over my shoulder, I'/h i ch was required if I VIas looking at t he magazines 

l -jning t he walls. Here aga in t he probl em of maintaining "proper" in­

volvement vias acute, since it was necessary to appear to be brO\</sing throu gh 

t he paperback books, wi th occasional glances up and around the room. (Often 

I reminded myself of t he classical stereotype of the detective ma"intaining 

surveillance of a suspect from behind the shield of a newspaper.) 

One factor which made my observations mo re accurate and reliable \'las 

that there are generally very few customers in the store at one time . (A 

store with five customers browsing at once actually appe ared to be crowded; 

mar.y times no customers "/ere present at a 11 .) I was thus able to concentrate 

on periodically wat ching the behavior of each customer, shifting rry attent­

ion from one to another and then back again. It was only when many custom­

ers came and went in quick succession that I felt my observations to be in­

complete; th i s was especi al ly the case if I happened to be in a poor locat­

ion in the store. 

At any rate, by making use of the maneuvers described above, and 

through repeated observation sessions, I believe that my data accuratel y 

describes the behaviors of adult bookstore customers. The actual frequen-

cies of these behaviors, however , is not possible to deterrrrin~ due to the 

somel'/hat spotty nature of my observations. 

Various methodol ogical problems al so arise in t he analysis and report-
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of data of this nature. Although most closely following the me t hodology 

of analytic induction , I cannot make the clai m of an absence of negative 

cases which a pure inductionistis arglJille nt should d~. t~y basic purpose 

was the description and analysis of specifi c behaviors in which persons 

engage; t he fact that all customers do not engage in these behaviors all 

the time should no"t detract us from the reality of these behaviors. (Future 

research could be dire cted at discovering the actual fre que ncy of occur-

rence of various specific behaviors, and possib ly at discovering the 

characteristics of those \,tho are concerned v:ith privacy maintenance as 

against those who are not. It was not possible for me to do t his.) What 

is reported in this thesis are Various uniform patte rns of behavior wh ich 

I have observed as occurring frequently and re gularly in adult bookstores. 

The use of verbal hedges such as "many," "frequently," "seldom," and "oc-

casionally" in place of t he re porti ng of absolu te frequencies is necessitated 

by the nature of my data, and is COnL'l10n to resea rch of thi s nature. Lofl and 

(1 971:113) makes this point clear: 

the role of the . . . partici pant observer is not 
organized properly to deal with t he se quanti­
tative questions. About t he most t hat one 
can prope rly do is to report suggestions and 
imp ressions abo ut frequency and correlation. 

This "is what I have attempted to do in reporting and analyzi ng my data. 
,;) 

The final, and perhaps most significant probl~m in the analysis of my 

data has to do v/ith the inference of various psychological states, meanings, 

and in tentions on t he part of the bookstore participant. The fact that 
5 

I c0ulJ not Interview cus : ... omers (exl,;ept. thfough Lct1k i ng to various friends 

5 
Since interview data may largely be an artifact of the interview 

situation itself, as Phillips (1 971) i nd icates, the lack of an opportunity 
to intervie\'i customers may not in itself be a negati ve factor, especially 
when we are conce rned with behavior desi gned to maintain privacy and con­
cealment. 
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concerni ng thei r oVln adul t bookstore ~ ;wo 1 vement) me ant that it I'las nec­

essary to infer certain motives from simple observations of behavior. In­

ference is necessary even in t he study of the beha'ricr of rats (cf. Phillips, 

1971:144-145), and to hol d to a c;trictly behavioris t ic posHian vlould be 

an absurdity . 

One assumpt ion guiding t he inferences VIe have made is that, consciously 

or unconsciously, all human actors have a world of meaning which they bring 

with them into any situation in which they at'e invo"lved. This wo}~ld of 

meaning is shaped by various experiences. Another assumption is the per­

son's desire to be seen as "proper" by situationally significant others. 

Persons thus develop various st rategies for dealing with each other and 

maintaining proper appearances in the face of social involvement. We have 

demonstrated t hrou ghout this paper the various social influ~nces which 

lead to a definition Jf adult bookstore involvement as "i mproper" as well 

as the possible social and psychological motives for defining such in­

volvement as private. It is the re fore reasonable to infer that the parti­

cipants in t he bookstores desire to maintain privacy as we have defined it. 

Another approach to inference can also be taken. Analytically, if 

privacy maintenance exists we would expect it to be manifested in various 

fucets of the social organization of the adult bookstore. In my observations 

of this social organization in its eve l'yday operations I have seen many 

factors that are best understood from the perspective of privacy maintenance. 

I therefore feel justified in inferring that this is, indeed, what is in 

operation. 

The fact that other resea rchers have come to similar conclusions COTi­

cern"ing the same behavior can also be invoked as evidence of t he correctness 

of our interpreta t ions . In t his regard, t he research done by Karp (1073) 

is most notab 1 e, es pe'ci ally si nee ma ny of my m"n i nterpreta ti OTiS had a 1-
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ready developed before I be came a\~ are iJ f his work . And , althou gh never 

specifically foc ussing on the problem of privacy maintenance, the various 

"Technical Reports" of t he U.S. Comm issi on on Obscenity and Pornography 

(l970b) make repea ted references to t he gui lty and anxi ous appearance of 

many bookstore pa trons, the silence , and the lack of eye contact in the 

situation wh ich I feel can only be interpreted in the manner which! have 

done. 

A final basis from wh ich inferences concerning othe r's behavior can 

be verified is in the examination of one 's ovm feelin gs in t he same s1tuaticn , 

since as hu man beings living in t he same cultural milieu we are apt to ex­

perience si milar feelings in si milar ci r cumstances. r,1y own hesitancy to 

enter the bookstores in the early stages of this research, my ovm uneas iness 

\,/hile in the stores, my inability at initfating a-ny conversation I'lith 

other custome rs, and my appre hension about entering the bookstores when 

people I didn't even knoVl were around ("\,Ihat will t hey think of me?':) all 

attes t to the fact t ha t privacy maintenance is a bas ic concern in t he social 

organization of t he adult bookstore. 



--

Achilles, 
1967 
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